December  Advertising  in  Chicago 


The  dominance  of  The  Daily  News  in  the  six-day  field  is  strikingly  revealed  in  the  following 
statement  of  display  advertising  for  the  month  of  December,  1919: 


Books 


FIRST! 


THE  DAILY  NEWS 


The  Daily  News,  21,186  lines. 

Next  hifrhest  score,  16,497  lines. 

Churches . 

The  Daily  News,  6,517  lines. 

Next  highest  score,  2,168  lines. 

Department  Stores  -  - 

The  Daily  News,  863,839  lines. 

Next  highest  score,  318,414  lines. 

Educational  -  -  .  - 

The  Daily  News,  5,221  lines. 

Next  highest  score,  4,251  lines. 

Furniture . 

The  Daily  News,  39,458  lin»-s. 

Next  highest  score,  83,561  liiifs. 

Publishers . 

/The  Daily  News,  27,805  lines. 

Next  highest  score,  21,749  lines. 

Tobacco . 

The  Daily  News,  10,920  lines. 

Next  highest  score,  9,520  lines. 

Total  Display  Advertising 

The  Daily  News,  972,862  lines. 

Next  highest  score,  927,560  lines. 


6  days  against  7 


FIRST! 


THE  DAILY  NEWS 
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THE  DAILY  NEWS 


6  days  against  6 


FIRST! 


THE  DAILY  NEWS 


6  days  against  6 


In  nearly  every  important  classification 

THE  DAILY  NEWS 

FIRST  in  Chicago 


(Figures  furnished  by  Advertising  Record  Co.,  an  independent  audit  service  subscribed  to  by  all  Chicago  newspapers.) 
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SELECT  LIST  of 
NEW  ENGLAND 
NEWSPAPERS 

MASSACHUSETTS— Population,  3,605,522 

Circu-  2,500  10,000 

lation  lines  lines 

Attleboro  Sun  . (E)  4,512  .025  .0125 

Boston  Advertiser  and 

American . (S)  353,988  .40  .40 

Boston  American  ....(E)  301,270  .42  M 

Boston  Globe . (ME)  282,172  J3S  J5 

Boston  Globe  . (S)  327,924  AS  A5 

Boston  Post . (M)  407,787  .45  AS 

Boston  Post  . (S)  342,524  AS  AS 

Boston  Record  . (E)  40,392  .15  .15 

Boston  Transcript  ...(E)  32337  30  30 

Fall  River  Herald. ..  .(E)  9,439  .025  .025 

Fitchburg  Daily  News  (E)  5325  .01785  .01785 

Fitchburg  Sentinel. .  .(E)  7,073  .02857  .025 

Haverhill  Gazette  ...(E)  13,791  .035  .025 

^Ljrnn  Item  . (E)  14355  .05  .04 

Lynn  Telegram* 

News .  . (E&S)  18,015  .04  34 

Lowell  Courier- 

Citizen  . (MAE)  16375  .045  345 

New  Bedford  Standard- 

Mercury  . (ME)  26,622  .06  .06 

Salem  News  . (E)  18305  .06  .05 

Worcester  Tele¬ 
gram  .  (M&S)  33370  .12  .09 

MAINE— Population,  782,787 
Bangor  Daily  Commer¬ 
cial  . (E)  14,426  .035t  .025 

Portland  Daily 

Press  . (MAS)  14,092  .03  .03 

Pordand  Express  ...(E)  23374  .07  35 

Portland  Telegram. .  .(S)  21342  36  345 

NEW  HAMPSHIRE— Population  500310 
Concord  Daily  Pa¬ 
triot  . (MAE)  4,130  .025  .015 

l^M anchester  Union- 
Leader  . (MAE)  25375  .08  35 

RHODE  ISLAND— Population  652335 
Newport  Daily  News.(E)  6360  .033571  .029286 
Pawtucket  Times  ....(E)  23365  .06  35 

Pawtuzet  Valley  Daily 

Times  (Arctic) . (E)  2330  .021429  .021429 

Providence  Bulletin.  .(E)  52374  .135  .135 

Providence  Journal  (M*S)  31,702.  .08M2  .08M2 

Providence  Tribune.. (E)  25377  38  .07 

Westeriy  Sun . (E)  4309  32  .015 

fWoonsocket  Call-Re¬ 
porter  . (E)  12,158  34  33 

VERMONT — Population,  361305 

Barra  Times  . (E)  6,678  .0225*  .0175 

Burlington  Daily  Nows  (E)  7390  32  32 

Burlington  Free  Press  (M)  10,921  .035  .035 

^Rutland  Herald  ....(M)  7,626  .025  .025 

St.  Jobnsbury  Caledonian 
A  Newport  Record.. (E)  2330  .013  .013 

CONNECTICUT— Population,  1,114,756 
Bridgeport  Post-Stand¬ 
ard-Telegram  ..(MAE)  45394  395  39 

Bridgeport  Post  . (S)  13,715  .045  .04 

Hartford  Courant  ..(MS)  25,746  .06  35 

^Hartford  Times . (E)  35,092  .08  .08 

New  Haven 


Regi.ter  . 

(EAS) 

27,405 

.07 

.06 

New  London  Day....(E) 
New  London  Tele- 

10,493 

.0357 

.03 

graph  . 

Norwich  Evening 

...(M) 

Rec- 

4330 

.0128 

.0128 

ord . 

..  (E) 

3339 

.025 

.015 

tNorwalk  Hour  . . . 

...(E) 

3364 

.021429 

.021429 

(Stamford  Advocate.  .(E) 

7352 

.03 

.0225 

Waterbury 

Republican  . 

...(M) 

10392 

.035* 

.025 

Waterbury 

Republican  . 

....(S) 

11,425 

.035* 

.025 

Government  Statements,  October  1st,  1919. 

B.  C.  Statement,  October  1st,  1919. 

*Rate  on  3300  lines. 
fRate  on  3,000  lines. 


Are  YOU 
curious  about  the 
present  individual 


buying  power  in 
New  England.^ 

It  is  easily  double  what  it  was  five 
years  ago! 

Take  just  one  industry,  one  class  of 
spenders— for  space  is  limited: 

Recently  300,000  textile  mill  employees  had 
ANOTHER  advance  in  wages.  In  numbers  they 
amount  to  a  large  portion' of  the  population. 

According  to  good  authorities  their  wages  have  been 
increased  since  1914  ninety-five  to  one  hundred  and 
forty-five  per  cent. 

Similar  increases  have  been  achieved  in  many  other 
lines. 

Some  of  the  increased  wages  goes 
into  savings- which  means  IN  VEST- 
MENTS.  Some  goes  for  books, 
vocational  instruction,  etc.  Much 
is  absorbed  by  what  it  costs  now  to 
live,  but  the  bulk  will  be  spent  for 
such  luxuries  and  conveniences  as 
are  essential  to  the  higher  plane  of 
living  which  prevails! 

Withal,  they  read  more  newspapers.  Everybody 
has  his  daily  paper.  They  ASK  for  and  obtain  more 
goods  on  which  they  have  information,  taken  from 
the  advertisements  in  their  papers. 

That  is  a  good  reason  for  adver¬ 
tising  in  the  daily  papers.  Satisfy 
your  curiosity,  if  you  have  any,  by 
writing  to  any  paper  on  the  list  for 
information  about  its  locality. 
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DECEMBER,  1919 


THE  BIGGEST  MONTH 

of  the 

BIGGEST  YEAR 

in  the  History  of  The  St.  Louis  Star 

During  December  The  St.  Louis  Star  broke 
all  records  of  previous  months  in  volume 
of  total  Paid  Advertising  by  publishing 

659,317  Lines. 

This  was  a  Gain  of  193,476  lines  over  the 
same  month  of  1918.  December  marked  the 
twelfth  consecutive  month  of  Gains  for  1919 
during  which  The  Star  published  a  total  of 

5,850,636  Lines  of  Paid  Advertising 

A  Gain  of  Over  a  Million 
Lines  in  1919  Over  1918 

December  I  Daily  Average 

Circulation  NET  PAID 

More  Than  83^o  City  and  Suburban 

THE  ST.  LOUIS  STAR 

Member  Audit  Bureau  of  Circulations 

STAR  BUILDING  '  -  STAR  SQUARE  ST.  LOUIS.  MO. 

FOREIGN  ADVERTISING  REPRESENTATIVES.; 

STORY,  BROOKS  &  FINLEY 

CHICAGO:  People’s  Gas  Bldg.  PHILADELPHIA :  Colonial  Bldg.  NEW  YORK :  Fifth  Avenue  Bldg 

Don't  Say  "'Paper" — Say  "Star" 

Trade  Mark  Regiatered 
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Philadelphia 

What  local  advertisers  do  is  usually  a  trustworthy  guide  to  nat¬ 
ional  advertisers  and  advertising  agencies  in  judging  the  sell¬ 
ing  power  of  a  daily  newspaper. 

The  worth  and  need  of  Saturday  advertising  has  been  strongly 
demonstrated  by  Philadelphia’s  retailers  during  the  past  six 
months  in  the  Bulletin. 

An  analysis  of  four  recent  Saturday  issues  of  The  Bulletin  shows 
the  following  table  of  display  retail  store  advertisements : 


Automobiles  and 

Accessories  122 

Musical  Instruments  and 
Phonographs  67 

Jewelry  72 

Restaurants  73 

Dyers  and  Cleaners  15 

Stationers  26 

Photographers  5 

Beauty  Shops  15 


A  musements  284 

Florists  1 1 

Confectionery  10 

Coal  Dealers  10 

Cigars  and  Tobacco  15 

Electrical  and  Household 
Goods  142 

Womens  Wear  88 

Mens  Wear  53 


Shoe  Stores 

17 

Furniture 

22 

Drug  Stores 

8 

Dentists 

18 

Department  Stores 

Dancing  Schools 

100 

Hardware 

7 

Optical  Goods 

15 

Art  and  Antiques 

4 

Riding  Academies 

3 

The  above  figures  do  not  include  General  or  National  advertisements,  nor  12,455  Want  Ads. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in 
the  newspaper  “nearly  everybody”  reads— 


The  Bulletin 

The  daily  circulation  of  The  Bulletin  is  the  SECOND  LARGEST 

in  the  United  States. 

December  ^  Copies 

Circulation  ^  ^3  a  Day 

The  Bulletin  it  the  only  Philadelphia  newspaper  vdiich  prints  its  circulation  figures  regularly  each  day. 

No  prise,  premium,  coupon,  or  other  artificial  methods  of  circulation  stimulation  have  ever  be«i  used  by  The 
Bull^in. 


*Send  for  copy  of  reprint  from  Advertising  Age  entitled  **Sattirday  Evening  Issues  Great  Pullers**  and  read  what  houses  like 
Marshall  Field  &  Co.,  Strawbridge  &  Clothier,  N.  Snellenburg  Sc  Co.,  Lit  Brothers,  J.  E.  Caldwell  Sc  Co.,  Goodrich  Tires, 
ICellogg*s  Krumbles,  Mosley  &  Jelke  butter,  and  others  do  on  Saturday  evening. 


EDITCm&PUBLISHER 


Issued  every  Thursday— forms  closing^at  2  P.  M.  on  the  Wednesday  preceding  the 
date  of  publication— by  The  Editor  &  Publisher  Co.,  Suite  1117,  N.  Y.  World  Kde., 
63  Park  Row,  N.  Y.  City.  Private  Branch  Telephone  Exchange,  Beekman  4330. 
Charter  Member  Audit  Bureau  of  Circulations. 
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THE  CALL  OF  THE  NATION 


Country’s  Hope  That 
Editors  Will  Meet 
Responsibilities 

BY  NEWTON  D.  BAKER 

Secretary  of  War 

NO  one,  either  as  an  official  at 
Washington,  or  as  a  citizen  any¬ 
where,  could  be  unappreciative  of 
the  splendid  serv¬ 
ice  which,  with 
only  negligible 
exception  was 
rendered  by  the 
American  Press 
during  the  war. 

The  point  of 
greatest  strain 
upon  daily  news¬ 
papers  will  re¬ 
main,  I  suppose, 
the  difficulty  of 
selecting  with 

^  „  sufficient  under- 
Hon.  Newton  D.  Baker  ,  ,.  j  r  • 

Standing  and  fair¬ 
ness  the  limited  proportion  of  news 
which  can  be  printed  from  all  of  that 
which  is  available. 

The  publications  of  America  have 
a  tremendous  potentiality  for  good 
or  evil  and  it  cannot  but  be  the  hope 
of  all  who  have  at  heart  the  future 
of  America  that  this  responsibility 
be  faithfully  served  in  this  year  and 
those  which  will  follow  it. 


True  Americanism  Is 
Journalism’s 
Trust 

BY  JOSEPHUS  DANIELS 

Secretary  of  the  Navy 

The  press  is  not  only  the  faithful 
chronicler  of  passing  events  which 
issues  a  map  of  busy  life,  but  in 
the  year  that 
has  closed  it 
has  told  with 
prophetic  power 
the  kaleidoscop¬ 
ic  story  of  grave 
world  problems 
and  of  the  re¬ 
making  of  world 
maps.  It  has 
been  a  leader  in 
the  visualiza¬ 
tion  of  world 
Hon.  Josephus  Daniels  needs  and  the 
consecutive  factor  in  prospering 
world  reforms.  Its  opportunity  and 
duty  is  grdhter  than  at  any  time. 

In  its  history  it  must  and  will  stand 
for  real  progress  for  the  democratiza¬ 
tion  of  industry,  for  the  largest 
liberty  of  men  of  true  Americanism 
and  the  suppression  of  anarchy  in  all 
shapes  and  forms.  It  must  do  this 
with  sanity  and  confidence  that 
American  ideals  are  the  only  salva¬ 
tion  of  the  world  and  that  the  Ameri¬ 
can  people  are  sound  to  the  core. 


CALM  AND  IMPARTIAL  JUDGMENT 
IS  NEED  OF  THE  HOUR 


BY  ROBERT  LANSING 

Secretary  of  State 

The  press  of  the  United  States  has  been  a  pillar  of  strength 
upon  which  the  government  has  leaned  during  the  past  four 
critical  years.  With  patriotic  earnestness  it  has  cooperated  with  the 
departments  in  arousing  in  the  people  the  spirit  of 
service  and  sacrifice  which  resulted  in  the  winning 
of  the  war.  The  few  exceptions  only  emphasized 
the  general  loyalty  which  inspired  the  press.  The 
American  people  in  the  mass  may  always  be  de¬ 
pended  upon  in  any  emergency.  When  a 
patriotic  press  faithfully  reflects  the  truth  and 
does  not  permit  misstatement  for  unjust  criti¬ 
cism  to  appear,  the  public  interest  is  safeguard¬ 
ed.  In  point  of  national  service,  being  the 
medium  of  communication  between  the  Govern¬ 
ment  and  the  people,  the  newspapers  are  en¬ 
titled  to  the  gratitude  of  all  those  who  have 
borne  the  responsibilities  of  official  position. 

During  the  year  now  before  us,  the  press 
may  continue  its  effective  service  to  the  nation 
UoN.  Robert  Lansing  jjy  assisting  in  the  necessary  work  of  restoring  the 
public  mind  to  a  normal  condition  so  that  our 
domestic  difficulties  may  be  solved  speedily.  The  same  honesty  of 
opinion  and  fair  mindedness  applied  to  the  discussion  of  our  internal 
affairs  which  during  the  war  served  so  effectively  the  treatment  of 
international  problems,  will  add  luster  to  the  record  of  the  American 
Press.  The  times  requires  a  dispassionate  presentation  of  news  events, 
a  fixed  purpose  to  refrain  from  premature  speculation  on 
uncertain  facts  which  may  inflame  public  opinion,  and  the  same 
loyal  adherence  to  the  ethical  standard  of  journalism  which  was  so 
conspicuous  during  the  past  four  years. 

A  calm  and  impartial  judgment  as  to  affairs  at  home  and  abroad 
is  the  need  of  the  hour.  The  men  of  the  fourth  estate  who  shall 
counsel  this  in  1920  will  render  a  great  service  to  their  country  and 
to  the  world. 


INDUSTRIAL  PEACE  DEPENDENT  UPON  PRESS 


By  A.  MITCHELL  PALMER 

United  States  Attorney-General. 

WASHINGTON,  Jan.  14. — The  gen-  count  upon  the  same  generous  co-opera- 
erous  and  patriotic  manner  in  tion  for  the  coming  year, 
which  the  press  of  the  country  has  in  There  is  much  to  be  accomplished  in 
the  last  year  presented  to  the  public  the  next  twelve  months.  A  movement 
questions  vital  is  in  progress  that  threatens  the  life  of 
to  the  life  of  our  our  country.  Discontent  and  unrest  are 
nation,  which  being  fomented  and  strikes  and  other 
are  dependent  labor  troubles  are  being  sought  by  alien 
for  a  proper  so-  agitators.  All  this  is  a  prelude  to  the 
lution  upon  the  destruction  of  all  ownership  of  property 
crystallization  of  and  the  destruction  of  all  religion  and 
public  sentiment,  belief  in  God.  It  is  a  subtle  movement 
is  one  of  the  which  has  for  its  object  the  destruction 

striking  exam-  of  the  sacred  ties  of  the  home,  of  the 
pies  of  robust  sanctity  of  the  Church,  and  of  all  those 
A  m  er  i  ca  n  i  s  m  institutions  which  have  made  America 
which  has  made  the  great  big  country  it  now  is. 
this  country  the  The  poison  of  industrial  revolution  is 
Hon.  a.  M.  Palmer  greatest  in  the  being  distributed  by  a  group  of  indi¬ 
world.  Much  of  viduals  who  care  nothing  for  our  insti- 

the  work  of  the  Department  of  Justice  tutions  or  our  country, 
is  dependent  for  effectiveness  upon  I  know  that  I  can  count  upon  the 
public  sentiment.  same  effective  co-operation  from  the 

I  want  to  thank  the  loyal  press  of  this  loyal  press  of  America.  In  fighting  this 
country  for  the  assistance  and  co-opera-  movement  with  it  my  efforts  will  meet 
tion  it  has  given.  I  feel  that  I  can  with  success. 


Hon.  a.  M.  Palmer 


Intelligent  and  Honest 
Criticism  Is  Republic’s 
Great  Hope 

BY  A.  S.  BURLESON 

Postmaster  General 

XT  EXT  to  an  honest  and  intclli- 
I’gent  administration  of  govern- 
United  States  Postmaster  General 
ment,  there  is  nothing  more  import¬ 
ant  to  the  Nation  _ 

than  an  intelli¬ 
gent  and  honest 
press. 

The  virtue  and 
stability  of  our 
republican  form 
of  governm  e  n  t 
depend  upon  the 
intelligence,  in¬ 
formation,  integ¬ 
rity  and  regard 
for  justice  on  the 
part  of  the  elec¬ 
torate.  By  these  Hon.  A.  S.  Burleson 
the  character  of 

public  sentiment  is  determined,  which 
improves  and  sustains  or  degrades 
and  destroys  popular  government. 
Main  Source  of  Information 
But  even  intelligence,  integrity  and 
justice  may  be  led  astray  by  misin¬ 
formation.  The  circulation  of  false¬ 
hood  and  slander,  accompanied  by 
the  suppression  of  truth,  may  de¬ 
ceive  and  lead  astray  a  people  whose 
greatest  attributes  are  honesty,  intelli¬ 
gence  and  a  regard  for  fair  dealing. 

The  people  of  this  country  look 
to  the  press  for  their  information  as 
to  the  character  and  conduct  of  pub¬ 
lic  men,  the  purposes  of  public  policy 
and  of  public  measures.  They  pass 
judgment  according  to  the  informa¬ 
tion  and  testimony  laid  before  them. 
If  the  testimony  of  the  press  is  uni¬ 
formly  misleading,  if  misrepresenta¬ 
tion  and  falsehood  go  unchallenged, 
if  the  press  generally  bears  false 
witness,  to  serve  a  selfish  aim,  so 
that  the  truth  cannot  be  known  as 
to  public  policies  and  measures,  nor 
as  to  the  character  of  public  officials 
responsible  for  their  enactment  or 
execution;  how  can  it  be  possible 
for  the  public  to  render  a  verdict 
which  will  be  right  and  just? 

Re«ponaibility  of  Press 
This  is  the  responsibility  of  the 
press.  If  it  clings  to  falsehood  in 
preference  to  truth,  to  injustice 
rather  than  fair  dealing;  to  misrep¬ 
resentation,  slander  and  suppression 
of  truth,  it  must  be  entirely  without 
influence,  or  the  consequence  of  its 
course  will  be  disastrous  to  the  pub¬ 
lic  interest.  For  the  press  to  be 
without  influence  would  mean  that 
the  public  would  be  deprived  of  the 
only  possible  means  of  general  in¬ 
formation  concerning  current  events. 
A  most  deplorable  thing.  For  it  to 
have  influence  and  to  use  that  power 
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to  deceive  the  people  as  to  the  con¬ 
dition  of  their  own  public  affairs 
and  the  character  of  the  agents 
selected  to  represent  them,  is  to 
promote  every  agency  of  evil  and 
to  undermine  the  very  foundation  of 
good  government. 

It  should  be  apparent  that  abso¬ 
lute  truth  and  justice  should  char¬ 
acterize  the  American  press,  and  that 
any  publication  which  disregards 
these  should  be  visited  with  public 
condemnation  and  contempt.  No  one 
desires  to  curtail  the  freedom  of  the 
press,  but  when  this  liberty  is  availed 
of  for  falsehood  it  should  be  re¬ 
garded  with  the  contempt  which  all 
decent  people  have  for  a  common 
liar. 

Newspapers  owe  it  to  themselves 
to  be  decent  and  fair  if  they  desire 
to  command  the  respect  of  decent 
people  and  to  exercise  that  influence 
upon  public  affairs  which  they  should 
command.  The  press  of  this  country 
cannot  hope  to  command  respect  if 
it  is  not  honest,  fearless  and  fair. 
It  cannot  be  decent  if  lacking  in  these 
qualities. 

Praise  for  War  Service 

The  great  body  of  the  press  during 
the  war  manifested  a  spirit  of 
patriotism  along  general  broad  lines. 
They  were  among  the  “war-workers," 
and  served  the  public  in  matters 
which  they  refrained  from  as  well 
as  in  what  they  accomplished  for 
the  government  through  publicity. 
The  exceptions  to  this  general  rule 
are  readily  identified. 

But  patriotism  is  not  restricted 
to  a  special  service  or  confined  to 
the  period  of  a  war.  A  nation  de¬ 
fended  against  a  foreign  foe,  might 
be  destroyed  by  deceiving  its  people 
as  to  the  conduct  of  their  govern¬ 
ment  and  exciting  unrest  by  misrep¬ 
resentation  and  falsehood.  It  is  the 
duty  of  the  honest  press  to  see  that 
the  public  shall  have  access  to  the 
truth.  The  ideal  motto  of  a  news¬ 
paper  to  command  the  respect  of  all 
men  should  be:  “The  Truth;  the 
Whole  Truth,  and  Nothing  but  the 
Truth.” 

Real  patriotism  on  the  part  of  a 
newspaper  lies  in  regarding  the  pub¬ 
lic  interests  at  all  times.  No  publi- 
caition  can  claim  to  be  patriotic,  or 
even  decent,  which  seeks  to  deceive 
the  public  either  by  direct  falsehood 
or  by  suppression  of  the  truth. 

Laxity  in  Duty 

Too  many  newspapers  are  guilty 
of  laxity  in  respect  to  their  public 
duties.  Some  are  absolutely,  un- 
blushingly  dishonest  in  their  entire 
policy.  Some  are  clean  and  honest 
except  when  to  be  so  seems  to  con¬ 
flict  with  some  personal  interest  of 
their  management,  or  with  a  party 
exigency.  Even  among  the  very  best 
publications  in  the  country  there  is 
a  disposition  to  some  times  avoid 
facing  the  truth  fairly,  and  a  false¬ 
hood  is  permitted  to  go  uncontradict¬ 
ed  or  is  sanctioned  by  implication, 
either  to  serve  some  purpose  or  to 
escape  an  embarrassment.  A  news¬ 
paper  to  represent  the  spirit  of 
America — a  courageous  patriotic  pa¬ 
per-must  be  just  to  all  classes  and 
must  fairly  state  the  facts  on  both 
sides  of  any  public  question,  and 
the  position  of  men  in  the  public  ser¬ 
vice,  whether  in  agreement  or  dis¬ 
agreement  with  them.  Newspapers 
that  come  up  to  this  requirement  are 
not  as  numerous  as  should  be  expect¬ 
ed  among  a  people  who  honor  fair 
dealing  as  Americans  do. 


Foreign  Trade  Development 
Must  Be  Founded  on 
Knowledge 

BY  J.  W.  ALEXANDER 

Secretary  of  Commerce 

Thinking  along  broad  lines  has 
been  one  of  the  most  notable  fea¬ 
tures  in  the  press  of  the  past  year. 

America’s  de¬ 
parture  from  her 
position  of  isola- 
cialism  is  one  of 
tion  and  provin- 
the  results  of  the 
great  war  and  a 
large  section  of 
the  press  is  driv¬ 
ing  home  to 
Americans  the 
necessity  of  rea¬ 
lizing  and  acting 
upon  our  en- 
J.  W.  Alexander  larged  responsi¬ 
bility  in  world  affairs  growing  out  of 
changed  conditions. 

The  slow  process  of  readjustment 
to  new  conditions  demands  an  at¬ 
titude  of  mind  which  is  not  habitual 
with  us  as  a  nation — enthusiasm 
tempered  with  caution,  skepticism  of 
common  report,  a  disposition  to 
question  and  test  statements  before 
adopting  them  as  a  basis  of  action. 
If  the  press  can  instil  the  spirit  of 
temperate  and  fair  investigation  pre¬ 
ceding  action,  many  of  the  dangers 
that  give  thoughtful  men  grave  con¬ 
cern  can  be  avoided. 

The  Department  of  Commerce  will 
welcome  still  more  generous  assist¬ 
ance  from  the  press  in  spreading 
abroad  the  message  that  business 
development,  especially  in  foreign 
trade,  must  be  founded  on  thorough 
knowledge  in  many  fields,  and  this 
knowledge  it  is  the  Department’s 
earnest  wish  and  effort  to  provide. 


PRICES  UP  10  PER  CENT 


Discount  in  U.  S.  on  Canadian  Dollar 
Hits  Publication  Rates 

Toronto,  Jan.  10. — The  heavy  discount 
on  the  Canadian  dollar  in  the  United 
States  is  having  its  effect  on  the  price 
of  -American  newspapers  and  maga¬ 
zines  in  Canada,  many  of  which  are 
now  being  sold  by  dealers  at  an  ad¬ 
vance  of  10  per  cent  over  the  regu¬ 
lar  price. 

The  American  News  Company, 
which  handles  a  large  proportion  of 
the  business,  endeavored  to  have 
United  States  publishers  make  re¬ 
bates  to  offset  the  exchange  rate. 
Some  complied,  but  others  stated  that, 
with  the  high  cost  of  production,  it 
could  not  be  done. 


A.  C.  A.  IS  GROWING 


Eight  New  Members  Elected  Since 
Annual  Convention 

Toronto,  Ont.,  Jan.  lo. — Since  the 
annual  meeting  on  November  20  and 
21  the  following  new  members  have 
been  added  to  this  Association  of 
Canadian  Advertisers : 

S.  F.  Lawrason  &  Co.,  London,  S.  F. 
Lawrason,  representative;  J.  R.  Moo- 
die  &  Son,  Hamilton,  J.  D.  Moodie, 
representative;  Champion  Spark 
Plug  Company,  Windsor,  H.  L.  Corey, 
representative;  Merchants  Bank  of 
Canada,  Montreal,  W.  B.  Leitch,  rep¬ 
resentative;  Canadian  General  Elec¬ 
tric  Co.,  Toronto,  J.  Davidson,  repre¬ 
sentative;  Petrie  Manufacturing  Co., 


Hamilton,  C.  G.  Shelley,  representa¬ 
tive;  Gunns,  Limited,  Toronto,  Mal¬ 
colm  Lennox,  representative;  Bird  & 
Son,  Ltd.,  Hamilton,  Mr.  Canfield,  rep¬ 
resentative. 

Arbitration  Board  Decides 
Rochester  Wage  Scale 

Printer*  Di**ati*fied  and  Plan  Ap¬ 
peal  to  International  Board 
on  Hour*  and  Pay 


Rochester,  N.  Y.,  Jan.  9. — By  deci¬ 
sion  of  the  local  board  of  arbitration, 
to  which  were  referred  the  difference 
over  the  wage  scale  and  hours  of 
employment  existing  between  the 
newspaper  publishers  and  the  typo¬ 
graphical  employes,  the  working 
hours  will  remain  the  same  for  the 
present,  48  hours  constituting  a 
working  week. 

On  the  question  of  wages  it  was 
decided  that  beginning  with  the  cur¬ 
rent  year,  November  1,  1919,  wages 
for  the  present  should  be  graduated 
as  follows :  November  1,  1919,  to  Jan¬ 
uary  4,  1920,  $34  a  week  for  day  work 
and  $37  for  night  work;  from  January 
4  until  May  1,  $35  a  week  for  day 
work  and  $38  for  night  work;  from 
May  1  until  the  end  of  the  year,  $36 
a  week  for  days  and  $39  for  nights. 

While  the  representatives  of  the 
publishers  and  the  one  neutral  per¬ 
son  agreed  to  this  adjustment,  the 
representatives  of  the  typographical 
union  were  entirely  dissatisfied  and 
are  planning  to  appeal  the  case  to 
the  Joint  Council  of  Arbitration,  rep¬ 
resenting  the  International  Typo¬ 
graphical  Union  and  the  American 
Newspaper  Publishers  Association. 
This  proceeding  is  in  accordance  with 
a  previous  agreement  entered  into 
by  both  parties. 


14  NEW  “A.  P  ”  MEMBERS 


Represent  All  Part*  of  Country  in 
Co-operative  Body 

The  Associated  Press  has  elected 
the  following  new  members,  all  pub¬ 
lishers  of  afternoon  papers :  Ed  Mc- 
Corkle,  Hope  (Ark.)  Star  of  Hope; 
Earl  Adams,  Healdsburg  (Cal.)  Tri¬ 
bune;  Cris  O.  Codrington,  DeLand 
(Fla.)  News;  R.  J.  Holly,  Sanford 
(Fla.)  Herald;  W.  C.  Allen,  Dublin 
(Ga.)  Tribune;  W.  L.  Sackett,  Morris 
(Ill.)  Herald;  Simeon  L.  White, 
Houlton  Me.)  Aroostook  News;  John 
W.  Haigis,  Greenfield  (Mass.)  Re¬ 
corder;  C.  W.  Gere,  Northampton 
(Mass.)  Gazette;  Frank  E.  Noyes, 
Ironwood  (Mich.)  Globe;  A.  S.  Crane, 
Elizabeth  (N.  J.)  Journal;  J.  G.  Humes, 
Altoona  (Pa.)  Mirror;  C.  E.  Weenple, 
Mannington  (West  Va.)  Leader. 

D.  D.  Dodson  of  the  Red  Bluff  (Cal.) 
Sentinel,  a  morning  paper,  was  also 
elected  a  member. 


Prehn  With  Bu*h  Agency 

The  Bush  Advertising  Se.'vice,  New 
York,  has  appointed  Martin  Prehn  as 
production  manager.  He  was  formerly 
with  Frank  Seaman,  Inc.,  and  the 
Blackman-Ross  Company. 


Price*  Up  in  Buffalo 

Buffalo,  N.  Y.,  Jan.  8. — The  city’s 
three  Sunday  papers — the  Express, 
Courier  and  Times  —  raised  their 
prices  from  5  to  10  cents  last  Sunday. 


New  Coa*t  Ad  Manager 

Seattle,  Wash.,  Jan.  12.— E.  P.  Kobe 
is  now  Seattle  advertising  manager  of 
the  Carnation  Milk  Products  Company. 


DON’T  WANT  U.  S.  HELP 
PUBLISHERS  SAY 


Illinoi*  and  Indiana  Member*  A*«em- 
bled  by  E.  E.  Bartlett,  Prom- 
■*e  to  Cooperate  in 
Saving  Paper 

Chicago,  Jan.  10. — Newsprint  prob¬ 
lems  must  be  solved  by  publishers 
without  Government  aid,  according 
to  a  resolution  passed  by  a  meeting 
this  week  of  Illinois  and  Indiana  pub-  f 
Ushers  called  by  Edgar  E.  Bartlett  of  ^ 
the  Rockford  (Ill.)  Register-Gazette,  i 
who  has  succeeded  David  E.  Town  as  ' 
chairman  of  the  newsprint  conserva-  t 
tion  and  co-operation  committee  in  " 
Illinois  and  Indiana.  A  10  per  cent  ■ 
reduction  in  consumption  during  the  t 
present  shortage  and  the  elimination 
of  waste,  using  September,  October 
and  November  as  the  basis  of  com-  ’ 
parison,  is  also  recommended.  Local  ; 
publishers  agreed  to  get  together  on 
the  best  conservation  methods  as  rec¬ 
ommended  by  the  House  Committee 
on  Postoffices  and  Post  Roads. 

F.  A.  Miller  of  the  South  Bend  [ 
Tribune  was  appointed  chairman  for 
Indiana,  to  organize  publishers  of  the  ; 
State  by  Congressional  districts,  with  ■ 
Mr.  Bartlett  doing  similar  work  in 
Illinois.  A  conciliation  committee  of 
three  was  appointed  for  each  State. 

Minimum  rates  for  subscriptions  | 
were  set  as  follows :  Mail  rate  for  six 
days,  $5  a  year;  seven  days,  $6  a  I 
year;  six  days,  IS  cents  a  week;  seven  I 
days,  20  cents  a  week.  R 

Col.  R.  R.  McCormick  of  the  Trib-  I 
une,  Hopewell  Rogers  of  the  Daily  I 
News  and  R.  J.  Finnegan  of  the  Jour-  I 
nal  assured  the  sincere  co-operation  I 
of  the  Chicago  dailies.  They  have  al-  i 
ready  reduced  two  pages,  they  stated,  | 
and  the  reduction  of  two  more  will  g 
save  375,000  pages  a  year.  I 


N.  Y.  DAILIES  MEET  JAN.  20 


Program  Will  Be  Arranged  on  Ba*i* 
of  Questionnaire 

Jamestown,  N.  Y.,  Jan.  9. — Secretary- 
Treasurer  James  M.  Hall  of  the  New 
York  Associated  Dailies  announces 
that  the  annual  convention  of  his  as¬ 
sociation  will  be  held  in  Albany,  at 
the  Hotel  Ten  Eyck,  January  20,  open¬ 
ing  at  10  a.m.  There  will  be  lunch¬ 
eon,  as  for  two  years  past,  instead 
of  a  formal  dinner.  The  program  will 
be  based  on  a  questionnaire  that  has 
been  sent  out  to  all  members. 

President  Van  Loan,  of  the  Hudson 
Republican,  has  arranged  for  a  talk 
by  Jason  Rogers,  publisher  of  the 
New  York  Globe,  on  “How  to  Cash 
In  on  the  Great  Print  Paper  Panic 
and  Timely  Newspaper  Suggestions.” 


New  Agency  In  St.  Loui* 

St.  Louis,  Jan.  12. — Grant  M.  Web¬ 
ster,  formerly  advertising  manager 
for  Scruggs-Vandervoort  &  Barney 
Dry  Goods  Company,  and  T.  M. 
Webster,  formerly  in  the  advertising 
department  for  the  Koken  Companies, 
Inc.,  St.  Louis,  have  organized  the 
Webster  Advertising  Servite,  with  of¬ 
fices  in  the  Arcade  Building. 


McCann  Office  in  New  Quarter* 

San  Francisco,  Cal.,  Jan.  10. — The 
H.  K.  McCann  Company,  New  York, 
has  leased  the  upper  floor  of  the  build¬ 
ing  at  the  southwest  corner  of  Mont¬ 
gomery  and  Sacramento  streets.  The 
structure  will  be  renamed  The  H.  K. 
McCann  Building. 
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BUILDING  ON  1919 


Business  Expansion  Should 
Be  Governed 
Sanely 

BY  LOUIS  WILEY 

Business  Manager,  New  York  Times 

New  YORK  daily  newspapers  ex¬ 
perienced  in  1919  a  year  of  pros¬ 
perity.  The  volume  of  advertising 
was  far  greater  than  ever  before.  The 
costs  of  manufacture,  however,  ran 
into  increasing  figures. 

The  increased  policy  is  partly  due 
to  the  general  prosperity  of  the 
United  States  as  a  result  of  the  manu¬ 
facture  of  war  munitions  for  the  Al¬ 
lies  and  our  own  army  and  navy,  but 
it  represents  also  an  inflation  of  val¬ 
ues  with  a  coresponding  reduction  in 
the  purchasing  power  of  the  dollar. 

During  the  war  there  was  a  limited 
production  of  many  articles  for  which, 
under  normal  conditions,  there  is  a 
constant  demand;  hence  manufactur¬ 
ers  are  now  reducing  heavily  to  com¬ 
pensate  for  the  shortage.  Competi¬ 
tion  to  obtain  willing  purchasers, 
rather  than  an  effort  to  make  sales, 
is  indicated  in  much  of  the  heavy  vol¬ 
ume  of  advertising.  There  is  also  a 
greater  recognition  of  the  value  of 
advertising  as  an  essential  part  of 
any  selling  campaign. 

For  several  weeks,  however,  the 
shortage  of  newsprint  paper  has  been 
a  serious  problem  and  has  resulted 
in  reducing  the  prospective  volume  of 
Many  newspapers  have  experienced 
great  difficulty  in  obtaining  an  adequate 
supply  of  paper  and  their  efforts  to  re¬ 
duce  the  consumption  to  the  scale  of 
production  has  curtailed  advertising 
valued  at  many  thousands  of  dollars. 

I  cannot  see  any  immediate  pros¬ 
pect  of  a  reduction  in  the  volume  of 
advertising.  There  is  every  indica¬ 
tion  that  it  will  be  maintained  through 
the  spring  months  of  1920.  The  sup¬ 
ply  of  standard  articles  will  in  time 
catch  up  with  the  demand  and  from 
that  time  on  production  may  remain 
steady  or  decline.  The  advancing 
costs  of  everything  which  enters  into 
normal  living  doubtless  will  have  its 
effect  within  a  few  months.  Those 
who  have  experienced  unaccustomed 
prosperity  as  a  result  of  the  war  will 
in  time  have  expended  their  surplus 
and  those  who  are  limiting  their  pur¬ 
chases  on  account  of  high  cost  will 
continue  to  do  so  with  the  result  that 
even  normal  comsumption  may  fall  off. 

It  is  time  for  business  men  to  be 
cautious  and  not  to  extend  in  any 
way  beyond  reasonable  limits.  This 
applies  to  the  newspaper  industry  as 
well  as  others  because  the  present  pe¬ 
riod  of  unexampled  volume  of  adver¬ 
tising  may  not  continue  indefinitely. 

Advertising  Agents  Can  Aid 
Conservation 

By  WILLIAM  SIMPSON 

Business  Mgr.,  Philadelphia  Bulletin. 
PHILADELPHIA,  Jan.  14.— I  be- 
lieve  the  most  important  message 
for  1920  affecting  the  business  of  adver¬ 
tising  is  that  advertising  agents  can 
help  themselves,  aid  publishers,  and  fur¬ 
ther  the  best  interests  of  their  clients  if, 
instead  of  ordering  advertising  for  spe¬ 
cial  days,  they  allow  publishers  leeway 
of  days  of  insertion,  thus  enabling  them 
to  better  balance  their  publications  and 
thereby  help  to  conserve  the  supply  of 
newsprint  paper. 


KEEP  POLITICS  OUT  OF  THE  PAPER  MARKET 

By  COL.  ROBERT  R.  McCORMICK 
of  Chicago  Tribune  and  New  York  News 

HE  biggest  lesson  for  newspapers  in  this  year  or  the  last  two 
_L  years  is  that  they  should  not  use  their  political  pull  to  affect 
TITe  paper  market. 

Three  years  ago  certain  paper  manufacturers  were  indicted  in 
America  and  the  indictments  were  not  pressed  by  the  public  prose¬ 
cutor  in  return  for  an  agreement  to  sell  paper  at  a  price  which  was 
not  only  far  below  the  normal  market  price  but  below  cost  of  pro¬ 
duction  in  many  mills. 

In  Canada  the  papers  coerced  the  Government  into  compelling 
the  mills  to  furnish  enough  paper  at  a  similar  unfair  price  to  enable 
them  to  carry  all  advertising  offered.  As  a  consequence  mill  build¬ 
ing  ceased  and  no  paper  is  available  to  supply  the  constantly  in¬ 
creasing  demand. 


ADVERTISING  MAN’S  ERA  DAWNS 

BY  WILLIAM  H.  RANKIN 


PRODUCTION  is  going  to  be  the 
only  competitor  that  I  can  see 
that  advertising  is  going  to  encounter 
during  1920;  and  when  I  say  produc¬ 
tion,  I  do  not  mean  production  or 
products,  because  advertisers  have 
long  since  given  up  the  idea  that  they 
should  not  advertise  when  they  can¬ 
not  produce  their  goods.  They  have 
been  educated  to  advertise  even  more 
when  their  production  is  oversold 
than  at  any  other  time.  What  I 
mean  by  production  is  production  of 
space  to  take  care  of  the  advertising 
which  the  advertisers  will  need  for 
1920. 

Increased  sales  will  increase  ad¬ 
vertising  appropriations  proportion¬ 
ately  so  that  it  will  take  care  of  all 
increased  cost  of  advertising  space 
because  of  increased  cost  of  white 
paper,  production,  etc.  It  means  that 
more  time  and  thought,  however,  will 
be  put  into  the  matter  of  produc¬ 
tion  of  advertising  copy,  art  work 
and  plans  to  cash  in  on  advertising 
appropriations  through  the  mer¬ 
chandising  and  the  advertising  to  the 
salesmen  and  to  the  dealers  and  dis¬ 
tributors. 

The  day  of  the  professional  ad¬ 
vertising  man  is  here.  Knowledge, 
judgment,  experience  and  organiza¬ 
tion  will  count  more  in  1920  as  the 
deciding  factor  for  advertising  ser¬ 
vice  than  in  any  year_  since  adver¬ 
tising  began.  Those  men  and  organ¬ 
izations  that  thoroughly  equip  them¬ 
selves  nationally  as  well  as  interna¬ 
tionally  and  are  ready  will  do  a 
phenomenal  business.  It  will  be  a 
survival  of  the  fittest.  Service  to  the 
advertiser  is  what  is  wanted  today 
and  nothing  short  of  the  highest 
grade  quality  of  work  and  service 
will  be  satisfactory  to  the  adver¬ 
tiser. 

The  fact  that  William  B.  Colver, 
of  the  Federal  Trade  Commission  of 
Washington,  in  an  article  recently 
stated  that  the  practice  of  rebating 
or  cut-rate  advertising  agency  ser¬ 
vice  should  be  eliminated,  means  just 
this : 

That  the  advertising  agencies  have 
cleaned  house  and  those  who  have 
not  will  do  .so  in  1920.  It  is  very 
clear  that  rebating  and  cut-rates  and 
giving  advertisers  larger  cash  dis¬ 
counts  than  the  publisher  allows  will 
be  a  thing  of  the  past,  just  as  it  is. 


and  has  been  in  the  railroad  business 
during  the  past  five  years.  I  think 
more  progress  has  been  made  in  that 
direction  in  1919  than  in  any  other 
year.  It  is  manifestly  unfair  for  an 
advertising  agency  to  sell  a  publish¬ 
er’s  space  to  an  advertiser  at  less 
rate  than  the  publisher  would  sell 
to  the  advertiser  direct,  and  it  is 
just  as  unfair  for  an  advertiser  to  ask 
for  or  receive  a  rebate  as  it  was  in 
the  days  when  manufacturers  asked 
for  and  received  rebates  from  rail¬ 
roads,  which  gave  them  the  advant¬ 
age  of  competitors. 

Price  maintenance  will  be  a  stan¬ 
dard  virtue  in  the  advertising  agency 
business  in  1920  and  ever  afterwards. 
This  means  more  and  better  service 
for  the  advertiser  and  better  and 
more  creative  advertising  because 
it  will  enable  advertising  agencies  to 
so  organize  to  give  service  that  is 
necessary  to  make  advertising  suc¬ 
cessful. 

The  advertising  agency  business 
will  be  professional  too  in  another 
way  and  that  is,  there  will  be  less 
use  for  salesmen  and  solicitors.  Dur¬ 
ing  the  past  year  advertising  has 
been  developed  to  such  a  point  that 
a  great  many  agencies  secure  most 
of  their  business  through  advertising 
in  the  newspapers  and  magazines, 
thus  eliminating  the  cost  of  sales¬ 
men  and  solicitors.  Take  for  in¬ 
stance,  in  our  own  case — for  two 
years  we  have  not  had  a  salesman 
or  solicitor,  and  during  the  past  two 
years,  our  new  business  has  cost  us 
about  one-tenth  what  it  did  when 
we  did  have  salesmen  and  solicitors. 
In  fact,  the  cost  of  securing  new 
business  has  been  less  than  one  per¬ 
cent.  This  enables  us  to  spend  more 
money  in  giving  service  to  our  cus¬ 
tomers — and  not  having  our  custom¬ 
ers  pay  for  the  actual  selling  of  our 
service. 

If  there  is  any  class  of  people 
who  ought  to  be  able  to  sell  their 
service  through  printed  salesmanship 
it  should  be  the  advertising  agency 
men,  and  I  believe  a  large  step  in 
that  direction  has  been  taken  dur¬ 
ing  the  year  1919  and  a  broader  step 
will,  be  taken  in  1920.  During  the 
past  thirty  days  we  have  secured 
four  new  accounts  aggregating  over 
a  half  million  dollars,  coming  direct¬ 
ly  in  response  to  our  own  advertising. 


Volume  of  Advertising  Will 
Continue  in  Mid- 
West 

BY  J.  B.  WOODWARD 

Advertising  Manager  Chicago  Daily 
News 

Any  manufacturer  seeking  the  geo¬ 
graphical  merchandising  center  of 
America  has  only  to  send  for  the  sta¬ 
tistics  showing  the  volume  of  retail 
advertising  that  has  been  omitted 
from  the  newspapers  of  all  of  the 
great  market  centers  since  the  adver¬ 
tising  deluge  set  in  about  August, 
1919. 

Chicago,  with  less  contiguous  popu¬ 
lation  than  several  of  the  other  cen¬ 
ters,  and  with  fewer  newspapers,  tops 
the  list. 

It  seems  that  everybody  with  good 
merchandise  to  sell  has  come  to  Chi¬ 
cago — fair  recognition,  I  think,  of  the 
marvelous  responsiveness  of  the  Chi¬ 
cago  public  to  the  advertising  mes¬ 
sage  that  is  backed  up  by  good  mer¬ 
chandise. 

This  drive  has  not  been  local  in 
any  sense.  In  fact,  during  the  past 
few  months  the  national  (or  general) 
business  offered  has  been  almost  as 
great  in  volume  as  purely  local  adver¬ 
tising,  further  evidence,  if  any  is 
needed,  that  Chicago’s  fame  as  a  quick 
and  responsive  market  is  nationally 
recogpiized. 

And  the  volume  of  business  that  has 
been  done  has  been  greater  than  ever 
before  in  the  history  of  a  similar  pe¬ 
riod  in  Chicago. 

Every  newspaper  in  Chicago  has 
been  compelled  to  omit  advertising 
for  lack  of  space.  .\nd  this  condi¬ 
tion  has  not  been  on  account  of  paper 
shortage  except  during  the  past  few 
weeks  when  a  general  reduction  of 
space  compelled  the  omission  of  some 
business  which  may  be  charged  to 
paper  shortage. 

In  my  judgment  the  future  is  ex¬ 
tremely  bright  for  Chicago  and  this 
section  of  the  country.  There  will 
of  course  be  a  let  up  in  the  drive  im¬ 
mediately  after  the  holidays,  but  every 
indication  points  to  heavy  demand  for 
space  all  through  1920  both  for  local 
and  national  advertising. 

Newspaper  properties  in  this  sec¬ 
tion  generally  have  been  profitable  in 
the  past  year,  despite  heavy  increases 
in  production  charges.  This  has  been 
met  in  some  measure  by  increased 
rates,  but  not  by  increased  selling 
price.  Of  course  they  will  continue 
to  be  profitable  as  long  as  the  present 
volume  of  business  is  offered  them, 
and  when  that  ceases  I  apprehend 
that  a  general  industrial  readjust¬ 
ment  will  have  been  effected  which 
will  correspondingly  decrease  manu¬ 
facturing  costs. 

So  I  would  say  that  the  outlook 
for  business  for  the  advertising 
agency  men  of  this  country  was 
never  so  bright  as  now.  Never  in 
all  the  history  of  the  advertising 
business,  have  the  agencies  been  so 
well  equipped  to  handle  business  as 
now,  which  is  insurance  that  the  ad¬ 
vertising  which  they  handle  will  be 
even  more  successful.  This  is  the 
kind  of  insurance  that  the  advertisers 
need  and  the  publication  for  whom 
the  advertising  agencies  sell  space 
need  too. 

(Continued  on  Pat/e  8) 
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South  Expects  Continued 
Flow  of  Advertising 
Wealth 


CANADIAN  PRESS  REACHES  NEW  PLACE 
OF  WEALTH  AND  INFLUENCE 


Possibilities  of  1920  Fully 
Realized  in  The 
Southwest 


(■Y  TELFCKAril) 

Atlanta,  Ga,,  Jan.  14. — Southern 
newspapers  during  1919  enjoyed  the 
largest  volume  of  business  in  their  his¬ 
tory  and  it  is  the  consensus  of  opinion 
of  Clark  Howell,  of  the  Constitution. 
Buford  Goodwin,  of  the  Georgian,  Ma- 


BY  ROY  G.  WATSON 

President-Publisher,  Houston  Post 

Nineteen  nineteen  win  go 

down  as  the  most  successful  and 
most  prosperous  year  in  the  history 


BY  J.  E.  ATKINSON 

President,  Toronto  Star 

During  1919  Canadian  news-  1  in  the  price  of  newsprint  must  result  of  the  Southwest  daily  newspapers, 
papers  carried  more  advertising  in  further  increases  in  advertising  A  wonderful  increase  in  advertising 
jorn  John  S.  Cohen,  of  the  Journal,  and  other  year  in  their  history,  rates.  •  volume  throughout  the  Southwest  has 

other  editors  and  publishers  that  the  "pj^Qugj,  publishers  were  obliged  by  Even  so  it  is  probably  going  to  be  a  made  1919  a  big  year  for  the  publish- 

prospects  are  that  1920  will  prove  an  Juj-reasing  costs  of  production  to  raise  problem  to  some  publishers  to  make  ers,  but  it  has  also  increased  the  out- 

even  greater  o*  news-  advertising  rates  materially,  they  the  two  sides  of  the  ledger  balance  and  put  on  nationally  advertised  products 

print  paper  shortage,  labor  troubles  and  advertisers  quite  willing  to  pay  particularly  so  if  wages  are  forced  up-  in  this  territory.  The  merchants  of 

otlw  attendant  evils.  higher  rates  and  even  to  take  wards  by  continuing  increases  in  the  this  territory  increased  their  adver- 

Optimism  continues  widespread  among  space  at  these  higher  rates.  cost  of  living.  As  to  this  latter  a  little  tising  month  after  month  throughout 

L7sta  thr^u^Jh^'^re^  The  demobilization  of  returning  encouragement  is  to  be  found  in  the  1919  and  have  without  exception  en- 

Seritv  i?its  enttellistory.  MonJy  is  during  the  year  has  given  to  all  ‘nd”  figures  of  staple  commod-  joyed  a  tremendous  increase  in  vol- 

plentiful  and  people  are  spending  it  outfitting  houses  unprecedented  busi-  J*'®®-  There  appears  to  be  no  likeli-  ume. 

Seel?  ManufLturers  i:  virtual  al!  "ess.  so  much  so  that  clothing  houses  S^piptrin  Snldr  '  ' 

lines  of  industry  are  so  far  behind  in  more  particularly  have  been  astonished  o'  P®P"®  ^«aaa 

in  many  cases  at  the  volume  of  their  Whether  the  increased  cost  of  pro- 
turnover.  This  business  is  now  at  an  ooction  will  mean  the  further  elimi- 
end.  but  the  payment  of  government  newspapers  in  Canada  can 

wne  very  nouceauie  icaiurc  amoiis  monies  for  what  are  really  war  pur-  1®  ,  ,  ..  ...  . 

Southern  newspapers  is  the  tendency  of  Poses  has  in  Canada,  as  in  the  United  Po^cy  of  amalgamation  in  ways  awake  to  the  great  possibilities 

national  advertisers  to  turn  toward  this  States,  helped  very  greatly  in  swelling  ^  realized  the  possi- 

field  in  their  tryout  campaigns.  the  channels  of  trade  in  all  directions.  P®*"  bilities  throughout  the  Southwest  dur- 

Cotton  continues  to  demand  the  high-  At  the  same  time  the  end  of  the  war  ^hat  1920  «  going  to  put  ing  1919  and  sent  their  messages  into 

est  market  price  in  history  and  other  bas  given  to  industries,  which  were  *  much  severer  strain  upon  weak  the  homes  of  millions  through  the 

Southern  products  are  drawing  peak  more  or  less  in  an  apprehensive  con-  newspapers  than  they  have  ever  be-  daily  newspapers.  As  a  result,  the 

dition,  a  confidence  to  which  may  be  subjected  to.  consumers  have  been  supplied  with 

If  on  the  business  side  conditions  the  best  on  the  market;  the  retailers, 
afford  some  ground  for  anxiety,  there  the  brokers,  the  jobbers,  and  the 
has  not  for  many  years  been  such  an  manufacturers  or  producers  have  en- 
opportunity  presented  for  strong  edi-  joyed  a  wonderful  volume  and  the 
torial  work.  Politically  the  war  has  newspapers  of  the  Southwest  likewise 
left  such  a  disturbance  of  almost  all  have  shared  in  this  wonderful  pros- 
settled  fields  of  thought  that  news-  perity  of  1919.  If  it  were  not  for  the 
papers  have  before  them  the  oppor-  great  possibilities  of  1920  in  this  same 
tunity  of  reasserting  that  editorial  in-  territory,  1919  might  go  down  in  his- 
nuence  over  the  mind  of  the  public  tory  as  the  greatest  year  during  the 
which,  before  the  war,  was  by  some  first  quarter  of  this  century, 
people  supposed  to  be  waning. 

The  war  undoubtedly  strengthened  - 


filling  orders  that  many  months  will  en- 
lapse  before  they  will  be  able  to  catch 
up  with  demand. 

One  very  noticeable  feature  among 


prices. 

The  South  is  wealthier  than  it  has  attributed  in  part  those  circumstances 
ever  been  before,  publishers  point  out,  which  have  made  1919  a  record  year 
and  there  seems  little  prospect  that  the  for  newspapers. 

near  future  will  see  any  tendency  toward  Xs  against  this  there  has  been  on 
a  downward  slump.  the  side  of  expenditure  no  check  to 

Their  opinion  is  that  the  present  era  rising  costs.  Wages  have  advanced, 
of  prosperity  will  continue  for  from  two  as  they  ought,  and  at  present  are 
to  five  years  at  the  least.  The  people  of  probably  on  a  scale  which  makes 
the  South  are  quick  to  take  on  a  new  them  equivalent,  at  least  from  the 
commodity,  as  the  national  advertisers  point  of  view  of  the  cost  of  living,  to 
have  learned  through  their  experience  pre-war  figures. 


The  people  of  the  Southwest  have 
never  been  more  prosperous  than  dur¬ 
ing  1919;  they  have  never  been  more 
discriminating  in  their  purchases  of 
the  necessities  of  life. 

Merchants  and  manufacturers  al- 


of  the  past  year  or  so. 

All 
perity 


ill  reflects  to  the  welfare  and  pros-  ,  ^'ewsprint  supplies  have  given  cause  1  ne  war  unaouoteaiy  strengthened 

perity  of  Southern  publishers  who  are  ‘'"A®'"  ^ut  the  hold  of  newspapers  on  their  read-  _  ,  ^ _ .  -  ,  , 

all  agreed  that  iq-’o  will  prove  the  ban-  Canadian  publishers  ers.  There  was  a  great  spiritual  move-  1  hrOUgh  I^OOperatlOn  Inland 

ner  vear  in  virtuallv  all  lines  of  busi-  oC  ment  which,  through  the  medium  of  Will 


ner  year  in  virtually  all  lines  of  busi-  r--  »  „•  ,  ,  ■  .  .  ..  .  -  -- 

ness  and  industry.  Circulations  recovered  during  1919  the  the  press,  united  the  whole  body  of 

Widespread  optimism  remains  the  key-  ®’“"!P  .  naturally  followed  the  public  opinion.  The  newspapers  be- 

note  in  the  newspaper  world  as  Dixie  and  are  now  showing  a  nor-  mg  the  natural  medium  for  war  prop- 

turns  its  face  toward  the  New  Year  and  upward  growth.  aganda.  took  full  advantage  of  their 

the  future  business. 


Problem  Will  Be 
Solved 


Mississippi  Valley  Adver¬ 
tisers  Meet  New 
Conditions 


BY  A.  W.  PETERSON 

President,  Inland  Daily  Press 
Association 

YyATERLOO,  la.,  Jan.  14.  — Our 


members  have  gone  through  the 


BY  E.  LANSING  RAY 


1920  has  been  introduced  with  what  opportunity  and  discharged  the  duty 

is  a  temporary  quieting  of  advertising  that  devolved  on  them  effectively.  To- 

business.  There  is  plenty  of  evidence  day  after-war  uncertainties  and  dis- 

to  indicate,  however,  that,  as  the  year  turbances  are  presenting  a  post-war  _ _  _ _ 

advances,  the  banner  conditions  of  necessity  for  press  leadership,  which  present  year  with  less  trouble  con 

1919  will  be  repeated.  The  substantial  is  being  given  with  equal  earnestness  cerning  print.  Our  close  co-operation 

increase  which  took  effect  on  January  and  fidelity  to  sound  principles.  ju  ^he  interest  of  men  from  whom  we 

buy  as  well  as  in  the  interest  of  those 
to  whom  we  sell  has  made  for  the 

agreeing  to  such  increases  of  rate  as  since  the  end  of  the  war.  Every  busi-  Inland  a  condition  in  every  way  de- 


President  St.  Louis  Globe-Democrat  (-an  be  demonstrated  are  just  and  ncc-  ness  has  felt  the  impulse  of  this  very  sirable. 


I 


N  spite  of  the  most  trying  condi-  essary. 
tions  which  have  confronted  news¬ 


paper  publishers  because  of  shortage  High  Wages — Free  Spending 
of  paper,  labor  and  supplies,  1919  has  AsSUreS  Coast 

been  a  most  prosperous  year  for  the 

majority  of  publications.  Prosperity 

The  prospects  generally  for  1920  - 

seem  to  me  to  be  excellent.  The  BY  M.  H.  DE  YOUNG 

United  States  has  unquestionably  be-  Publisher,  San  Francisco  Chronicle 


general  expenditure  or  capital  and  There  has,  to  be  sure,  been  a  short- 
wages.  age  of  print  paper.  Everyone  has  been 

There  is  no  reason  to  believe  that  called  upon  to  economize  and  they 
the  year  1920  also  will  not  be  an  ex-  have  responded  in  a  way  to  benefit 
cellent  one.  There  will  certainly  not  themselves. 

be  any  rapid  fall  in  wages  and  as  long  The  unusual  conditions  which  have 
as  wages  are  high  money  is  going  to  existed  have  involved  upon  the  man- 
be  spent  freely  and  the  newspapers  agement  of  newspapers  a  100  per  cent 
will  get  their  share  of  it.  increase  of  work  and  responsibility. 

The  newspapers  will  need  all  they  This,  added  to  the  increased  expense 


come  much  more  settled  and  labor  and  O  AN  FRANCISCO,  CAL.,  Jan.  14.—  account  of  the  big  increase  clerical  and  mechanical  work,  has 

other  unrest  seems  to  have  consider-  ^General  business  conditions  on  the  .  ,  ,  naner  and  «.verv  other  made  a  very  heavy  burden.  It  is  be- 

ably  quieted  down.  After  all,  the  av-  Pacific  Coast  during  the  year  1919  material  that  goes  into  Heved  there  are  grounds  for  hope  that 

erage  American  is  essentially  sane,  have  been  very  good.  This  is  due  to  .  makincr  of  the  newsnaner  to  «av  this  handicap  may  be  lessened  during 
conservative  and  patriotic  and  quickly  the  fact  that  the  coast  has  a  dozen  nojhrg  of  the  tre^rdo^^^^^^^  the  coming  year, 

adjusts  himself  to  conditions  that  or  more  very  large  shipyards  employ-  payrolls  The  outlook  for  1920  on  the  whole 


Block  Visits  Worcester 

Paul  Block  and  his  staff  of  repre- 


is  gloomy  but  not  beyond  being  mas¬ 
tered.  In  the  interests  of  daily  news¬ 
papers,  the  Inland  members  realize 
they  must  reduce  consumption  from 


must  be  met.  ing  over  one  hundred  thousand  men. 

The  only  deterrent  to  further  in-  Other  large  industries  also  have  de¬ 
crease  in  business  for  1920  will.  I  be-  veloped  very  rapidly  and  the  payrolls 
lieve,  be  paper  shortage.  Everyone  on  account  of  extraordinarily  high 
must  economize  in  every  possible  wages  have  been  very  great.  Work-  sentatives  visited  the  plant  of  the  ten  to  twenty  per  cent  in  the  next 

way  in  order  that  the  situation  may  ing  men  have  spent  their  money  with  Worcester  (Mass.)  Telegram  last  six  months. 

be  immediately  relieved  and  condi-  both  hands,  indulging  in  all  kinds  of  week  in  the  course  of  their  annual  in-  Constructive  co-operation  is  our 
tions  brought  back  to  normal.  I  be-  luxuries  that  they  never  enjoyed  be-  spection  tour.  They  were  the  guests  watchword.  Advice  from  one  pub- 

lieve  that  advertisers  appreciate  the  fore.  of  Theodore  T.  Ellis,  the  new  owner  lisher  to  another  in  our  membership 

urgency  and  seriousness  of  the  pub-  In  spite  of  high  costs  there  has  been  of  the  Telegram,  and  voiced  approval  is  never  construed  as  undue  inter- 

lishers’  problems  and  are  cheerfully  a  great  revival  of  building  of  all  kinds  of  the  new  administration.  ference. 
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PERIOD  OF  LABOR  UNREST 


The  year  1919  has  been  marked 
by  more  unrest  in  labor  circles 
and  there  have  been  more  unauthor¬ 
ized  strikes  than  in  any  year  since 
the  American  Newspaper  Publishers’ 
Association  established  its  Labor 
Bureau,  which  was  in  1900.  Members 
of  the  A.  N.  P.  A.  in  the  cities  of 
Fort  Smith,  Ark.,  Oklahoma  City,  and 
Tacoma,  were  forced  to  suspend  pub¬ 
lication  for  periods  varying  from  five 
to  twenty-two  days,  or  surrender  to 
exorbitant  and  unfair  demands. 

In  Fort  Smith  the  contract  under 
which  the  parties  had  been  operating 
expired  and  the  strike  was  authorized 
by  the  Executive  Council  of  the  I.  T. 
U.  The  scale  in  the  expired  contract 
provided  $31.50  a  week  for  day  work 
and  $34.50  for  night  work,  operators 
and  handmen.  The  union  demanded 
$42  day  work  and  $45  night  work  for 
hand  men  and  $45  day  work  and  $48 
night  work  for  operators. 

It  was  the  view  of  the  publishers 
and  commercial  printers  in  Fort 
Smith  that  by  suspending  the  work 
for  a  period  they  would  be  able  to 
make  fair  settlement,  but  this  proved 
impossible  and  all  the  employing 
printers  in  Fort  Smith  concluded  it 
necessary,  if  they  were  to  continue 
business  in  that  community,  to  con¬ 
duct  their  establishments  with  those 
who  were  not  members  of  any  union. 
Arrangements  to  this  end  were  ac¬ 
cordingly  made  and  on  October  26, 
work  was  resumed  on  the  open-shop 
basis,  and  that  system  is  still  in  ef¬ 
fect.  It  is  reported  that  they  are 
getting  along  in  a  very  satisfactory 
manner. 

I.  T.  U.  Threat  Stopped  Strike 

In  Oklahoma  City  all  but  a  few 
members  of  the  union  refused  to  con¬ 
tinue  work  unless  granted  wages  of 
$42  a  week  for  day  work  and  $45  for 
night  work,  operators  and  handmen, 
which  was  $7.50  a  week  more  than 
was  then  the  existing  wage  rate. 
This  action  was  taken  in  spite  of  the 
fact  that  there  was  a  local  contract 
and  an  arbitration  agreement  in  the 
office  of  the  Oklahoman  and  Times, 
the  only  member  of  the  A.  N.  P.  A. 
in  that  city.  However,  the  men  also 
refused  to  work  on  the  News,  a 
Scripps-McRae  paper. 

When  this  occurred  the  publishers 
agreed  to  suspend  publication  until 
matters  could  be  straightened  out.  A 
representative  of  the  I.  T.  U.  was  sent 
to  Oklahoma  City  and  when  it  was 
demonstrated  that  the  members  of 
the  union  would  not  resume  work  in 
accordance  with  his  instructions,  the 
Executive  Council  of  the  I.  T.  U.  noti¬ 
fied  the  organization  its  charter  would 
be  suspended  within  twenty-four 
hours  unless  the  men  returned  to 
work.  This  had  the  desired  effect 
and  work  was  resumed  on  the  old 
terms  after  which  an  agreement  was 
made  to  pay  $37  a  week  for  day  work 
and  $40  for  night  work. 

In  Tacoma  the  contract  under 
which  operations  had  been  conducted 
expired,  and  the  publishers  offered 
to  settle  differences  by  arbitration. 
The  union  applied  for  strike  sanction 
which  was  denied,  after  which  the 
members  struck  illegally.  The  A.  N. 
P.  A.  member  in  Tacoma  suspended 
publication  five  days,  when  an  agree- 
ment  was  concluded  that  the  men 
should  return  to  work  on  the  old 
terms,  under  a  stipulation  that  those 
terms  should  remain  in  effect  six 


Methods  of  Enforcing  Wage  Demand  Draws  Rebukes 
From  1.  T.  U. — 406  New  Contracts  in  1920 
— Writers  Organize. 


months,  unless  changed  by  agreement 
or  arbitration  before  the  termination 
of  that  period,  with  the  right  on  the 
part  of  the  union  to  request  a  change 
in  scale,  and  have  differences  arbi¬ 
trated  if  this  proved  necessary.  Soon 
after  the  resumption  of  work  a  new 
scale  was  demanded  and  arbitration 
followed.  The  decision  of  the  arbitra¬ 
tion  board  provided  very  large  in¬ 
creases  above  the  rates  of  $42  a  week 
for  day  work  and  $45  for  night  work, 
formerly  in  effect. 

Illegal  strikes  in  some  instances 
following  official  votes  by  members 
of  unions  and  others  consisting  of 
so-called  “individual  resignations”  oc¬ 
curred  in  offices  of  members  of  the 
A.  N.  P.  A.  in  the  following  cities : 
Albany,  N.  Y. ;  Atlanta,  Ga. ;  Austin, 
Tex.;  Butte,  Mont.;  Charleston,  W. 
Va. ;  Chicago,  Ill.;  Denver,  Colo.; 
Duluth,  Minn.;  El  Paso,  Tex.;  Evans¬ 
ville,  Ind. ;  Fort  Smith,  Ark.;  Houston, 
Tex.;  Kansas  City,  Mo.;  Minneapolis, 
Minn.;  Nashville,  Tenn. ;  New  Haven, 
Conn.;  New  York;  Oklahoma  City, 
Okla. ;  Springfield,  Ill.;  Tacoma, 
Wash.;  Tulsa,  Okla.;  Vancouver,  B. 
C. ;  Wichita,  Kan.,  and  Wichita  Falls, 
Tex. 

Struck  to  Censor  Papers 

In  all  the  foregoing  cities  excepting 
that  of  Vancouver,  strikes  were  called 
to  enforce  demands  for  increases  in 
pay. 

In  Vancouver  the  men  struck  be¬ 
cause  the  publishers  refused  to  per¬ 
mit  the  union  to  censor  the  columns 
of  their  newspapers.  The  officers  of 
the  organization  demanded  the  right 
to  say  what  should  and  what  should 
not  be  published  relative  to  the  gen¬ 
eral  strike  which  was  then  in  progress 
in  Vancouver.  Two  Vancouver  news¬ 


papers  were  tied  up  from  two  to 
three  days,  but  work  was  finally  re¬ 
sumed  after  the  receipt  of  instruc¬ 
tions  from  the  Executive  Council  of 
the  I.  T.  U.,  which  indicated  if  the 
orders  were  not  complied  with, 
drastic  action  would  follow. 

Forced  Contract  In  Portland 

In  Portland,  Ore.,  where  members 
of  the  A.  N.  P.  A.  had  arbitration  con¬ 
tracts,  differences  relative  to  a  new 
scale  were  submitted  to  arbitration 
and  referred  to  the  International 
Arbitration  Board.  The  Board  was 
unable  to  agree  and  the  case  dead¬ 
locked.  Before  the  representatives 
of  the  union  who  had  attended  the 
meeting  of  the  International  Arbitra¬ 
tion  Board  in  Indianapolis  reached 
Portland,  the  Executive  Committee 
of  the  union  served  notice  on  the 
publishers  that  they  must  sign  a  con¬ 
tract  carrying  the  wages  provided  in 
the  local  arbitration  decision,  against 
which  the  publishers  had  appealed  to 
the  International  Board,  and  includ¬ 
ing  pay  of  the  difference  between 
the  scale  that  had  been  paid  and  the 
rates  demanded,  from  January  1,  1919, 
until  May  17. 

The  publishers  signed  the  union’s 
agreement  under  protest.  It  was  the 
belief  if  that  was  not  done  it  would 
be  impossible  to  issue  their  papers 
the  next  day  which  was  Sunday.  Ap¬ 
peal  was  taken  to  the  International 
Arbitration  Board  for  restoration  of 
previous  conditions.  The  Board  con¬ 
sidered  the  case  at  two  meetings 
thereafter  and  at  the  second  made  a 
decision  reading  as  follows : 

“The  protest  of  the  Portland  (Ore.)  pub¬ 
lishers,  considered  at  the  meeting  of  the  Inter¬ 
national  Board  of  Arbitration  August  20,  1919, 
recites  threats  by  the  union  to  discontinue 
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work  unless  an  agreement  in  accordance  with 
the  terms  of  the  decision  of  the  local  arbitra* 
tion  board  was  signed.  Such  threats  were 
improper  under  the  arbitration  agreement  and 
the  action  constituted  disrespect  to  the  Inter¬ 
national  Arbitration  Boards  because  at  that  time 
appeal  from  the  decision  of  the  local  oMrd 
was  pending  and  the  case  deadlocked.  Hoj»' 
ever,  the  Portland  publishers  haing  signed  the 
agreement  demanded  by  the  union*  cannot  now 
maintain  the  position  that  the  contract  is  not 
binding.  Therefore,  the  case  involving  the 
protest  of  the  Portland  publishers  is  dismissed. 

Efforts  to  Organize  Writers 

Early  in  the  summer  systematic  ef¬ 
forts  were  made  to  form  unions  of 
newswriters  in  a  large  number  of  im¬ 
portant  cities.  Prior  to  that  there 
had  been  unions  of  these  men  in  Bos¬ 
ton,  Milwaukee,  Scranton  and  Phila¬ 
delphia.  The  Boston  organization 
had  never  displayed  much  life.  There 
were  probably  no  members  of  it  on 
any  papers,  so  far  as  reports  received 
indicated,  excepting  the  American, 
which  did  not  appear  to  object  to 
its  men  joining  the  organization. 

However,  during  the  latter  part  of 
June  this  year  it  was  reported  that  a 
contract  had  been  made  by  the  Bos¬ 
ton  publishers,  but  the  publisher  of 
the  Globe  said  that  the  publishers 
had  “made  a  minimum  wage  scale 
without  recognition  of  the  union.” 
The  movement  took  definite  form  and 
newswriters  unions  were  organized  in 
the  following  cities,  in  some  of  which 
they  were  quite  aggressive;  Balti¬ 
more;  Bridgeport,  Conn.;  Brockton, 
Mass.;  Butte,  Mont.;  Chicago;  Evans¬ 
ville,  Ind.;  Fresno,  Cal.;  Hartford, 
Conn.;  Louisville,  Ky. ;  Lynn,  Mass.; 
Manchester,  N.  H.;  Montreal,  Can¬ 
ada;  New  Haven,  Conn.;  New  York; 
Omaha,  Neb.;  Pittsburgh;  Portland, 
Ore.;  Rochester,  N.  Y.;  Salt  Lake 
City,  Utah;  San  Francisco,  Cal.;  San 
Diego,  Cal.;  Seattle,  Wash.;  Spring- 
field,  Mass.;  St.  Louis,  Mo.;  Toronto, 
Canada;  Syracuse,  N.  Y.;  Waterbury, 
Conn.;  Wheeling,  W.  Va.,  and  Wor¬ 
cester,  Mass. 

In  no  instances  excepting  that  of 
Lynn,  Mass.,  was  official  recognition 
given  to  any  of  the  new  organizations 
and  so  far  as  it  is  known,  no  con¬ 
tracts  have  since  been  made  with 
these  unions  in  any  other  .  cities 
throughout  the  country. 

In  New  Haven,  all  of  the  news- 
writers  joined  the  new  union  and 
struck  to  enforce  recognition  and  a 
wage  scale.  The  publishers  resisted 
and  other  men  were  secured  without 
difficulty  and  there  was  no  interrup¬ 
tion  in  publication.  The  newswrit¬ 
ers  for  a  few  days  published  a  news¬ 
paper  so-called  the  Reporter  which 
was  devoted  to  vilifying  their  former 
employers.  In  a  very  few  days  the 
Reporter  suspended  publication  and 
the  New  Haven  publishers  have  had 
no  difficulty  in  operating  without 
members  of  the  newswriters  union, 
since  that  time. 

Many  New  Contracts  in  1920 

New  contracts  made  during  the 
year  by  members  of  the  A.  N.  P.  A. 
with  all  printing  trades  unions  in 
149  cities  provide  large  increases  in 
pay  and  in  other  cities  where  con¬ 
tracts  did  not  expire  substantial 
bonuses  are  being  paid.  With  very 
few  exceptions  all  new  arrangements 
are  for  terms  of  only  one  year,  as 
unions  have  almost  invariably  op¬ 
posed  contracts  for  longer  periods. 
Therefore,  in  1920,  A.  N.  P.  A.  mem¬ 
bers  will  negotiate  approximately  406 
contracts  with  unions  of  the  printing 
trades. 
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conference  would  continue  until  mid¬ 
night  and  that  it  was  not  necessary 
for  them  to  be  on  hand  until  that 
hour.  Most  of  the  newspaper  men, 
upon  receiving  that  information,  de¬ 
cided  to  take  a  chance  of  getting  in 
out  of  the  raw  March  night  for 


carried  the  correspondents  into  the 
midst  of  one  of  the  biggest  domestic 
problems  that  had  arisen  in  this 
country  in  a  generation. 

Growing  out  of  the  railroad  story 
was  the  high  cost  of  living  campaign 
of  the  Government,  a  “home  and  fire- 


little  warmth  in  the  State,  War  and  side”  subject  that  carried  an  appeal 


SOMEWHERE  back  in  the  hazy  past  there  was  a  time  when 
Washington  correspondents  could  look  forward  now  and  then 
to  a  respite  between  sessions  of  Congress,  or  failing  in  that,  for 
dull  days  on  Capitol  Hill  occasionally.  Men  sometimes  were  able 
to  take  an  off-day  to  polish  their  golf  or  poker  or  to  spend  an  hour 
or  two  at  the  Press  Club  bar. 

Hiatory  Waa  Made  In  Waahington 

All  that  has  changed.  It  is  a  fond  matters  that  made  for  big  “local” 
memory  which  the  veterans  like  to  dispatches;  matters  on  which  to  be 
recall  for  the  benefit  of  the  novices,  beaten  by  a  rival  was  worse  than  not 


Navy  Building  across  West  Executive 
Avenue  from  the  White  House. 
Scarcely  had  they  left  their  posts 
when  the  conference  adjourned. 
There  were  only  three  newspaper 


to  people  who  cared  nothing  for  the 
entanglements  of  Article  Ten  or  who 
did  not  worry  much  whether  Shan¬ 
tung  was  in  China  or  in  San  Fran¬ 
cisco.  The  correspondents  learned 


The  year  of  1919  presented  no  oppor¬ 
tunity  for  such  reminiscences.  It 
was  a  year  crowded  with  official  ac¬ 
tivity  in  the  national  capital,  and  that 
is  equivalent  to  saying  it  meant  work 
and  lots  of  it  for  the  corps  of  corre¬ 
spondents.  The  trite  expression  that 
“history  has  been  made”  during  the 
year  is  almost  pardonable.  Congress 
has  been  in  session  almost  continu¬ 
ously  since  December,  1915. 


men  “lying  in  wait”  to  “buttonhole”  much  of  geography,  international  pol- 
the  departing  guests  with  the  all  im-  icies  and  domestic  politics  in  many 
portant  information.  distant  lands  during  their  handling 

Men  Helped  Each  Other  treaty  story,  but  they  found 

that  It  was  a  lot  easier  to  get  a  good 
A  small  group  of  Senate  corre-  play”  on  a  promised  reduction  in  the 
spondents  had  arranged  in  advance  price  of  sugar  than  on  Fiume. 
with  Senator  Gilbert  M.  Hitchcock,  And  a  review  for  1919,  however 
to“know\herrwara”pVal:e7rert^^^  then  the  chairman  of  the  Committee  incomplete,  would  be  sadly  lacking 


It  is  a  fact  beyond  question  that  but 


on  Foreign  Relations,  for  a  meeting  indeed  as  a  record  of  the  work  of 


for  the  work  of  many  of  the  corre-  ^"'"^f'l'^tely  Washington  correspondents,  if  there 


spondents  the  much-desired  parades 
of  returning  soldiers  would  not  have 
taken  place  in  a  score  of  cities  and 
towns  which  enjoyed  that  privilege 

of  welcoming  the  “home  boys.”  The  .  .  ,  . 

correspondents  fought  out  the  issue  Tr! 

of 


after  the  White  House  conference,  were  omitted  that  which  well  might 
The  Senator  went  direct  to  the  hotel  have  been  included  in  any  such  chro- 


from  the  White  House  and  with  the  nology  since  1840.  It  seems  scarcely 
aid  of  his  own  news  sense  and  the  necessary  to  name  the  story.  It  was 
questions  of  the  half  dozen  fortunate  Mexico. 


parades  with  Secretary  Baker,  developed  Mr.  Hitchcock  had  left 


General  March  and  a  half  dozen 


the  hotel  and  the  correspondents 
were  leaving,  when  the  men  from  the 


HEARST  CHIEFS  IN  MEETING 


late  to  catch  a  single  guest  at  the 
dinner,  swooped  down  upon  their 
more  enterprising  associates.  In  most 
instances  they  were  forced  to  depend 
entirely  upon  the  generosity  of  the 


Editor  &  Plblisher’s  correspondent  other  staff  officers  in  the  War  De- 
approached  Angus  MeSween,  of  the  partment  so  vigorously  that  officers  ' 

Philadelphia  North  American,  one  of  "ho  never  had  known  to  retreat  fled 
the  veteran  correspondents,  who  has  before  the  newspaper  men. 
not  dropped  into  the  easy  chair  group  Extended  Comment  Required 
because  his  smiling  “What’s  doing?” 

generally  is  found  wherever  a  big  assembling  of  the  new  Con- 

storv  is  breaking,  and  inquired  what  Sfe.ss,  the  return  to  power  of  the  Re-  .  .  ' 

important  events  he  had  reported  Publican  party  after  eight  years  of  The  Russian  situation  was  an  im- 
during  the  vear.  Democratic  control  of  the  Senate  and  portant  story  during  the  entire  year. 

House,  with  the  resultant  contests  both  in  the  matter  of  the  Govern- 
Treaty  Debate  Biggest  Story  Speakership  and  the  chair-  ment’s  policy  with  respect  to  the 

“Tell  me  what  happened,”  he  re-  manships  of  the  great  committees, 
plied,  “and  I’ll  tell  you  that  that’s  and  the  almost  immediate  prospect 
what  I  covered.”  of  constant  friction  with  the  White 

The  treaty  debate  in  the  Senate  House,  were  subjects  in  which  the 
was,  quite  naturally,  the  very  biggest  people  were  interested  and  called  for 
of  the  important  news  matters  han-  extended  comment  in  the  Washing- 
died  out  of  Washington,  and  the  *ou  dispatches. 


manner  in  which  that  assignment 
was  covered  by  the  group  of  the 
faithful  in  the  Senate  Press  Gallery 
has  been  related  in  a  previous  edi¬ 
tion  of  Editor  &  Publisher.  The 


The  President’s  return  from  Paris 
in  March,  his  conference  at  the 
White  House  with  the  members  of 
the  Senate  Committee  on  Foreign 
Relations  and  the  House  Committee 


treaty  was  a  storv  that  offered  al-  o”  Foreign  .\ffairs,  was  one  of  the 


most  unlimited  possibility  for  dis¬ 
cussion  by  the  special  writer  whose 
function  is  not  so  much  to  follow 
the  news  as  to  interpret  it.  There 
were  “angles”  to  it  in  many  official 
quarters  and  the  men  on  nearly  all  of 
the  downtown  beats  were  required  to 
keep  in  touch  with  what  was  trans¬ 
piring  at  Paris  as  well  as  in  the  Sen¬ 
ate,  in  order  to  apply  those  develop¬ 
ments  to  the  particular  official  activi¬ 
ties  they  followed. 

Explaining  Paris  Events 
During  the  early  part  of  the  year 
it  devolved  upon  many  of  the  corre¬ 
spondents  to  interpret,  with  the  aid 
of  such  official  information  as  was 
available  at  the  .State  Department, 

the  decisions  of  the  Council  of  Four  _ _ _ _ 

at  Paris.  It  happened,  not  infre-  covenant  through  inquiries  from  his 


big  “stories”  of  the  year,  and  the 
manner  in  which  all  but  a  few  cor¬ 
respondents  came  very  near  to  being 
left  on  it  may  be  worth  a  line  here 
to  explode  the  fallacy  of  some  home 
offices  that  news  is  handed  out  in 
Washington  on  silver  platters. 

The  President’s  Return 

The  White  House  conference  began 
with  a  dinner  at  8  o’clock  and  it  be¬ 
came  the  function  of  a  man  in  almost 
every  big  bureau  in  Washington  to 
“hop”  an  advance  story  for  first  edi¬ 
tions  telling  nothing  but  carrying  to 
the  casual  reader  an  impression  that 
it  told  much.  A  tip  from  a  Cabinet 
officer  that  the  President  would  make 
no  formal  statement  but  would  seek 
to  explain  the  League  of  Nations 


quently,  that  accurate  forecasts  of 
developments  issued  from  Washing¬ 
ton.  It  was  a  common  occurrence  for 
correspondents  here  to  discuss  with 
greater  freedom  of  expression  than 
their  colleagues  dependent  upon  the 
Quai  d  Orsay  and  the  Franco-British- 
American  censorship,  the  matters  of 
great  moment  being  decided  by  the 
Peace  Commissioners. 

The  great  issues  of  military  and 
naval  demobilization,  the  “flashes” 
for  first  news  as  to  when  returning 


guests,  enabled  some  of  the  corre¬ 
spondents  to  write  very  accurate  ad¬ 
vance  stories  for  first  editions  that 
stood  up  remark.->.bly  well  in  the  light 
of  subsequent  developments. 

A  group  of  about  fifty  newspaper 
men  waited  at  the  White  House  for 
the  adjournment  of  the  conference  in 
order  to  get  their  story  from  Sen¬ 
ators  leaving  the  White  House.  It 
was  believed  the  “party  would  break 
up"  about  11  o’clock,  .^t  that  hour 
the  carriage  caller  at  the  White 


Circulation  and  Influence  Diicuased 
at  New  York  Convention 

A  three-day’s  session  of  the  editors 
and  managers  of  William  Randolph 
Hearst’s  enterprises  was  held  at  the 
Plaza  Hotel,  New  York,  January  I2  to 
14,  inclusive.  The  value  of  exchanging 
ideas  was  demonstrated  in  a  number  of 
talks  given  by  William  Randolph  Hearst, 
Arthur  Brisbane  and  numerous  other 
staff  executives.  The  conference 
various  factions  seeking  recognition  brought  out  that  Hearst  publications  go 

into  more  than  5,000,000  homes  in  the 
United  States  and  into  the  hands  of  at 
least  25,000,000  people  and  that  the  cir¬ 
culation  of  the  Hearst  daily  newspapers 
exceeds  2,377,000  daily,  and  the  Sunday 
newspapers  more  than  2,513,000.  The 
pay-roll  of  the  Hearst  organization 
amounts  to  about  $70,000,000  dollars  a 
year. 

Those  in  attendance  included  Mr. 
Hearst,  E.  M.  Swasey  and  George 
Young,  Los  Angeles  Examiner;  C.  S. 
Stanton  and  J.  A.  Callahan.  San  Fran¬ 
cisco  Examiner ;  J.  A.  Dickson,  Chi¬ 
cago  Herald  and  Examiner;  Herman 
Black,  Chicago  .American,  and  M.  C. 
Meigs,  Chicago  Herald  and  Examiner 
and  Chicago  American;  M.  L.  Annen- 
berg  and  L.  G.  Nicolai,  Milwaukee  Wis¬ 
consin  News;  E.  D.  Shaw  and  Avery 
Marks.  Washington  Times;  E.  A. 
Westfall  and  John  D.  Bogart,  Boston 
.Advertiser  and  American;  C.  H.  Tobey, 
Boston  American;  Buford  Goodwin 
and  W.  M.  Clemens,  Atlanta  Georgian- 
American;  J.  C.  Dayton,  New  York 
Evening  Journal ;  Walter  G.  Bryan, 
W.  G.  Woodward  and  E.  L.  Clifford, 
New  York  American ;  Joseph  A.  Moore, 
International  Magazine  Company,  and 
Hugh  E.  Murray,  general  management 
Hearst  publications ;  Marlen  Pew,  In¬ 
ternational  News  Service;  George  Har¬ 
greaves,  Universal  News  Service;  M. 
Koenigsberg,  feature  services. 

Other  Hearst  executives  attended  the 
departmental  meetings.  The  meeting 
came  to  a  close  last  evening  with  a 
dinner  at  the  home  of  Mr.  Hearst. 


and  as  to  the  return  of  American 
troops.  The  meager  cable  advices 
from  remote  Omsk  and  inaccessible 
Moscow  caused  the  American  papers 
to  rely  almost  exclusively  upon 
Washington  for  information  and 
guidance. 

Industrial  Unrest 

.Among  the  more  important  domes¬ 
tic  stories  of  national  interest,  the 
industrial  situation  with  its  noisy 
companion  “Bolshevism”  took  prece¬ 
dence  over  others.  The  activities  in 
Congress  and  by  the  various  Federal 
departments  marked  out  the  gradual 
course  of  the  Government  in  dealing 
with  the  would-be  wreckers  of  the 
State,  called  for  constant  attention  in 
the  news  dispatches. 

The  Washington  correspondents 
were  required  to  delve  into  the  fun¬ 
damentals  of  the  labor  movement  in 
this  country  in  their  handling  of  the 
President’s  industrial  conference  and 
to  follow  the  trend  of  international 
labor  thought  in  the  League  of  Na¬ 
tions  conference;  they  had  to  pry 
into  issues  of  long  standing  in  the 
steel  conference  and  ultimately  to 
handle  many  matters  bearing  upon 
the  strike,  including  the  appearance 
of  leaders  on  both  sides  before  a 
Senatorial  committee.  The  coal  strike 
was  another  story  requiring  skilful 
handling  for  proper  interpretation, 
since  the  bulk  of  the  developments 
leading  to  the  awakened  public  opin¬ 
ion  that  denounced  the  effort  to 
freeze  the  nation  into  subjection 
originated  in  the  national  capital. 

The  railroad  question,  not  alone 
upon  the  side  of  Federal  operation 


troop  units  of  special  interest  to  dif-  House  came  out  with  the  information 
ferent  sections  of  the  country  were  to  chauffeurs  and  drivers  that  the 


Capper  Tribune  Alumni  Gueet 

Senator  Arthur  Capper,  head  of  the 
Capper  Publications,  Topeka,  Kan., 
and  the  basis  upon  which  the  car-  will  be  guest  of  honor  at  the  annual 
riers  would  be  returned  to  private  staff  dinner  of  the  New  York  Tribune, 
control,  but  with  respect  to  the  wage  January  17.  Senator  Capper  at  one 
demands  of  the  brotherhoods  and  time  was  connected  with  the  Tribune 
their  agitation  for  the  Plumb  plan,  staff,  prior  to  going  West. 
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PAPER  THE  DOMINANT  FACTOR 


More  Newsprint  Made  and 
Used  Thar.  Ever 
Before 


BY  R.  S.  KELLOGG 

Secretary,  Newsprint  Service  Bureau 

Newsprint  production  in  I9i9 
was  the  heaviest  ever  recorded — 
and  consumption  was  at  least  15,000 
tons  greater  than  production,  leaving 
not  more  than  three  days’  output  in 
the  hands  of  the  manufacturers  at  the 
end  of  the  year. 

While  in  many  other  industries  the 
plea  for  increased  output  has  been 
little  heeded,  the  newsprint  mills  will 
round  out  the  year  with  150,000  tons 
more  to  their  credit  than  in  1918 — and 
this  in  spite  of  a  loss  of  15,000  tons  in 
production  due  to  strikes  early  in  the 
summer. 

Three  new  machines  came  into  op¬ 
eration  during  the  year,  one  at  Tho- 
rold  in  February,  one  at  East  Angus 
in  July  and  one  at  Espanola  in  No¬ 
vember,  making  a  total  of  nearly  7,000 
tons  daily  capacity  in  the  United 
States  and  Canada. 

Output  Steadily  Mounting 
The  newsprint  output  has  followed 
a  steadily  mounting  curve  for  many 
years  except  during  the  period  of  the 
late  unpleasantness,  when  the  com¬ 
bination  of  war  conditions  and  un¬ 
wise  harassment  of  the  industry  held 
back  the  investment  of  new  capital 
in  papermaking.  Once  more  hind¬ 
sight  has  proved  clearer  than  fore¬ 
sight  and  it  is  now  acknowledged  by 
those  who  once  published  other  views 
that  government  interference  with 
the  natural  course  of  industry  does 
not  increase  the  supply  of  needed 
products. 

In  1904  the  production  of  newsprint 
in  the  United  States  and  Canada  to¬ 
taled  but  little  more  than  900,000  tons. 
In  1919  it  will  amount  to  2,150,000  tons. 
This  is  equivalent  to  an  average 
yearly  compound  interest  rate  of  in¬ 
crease  of  6%  for  the  last  fifteen 
years.  How  long  such  rate  of  in¬ 
crease  will  continue  in  the  future  no 
one  knows  but  during  the  next  two 
years  it  will  be  heavy. 

New  machines  in  process  of  con¬ 
struction  or  installation,  to  go  into 
operation  in  1920,  are: 

1920  Production 

A  50-ton  machine  by  the  Escanaba 
Pulp  &  Paper  Company  at  Escanaba, 
Michigan,  in  January,  and  another 
machine  of  the  same  size  in  May. 

A  50-ton  machine  by  the  Spanish 
River  Mills  at  Espanola  in  February. 

A  55-ton  machine  by  Price  Brothers 
at  Kenogami  in  March. 

A  50-ton  nvachine  by  the  Manis- 
tique  Pulp  &  Paper  Company  at 
Manistique,  Michigan,  in  March. 

A  60-ton  machine  by  the  Crown 
Willamette  Paper  Company,  at  West 
Linn,  Oregon,  in  August. 

An  85-ton  machine  by  the  Abitibi 
Company  at  Iroquois  Falls  in  Sep¬ 
tember. 

If  these  machines  begin  operation 
when  planned  and  run  continuously 
thereafter,  they  should  produce  ap¬ 
proximately  65,000  tons  of  newsprint 
by  the  end  of  1920.  In  addition  to 
these  new  installations,  the  Interna¬ 
tional  Paper  Company  is  temporarily 
turning  back  to  newsprint  three  ma¬ 
chines  at  Niagara  Falls,  with  a  rated 
capacity  of  75  tons  daily,  which  sus¬ 
pended  operations  during  the  war  and 


PROOF  OF  TRUSTS  AND  EXTORTION 
OUTSTANDING  FEATURES  OF  1919 


BY  ARTHUR  BRISBANE 

HE  outstanding  lesson  of  the  year  1919  in  newspaper  making  is 
A  a  lesson  that  has  been  administered  most  effectively  by  the 
newspaper  manufacturer.  Those  gentlemen  have  taught  the  so- 
called  “conservative  papers”  that  there  was  something  after  all  in 
what  the  other  papers  said  about  Trusts  and  extortion. 

I  should  think  that  the  lesson  of  1919  might  be  applied  in  1920 
in  the  shape  of  useful  meditation  on  the  part  of  editors  that  never 
lifted  a  finger  to  protect  the  public  from  extortion  and  that  howl 
dismally  when  their  fingers  are  burned.  • 

I  had  the  pleasure  of  paying  something  myself  for  white  paper 
and  was  glad  to  sell  mine  in  order  to  solve  my  problem  very  simply. 
But  I  am  grateful  to  the  makers  of  white  paper  for  the  lesson  that 
they  have  taught  in  1919,  and  for  the  more  emphatic  lesson  that 
they  evidently  will  teach  in  1920  and  later. 

The  newspaper  editors  of  the  United  States  needed  to  be  scorched 
and  where  newspapers  allowed  the  public  to  be  robbed  without  pro¬ 
test  the  newspapers  themselves  will  be  robbed  in  the  end. 


Constructive  Conservation 
Necessary  to  Future 
Welfare 


which  ultimately  will  be  devoted  to 
the  production  of  other  grades  of 
paper. 

Plans  already  approjved  and  in  pro¬ 
cess  of  execution  for  1921  call  for  the 
following  additional  installations : 

At  Grand  Mere  the  Laurentide  Com¬ 
pany  expects  to  bring  into  operation 
two  machines  with  a  capacity  of  100 
tons  per  day  in  January,  1921.  Abitibi 
plans  for  a  60-ton  machine  to  begin 
operations  the  same  month.  By  the 
latter  part  of  that  year  there  should 
be  an  additional  85-ton  machine  by 
Abitibi  at  Iroquois  Falls,  a  new  110- 
ton  mill  by  the  Great  Lakes  Paper 
Company  at  Port  Arthur,  a  new 
ton  mill  by  the  International  Paper 
Company  at  Three  Rivers  and  a  new 
260-ton  mill  by  Price  Bros,  on  the 
Saguenay,  to  be  doubled  in  capacity 
at  a  later  date. 

1,251  Ton*  Coming 

According  to  these  plans,  therefore, 
by  the  end  of  1921  new  machines  of 
approximately,  1,215  tons  daily  capa¬ 
city  should  be  in  operation.  There 
are  also  rumors  of  other  new  instal¬ 
lations  that  have  not  yet  taken  defi¬ 
nite  form. 

What  the  consumption  of  print  pa¬ 
per  will  be  in  the  future  publishers 
should  be  able  to  forecast  better  than 
the  manufacturers,  but  the  supply 
would  seem  to  be  enough  to  go 
around  before  long. 

Prices  for  small  lots  of  paper  have 
recently  gone  to  unprecedented  levels 
in  an  auction  market  with  loose  ton¬ 
nage  snapped  up  by  the  highest  bid¬ 
der  because  consumption  exceeded 
production.  Just  now  the  only  way 
for  the  consumer  to  have  more  paper 
is  to  use  less,  but  situations  of  this 
kind  always  cure  themselves  if  given 
time  enough. 

A  very  large  proportion  of  the  1920 
output  is  being  contracted  by  the 
manufacturers  at  conservative  and 
reasonable  prices,  when  one  remem¬ 
bers  that  the  50c  dollar  bids  fair  to 
be  with  us  for  some  time  to  come. 

With  pulpwood  quoted  at  $25  per 
cord,  laid  down  at  Northern  New 
York  mills,  with  labor  costs  doubled 
since  1916,  with  paper  making  ma¬ 
chines  costing  two  and  a  half  times 
what  they  did  before  the  war,  with  a 
ton  of  groundwood  selling  in  the 
open  market  for  50%  more  than  the 
former  price  of  a  ton  of  newsprint 
— what  chance  is  there  for  a  return 
to  the  good  old  days  when  newsprint 
sold  at  2c  a  pound  or  less? 


Meeting  Great  Demands 
Task  of  Distant 
Future 


BY  G.  F.  STEELE 

General  Manager,  Canadian  Export 
Paper  Company,  Ltd. 

^T'HE  newsprint  industry  of  Canada 
^  in  1919  has  shared  in  the  devel¬ 
opment  and  prosperity  common  to  all 
Canadian  industries,  and  manufac¬ 
turers  today  are  all  optimistic  for 
the  future. 

During  the  war  this  industry  suf¬ 
fered  considerably  from  restrictive 
legislation  both  in  Canada  and  the 
United  States.  Publishers  are  faced 
with  a  serious  shortage  of  newsprint 
in  the  coming  year,  a  condition  for 
which  they  themselves  are  solely  re¬ 
sponsible.  The  relaxing  of  these  re¬ 
strictions  has  enabled  the  manufac¬ 
turers  to  proceed  with  their  plans  for 
increased  production  but  it  will  be 
a  considerable  time  before  sufficient 
increase  in  the  production  can  take 
place  to  cope  with  the  enormously 
increased  demand.  In  the  meantime 
the  publishers  must  make  the  best  of 
a  bad  job  and  thank  themselves  for 
their  present  condition. 

Today  Canada  is  second  only  to  the 
U.  S.  A.  in  the  production  of  news¬ 
print  and  it  is  more  than  likely  that 
ten  years  from  now  she  will  be  the 
first  country  in  the  world  in  this  in¬ 
dustry.  There  are  now  sixteen  mills 
in  operation  with  a  daily  capacity  of 
2,775  tons.  Expansions  are  under  way 
which  will  give  an  increased  pro¬ 
duction  of  about  1,500  tons  a  day  in 
the  next  few  years,  and  the  annual 
production  will  have  reached  900,000 
tons  by  the  end  of  1920. 

At  the  present  time  the  newsprint 
mills  in  the  United  States  have  a  com¬ 
bined  production  of  about  4,400  tons 
daily.  The  annual  consumption  in 
that  country  is  now  over  2,000,000 
tons  and  an  importation  of  600,000 
to  700,000  tons  annually  is  necessary. 
During  the  war  Canada  has  been  the 
only  source  of  supply.  For  the  past 
five  years  Canada’s  exports  of  news 
to  the  U.  S.  A.  has  been : 

1915  .  314,477  tons 

1916  .  407,701  “ 

1917  .  481,621  “ 

1918  .  549,075  “ 

1919  (10  months) .  583,073  “ 

(Continued  on  Page  12) 


BY  FRANK  P.  GLASS 

President  American  Newspaper 
Publishers  Association 

TTIRMINGHAM,  Ala.,  Jan.  14. — The 
■^great  problem  in  the  newsprint 
situation  for  1920  from  the  standpoint 
of  the  publisher  is  manifestly  to 
bring  consumption  down  and  produc¬ 
tion  up.  It  is  a  difficult  situation  and 
requires  sagacity  and  constructive 
effort. 

The  first  part  of  the  problem,  the 
reduction  of  consumption,  is  in  a  fair 
way  toward  solution.  All  newsprint 
consumers  from  the  largest  to  the 
smallest  have  been  forced  by  present 
conditions  to  hold  down  the  use  of 
paper.  From  the  reports  and  figures 
already  available,  there  can  be  no 
doubt  that  fully  ten  per  cent  in  re¬ 
duction  has  been  going  on  for  the 
past  month  and  will  continue  for  an 
indefinite  period.  This  is  mainly  the 
result  of  the  admirable  work  of 
Chairman  Bradford  Merrill  and  his 
conservation  conciliatory  committee 
of  the  A.  N.  P.  A. 

Water  Power  Law*  the  Key 

The  constructive  problem  of  how  to 
increase  production  permanently  is 
much  more  difficult.  The  great  de¬ 
mand  for  paper  and  its  high  price 
has  been  a  decided  stimulation  on 
production  temporarily.  It  is  now 
generally  understood  that  any  pub¬ 
lisher  can  get  a  proper  supply  of 
paper  if  he  will  pay  for  it.  There  is 
strong  ground  for  the  view  that  the 
surest  way  to  a  permanent  increase 
of  production  is  through  the  passage 
of  the  water  power  bill  now  before 
the  congress.  Hugh  Cooper,  the  great 
hydraulic  engineer,  is  quoted  as  say¬ 
ing  that  the  present  shortage  is  due 
to  the  defeat  of  water  power  legisla¬ 
tion  some  years  ago.  To  that’  defeat 
he  ascribes  the  failure  of  capital  to 
erect  new  plants. 

Of  course  there  have  been  other 
contributing  causes.  But  that  may 
have  been  dominant.  In  any  event, 
the  pending  bill  should  be  passed, 
for  it  will  certainly  result  in  new 
mills  on  the  Pacific  Coast.  In  the 
meantime,  there  ought  to  be  intelli¬ 
gent  co-operation  among  existing 
manufacturers  and  publishers  by 
which  a  fair  and  mutually  profitable 
relation  could  be  established,  assur¬ 
ing  the  manufacturer  a  reasonable 
profit  for  a  long  term  of  years  and 
giving  the  publisher  all  the  raw  ma¬ 
terial  he  may  require  at  a  fair  price, 
varying  according  to  conditions,  but 
stabilized  according  to  fixed  prin¬ 
ciples. 

Another  thing  that  might  be  done 
would  be  for  publishers  to  act  to¬ 
gether  in  some  great  purchasing 
bureau,  so  that  they  would  accurate¬ 
ly  determine  their  own  needs  and 
not  bid  against  each  other  so  as  to 
create  an  auction  market,  as  they 
have  been  doing  for  some  months 
past. 

The  present  period  is  one  of  strug¬ 
gle  and  strain,  but  out  of  such  con¬ 
ditions  sound  judgment  and  strength 
always  emerge.  It  will  turn  out  that 
way  in  this  matter. 
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1919  LIBEL  ADJUDICATIONS  AFFECTING 
NEWSPAPERS 


Sole— The  follozfiiig  article,  uritten 
by  my  law  partner,  Harold  L.  Cross, 
git'es  illustrations  of  some  of  the  most 
salient  of  the  netv  propositions  laid 
down  by  the  higher  courts  in  1919,  re¬ 
garding  the  law  of  libel  so  far  as  it  af¬ 
fects  the  publishers  of  newspapers. 

Mr.  Cross  is  fully  competent  to  deal 
with  this  matter,  as  I  know  of  no  one 
who  has  kept  himself  better  informed 
or  in  closer  touch  with  nc'w  adjudica¬ 
tions  upon  the  subject,  both  in  the  State 
and  Federal  eourts. 

The  decision  of  the  New  York  Court 
of  Appeals,  rendered  a  few  months  ago 
and  mentioned  first  by  Mr.  Cross,  to  the 
effect  that,  under  a  plea  of  special  dam¬ 
age,  the  plaintiff  may  prove  in  evidence 
the  amount  spent  tn  publishing  adver¬ 
tisements  correcting  false  and  defama¬ 


tory  statements  on  which  the  action  is 
ba.ted,  is  perhaps  of  greatest  importance. 
There  is  something  analogous  to  it  in  the 
French  law  which  authorises  the  court 
to  impose  upon  a  defendant  against 
whom  a  jury  has  brought  in  a  verdict  of 
substantial  money  damages  in  a  libel 
suit  the  additional  penalty  of  paying  the 
expense  of  publishing  the  judgment,  etc., 
in  such  journals  as  the  court  directs. 

The  proposition,  however,  so  laid 
down  by  the  Court  of  Appeals  is,  so  far 
as  I  can  ascertain,  an  entirely  novel  one 
in  the  British  or  American  courts  and 
promises  to  be  far  reaching  in  its  ef¬ 
fects.  The  other  new  developments  in 
the  law  of  libel  mentioned  by  Mr.  Cross 
are  also  important  and  interesting. 

HENRY  IV.  SACKETT. 


By  HAROLD  L.  CROSS 
Of  the  New  York  Bar 


Conspicuous  as  the  year  i9i9 

has  been  for  the  enactment  of 
Federal  legislation  of  great  impor¬ 
tance  affecting  newspapers  generally 
it  has  not  brought  forth  many  new 
or  novel  decisions  or  statutes  affect¬ 
ing  the  law  of  newspaper  libel.  In 
the  main  the  important  cases  tried 
have  involved  settled  principles  of 
law  and  the  interest  in  them  has  been 
confined  chiefly  to  the  peculiar  facts 
in  issue. 

Several  decisions,  however,  espe¬ 
cially  in  the  New  York  courts,  have 
caused  widespread  interest  among 
publishers  and  newspaper  counsel.  In 
one  of  them  the  court  held  that  a 
plaintiff  might  plead  as  special  dam¬ 
ages,  recoverable  in  addition  to  dam¬ 
ages  for  injury  to  his  reputation,  the 
expense  to  him  of  publishing  adver¬ 
tisements  containing  denials  of  the 
truth  of  the  offending  article.  The 
intimation  was  that  this  would  be  al¬ 
lowed  only  in  cases  where  the  orig¬ 
inal  article  is  “essentially  and  neces¬ 
sarily  libelous  and  injurious”  and  not 
where  the  article  is  a  mere  false 
statement  containing  no  defamatory 
imputation. 

Special  Damages 

The  decision  was  based  on  the  prin¬ 
ciple  that  the  party  injured  by  a  li¬ 
belous  article  should  be  allowed  at 
the  expense  and  risk  of  the  wrong¬ 
doer,  although  not  compelled,  to  at¬ 
tempt  by  a  reasonable  and  proper 
effort  to  prevent  damages  liable  to 
result  from  the  wrongful  act.  From 
this  it  seems  to  follow  that  a  jury 
might  properly  be  permitted  to  take 
into  consideration  the  minimizing  ef¬ 
fect  of  the  advertisements  and  award 
less  damages  by  way  of  compensation 
than  it  would  if  the  advertisements 
had  not  been  published. 

A  jury,  therefore,  might  reasonably 
take  the  view  that  the  minimizing 
effect  of  the  advertisements  far  ex¬ 
ceeded  their  cost.  In  the  opinion  of 
the  writer  recovery  of  this  kind  of 
damages  will  be  limited  to  a  narrow 
class  of  cases  and  ought  to  be  sur¬ 
rounded  by  proper  safeguards  such 
as  requirements  that  the  advertising 
be  conducted  with  reasonable  pru¬ 
dence,  that  it  be  warranted  by  and 
proportioned  to  the  injury  and  conse¬ 
quences  to  be  averted  and  that  it  be 
published  in  good  faith  under  a  belief 
reasonably  justified  that  it  will  avoid 
or  reduce  the  damages  otherwise  to 
be  apprehended. 

In  another  case  it  was  held  that  a 
newspaper  which  has  stood  sponsor 


for  an  individual  has,  in  case  that  in¬ 
dividual  is  attacked  by  another,  a 
qualified  privilege  to  publish  in  its 
columns  articles  in  defence  of  itself 
and  the  person  sponsored  containing 
statements  about  the  peculiarities  or 
infirmities  of  the  person  doing  the  at¬ 
tacking. 

In  such  case  the  publisher  is  pro¬ 
tected  even  if  those  statements  are 
unfounded,  provided  the  defensive 
matter  be  published  in  good  faith  and 
without  actual  malice.  The  impor¬ 
tance  of  the  principle  to  publishers 
was  well  illustrated  in  the  case  in 
which  it  was  applied.  On  the  first 
trial  the  court  held  there  was  no  such 
privilege  and  the  plaintiff  recovered 
a  large  verdict. 

Right  of  Press  to  Criticize 

The  Appellate  Court  recognized  the 
existence  of  such  defence  or  qualified 
privilege  and  ordered  a  new  trial, 
which  resulted  in  a  verdict  for  the 
publisher. 

The  right  of  the  press  to  criticize 
adversely  with  freedom  and  severity 
the  acts  of  those  who  come  before 
the  public  professionally  or  officially 
was  strongly  upheld  by  the  court  and 
jury  in  a  case  tried  in  February,  1919. 
The  publishers’  dramatic  critic,  with 
sharp  use  of  sarcasm  and  ridicule,  ad¬ 
versely  commented  on  an  actor’s  por¬ 
trayal  of  a  character  in  drama.  Be¬ 
sides  poking  fun  at  the  portrayal  the 
newspaper  said  that  the  actor  “gave  a 
ludicrously  inadequate  performance” 
and  that  “it  was  easily  the  worst  we 
have  ever  seen  on  any  stage.” 

The  court  instructed  the  jury  that  a 
publisher  is  not  liable  for  damages, 
though  the  person  criticized  be  in¬ 
jured,  where  the  article  is  confined  to 
criticism  without  attacks  upon  moral 
character  or  professional  integrity, 
though  the  article  be  hostile,  caustic 
or  bitter,  and  that  the  question  for 
the  jury  was  not  whether  the  critic’s 
opinion  was  correct  or  reasonable  or 
in  accordance  with  the  prevailing 
opinion,  but  merely  whether  the  arti¬ 
cle  was  beyond  that  which  a  fair  man, 
however  prejudiced,  or  however 
strong  his  opinion  might  be,  or  how¬ 
ever  exaggerated  or  obstinate  his 
views,  would  say  of  the  acting. 

The  court  applied  the  principle  that 
the  actor  could  recover  damages  only 
in  the  event  that  the  jury  found  that 
the  criticism  published  was  such  that 
no  fair  man  could  possibly  have  had 
such  an  opinion  about  the  thing  crit¬ 
icized.  The  law  which  protected  the 
publisher  in  that  case  applies  as  well 


as  all  criticism  upon  matters  of  public 
concern,  such  as  the  acts  of  a  public 
official  or  a  candidate  for  office. 

The  practical  result  is  that  so  long 
as  the  criticism  is  confined  to  the  acts 
of  an  individual  who  comes  before 
the  public  without  attacks  upon  his 
moral  character  or  professional  integ¬ 
rity,  the  publisher  cannot  be  made  to 
respond  in  damages,  no  matter  how 
strong  the  terms  of  censure  may  be, 
provided  the  criticism  is  the  real 
opinion  of  the  writer,  whether  right 
or  wrong,  and  provided  the  writer  is 
not  animated  by  actual  malicious  pur¬ 
poses. 


MEETING  DEMANDS  IS 
TASK  OF  FUTURE 

(Continued  from  Page  n) 

Under  these  circumstances  we  can¬ 
not  expect  our  exports  to  overseas 
countries  to  show  the  same  propor¬ 
tionate  increase  but  they  have  shown 
a  steady  increase  and  must  not  be 
lost  sight  of  in  a  survey  of  the  in¬ 
dustry.  Overseas  exports  for  the  last 
five  years  are: 

1915  .  50,125  tons 

1916  .  55,503  “ 

1917  .  58,678  “ 

1918  .  56,018-  " 

1919  (10  months) .  68,615  “ 

In  the  first  ten  months  of  this  year 

Canada  has  shipped  the  following 
quantities : 

To  Tons 

United  Kingdom  .  12,659 

Australia .  26,736 

South  America  .  15,416 

New  Zealand  .  7,280 

South  Africa  .  3,563 

In  addition  smaller  quantities  were 
shipped  to  India,  Greece,  Ireland  and 
the  countries  of  Central  America. 
Unfortunately,  owing  to  the  heavy 
demand  for  paper  in  the  U.  S.  A.  it 
is  to  be  regretted  that  the  quantities 
available  for  export  to  overseas  coun¬ 
tries  in  the  coming  year  will  be  con¬ 
siderably  reduced.  Manufacturers 
will  have  to  try  to  maintain  the  con¬ 
nections  already  established  until  pro¬ 
duction  has  sufficiently  increased  to 
enable  them  to  take  care  of  new  busi¬ 
ness. 

In  conclusion  the  situation  is  one 
which  presents  tremendous  possi¬ 
bilities  and  the  manufacturers  can 
face  the  new  year  with  confidence 
and  optimism.  Unless  labor  troubles 
or  transportation  difficulties  arise  the 
year  1920  should  be  one  of  sound 
progress  and  development. 

Rigid  Economy  Is  Southern 
Publishers* 
Watchword 

BY  C.  I.  STEWART 

Chairman  S.  N.  P.  A.  Paper  Com¬ 
mittee 

SOUTHERN  NEWSPAPERS  great- 
^ly  increased  their  newsprint  con¬ 
sumption  during  1919,  due  chiefly  to 
a  large  increase  in  the  volume  of 
advertising.  Several  cities  show  con¬ 
siderable  loss  in  circulation,  mainly 
in  the  vicinity  of  training  camps,  and 
this  loss  probably  equals  the  normal 
gain  in  localities  not  affected  by 
training  camps. 

The  total  circulation  of  daily  news¬ 
papers  in  the  South  for  1919  was 
practically  the  same  as  for  1918,  but 
many  newspapers  have  shown  an  in¬ 
crease  of  fifty  percent  in  the  volume 
of  advertising  and  a  few  Southern 
newspapers  have  shown  an  increase 
of  50  percent  in  actual  newsprint 
consumption. 


MUNSEY  i  PURCHASES 
N.  Y.  HERALD 


Rumor*  that  have  been  in  circu¬ 
lation  for  some  time  past  concerning 
the  New  York|  Herald  have  culmin¬ 
ated  in  the  definite  announcement  by 
the  Herald  this  morning  that  it  has 
been  purchased  by  Frank  A.  Munsey, 
who  also  owns  the  New  York  Sun 
and  Evening  Sun  and  Baltimore 
News. 

The  Herald’s  announcement  follows: 

“The  New  York  Herald  has  passed 
into  the  hand*  of  Frank  A.  Munsey, 
who  has  purchased  all  of  the  publish¬ 
ing  interests  of  the  late  James  Gor¬ 
don  Bennett,  consisting  of  the  New 
York  Herald,  Evening  Telegram  and 
Paris  edition  of  the  New  York  Herald. 
Mr.  Munsey  will  tell  you  in  due  time 
of  his  plans  for  these  newspapers. 

“RODMAN  WANAMAKER, 

“GUARANTEE  TRUST  COMPANY, 

Executors  of  estate  of 
_ James  Gordon  Bennett.” 

The  volume  of  advertising  for  the 
last  half  of  the  year  was  greatly  in 
excess  of  the  first  six  months  and 
consequently  newsprint  consumption 
was  very  much  greater.  The  early 
part  of  1919  remained  under  the  in¬ 
fluence  of  war  conditions  and  the  re¬ 
vival  movement  in  the  South  did  not 
reach  its  full  momentum  until  the 
fall. 

The  present  prospect  is  that  news¬ 
print  consumption  for  1920  will  start 
out  more  nearly  approximating  the 
basis  of  the  last  half  of  1919,  rather 
than  the  first  half.  This  means  a 
very  considerable  increase  in  con¬ 
sumption  for  the  first  six  months  of 
1920,  as  compared  with  the  first  six 
months  of  1919. 

Southern  publishers  are  buying 
mainly  from  the  International,  Great 
Northern,  Canadian  Export  and  Mead 
&  Company.  It  is  safe  to  estimate 
that  at  least  80  percent  of  the  news¬ 
print  consumption  in  the  South  for 
1920  will  be  supplied  by  these  con¬ 
cerns,  which  are  making  contract 
prices  ranging  from  four  to  four  and 
one-half  cents  on  the  larger  con¬ 
tracts. 

I  believe  the  larger  Southern  news¬ 
papers  are  assured  of  at  least  80  per¬ 
cent  and  perhaps  more  of  the  supply 
they  will  require  for  1920.  A  few 
newspapers  are  sufficiently  fortunate 
to  have  an  ample  supply. 

Some  high  prices  have  been  paid 
for  supplementary  contracts  to  meet 
requirements  above  contract  provi¬ 
sions.  Some  paper  made  in  the  state 
of  Washington  will  be  used  in  the 
publication  of  Southern  newspapers 
this  year. 

Many  Southern  newspapers  have 
put  into  effect  rigid  economies,  as 
compared  with  conditions  up  to  Oc¬ 
tober  1.  But,  in  spite  of  these  econ¬ 
omies,  unless  there  is  much  more 
radical  action,  I  cannot  see  how  it 
is  possible  to  reduce  southern  con¬ 
sumption  for  the  first  half  of  1920 
to  the  basis  of  the  first  half  of  1919, 
unless  there  should  come  a  business 
slump  not  now  in  sight. 


Daniel  A.  Maloney,  circulation 
manager  of  the  Boston  Post  for  the 
past  15  years,  and  attached  to  the 
staff  for  26  years,  died  at  his  home  in 
Dorchester  early  Sunday  morning 
after  a  brief  illness. 


The  advertising  agency  of  Erwin  & 
Wasey  Company,  Chicago,  has 
changed  its  name  to  Erwin,  Wasey 
&  Co. 


Editor  &  Publisher  for  January  15,  1920 


13 


ADVERTISING  ACHIEVEMENTS 


A.N.A.  Was  Powerful  Factor 
in  Field  of  National 
Publicity 

BY  JOHN  SULLIVAN 

Secretary  Association  of  National 
Advertisers 

The  accomplishments  of  the  Asso¬ 
ciation  of  National  Advertisers 
during  1919;  and  the  outlook  for  the 
future? 

If  Editor  &  Pubusher  would  let  me 
have  my  own  way  I  would  be  almost 
as  laconic  as  Caesar,  though  a  little 
more  humble,  and  say  that  the  Asso¬ 
ciation  worked  very  hard  (not  alto¬ 
gether  a  popular  thing  to  do  in  1919) 
and  that  it  will  work  even  harder  in 
1920. 

But  because  everyone  would  inevit¬ 
ably  exclaim,  on  reading  such  a  state¬ 
ment,  “Well,  so  did  we,”  it  seems 
necessary  to  set  something  down  in 
proof. 

The  past  year  was  a  critical  year 
for  the  A.  N.  A.,  and,  during  the  first 
three  months,  at  any  rate,  an  anx¬ 
ious  time  for  the  officers  and  directors. 
When  the  price  of  a  suit  of  clothes  is 
doubled,  the  merchant  may  well  won¬ 
der  if  he  will  sell  as  many  suits  as 
before,  or  retain  his  customers. 

The  Association’s  membership  dues 
were  doubled  at  the  annual  meeting 
of  December,  1918,  and  the  officers 
and  directors  were  prepared  for  a 
decrease  in  membership  of,  at  least, 
IS  per  cent.  Of  course.  A,  N.  A.  mem¬ 
bers  are  not  as  a  merchant’s  cus¬ 
tomers;  the  A.  N.  A.  is  the  members’ 
own  business.  But  the  Association 
idea  among  even  American  manufac¬ 
turers  is  still  a  plant  of  tender 
growth;  and,  while  the  need  for 
combination  for  protection  of  mutual 
interests  through  the  regular  trade 
association  is  pretty  well  recognized, 
the  need  for  constructive — not  merely 
protective — combination  in  the  devel¬ 
opment  of  marketing  knowledge  and 
opinion  is  not  as  well  appreciated. 

Businesses  are  ready  to  spend 
millions  for  defense,  but  very  few 
cents  for  that  aggressive,  constructive 
activity  which  is  the  only  true  and 
sure  defense. 

A  few  weeks  showed  us  that  we 
had  under-estimated  the  strength  of 
the  A.  N.  A.  and  its  hold  upon  its 
members.  The  foundation  that  had 
been  laid  during  nearly  nine  years 
was  sound  and  secure.  We  started  the 
year  with  270  members.  We  finished 
it  with  291.  Of  course,  we  worked 
hard.  The  new  president,  W.  A.  Mc- 
Dermid,  stripped  for  action.  And  it 
was  some  action  I  Never  in  the  his¬ 
tory  of  the  A.  N.  A.  has  any  presi¬ 
dent  worked  harder  than  he.  And  the 
affection  that  the  members  evinced 
toward  him  at  the  Lakewood  meet¬ 
ing — they  wanted  him  to  consent  to 
renomination — was  one  form  of  rec¬ 
ognition  of  the  debt  the  Association 
owes  him. 

As  soon  as  the  signals  showed  “all 
clear,”  the  office  staff  was  increased; 
badly-needed  equipment  was  pur¬ 
chased;  the  system  of  furnishing  indi¬ 
vidually-requested  information  and 
generally-distributed  reports  was 
overhauled  and  greatly  improved; 
the  purchase  of  various  information 
services  enabled  an  intensification  of 
the  office  data  services;  traveling  to 
visit  members  was  planned  in  con¬ 
siderable  degree;  and  much  else  done 


to  make  A.  N.  A.  membership  even 
more  valuable. 

Until  this  year  much  of  the  in¬ 
formation  in  the  data  files  requested 
by  members  was  sent  out  as  it  was; 
that  is,  it  was  impossible  to  condense 
the  material,  or  even  index  it,  owing 
to  the  great  demand  and  the  com¬ 


paratively  small  office  staff.  Mem¬ 
bers  had  to  wade  through  masses  of 
material  to  get  just  what  was  re¬ 
quired. 

This  year,  however,  we  have  been 
able  both  to  condense  and  index. 

(Continued  on  Page  14) 


“  Biggest  Thing  ”  in  1919  Advertising 
From  Leading  Agents’  Viewpoints 


BY  Q.  H.  BLACKMAN 

Blackman-Ross  Company,  New  York 

The  request  by  the  Government 
that  advertising  be  generously 
used  by  American  manufacturers  for 
stimulating  and  stabilizing  business 
conditions  during  reconstruction  and 
the  use  of  paid  advertising  by  the 
Government  itself  to  stimulate  re¬ 
cruiting  for  army  and  navy  and  to 
dispose  of  surplus  material  of  various 
departments. 


BY  PAUL  E.  FAUST 

Mallory,  Mitchell  &  Faust 

Chicago,  Jan.  14.— The  outstand¬ 
ing  advertising  feature  of  last 
year,  of  course,  is  the  oversold  condi¬ 
tion  of  many  magazines,  heavy  rate 
raises  in  all  publications,  increasing 
cost  of  advertising  and  active  business 
done  by  all  leading  agencies.  This 
all  emphasizes  the  greater  part  ad¬ 
vertising  is  playing  in  the  nation’s 
commerce  and  the  greater  need  of 
standardized  and  continual  improve¬ 
ment  in  agency  service  to  meet  the 
responsibilities.  Happily  this  is  fully 
realized  by  the  American  Association 
of  Advertising  Agencies,  which  is  un¬ 
doubtedly  the  greatest  safeguard  yet 
devised  for  the  interests  of  publishers, 
advertisers  and  advertising  agencies. 


BY  H.  E.  LESAN 

President,  H.  E.  Lesan  Advertising 
Agency,  New  York 

IN  our  opinion  the  biggest  thing  that 
happened  in  the  advertising  busi¬ 
ness  in  1919  was  the  realization  on  the 
part  of  the  United  States  Govern¬ 
ment  (as  Great  Britain  has  previously 
realized)  that  Government  quite  as 
much  as  individuals  are  subject  to  eco¬ 
nomic  law;  and  the  expression  of  this 
realization  in  a  number  of  contracts 
for  paid  advertising  and  the  placing  of 
this  advertising  through  regularly  rec¬ 
ognized  advertising  agencies. 


BY  WILLIAM  H.  RANKIN 

William  H.  Rankin  Company,  New 
York  and  Chicago 

The  agency  business  through  the 
efforts  of  the  American  Associa¬ 
tion  of  Advertising  Agencies  and  sup¬ 
ported  by  our  good  friend  Editor  & 
Pubusher  has  during  1919  practically 
eliminated  “cut  rates”  and  rebating, 
or  giving  excess  cash  discounts — i.  e., 
more  than  the  publisher  allows  the 
agency. 

William  B.  Colver  of  the  Federal 
Trade  Commission  made  it  very  clear 
to  agency  men  in  an  address  before 
the  American  Association  of  Advertis¬ 
ing  Agencies  at  the  Advertising  Club 
of  New  York  in  June,  1919,  that  it  is 
unfair  competition  for  an  agency  to 
give,  or  an  advertiser  to  accept,  a  re¬ 


bate — or  for  an  agency  to  sell  space 
at  a  lower  rate  than  the  publisher 
would  sell  direct  to  the  advertiser. 

In  his  able  article  in  Editor  &  Pub¬ 
usher  of  December  18,  Mr.  Colver 
makes  it  a  matter  of  public  record 
that  this  form  of  doing  business  must 
be  eliminated. 

Happily,  most  agencies  have  cleaned 
house  and  those  that  have  not  will  do 
so  in  1920. 


BY  ST.  ELMO  MASSENGALE 

Massengale  Advertising  Agency 
A  TLANTA,  GA.,  Jan.  14. — To  my 
■^mind  the  biggest  thing  and  the 
most  remarkable  thing  about  the  past 
advertising  year  is  the  way  in  which 
advertisers  have  uncomplainingly  met 
the  necessary  rises  in  cost  of  adver¬ 
tising  space.  This  shows  that  they 
know  and  appreciate  the  worth  of  the 
space  they  are  buying. 


BY  WILUAM  T.  MULLALLY 

Maclay  &  Mullally,  Inc.,  New  York 

The  prevalent  use  of  advertising 
to  influence  public  opinion,  such 
as  Swift  &  Co. — the  advertising  for 
better  Americanization  —  the  Navy 
Department  using  advertising  to  refill 
the  ranks  of  our  navy. 

This  is  the  evidence  that  advertis¬ 
ing  is  to  be  the  dynamic  force  for 
business  and  politics.  Bolshevism, 
strikes,  profiteering — all  crimes  ac¬ 
complished  in  darkness  and  ignorance 
— are  defeated  by  education  through 
advertising. 


BY  MAJOR  P.  F.  O’KEEFE 

P.  F.  O’Keefe  Advertising  Agency 

Boston,  Jan.  14. — I  believe  the  big¬ 
gest  thing  in  advertising  during 
1919  was  the  awakening  of  American 
business  men  to  advertising’s  tremen¬ 
dous  possibilities  in  connection  with 
many  commodities  heretofore  consid¬ 
ered  beyond  advertising’s  realm,  as 
evidenced  by  the  flood  of  new  busi¬ 
ness  that  continues  to  pour  into  the 
reputable  agencies  of  the  United 
States. 


BY  FRANK  PRESBREY 

President  Frank  Presbrey  Company 

The  biggest  thing,  as  I  se  it,  that 
has  happened  in  the  advertising 
business  in  1919  is  the  fact  that  the 
United  States  Government  has  recog¬ 
nized  the  value  of  cash  advertising 
and  the  value  of  the  advertising  agent 
in  the  way  of  preparing  advertising 
and  executing  the  orders.  So  far  as 
I  know,  this  is  the  first  time  that  the 
Government  has  recognized  the  adver¬ 
tising  agency  as  a  business  which 
could  cooperate  with  the  Government 
itself  in  producing  the  best  results 
from  advertising. 


Understanding  Between 
Agencies  and  Publishers 
Splendidly  Improved 

BY  JAMES  O’SHAUGHNESSY 

General  Manager,  American  Associa¬ 
tion  of  Advertising  Agencies 

Many  opportunities  for  activity 
have  come  to  the  American  Asso- 
cition  of  Advertising  Agencies  in  the 
calendar  year,  just  drawing  to  a  close. 
We  were  confronted  with  problems 
without  precedent  in  business  re-ad¬ 
justment  as  we  entered  the  year  1919. 

The  manner  in  which  this  great  situ¬ 
ation  was  counseled  and  directed  by 
those  who  make  up  the  membership 
of  the  American  Association  of  Ad¬ 
vertising  Agencies,  is  evidenced  in  the 
volume  of  advertising,  which  has  al¬ 
ready  reached  to  heights  never  scaled 
before.  The  vision  of  the  advertising 
agencies  which  was  brought  so 
forcefully  into  the  life  of  American 
business  at  the  beginning  of  the 
year,  has  lifted  our  country  into 
security  in  commercial  world  domi¬ 
nance. 

The  marvelous  volume  of  advertis¬ 
ing  running  today  is  sweeping  the 
country  forward  with  confidence  that 
imbues  the  entire  nation.  This  con¬ 
fidence  is  strong  and  enduring  in 
the  light  of  knowledge  because  it  is 
the  ineffable  excellence  of  the  es¬ 
sence  of  understanding. 

So  great  are  the  values  given  into 
our  prosperity  by  advertising  today 
that  the  problems  of  adjustment  are 
absorbed  where  they  are  not  solved. 
The  advertising  agencies  composing 
the  American  Association  of  Adver¬ 
tising  Agencies,  working  in  the  wis¬ 
dom  of  their  combined  knowledge, 
are  the  force  which  brought  this 
over-towering  volume  of  advertising 
into  existence. 

Uncle  Sam  Only  Client 
That  is  the  sum  of  the  achieve¬ 
ments  of  the  Association  in  the  past 
year. 

There  were  many  outstanding 
events.  One  of  these  was  the  forma¬ 
tion  of  the  Advertising  Corporation, 
which  is  an  advertising  agency,  com¬ 
posed  of  all  of  the  agencies  in  the 
Association,  to  handle  advertising 
of  the  United  States  Government 
only. 

Such  a  great  composite  agency  is 
of  service  to  advertising  in  general, 
which  is  of  high  importance.  It  has 
already  conducted  a  campaign  for 
the  navy,  and  is  now  preparing  a 
campaign  for  the  army. 

The  understanding  between  the 
advertising  agencies  and  the  publish¬ 
ers  throughout  the  country  has  been 
splendidly  improved  during  the  year. 
Since  the  first  day  of  the  American 
Association  of  Advertising  Agencies, 
until  the  present  time,  there  has  not 
been  one  instance  of  friction  between 
the  Association  and  publishing  inter¬ 
ests. 

Our  experience  during  the  last  year 
justifies  the  belief  that  we  shall  have 
the  continuation  of  the  most  cordial 
of  cooperative  relations  with  all 
publishers  everywhere.  We  look  for¬ 
ward  to  the  year  1920  as  a  still 
greater  year  for  advertising. 

We  extend  our  best  wishes  to  every 
publisher  and  to  every  related  in¬ 
terest. 
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(Continued  front  Page  13) 

suing  printed  reports  which  were  the 
latest  word  on  these  subjects. 

Regarding  the  supply  of  data — last 
spring  we  estimated  that  the  total 
number  of  units  that  would  be  re¬ 
quested  and  supplied  would  amount 
to  4,800.  The  total  was  5,100,  an  in¬ 
crease  of  44  per  cent,  over  1918. 

One  activity  of  interest  to  news¬ 
papers  has  been  the  compilation  of  a 
standard  questionnaire  with  the  co¬ 
operation  of  a  committee  of  the  Six- 
Point  League.  I  say  “standard.” 
Rather,  it  is  the  beginning  of  a  stand¬ 
ard,  for  we  expect  to  improve  it  each 
year.  The  questionnaire  is  now  in 
the  hands  of  newspaper  publishers 
and  their  representatives. 

Regarding  the  questionnaire,  I 
would  like  to  say  that  no  publisher 
need  suppose  that  the  information  he 
furnishes  will  be  buried  in  a  file 
drawer.  The  A.  N.  A.  members  will 
be  told  just  what  we  get  from  pub¬ 
lishers — and  told  several  times.  The 
information  will  be  supplied,  and  it 
will  be  used. 

Executive  Committee  Work 

All  our  committee  work  was  re¬ 
vived  in  1919.  President  McDermid 
gave  particular  attention  to  this. 
Every  committee  reported  real  prog¬ 
ress  at  the  annual  meeting.  Each 
committee  has  laid  down  its  pro¬ 
gram  for  1920,  and  each  program  will 
be  carried  through.  Our  committees 
are: 

Nominations  Committee 
Finance  Committee 
Program  Committee 
Circulation  Audit  Committee 
Film  Advertising  Committee 
Agency  Committee 
Legislative  Committee 
Direct  Advertising  Committee 
Consultation  Committee 
Dealer  Service  Committee 
Export  Committee 
Standards  of  Practice  Committee 
Committee  on  Government  Activi¬ 
ties 

Arrangements  Committee 
On  our  program  for  1919  was  the 
assembling  of  members  at  least  once 
a  month  in  local  meetings.  Seven 
chapters  were  established,  in  Chicago, 
Cleveland,  Detroit,  Newark,  Phila¬ 
delphia.  Pittsburgh  and  Rochester, 
and  have  worked  well.  In  his  travel¬ 
ing  this  year  the  A.  N.  A.  secretary 
will  endeavor  to  attend  all  chapter 
meetings. 

On  the  outside,  the  A.  N.  A.  has  co¬ 
operated  with  the  publishers  in  their 
fight  on  the  zone  postal  law.  It  has 
supported  the  A.  A.  C.  W.  in  its  lawsuit 
in  the  Pandolfo  case.  There  has  been 
active  contact  with  the  U.  S.  Chamber 
of  Commerce  and  with  the  American 
Chamber  of  Commerce  in  London.  We 
were  glad  to  lend  our  support  to  the 
publishers  in  the  printers’  strike,  and 
the  publishers  were  offered  thq  support 
some  time  before  they  definitely  asked 
for  it.  Wherever  the  association  has 
seen  an  opportunity  to  serve  the  inter¬ 
ests  of  the  manufacturer — the  advertiser 
— in  the  development  of  the  advertising 
method  in  merchandising,  and  the  se¬ 
curing,  thereby,  of  economical  and  effi¬ 
cient  distribution,  and,  at  the  same  time, 
promote  the  sound,  fundamental  inter¬ 
ests  of  the  seller  of  advertising  space, 
material  and  service,  it  has  participated 
and  co-operated;  not  always,  probably, 
to  the  entire  satisfaction  of  the  seller 
in  his  inevitable  desire  to  increase  the 
volume  of  advertising,  but  certainly  to 
his  ultimate  interest  and  advantage,  for 


we  have  a  comprehensive  view  of  the 
field  instead  of  a  partial  one. 

Serving  manufacturing  firms,  as  we 
do,  in  a  collective  and  individual  ca¬ 
pacity.  our  point  of  view  is  national — 
even  international.  The  general  inter¬ 
est  is  not  in  volume  of  advertising,  but 
in  the  economical  and  efficient  results 
to  be  attained  by  the  advertising  factor. 

Our  two  general  meetings — semi-an¬ 
nual,  held  in  Cleveland,  and  annual, 
held  in  Lakewood,  N.  J. — were  superior 
to  anything  we  ever  have  had.  The 
Lakewood  meeting  was  particularly 
successful.  The  attendance  was  50  per 
cent,  in  excess  of  that  at  any  previous 
meeting;  the  subjects  were  well  chosen 
and  appreciated ;  the  meeting  room  was 
crowded  at  every  session.  Never  has 
there  been  an  A.  N.  A.  meeting  with  so 
much  pep  and  jazz;  and  the  man  to 
whom  the  largest  amount  of  credit  must 
go  for  the  great  success  of  the  meeting 
is  ex-President  McDermid,  whose  lead¬ 
ership  was  superb,  and  whose  judgment 
and  sense  of  direction  were  admirable. 
McDermid  set  a  standard  in  the  conduct 
of  A.  N.  A.  meetings  that  it  will  be 
difficult  to  excel,  if  not  to  equal. 
A.  N.  A.  representatives  are  very  exact¬ 
ing,  but  that  is  one  reason  why  the 
association  occupies  the  high  plane  that 
it  does  among  trade  associations.  Its 
meeting  programs  are  very  difficult  to 
arrange ;  for  while  the  membership  is 
homogeneous,  the  interest  is  varied ;  or, 
rather,  there  is  an  infinite  number  of 
angles  to  matters  of  common  interest 

The  association  has  the  distinction  of 
conducting  the  most  business-like  and 
earnest  general  sessions  of  any  trade 
association. 

Down  at  Lakewood,  for  instance,  they 
started  at  9:30  a.  m.,  went  on  to  1:00 
p.  m.  and  i  :30  p.  m.  without  a  break, 
except  for  a  couple  of  two-minute 
snatches  of  song,  such  as  “Mary  Ann 
McCarthy  she  went  out  to  gather 
clams,”  and  then  they  went  on  again 
from  2 :30  to  6  ;oo  p.  m.  And,  through¬ 
out  the  meetings  it  did  officers  good  to 
see  page  after  page  of  the  A.  N.  A.  idea 
books  being  filled  with  notes,  the  basis 
of  many  page  reports  when  home  is 
reached. 

The  outlook  for  the  future?  I  have 
said — work.  It  is  the  most  popular  oc¬ 
cupation  in  the  A.  N.  A.  And  we  will 
do  much  more  than  just  saw  wood.  We 
may  have  to  undertake  some  education 
of  the  temporary  denizens  of  benighted 
Washington.  The  office  service  will  be 
still  further  improved.  There  will  be 
very  few  membership  concerns  at  the 
end  of  the  year  that  will  not  have  been 
visited  by  members  of  the  office  staff. 

The  export  committee,  for  instance, 
will  immediately  undertake  a  world¬ 
wide  research  for  foreign  trade  infor¬ 
mation.  The  dealer  service  committee 
will  do  work  to  get  down  to  a  sound 
and  economical  basis  in  regard  to  the 
distribution  of  dealer  help  material. 

The  standards  of  practice  committee 
recommendations  for  the  compilation  of 
exact  data  regarding  advertising  prac¬ 
tices  will  be  carried  out.  The  outdoor 
advertising  committee  will  begin — and 
finish — a  survey  of  the  outdoor  adver¬ 
tising  field.  Some  very  definite  results 
will  come  out  of  the  operations  of  the 
direct  advertising  committee,  the  agency 
relations  committee  and  the  circula¬ 
tion  audit  committee. 

There  is  much  that  we  are  going  to 
do,  and  none  of  it  is  “on  the  knees  of 
the  gods.”  It  is  plainly  in  our  sight. 
But  it  will  be  better  to  recount  per¬ 
formances  at  the  end  of  1920  than  to 
try  to  fill  up  all  the  space  in  Editor  & 
Publisher.  We  will  certainly  keep 
very  close  to  the  advertising  and  sell¬ 
ing  interests,  and  the  closer  they  en¬ 
deavor  to  keep  to  us,  the  better  we  will 
like  it. 


NEWS  IN  BRIEF 


E.  A.  Machen  has  purchased  the 
stock  of  E.  A.  Arkenberg  in  the  Ar- 
kenberg-Machen-Dowd  Advertising 
Agency,  Produce  Exchange  Building, 
Toledo.  The  agency  will  now  be 
known  as  the  Machen  &  Dowd  Com¬ 
pany,  with  Edwin  A.  Machen,  presi¬ 
dent  and  secretary,  and  Charles  F. 
Dowd,  vice-president  and  treasurer. 

John  A.  Priest  has  resigned  as  ad¬ 
vertising  manager  of  the  Hendee 
Manufacturing  Company,  Springfield, 
Mass. 

Automobile  and  theatrical  publicity 
were  condemned  by  members  of  the 
Southern  California  Associated  Dai¬ 
lies  at  a  recent  meeting  in  Los  An¬ 
geles  to  discuss  newsprint  conserva¬ 
tion. 

Solomon  T.  H.  Hurwitz,  founder 
and  editor  of  the  Jewish  Forum,  died 
in  New  York  on  January  11,  aged  32 
years. 

Robert  Benchley,  managing  editor, 
and  Mrs.  Dorothy  Parker,  dramatic 
critic  of  Vanity  Fair,  New  York,  have 
resigned.  Mrs.  Parker  had  been  re¬ 
lieved  as  dramatic  critic,  following 
criticism  of  her  writing  by  offended 
subjects. 

The  Buffalo  Commercial  has.  re¬ 
duced  its  price  from  2  to  1  cents. 

The  International  Paper  Company 
has  put  three  machines  making  75 
tons  daily  at  its  Niagara  Falls  mill  on 
newsprint.  This  mill  has  been  idle 
for  two  years  and  was  usually  run 
on  fine  paper,  as  its  distance  from 
pulpwood  sources  made  the  manufac¬ 
ture  of  newsprint  unprofitable. 

Harrie  Davis,  a  member  of  the  New 
York  Evening  Sun  editorial  staff  for 
about  twenty  years,  died  in  Brook¬ 
lyn  on  January  13,  aged  56  years.  He 
was  formerly  with  the  World,  Times 
and  the  City  News  Association. 

Patrick  Moynihan,  president  of  the 
Glens  Falls  (N.  Y.)  Post-Star  Pub¬ 
lishing  Company,  died  in  Glens  Falls 
on  January  13,  aged  74  years. 

About  250  papers  are  represented  in 
the  exhibit  at  the  Agricultural  Pub¬ 
lishers  Association  convention  at  the 
Hotel  Commodore,  New  York,  on 
January  13,  14  and  15. 

Roy  Barnhill  and  L.  A.  Hamilton, 
both  of  New  York,  are  looked  upon 
as  probable  victors  in  the  annual  ad¬ 
vertising  interests’  golf  tournament 
at  Pinehurst,  N.  C.,  this  week. 

James  L.  Mapes,  for  many  years 
business  manager  of  the  Beaumont 
(Tex.)  Enterprise,  has  purchased  the 
holdings  in  that  paper  of  Walter  J. 
Crawford,  Bernard  Deutser  and  Paul 
A.  Heisig.  The  Enterprise  is  now 
owned  solely  by  Governor  William  P. 
Hobby,  Mr.  Mapes,  and  Edwin  Hobby, 
Dallas  banker.  Governor  Hobby  is 
now  publisher,  Mr.  Mapes  associate 
publisher  and  general  manager  and 
.Alfred  Jones,  editor. 

The  Editorial  Conference  of  the 
New  York  Business  Publishers’  As¬ 
sociation,  January  13,  elected  the 
following  officers :  Chairman,  F.  M. 
Feiker,  Electrical  World;  secretary, 
W.  W.  Macon,  Iron  Age;  executive 
committee,  S.  H.  Ditchett,  Dry  Goods 
Economist;  V.  E.  Carroll,  Textile 
World  Journal;  E.  J.  Mehren,  Engi¬ 
neering  News  Record;  S.  J.  Rockwell, 
Playthings  and  C.  N.  Winter,  Railway 
Age.  The  National  Conference  of 
Business  Paper  Editors  will  be  held 


at  the  Hotel  Astor,  New  York,  Jan¬ 
uary  16. 

George  H.  Wykes,  who  recently  ac¬ 
cepted  the  leadership  of  the  League 
of  Nations  press  bureau,  died  in  Lon¬ 
don  on  January  8.  He  had  been  for 
many  years  on  the  staff  of  the  Cen¬ 
tral  News,  Ltd.,  and  had  covered  the 
Peace  Conference  in  Paris  for  that 
organization. 

The  thirteenth  annual  dinner  of  the 
Representatives  Club  of  New  York, 
composed  of  magazine  advertising 
men,  took  place  at  the  Waldorf-As¬ 
toria  on  January  9.  Addresses  were 
made  by  Lawrence  F.  Abbott,  presi¬ 
dent  of  the  Outlook  Company;  Wil¬ 
bur  D.  Nesbit,  vice-president  William 
H.  Rankin  Company;  George  W.  Per¬ 
kins,  and  Robert  C.  Benchley,  man¬ 
aging  editor  of  Vanity  Fair. 

The  Central  and  Western  New  York 
Newspaper  Publishers’  Associations 
will  meet  in  Syracuse,  January  17. 

The  Associated  Press  is  now  filing 
a  daily  news  report  of  800  words  with 
the  Navy  Radio  station  at  San  Fran¬ 
cisco  for  Manila  under  the  new  press 
rate  of  six  cents  a  word.  An  exten¬ 
sion  of  the  service  to  the  Orient  and 
a  return  service  to  the  United  States 
is  contemplated.  E.  L.  Powell,  for¬ 
merly  of  Chicago  and  San  Francisco, 
is  in  charge  at  Manila. 


Atlanta  Seek*  A.  A.  C.  W.  in  1921 

Atlanta,  Jan.  14.— That  Atlanta  will 
put  in  a  strong  bid  at  Indianapolis  in 
June  for  the  1921  convention  of  the  As¬ 
sociated  Advertising  Clubs  of  the 
World  was  demonstrated  this  week  at 
the  semi-monthly  meeting  of  the  At¬ 
lanta  Ad  Club,  when  W.  C.  D’Arcy  of 
St.  Louis,  Llewellyn  Pratt  of  New  York 
and  Joseph  Potsdamer  of  Philadelphia 
were  guests  of  honor. 


“U.  E.  L.  St  P.”  Name*  Neumuller 

Ralph  Neumuller  has  been  appointed 
advertising  manager  of  the  United 
Electric  Light  &  Power  Company,  New 
York,  in  the  place  of  S.  H.  Giellerup, 
who  has  gone  to  Boston  as  sales  and 
promotion  manager  for  the  Standard 
Kid  Manufacturing  Company. 


Now  The  TuUa  Tribune 

Tulsa,  Okla.,  Jan.  3. — Following  the 
recent  announcement  of  the  change  of 
name  from  the  Tulsa  Democrat  to  the 
Tulsa-Tribune-Democrat,  the  name  has 
been  shortened  to  the  Tulsa  Tribune, 
by  which  it  will  henceforth  be  known. 


Telegram  Scheduled  for  April  1 

Boston,  Jan.  14. — The  Telegram,  Bos¬ 
ton’s  proposed  new  daily  to  be  estab¬ 
lished  by  F.  W.  Enwright,  will  begin 
publication  on  April  i,  instead  of  March 
I,  as  announced,  it  was  learned  here 
today. 


Faulkner  Locates  on  Coast 

Los  Angeles,  Cal.,  Jan.  14. — The 
Moreland  Truck  Company  has  appoint¬ 
ed  Herbert  A.  Faulkner  advertising 
manager.  He  was  formerly  with  the 
Bay  State  Railways  Company,  in  Bos¬ 
ton. 


Foster  Leaves  New  York 

Paul.  L.  Foster  has  resigned  as  sales 
and  advertising  manager  of  the  Oil 
Products  Company,  Inc.,  New  York,  to 
assume  similar  duties  with  E.  E.  Dick¬ 
inson  &  Co.,  Essex,  Conn. 


Arthur  New  York  Manager 

Wilbur  A.  Arthur  has  been  appointed 
manager  of  the  New  York  office  of  the 
Chicago  Herald  &  Examiner. 
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A  YEAR  OF  CONSOLIDATIONS 


Financial  Independence  Is 
Finally  Newspapers* 
Estate 

BY  C.  M.  PALMER 

The  gift  of  prophecy  is  rare  in¬ 
deed.  Not  that  there  are  not 
prophets  enough,  but  unfortunately 
their  work  won’t  wash.  Most  of  it 
fades  when  tested  by  time.  I  have 
been  interested  in  checking  up  my 
own  predictions  for  1919,  which  the 
Editor  &  Pubusher  has  sent  me  with 
the  request  that  I  try  my  hand  on 
the  coming  year  as  it  will  affect  the 
business  of  publishing  newspapers. 

I  find  that  I  started  off  modestly 
approving  my  own  foresight  at  the 
end  of  1917  in  predicting  that  1918 
held  good  promise  for  the  publishers, 
and  commending  those  who  had  pre¬ 
pared  for  prosperity  by  raising  their 
rates,  as  follows : 

It  required  little  foresight  to  predict 
January  last  year  that  1918  would 
be  a  notably  good  year  for  newspa¬ 
per  publishers  who  heeded  the  signs 
of  the  times  and  put  their  business  in 
shape  to  meet  growing  expenses  by 
raising  advertising  and  subscription 
rates  to  meet  the  emergency.  Most 
of  them  have  done  so,  though  some 
have  waited  too  long  and  will  now 
have  more  difficulty  in  making  the 
necessary  advances. 

Perhaps  they  had  “more  difficulty  in 
making  the  necessary  advances,”  but 
if  so  I  haven’t  heard  of  any  examples. 
For  any  kind  of  a  paper  that  had  a 
license  to  live  at  all  has  had  no 
trouble  whatever  in  putting  rates  up 
from  IS  to  40  or  SO  per  cent  during 
1919,  and  the  paper  which  has  not 
been  able  to  do  so  should  conclude 
that  its  license  has  expired,  and  make 
arrangements  for  a  marriage  or  a  fu¬ 
neral.  It  should  either  consolidate 
or  quit. 

Then  I  said: 

‘With  the  end  of  the  war  there  is  a 
decreased  demand  for  news,  which 
will  result  in  S  to  10  per  cent  decline 
in  circulation  in  rural  districts,  and 
generally  a  larger  loss  in  cities.” 

Which  was  an  easy  prediction  to 
make,  because  the  loss  had  already 
begun. 

But  when  it  came  to  predicting  the 
future  of  business  in  1919  I  guessed 
wrong,  for  I  obviously  had  doubts 
about  business  holding  up  throughout 
the  year.  Otherwise  I  would  hardly 
have  said : 

“Advertisers  who  paid  advanced 
rates  cheerfully  in  1918,  when  every¬ 
thing  they  bought  was  advancing 
steadily,  will  be  harder  to  convince  of 
the  righteousness  of  higher  rates 
when  the  prices  of  goods  are  show¬ 
ing  weakness  in  almost  all  lines  and 
they  face  the  prospect  of  carrying 
their  high-priced  stocks  down  to  low¬ 
er  levels  before  they  can  dispose  of 
them.” 

That  was  certainly  a  bad  guess,  and 
quite  inexcusable  when  made  by  one 
who  had  fairly  clear  boyish  recolec¬ 
tions  of  the  boom  years  following  the 
Civil  War,  and  to  whom  the  Panic  of 
1872  and  1873  made  a  distinct  differ¬ 
ence  in  occupation  and  prospects. 
Doubtless  I  recalled  the  panic  more 
clearly  than  the  boom  which  preceded 
it.  If  I  had  not  redeemed  myself  by 
a  later  paragraph  I  should  have  been 
shy  in  quoting  at  all  from  my  last 


WOMEN  REALIZING  GREAT  OPPORTUNITIES 
IN  BUSINESS  WORLD 

BY  JANE  J.  MARTIN 

Advertising  Manager  Sperry  &  Hutchinson  Co. 

“Produce!  Produce!  IV ere  it  but  the  most  pitiful  infini- 
tcstimal  fraction  of  a  product — produce  it  in  God's  name!  ’Tis 
the  utmost  thou  has  in  thee.  Out  with  it,  then!  Whatsoever 
thy  hand  findeth  to  do,  do  it  icith  thy  whole  might.  IVork  while 
it  is  called  To-day,  for  the  Night  comeih,  wherein  no  man 
can  work.” — Carlyle. 

IF  Carlyle  had  been  writing  a  message  for  the  present  day  with 
its  many  sided  social  and  economic  problems,  he  could  not  have 
written  more  concisely  on  any  one  topic  of  more  vital  interest 
at  the  present  moment. 

And  the  message  is  not  alone  to  the  masculine  part  of  the 
world’s  population.  It  includes  the  women.  In  fact,  no  problem 
today  can  be  safely  considered  or  definitely  solved  unless  it  takes 
into  account  the  feminine  side  of  the  population  with  their  ability 
to  coordinate  and  cooperate  production  and  distribution.  Perhaps 
nothing  is  more  indicative  of  this  chain  of  thought  and  action  on 
the  part  of  the  women  than  the  rapidity  with  which  women’s  clubs 
are  being  formed  all  over  this  country,  not  alone  among  the  adver¬ 
tising  fraternity,  but  throughout  business  and  professional  circles. 

Seven  years  ago  a  mere  handful  of  women  in  New  York  started 
one  advertising  woman’s  organization.  At  the  end  of  five  years 
there  were  about  three  or  four.  At  the  end  of  seven  years  we  have 
twelve  and  others  in  the  making.  Doesn’t  the  rate  of  growth  indi¬ 
cate  that  women  are  waking  up  to  their  opportunities;  that  their 
vision  is  enlarging;  that  their  power  to  become  impersonal  is 
growing  greater  every  day?  The  ball  has  started  rolling  and  it  is 
gaining  strength  and  size  and  momentum  at  every  turn.  It  cannot 
be  stopped  now  and  there  are  greater  and  better  things  ahead  than 
have  ever  been  dreamed  of. 


year’s  article.  After  reproving  the 
laggard  who  had  not  got  his  adver¬ 
tising  and  subscription  rates  up,  I 
said : 

“But  the  publisher  who  has  been 
awake  and  quick  to  read  the  signs  of 
the  times,  who  has  acted  upon  his 
conclusions  and  has  his  business  now 
on  a  proper  basis,  is  in  better  shape 
than  ever  before  to  make  a  substantial 
profit  out  of  its  operations.” 

That  was  certainly  a  mild  forecast 
of  the  unexampled  prosperity  which 
has  marked  the  business  during  the 
closing  year.  But  I  based  it  on  this 
restrained  statement  of  the  needs  of 
the  world: 

“There  is  every  prospect  that  bu.si- 
ness  generally  will  be  good  through¬ 
out  the  country  during  1919  and  prob¬ 
ably  for  some  time  beyond  that  pe¬ 
riod.  There  are  many  wants  to  be 
supplied,  satisfaction  of  which  has 
been  held  up  by  war  conditions  and 
war  prices.” 

I  was  not  acute  enough  to  foresee 
that  our  people,  who  had  been  under 
apprehension  and  mental  strasn  since 
the  war  began,  and  under  restraint 
forced  and  voluntary  after  we  went 
into  it,  would  let  go  all  holds,  forget 
previously  held  views  of  economy  and 
buy  everything  in  sight  without  re¬ 
gard  to  cost  or  quality.  But  that  was 
what  happened,  and  manufacturers 
and  merchants  profited  as  never  be¬ 
fore.  Naturally  the  newspapers  were 
called  on  for  their  aid  in  disposing  of 
goods  at  high  prices  and  high  profits 
with  the  result  that  newspapers, 
many  of  them  for  the  first  time  in 
their  history,  have  had  to  refuse  busi¬ 
ness  that  was  freely  offered,  because 
it  was  beyond  the  capacity  of  their 
equipments  or  their  ability  to  get  pa¬ 
per  on  which  to  print  it. 

Obviously  the  reason  for  excessive 
prices  charged  by  manufacturers  and 
dealers  is  largely  found  in  the  puni¬ 
tive  war  and  excess-profits  taxes  im¬ 
posed  when  we  went  to  war  to  keep 
anyone  from  making  any  money  out 


of  it.  It  is  not  in  human  nature — 
American  human  nature,  at  least — to 
do  less  business  this  year  than  last. 
And  with  high  taxes  to  be  paid  every¬ 
one  set  out  to  pass  the  buck,  adding 
on  to  prices  of  everything  made  or 
handled  a  liberally  estimated  excess 
profit  that  would  take  care  of  them 
and  leave  at  least  the  usual  percent¬ 
age  of  profit  on  business  done. 

When  these  taxes  and  profits  on 
every  turnover  have  been  added  to 
the  original  cost  several  times  before 
the  goods  reach  the  ultimate  con¬ 
sumer,  the  cost  to  him  is  enormous, 
and  he  in  turn  must  pass  it  along 
when  he  can  to  the  man  who  buys 
his  product,  whether  it  be  labor,  or 
products  of  the  soil  which  are  them¬ 
selves  the  products  of  labor. 

The  effect  of  all  this  on  the  news¬ 
paper  business  has  been  to  put  labor 
costs  on  the  highest  basis  ever  known, 
and  to  create  a  shortage  of  print  pa¬ 
per  that  has  resulted  in  prices  un¬ 
known  since  the  Civil  War.  There  is 
no  relief  in  sight  as  yet,  and  our  busi¬ 
ness  must  continue  to  conform  to 
these  mining  camp  conditions. 

In  my  opinion  the  remedy  for  the 
shortage  of  paper  is  the  general  adop¬ 
tion  of  the  Ihree-cent  price  for  daily 
and  ten  cents  for  Sunday  issues,  and 
the  cutting  off  by  all  papers  which 
have  issued  them,  of  pup,  bulldog  and 
pre-dated  issues  which  go  so  far  out¬ 
side  of  each  paper’s  field  that  they 
are  of  no  use  to  its  local  advertisers. 
Also,  in  every  city  to  issue  the  first 
edition  of  evening  papers  not  earlier 
than  9:30  or  10  A.  M.  and  the  early 
edition  of  morning  papers  not  earlier 
than  9:30  or  10  P.  M.  Couple  these 
two  reforms  with  an  honest  reduc¬ 
tion  in  news  and  feature  matter  by 
all  papers  to  the  lowest  point  abso¬ 
lutely  necessary  to  give  the  news  and 
carry  the  advertising,  and  the  paper 
problem  will  be  solved  and  the  mar¬ 
ket  as  a  result  of  the  20  per  cent  re¬ 
duction  in  use  of  white  paper  which 

(Continued  on  Page  19) 


Newspaper  Properties  Reach 
New  High  Value 
on  Market 

BY  H.  F.  HENRICHS 

TAESPITE  the  precarious  situation 
•t— 'with  many  newspapers  in  all  parts 
of  the  country,  conditions  that  threat¬ 
en  their  very  life  and  being,  there  is  a 
continued  and  growing  interest  and 
activity  with  reference  to  the  acquisi¬ 
tion  of  newspaper  property,  and  the 
fact  that  a  newspaper  may  be  border¬ 
ing  dangerously  near  the  brink  is 
often  no  barrier  to  its  desirability. 

It  is  a  matter  of  record  that  since 
the  signing  of  the  armistice  the  num¬ 
ber  of  newspaper  suspensions  is  com¬ 
paratively  small,  excepting  such  sus¬ 
pensions  as  were  made  by  reason  of 
absorption.  It  is  likewise  evident, 
without  referring  to  statistics,  that 
the  number  of  newspaper  transfers 
during  the  current  year  has  been  con¬ 
siderably  in  excess  of  that  of  last 
year,  this  despite  the  increasing  grav¬ 
ity  of  the  newsprint  and  labor  diffi¬ 
culties. 

The  hope  of  the  average  newspaper 
man  in  the  present  day  is  the  increase 
and  maintenance  of  subscription  and 
advertising  rates  and  the  early  re¬ 
duction  of  cost  of  operation.  Many 
newspaper  men  are  predicting  an 
early  realization  of  this  dream,  when 
every  man  having  a  newspaper  in  his 
possession  will  have  a  paradise  of  his 
own.  On  the  contrary,  the  less  vision¬ 
ary  proclaim  that  labor  and  print  con¬ 
ditions  can  improve  but  little,  and 
may  grow  more  acute,  and  that  many 
papers  will  be  forced  to  yield  up  the 
ghost.  However,  the  inherent  specu¬ 
lative  tendency  has  the  ascendancy, 
with  the  resultant  activity  in  the 
matter  of  procuring  and  disposing  of 
newspaper  property. 

As  a  matter  of  natural  inclination 
newspaper  circles  in  the  great  metro¬ 
politan  Central  West,  embracing  that 
spacious  section  of  the  country  from 
Ohio  to  Colorado,  and  from  Minne¬ 
sota  to  Louisiana,  are  feeling  the 
greatest  effect  from  the  enforced 
prosperity  accruing  from  this  activ¬ 
ity.  Appreciating  the  resources,  sta¬ 
bility  and  rapid  development  of  this 
section  and  the  tendency  toward  cen¬ 
tralization  in  population,  far-sighted 
newspaper  men  are  nursing  a  un¬ 
quenchable  desire  to  get  on  the 
ground  floor  in  “the  heart  of  the  na¬ 
tion.”  It  is  not  infrequent  to  hear 
an  enthusiastic  newspaper  man  say 
he  intends  to  be  on  the  job  when  the 
nation’s  capitol  is  located  in  St.  Louis 
or  Kansas  City. 

Akin  to  this  general  movement, 
newspaper  owners  in  this  central 
section,  feeling  that  their  local  fields 
are  incapable  of  immediate  further 
development,  and  not  desiring  to  slow 
up  for  the  general  progress,  are  dis¬ 
posing  of  their  properties  and  going 
to  more  primeval  fields  where  their 
investment  gives  promise  of  increas¬ 
ing  a  thousand  per  cent  in  half  a 
decade. 

The  desire  to  lead  and  control,  in¬ 
herent  in  every  true  American,  is 
manifest  in  the  strong  inclination  to¬ 
ward  mergers,  consolidations  and  ab¬ 
sorptions.  Until  recent  times  the  ad- 

(Continued  on  Page  19) 
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Editor  &  Publisher  for  January  15,  1920 


22,668  NEWSPAPERS  IN 
U.  S.  AND  CANADA 

Decrease  2,200  Since  1916  —  Many 
Consolidations  Figuring  in  Loss — 
34  Less  Dailies  Than 
in  1919 


Newspapers  of  North  America, 
which  reached  the  high  water  mark  of 
24,868  in  1916,  number  2,200  less  today, 
according  to  the  1920  American  News¬ 
paper  Annual  &  Directory,  summa¬ 
ries  and  comparative  tables  from 
which  are  presented  herewith  by 
courtesy  of  N.  W.  Ayer  &  Son. 

The  editor  of  the  annual  has 
summed  up  his  statistics  as  follows 
for  Editor  &  Publisher: 

“During  1917  the  loss  was  616;  in 
1918  it  was  1,178;  in  1919  it  was  646. 
The  greatest  loss,  as  in  the  two  pre¬ 
ceding  years,  has  been  in  country 
weeklies.  A  little  more  than  one- 
eighth  of  these  have  dropped  out  in 
the  three  years,  decreasing  from  17,- 
168  to  14,959,  a  falling-off  of  23)9. 

“During  1918  papers  of  every  issue 
showed  a  decrease,  except  the  semi¬ 
weeklies,  which  remained  stationary. 
During  1919  only  dailies,  weeklies  and 
bi-weeklies  show  a  loss,  all  other  is¬ 
sues  having  increased,  which  seems 
to  indicate  that  the  tide  is  beginning 
to  turn.  Moreover  the  net  loss  in  all 
classes  of  publications  is  not  much 
more  than  half  of  last  year’s  decrease. 

“The  new  papers  entered  for  the 
first  time  in  the  Annual,  during  1919, 
numbered  1,043.  Last  year  there  were 
only  776.  We  received  news  of  2,474 
new'  ventures,  some  500  more  than  in 
1918,  and  the  number  of  them  which 
survived  long  enough  to  be  listed  in 
the  1920  book  was  300  more  than  in 
the  previous  year. 

“The  German  list,  w'hich  carried  490 
names  in  1918,  has  but  278  this  year. 

“The  Canadian  papers,  as  a  whole, 
have  not  only  held  their  own,  but 
have  increased  slightly.  The  dailies 
and  weeklies,  like  our  own,  have  de¬ 
creased,  although  the  decrease  in 
these  issues  in  Canada  is  small. 

“The  country  weeklies  in  the 
United  States,  as  last  year,  have  lost 
more  than  any  other  class  of  papers, 
there  being  763  less  of  them  this  year. 

“The  country  weekly,  by  reason  of 
its  small  margin  of  profit,  suffered  far 
more  than  others  from  conditions 
brought  about  by  the  war,  and  a  great 
number  of  them  have  consolidated 
with  others  in  their  respective  coun¬ 
ties,  usually  a  county  seat  paper, 


making  one  paper  with  a  fighting 
chance,  where  two  could  barely  strug¬ 
gle  along. 

"This  is  demonstrated  by  t’ne  fact 
that,  although  the  weekly  papers,  in 
the  U.  S.  decreased  over  760,  the  num¬ 
ber  of  county  seats  having  newspa¬ 
pers  increased  from  2,920  to  2,947,  and 
the  decrease  in  the  number  of  towns 
having  newspapers  was  only  201. 

“A  business  house  dealing  entirely 
with  country  newspapers  and  per¬ 
forming  a  service  of  great  value  for 
them,  had  about  6,000  clients  on  its 
list  five  years  ago  and  now  reports 
4,800. 

“But,  as  stated  previously,  the  de¬ 
crease  is  smaller  this  year,  and  if  ma¬ 
terials  become  more  plentiful  and  a 
little  easier  to  obtain  we  look  for  a 
r&vival.” 


ROY  W.  HOWARD  IS  ILL 


Head  of  United  Press  Is  Suffering 
from  Attack  of  Pneumonia 

Suffering  from  an  attack  of  pneu¬ 
monia,  Roy  W.  Howard,  president  of 
the  United  Press,  is  confined  to  his 
home  at  Pelham,  N.  Y.  He  contracted 
a  severe  cold  the  night  of  January  3 
while  returning  from  Scranton,  Pa., 
w'here  he  spoke  that  night  at  the 
golden  and  silver  jubilee  of  the 
Scranton  Times,  to  New  York. 

While  his  condition  is  not  con¬ 
sidered  serious,  his  family  physician 
has  called  in  another  physician  for 
consultation. 


New  Pennsylvania  Association 

Pittsburgh,  Pa.,  Jan.  12. — John  L. 
Stewart,  publisher  of  the  Washington 
(Pa.)  Observer  and  Reporter  and  the 
Beaver  (Pa.)  Daily  Times,  has  been 
elected  president  of  the  Western 
Pennsylvania  Associated  Dailies, 
formed  here  last  week  at  a  meeting 
to  discuss  the  newsprint  shortage. 
Other  officers  are:  Vice-president, 
Jesse  E.  Long,  McKeesport;  secre¬ 
tary,  A.  W.  McDowell,  Sharon;  treas¬ 
urer,  John  O’Donnell,  Uniontown. 


Buys  Out  Jones  and  Rice 

Martin  J.  Hutchens  has  become  pub¬ 
lisher  as  well  as  editor-in-chief  of 
the  Missoula  (Mont.)  Daily  Missou- 
lian  and  the  Evening  Sentinel,  hav¬ 
ing  purchased  the  holdings  of  George 
C.  Rice  and  Lester  L.  Jones. 


Chicago  Papers  Cut  Price 

Chicago  newspapers  on  January  14 
reduced  their  wholesale  price  from 
81.40  to  $1.20. 


TABULATED  STATEMENT 


Showing  the  number  of  newspapers  and  periodicals  of  all  Issues  published  in  the  United  States 
Territories,  and  Dominion  of  Canada;  the  number  of  towns  in  which  newspapers  are  pub. 
Ilshed,  and  the  number  of  towns  which  are  county  seats. 
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1920  A.  A.  C.  W.  PLANS 

are  announced 


W.  H.  Johns  Appointed  Chairman  of 
Indianapolis  Program  Committee. 
President  Meredith  Addresses 
N.  Y.  Advertising  Club 


President  E.  T.  Meredith  of  the  As¬ 
sociated  Advertising  Clubs  of  the 
World,  at  a  luncheon  given  in  his 
honor  January  9  by  the  .\dvertising 
Club  of  New  York,  announced  the 
appointment  of  William  H.  Johns  of 
the  George  Batten  Company  of  New 
York  as  chairman  of  the  program 
committee  for  the  Indianapolis  con¬ 
vention.  Mr.  Meredith  also  made  the 
following  general  suggestions  for  the 
program ; 

First:  The  subject  of  the  Indianap¬ 
olis  Convention  of  the  Associated 
.Advertising  Clubs  will  be  “Advertis¬ 
ing  and  Salesmanship.”  It  is  some¬ 
what  of  a  departure,  but  it  seems  to 
me  particularly  appropriate. 

Second:  There  should  be  no  one 
permitted  on  the  program  who  reads 
his  address. 

Third:  There  will  be  in  attendance 
over  .3,000  business  men.  They  will 
spend  over  $100  each  for  e.xpenses,  a 
total  of  $300,000  for  a  four-day  con¬ 
vention,  $75,000  per  day;  five  hours 
per  day  at  $15,000  per  hour,  $250  per 
minute.  No  one  should  be  permitted 
on  the  program  who  cannot  deliver 
on  that  basis. 

Fourth:  An  arrangement  should  be 
made  with  each  speaker  for  the  num¬ 
ber  of  minutes  he  feels  absolutely 
necessary  to  deliver  his  message  and 
this  time  allotted.  When  this  time 
has  been  consumed  the  chairman  of 
the  convention  will  stop  him  and  the 
only  way  additional  time  can  be  had 
will  be  by  formal  vote  of  the  conven¬ 
tion.  In  other  words,  if  it  is  worth 
the  money  the  convention  can  buy 
some  more  of  it;  if  not,  the  speaker 
is  through. 

Fifth:  These  business  men  are  in 
the  habit  of  getting  down  to  their 
businesses  certainly  by  9  o’clock;  if 
not,  they  should.  This  is  a  business 
convention  and  the  forenoon  sessions 
should  be  called  to  order  at  9  o’clock; 
the  afternoon  sessions  at  2  o’clock. 
Delegates  not  in  their  seats  at  this 
time  will  not  be  permitted  to  inter¬ 
rupt  the  speaker  by  coming  into  the 
hall  during  his  address,  and  will  be 
obliged  to  wait  for  a  two-minute  in¬ 
termission  between  speeches.  If  the 
time  is  not  all  taken  up  by  the 
speaker  the  time  can  be  devoted  to 
questions  from  the  floor  to  be  an¬ 
swered  by  the  speaker. 

Sixth:  I  would  suggest  that  a  ten- 
minute  period  be  arranged  after  each 
speech  for  five  two-minute  speeches 
by  anyone  from  the  floor  who  wishes 
to  disagree  with  the  speaker,  but  that 
no  time  be  allowed  anyone  who  sim¬ 
ply  wishes  to  indorse  or  emphasize 
or  repeat  what  the  speaker  has  al¬ 
ready  said. 


Colorado  Meeting  Jan.  19-21 

Denver,  Colo.,  Jan.  14. — The  annual 
meeting  of  the  Colorado  Editorial 
Association  will  be  held  January  19, 
20  and  21,  at  the  Albany  Hotel.  The 
entire  afternoon  of  the  first  day  will 
be  given  to  a  discussion  of  paper. 


Meeting  in  Oklahoma  City 

Oklahoma  City,  Okla.,  Jan.  14. — The 
business  department  of  a  newspaper 
and  print  paper  will  receive  the  ma¬ 
jor  attention  at  the  annual  midwinter 
session  of  the  Oklahoma  State  Press 
•Association,  here  January  16  and  17. 


CANADIAN  PAPER  DEVELOPMENTS 

(By  Telegraph) 


Confiscation  of  Two  Mills 
Threatened 

Montreal,  Jan.  14.— That  many  of  the 
papers  in  the  Canadian  Middle  West 
will  have  to  suspend  publication  in 
a  day  or  two  because  of  newsprint 
shortage  seems  now  practically  cer¬ 
tain.  J.  L.  McNicholl,  representative 
at  the  Fort  Frances  mills  of  Paper 
Controller  Pringle,  acting  on  the  lat¬ 
ter’s  instructions  from  Ottawa,  de¬ 
clared  his  intention  of  commandeer¬ 
ing  sufficient  paper  to  enable  the 
western  papers  to  continue  publica¬ 
tion.  When  the  mill  refused  to  com¬ 
ply  with  this  order  the  sheriff  was 
called,  but,  according  to  the  state¬ 
ment  of  a  publishers’  committee,  the 
sheriff  was  refused  admission. 

Under  any  circumstances  the  seiz¬ 
ure  would  have  been  impossible  be¬ 
cause  the  company,  in  anticipation  of 
such  action  had  shipped  all  paper  on 
hand  to  American  publications. 

Furthermore,  it  is  alleged  that  the 
company  has  torn  up  the  switch  by 
which  cars  are  moved  from  the  mill 
to  the  Canadian  national  railways. 


Ottawa,  Ont.,  Jan.  14. — It  was  inti¬ 
mated  late  tonight  that  the  Govern¬ 
ment  was  likely  to  take  over  the 
operation  of  the  Fort  Frances  mill 
and  probably  that  of  Price  Brothers 
as  well.  The  general  impression  is 
that  Controller  Pringle  has  stood  as 
much  as  he  intends  to. 


Criminal  Action  Likely 

Montreal,  Jan.  14. — The  Fort  Fran¬ 
ces  mill  is  still  operating  and  main¬ 
taining  its  attitude  of  refusal  to  obey 
the  orders  of  Controller  Pringle  and 
the  Government  has  directed  that  in¬ 
formation  be  laid  under  the  criminal 
code  against  certain  officials  of  the 
Fort  Frances  Company  who  ob¬ 
structed  the  sheriff.  The  crown  at¬ 
torney  at  Fort  Frances  has  been  in¬ 
structed  by  wire  to  commence  pro¬ 
ceedings. 

Moreover,  the  Board  of  Railway 
Commissioners  has  called  upon  the 
company  to  show  cause  for  its  action 
in  tearing  up  the  railroad  spur. 

eManwhile  the  Middle  Western 
publishers  are  receiving  no  paper. 

Already  Winnipeg  papers  have  sus¬ 
pended  their  weekly  farm  editions 
and  restricting  publication  to  what 
amounts  to  daily  bulletins  in  order 
to  continue  publication  at  all.  Even 
these  can  only  be  issued  for  a  few 
days,  and  Saskatchewan  and  Mani¬ 
toba  publishers  are  urging  Ottawa  to 
act. 

When  John  M.  Imrie,  manager  of 
the  Canadian  Daily  Newspapers  As¬ 
sociation,  was  shown  reports  indi¬ 
cating  that  United  States  publishers 
regard  Canadian  restriction  on  news¬ 
print  exports  as  a  hardship  and  claim 
that  Canadian  consumption  is  exces¬ 
sive,  he  referred  to  his  explanation 
and  refutation  of  both  points  in  his 
signed  article  in  Editor  &  Publisher 
of  December  25. 


Will  Seize  Print  Paper 

Montreal,  Jan.  14. — R.  A.  Pringle, 
K.  C.,  paper  controller,  this  week 
wired  the  Fort  Francis  Paper  Mills 
as  follows : 

“I  order  and  direct  you  to  supply 
Western  Canadian  daily  newspaper 
customers  at  the  rate  of  1,306  tons 
per  month,  beginning  December  24th. 


Shipment  must  be  resumed  January 
9th  on  this  basis.  Otherwise  I  will 
instruct  the  Commissioner  of  Customs 
to  place  an  embargo  on  paper  and 
will  have  to  commandeer.” 

The  condition  is  so  acute  in  the 
West  that  notwithstanding  the  pool¬ 
ing  of  supplies  by  Winnipeg  papers 
and  the  strictest  economy,  papers  will 
have  to  suspend  in  a  day  or  two  un¬ 
less  further  supplies  are  promptly  re¬ 
ceived.  The  situation  is  not  much  bet¬ 
ter  throughout  Manitoba  and  Sas¬ 
katchewan.  The  representative  of 
the  paper  controller  stationed  at  the 
Fort  Frances  Mills  has  been  instruct¬ 
ed  to  see  that  the  orders  of  the  paper 
controller  are  carried  out. 


Embargo  on  U.  S.  Shipments 

Ottawa,  Ont.,  Jan.  14. — Partial  em¬ 
bargo  on  export  shipments  of  news¬ 
print  to  the  United  States  by  Price 
Brothers  is  now  in  effect,  and  is  likely 
to  continue  until  that  concern  ob¬ 
serves  orders  issued  by  Robert  A. 
Pringle,  K.  C.,  Paper  Controller.  Price 
Brothers  have  refused  to  supply  Ca¬ 
nadian  newspapers  with  13  per  cent 
of  their  tonnage,  as  previously  noted 
in  Editor  &  Publisher. 

Sir  William  Price,  head  of  the  com¬ 
pany,  declared:  “We  are  determined 
to  resist  what  we  think  are  arbitrary, 
oppressive  and  unlawful  demands. 
The  whole  question  for  us  is  as  to 
whether  we,  manufacturers  of  paper, 
of  all  other  producers,  are  to  be  re¬ 
stricted  in  our  constitutional  right  of 
dealing  with  whom  we  choose,  and  of 
restraining  our  right  of  freedom  of 
contract.” 

Denies  Pringle’s  Power 

Sir  William  denied  that  he  knew 
anything  of  the  bombardment  of  the 
Canadian  Government  with  telegrams 
from  United  States’  newspapers, 
threatening  an  embargo  of  coal  ship¬ 
ments  to  Canada  in  the  event  of  the 
Dominion  declaring  an  embargo  on 
shipments  of  paper  to  the  States.  He 
said,  in  effect,  that  the  only  reason 
the  firm  had  obeyed  the  Controller’s 
orders  during  the  war  was  because 
it  wanted  to  be  patriotic  in  a  time 
of  stress. 

He  said  their  refusal  was  based 
upon  the  total  absence  of  jurisdiction 
in  the  Ottawa  authorities  and  in  the 
Paper  Controller.  He  declared  the 
company  would  resist  to  the  utmost 
of  its  power,  in  order  that  “our  own, 
as  well  as  the  industrial  and  commer¬ 
cial  liberty  of  others,  may  be  protect¬ 
ed  against  vexations  and  arbitrari¬ 
ness.” 

October  Exports  a  Record 

Coincident  with  the  refusal  of  Sir 
William  Price  to  supply  Canadian 
publishers  with  a  small  proportion  of 
his  company’s  output  is  the  announce¬ 
ment  that  Canadian  exports  of  pulp 
and  paper  for  the  first  seven  months 
of  the  fiscal  year  have  had  a  total 
valuation  of  $55,609,550,  an  increase  of 
$8,810,416  as  compared  with  the  corre¬ 
sponding  period  of  the  previous  year. 

The  month  of  October,  as  gauged 
by  the  value  of  its  exports,  was  the 
largest  in  the  history  of  the  industry, 
total  exports  having  a  value  of  $11,- 
863,578,  of  which  newsprint  provided 
$5,024,934.  Of  the  latter  figure,  $4,375,- 
185  was  made  up  of  exports  to  the 
United  States. 


$1,000,000  FOR  ADS  IN 
CHURCH  DRIVE 


Mott  Gigantic  Publicity  Campaign 
on  Record  Aims  to  Raise 
Billion  Dollars  This 
Spring 


Newspaper  advertising  will  be  one 
of  the  most  important,  if  not  the  big¬ 
gest  factor,  in  the  drive  for  the  im¬ 
mense  sum  of  $1,300,000,000  which  will 
be  put  on  by  the  Interchurch  World 
Movement  this  spring. 

For  this  “United-Simultaneous  Fi¬ 
nancial  Ingathering”  in  the  vicinity  of 
one  million  dollars  will  be  expended 
in  paid  advertising  in  daily  newspa¬ 
pers,  general  magazines,*  religious 
press  and  in  outdoor  display,  though 
the  bulk  will  be  newspaper  adver¬ 
tising. 

The  placing  of  the  advertising  has 
been  awarded  to  Joseph  Richards 
Company,  Inc.,  and  to  Barton,  Dur- 
stine  &  Osborn,  New  York,  and  all 
advertising  work  in  connection  with 
this  campaign  will  be  divided  between 
these  two  agencies.  Page  copy  will 
be  used,  and  advertising  in  the  reli¬ 
gious  press  will  begin  the  first  week 
in  February,  in  general  magazines  in 
March,  and  in  daily  and  weekly  pa¬ 
pers,  the  last  two  weeks  in  March 
and  the  first  two  weeks  in  April. 

Forty-two  Sects  Represented 

Courtland  N.  Stpith  of  the  Joseph 
Richards  Company,  Inc.,  has  been 
appointed  by  the  executive  committee 
of  the  Interchurch  World  Movement 
as  agency  chairman  to  co-ordj^ate 
the  work  of  the  two  agencies  in  hand¬ 
ling  this  account.  Bruce  Barton  of 
Barton,  Durstine  &  Osborn  is  chair¬ 
man  of  the  plan  board  composed  of 
representatives  of  the  two  advertising 
agencies. 

Forty-two  denominations  are  rep¬ 
resented  in  the  Interchurch  World 
Movement,  and  the  drive  is  being 
held  for  the  purpose  of  raising  funds 
to  meet  the  budgets  of  the  Protestant 
churches  which  have  joined  in  this 
movement.  One  hundred  and  four 
different  denominational  agencies  are 
co-operating  in  this  movement,  which 
represents  twenty-five  million  people. 

In  addition  to  the  one  million  dol¬ 
lars  to  be  expended,  there  will 'un¬ 
doubtedly  be  a  large  volume  of  under¬ 
written  advertising  which  will  be 
placed  by  county  and  township  pub¬ 
licity  comntittees,  throughout  the 
Unied  States. 

C.  S.  Clark,  of  222  4th  Avenue,  New 
York,  is  the  director  of  advertising, 
and  Tyler  Dennett,  director  of  pub¬ 
licity  for  the*  Interchurch  World 
Movement. 


United  Pres*  Changes 

Gilbert  M.  Clayton,  central  district 
business  representative  of  the  United 
Press  Association,  with  headquarters  at 
Chicago,  has  been  made  eastern  district 
business  representative  with  headquar¬ 
ters  in  New  York.  A.  F.  Harrison, 
Great  Lakes  representative  with  head¬ 
quarters  at  Indianapolis,  succeeds  Clay¬ 
ton  in  the  central  district  and  William 
Stewart,  of  the  New  York  business 
staff,  succeeds  Harrison,  but  will  have 
his  headquarters  at  Columbus,  Ohio. 


Mit*  Poor  Is  President 

Baltimore,  Md.,  Jan.  ii. — The  Balti¬ 
more  Advertising  Club  has  elected 
the  following  officers :  President, 
Miss  Alice  R.  Poor;  vice-president. 
Miss  Hilda  Katz;  secretary.  Miss 
Katherine  Mahool;  treasurer.  Miss 
Mary  Armiger. 
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Chronological  History  for  1919 

OF  NEWSPAPER  AND  ADVERTISING  WORLD 


General  News — New  Plants — Dailies  Started — Sales — Suspensions — Consolidations — ^Advertising  Changes — 
Association  Activities — Newsprint  Developments — Necrology — Price  Increases — Newspaper 

Personnel  Changes — Foreign  Fields. 

(Pages  18  to  47  and  50  to  58  inclusive) 


[Editorial  Note. — In  compiling  this  Chronology  for  1919 — the 
most  momentous  and  eventful  year  in  the  history  of  nezvspaper  publish¬ 
ing  and  advertising — Editor  &  Publisher’s  sole  idea  has  been 
SERVICE  to  its  clientele. 

In  the  past  Editor  &  Publisher  has  gone  far  and  beyond  anything 
ever  attempted  in  the  nature  of  rendering  advertising  and  ne^espaper 
trade  journal  ser^'ice,  and  the  7'ery  tangible  appreciation  that  has  greeted 
its  efforts  has  been  such  as  to  encourage  doing  bigger  and  greater  things 
in  1920,  of  zvliich  this  Annual  Reviexv  feature  is  the  first. 

All  efforts  have  been  concentrated  on  thoroughness  and  brevity; 
but,  of  necessity,  space  restrictions  confine  the  record  to  the  most  import¬ 
ant  happenings.  Classifications  throughout  are  based  on  points  of 
special  information  requested  of  and  provided  by  Editor  &  Publisher 
during  the  past  vrar.] 


GENERAL  NEWS  EVENTS 


T.  L.  Briggs  became  president  P.  F. 
Collier  &  Son,  New  York.  Jan.  1. 

Bureau  of  Foreign  and  Domestic 
Com#nerce,  Department  of  Commerce, 
announced  that  in  future  .American 
advertisers  and  advertising  agencies 
could  obtain  local  advertising  rates 
for  advertising  space  by  arranging 
with  banks  in  various  cities  of  Latin 
.\merica.  Jan.  1. 

Chicago  advertising  agencies  con¬ 
ducted  advertising  campaign  in  news¬ 
papers  to  educate  public  in  advertis¬ 
ing.  Jan.  1. 

Department  of  Justice  announced 
concerted  price  fixing  by  any  industry, 
after  War  Industries  Board  ceased  its 
work.  January  1.  would  be  regarded 
as  restraint  of  free  business  compe¬ 
tition  and  be  punishable  as  such. 
Jan.  1. 

By  ruling  of  Director  General  of 
Railroads,  exchange  of  intrastate 
travel  for  advertising  space  was  re¬ 
sumed.  Jan.  2. 

Postmaster-General  Burleson  an¬ 
nounced  unification  of  Western  Union 
and  Commercial  Cable  systems,  de¬ 
spite  suit  for  injunction  brought  in 
courts  by  Commercial  owners.  Jan.  2. 

•American  Newspaper  Service  incor¬ 
porated  in  New  York  by  Nathan 
Frank,  Charles  L.  Greenhall  and  oth¬ 
ers.  Jan.  3. 

Customs  of  cities  letting  out  news¬ 
stand  privileges  to  highest  bidders  up¬ 
held  by  Justice  Benedict  in  Supreme 
Court,  Brooklyn,  N.  Y.  Jan.  6. 

Victor  Berger,  Socialist  editor  Mil¬ 
waukee  Leader,  and  four  associates 
convicted  of  sedition  and  disloyalty 
by  Federal  jury  in  Chicago.  Jan.  8. 

That  grade  symbols,  or  quality  rat¬ 
ings,  cannot  be  monopolized  as  trade¬ 
marks  was  an  opinion  rendered  by 
Federal  Court  of  Appeals  in  .case  of 
Dennison  Manufacturing  Company  vs. 
Denny  Manufacturing  Company;  same 
court  held  that  advertiser  first  to 
adopt  a  given  mark  is  entitled  to  full 
measure  of  protection;  in  cases  of 
Patton  Paint  Company  vs.  Orr’s  Zinc 
White,  Inc.,  and  Ball  &  Gunning  Mill¬ 
ing  Company  vs.  Mammoth  Springs 
Milling  Company.  Jan.  10. 


Editor  &  Publisher  published  60- 
page  .\nnual  Review  Edition,  featured 
with  articles  written  by  leading  au¬ 
thorities  on  advertising  and  newspaper 
publishing;  printed  for  first  time  in 
history  of  trade  journalism  “Daily  and 
Sunday  Circulation  Data  and  Adver¬ 
tising  Rates  of  2,000  Newspapers.” 
Jan.  11. 

As  the  result  of  strenuous  protests 
made  by  American  newspaper  men 
covering  Peace  Conference  in  Paris, 
press  representatives  of  all  nations 
were  admitted  to  hear  and  write  on 
proceedings.  Americans  demanded  a 
minimum  of  five  press  seats  with  pri¬ 
ority  for  three  news  associations  serv¬ 
ing  U.  S.  newspapers.  Jan.  18. 

Montreal  Star  celebrated  50th  birth¬ 
day.  Jan.  18. 

U.  S.  Commissioner  Hitchcock  ruled 
Dr.  E^  A.  Rumely  must  be  tried  in 
Washington  on  indictment  for  violat¬ 
ing  Trading  With  Enemy  .\ct  in  fail¬ 
ing  to  report  alleged  German  owner¬ 
ship  of  New  York  Evening  Mail  to 
Government.  Jan.  18. 

Determined  opposition  of  Chairman 
Kitchin  of  House  Ways  and  Means 
Committee  to  Senate  amendment  to 
new  revenue  bill  was  successful  in  de¬ 
feating  proposition  to  abandon  zone 
second  class  postal  law.  Jan.  29. 

February 

Canadian  postal  regulations  were 
amended  to  allow  double-page  ads  in 
publications  carried  at  second  class 
rates.  Feb.  4. 

Dublin  (Ga.)  Daily  Courier-Herald 
damaged  by  fire.  Feb.  8. 

Brookfield  (Mo.)  Daily  Argus  build¬ 
ing  destroyed  by  fire.  Feb.  10. 

Seattle  Star  and  Post-Intelligencer 
played  important  part  in  quelling  at¬ 
tempt  by  the  1.  W.  W.’s  to  overthrow 
Seattle  government  and  establish  b 
soviet  rule.  Feb.  12. 

First  private  interview  Marshal 
Foch  of  France  given  to  any  news¬ 
paper  man  since  coming  into  inter¬ 
national  life  was  obtained  by  Arthur 
Krock,  editor  Louisville  Times.  Feb. 
IS. 

Indiana  Supreme  Court  denied  right 
of  a  judge  to  punish  for  "contempt  of 


court”  because  of  criticism  of  himself 
personally;  case  brought  by  J.  H. 
Zuver,  editor  South  Bend  News-Times. 
Feb.  19. 

Victor  Berger,  editor  Milwaukee 
Leader,  and  associates  found  guilty  of 
violating  Espionage  Act  and  sentenced 
to  20  years  in  prison.  Feb.  20. 

Leading  U.  S.  tea  merchants  an¬ 
nounced  plan  for  raising  $1,000, 000- 
fund  to  advertise  tea;  coffee  merchants 
raised  similar  sum.  Feb.  22. 

Supreme  Court  issued  injunction 
prohibiting  city  of  Mt.  Vernon,  N.  Y., 
from  barring  sale  of  German  language 
newspapers  within  its  limits.  Feb.  22. 

Helena  (Ark.)  World’s  plant  de¬ 
stroyed  by  fire.  Feb.  23. 

Ottawa  (Ont.)  Journal-Press  chang¬ 
ed  name  to  Morning  Journal.  Feb.  25. 

March 

Chicago  Tribune  turned  over  all 
profits  from  Paris  Army  Edition  to 
American  Expeditionary  Force.  Mch.l. 

Colorado  libel  laws  amended  to  ef¬ 
fect  that  “truth  defence”  must  show 
motives  that  are  justifiable.  March  1. 

Fort  Worth,  Tex.,  raised  fund  of 
$150,000  to  advertise  city  and  West 
Texas  oil  fields.  March  1. 

Jury  in  New  York  Supreme  Court 
(case  of  Jeoffrey  Stein,  an  actor,  vs. 
New  York  Tribune)  decided  that  hon¬ 
est  criticism  of  a  play  is  not  libel. 
Stein  sued  for  $10,000.  March  1. 

Kansas  City  Post  won  jury  verdict 
in  $150,000  libel  suit  instituted  by  R. 
W.  Cormon.  March  1. 

St.  Paul  Dispatch  established  mid¬ 
day  ’phone  news  service  for  Univer¬ 
sity  of  Minnesota  Farm.  March  1. 

Journalists  representative  of  entire 
world  co-operated  in  issuing  a  sur¬ 
prise  “79th  Birthday  Number”  of  the 
Louisville  Courier-Journal  in  honor  of 
Henry  Watterson,  editor-emeritus  of 
that  newspaper  and  dean  of  active 
.American  newspaper  men.  March  2. 

Protest  against  flood  of  free  space 
demands  by  Canadian  Government 
filed  with  acting  Prime  Minister  by 
Canadian  Press  Association.  March  3. 

Supreme  Court  held  “enlistment 
section”  of  Espionage  Bill  was  not  in¬ 
terference  with  constitutional  rights  of 
free  speech.  March  3. 

A.  Mitchell  Palmer,  owner  Strouds¬ 
burg  (Pa.)  Times-Democrat,  sworn  in 
as  Attorney  General  of  U.  S.  March  5. 

Toronto  Globe  celebrated  75th 
birthday.  March  5. 

Milwaukee  Journal  established  own 
N.  Y.  office  with  Philip  Stitt  in  charge. 
March  6. 

N.  Y.  State  Court  of  Appeals  ruled 
that  denial  costs  may  be  included  in 
claims  for  damages  in  libel  suits. 
March  8. 

Portland  (Me.)  Press  suffered  fire 
loss.  March  8. 

Reporting  Peace  Conference  in 
Paris  was  declared  to  be  hardest  job 
ever  undertaken  by  American  Press 
by  Charles  M.  Lincoln,  managing  edi¬ 
tor  N.  Y.  World.  March  8. 


U.  S.  Supreme  Court  unanimously 
ruled  that  Espionage  Act  was  not  an 
interference  with  constitutional  rights 
of  free  speech.  March  10. 

U.  S.  Government  officials  denied 
charges  that  they  censored  news  dis¬ 
patches  to  prevent  French  people  from 
learning  of  opposition  by  Congress 
to  proposed  League  of  Nations.  March 
13. 

Cook  County  Superior  Court  jury 
awarded  verdict  to  Chicago  Tribune 
in  libel  suit  instituted  by  Mrs.  Nello 
Wilson  of  Los  Angeles.  March  15. 

Ohio  Supreme  Court  ruled  that 
when  a  newspaper  infringes  any  series 
of  copyrighted  advertising  designs,  it 
becomes  liable  for  damages  on  every 
individual  design  involved — that  a  se¬ 
ries  does  not  constitute  only  one  in¬ 
fringement.  (Case  C.  A.  Westermaii 
Co.  vs.  Columbus  Dispatch.)  March  15. 

As  a  result  of  story  by  Editor  & 
Publisher,  New  York  district  attor¬ 
ney  ordered  stopped  $1,000,(X)0  Anti- 
Bolsheviki  fund  campaign  inaugurated 
under  auspices  of  National  Associa¬ 
tion  City  Editors.  March  19. 

Railroad  administration  authorized 
campaign  of  paid  advertising  amount¬ 
ing  to  $800,()00.  This  was  the  first 
paid  advertising  ever  undertaken  by 
U.  S.  Government.  March  19. 

Efforts  were  made  to  amend  copy¬ 
right  law  in  Canada  on  ground  that 
conditions  give  inadequate  protection, 
especially  to  newspapers  and  writers. 
March  20. 

Presbyterian  Churches  of  America 
began  national  newspaper  advertising 
campaign  in  advance  of  Presbyterian 
General  Assembly,  St.  Louis.  March 
22. 

Syracuse  (N.  Y.)  Evening  Journal 
celebrated  8()th  birthday.  March  22. 

City  of  Omaha  conducted  national 
newspaper  advertising  campaign  in  its 
own  behalf,  with  marked  success. 
March  24. 

By  law  passed  in  North  Dakota  an- 
ti-Partisan  League  newspapers  were 
eliminated  from  “legal”  advertising 
patronage.  March  25. 

Toronto  Times  succeeded  News. 
March  27. 

Secretary  of  War  Baker  issued  spe¬ 
cial  note  of  thanks  to  editors  of 
American  newspapers  for  co-operation 
during  war  and  especially  for  their 
“general  efficiency  and  humanly  kind 
handling”  of  A.  E.  F.  casualty  lists. 
March  31. 

April 

Brookfield  (Mo.)  Daily  Argus  suf¬ 
fered  fire  loss.  April  1. 

Conference  of  postal  officials  and 
business  representatives  held  in  Wash¬ 
ington,  on  call  of  Postmaster-General, 
to  discuss  mail  service  complaints. 
April  1-3. 

Des  Moines  Register  and  Tribune 
opened  a  private  news  wire  to  New 
York.  April  1. 

J.  P.  Yoder  appointed  secretary 
Federal  Trade  Commission. 


19 


usly 
:  an 
jhts 

lied 

dis- 

rom 

ress 

irch 

jury 

)une 

ello 

i. 

that 
Ties 
s,  it 
kfery 
se- 
;  in- 
mati 
1  15. 

IR  & 


Editor  &  Publisher  changed  pub¬ 
lication  day  from  Saturday  to  Thurs- 
I  day.  April  3. 

Government  dropped  Espionage 
Law  violation  indictments  against 
John  Reed,  W.  J.  Robinson,  S.  W. 
B  Simpson  and  others.  April  3. 
n  Frank  P.  MacLennan,  publisher  To- 
j  ^  peka  State  Journal,  awarded  verdict 
in  two  libel  suits.  April  3. 

|j  Directors  of  Christian  Science 

I  Church  denied  charges  made  in  suit 
':>■  brought  by  board  of  trustees  that 

;  "they  threatened  to  make  the  publish- 
ing  business  of  the  church  an  empty 

1“  shell”  and  questioned  rights  of  trus¬ 

tees  to  act  in  any  way  in  business 
affairs  of  church.  April  5. 

J.  Furst,  who  sued  St.  Louis  Times 
i  for  $100,000  libel  damages,  awarded 

$20  by  jury.  April  7. 

Much  interest  centered  in  affairs  of 
Publishers’  Paper  Company,  which 

Iii  resulted  in  suit  for  “unlawful  appro¬ 

priation  of  funds”  being  instituted 
against  A.  G.  McIntyre,  general  man¬ 
ager,  by  group  of  stockholders.  April 
.  10.  (Suit  has  not  yet  come  to  trial.) 

I  City  of  St.  Louis  and  its  business 
5  men  combined  in  raising  fund  of  $50,- 
j-  000  for  advertising  municipality  dur- 

’  ing  year.  April  15. 

Comprehensive  and  far-reaching 
plan  for  a  co-operative  educational 
advertising  campaign  was  agreed  upon 
by  five  leading  magneto  manufacturers 
of  U.  S.  April  20. 

Chicago  Evening  Journal  celebrated 
75th  anniversary  of  founding.  April  22« 
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New  England  Tobacco  Growers’ 
Association  raised  $1,000,000  to  adver¬ 
tise  tobacco.  April  24. 

Norfolk  (Va.)  Ledger-Dispatch  suf¬ 
fered  $200,000  fire  loss.  April  26. 

May 

Co-operative  Irish  Linen  Society 
announced  plans  for  spending  $450,000 
to  advertise  Irish  linens  in  U.S.  May  1. 

Cable,  telegraph  and  telephone  sys- 
terms  were  returned  to  their  owners 
by  Government,  which  took  them 
over  during  war.  May  2. 

In  reply  to  “open  letter”  of  Editor 
&  Publisher  calling  his  attention  to 
deplorable  mail  service  on  behalf  of 
newspaper  publishers  of  U.  S.,  Post¬ 
master-General  A.  S.  Ifiirleson  admit¬ 
ted  that  newspapers  benefited  only  to 
small  extent  in  the  so-called  postal 
“subsidy,”  but  contended  that  adver¬ 
tisements  should  be  charged  for  at  the 
same  rate  as  shoes  or  soaps;  also  that 
demands  by  publishers  for  repeal  of 
zone  second  class  law  was  “mere  stall¬ 
ing.”  May  8. 

Appellate  Division  N.  Y.  Supreme 
Court  affirmed  decision  for  $5,0,000  in 
favor  of  Congressman  G.  R.  Lunn  in 
libel  cases  brought  against  Glovers- 
ville  Herald  and  Amsterdam  Recorder. 
May  12. 

Decree  making  permanent  the  tem¬ 
porary  injunction  granted  Associated 
Press  restraining  International  News 
Service  from  appropriating  any  of  its 
news  was  approved  by  Federal  Judge 
Manton  in  New  York,  following  con¬ 
firmation  of  decision  by  U.  S.  Su¬ 
preme  Court.  May  15. 


Joint  Coffee  Trade  Publicity  Com¬ 
mittee  began  $1,(X)0,000  advertising 
campaign  to  extend  over  four  years. 
May  IS. 

Plans  of  Tea  Association  of  U.  S. 
called  for  e.xpenditure  of  $2,(X)0,0(X) 
over  two-year  period,  in  newspaper 
space.  May  15. 

Summary  of  Peace  Treaty,  cabled 
from  France  to  Committee  on  Public 
Information,  was  longest  cable  or 
telegraph  story  in  history.  May  15. 

Appellate  Division  New  York  Su¬ 
preme  Court  ruled,  in  case  of  Vosbury 
vs.  Southern  Tier  Publishing  Com¬ 
pany,  Binghamton,  that  without  de¬ 
tailed  and  itemized  proof  as  to  where 
a  plaintiff  in  an  action  for  libel  suf¬ 
fered  either  financial  or  prestige  loss, 
no  judgment  can  be  collected.  May  20. 

James  Gordon  Bennett  Memorial 
Home  for  New  York  journalists,  pro¬ 
vided  for  in  will  of  late  owner  New 
York  Herald,  was  incorporated  and 
other  details  complied  with  for  carry¬ 
ing  out  plans  in  near  future.  May  22. 

“International  Victory  Number,” 
174  pages,  was  issued  by  Editor  & 
PuBi-isiiER  as  its  contribution  toward 
aiding  in  bringing  nations  of  world 
closer  together  through  mutual  under¬ 
standing  by  means  of  an  International 
League  of  Newspapers.  The  idea  met 
with  widespread  approval  in  U.  S. 
and  abroad  and  gives  promise  of  being 
worked  out  with  the  gradual  looming 
of  normal  world  conditions  again 
after  the  war.  May  22. 


Libel  suit  of  John  C.  Knickerbocker 
against  New  York  World  dismissed 
by  Justice  Sears  of  Supreme  Court, 
at  Buffalo,  N.  Y.,  on  ground  <^^“no 
cause.”  May  22." 

Prominent  Latin-American/newspa- 
pers  opened  offices  in  New  York,  in¬ 
cluding  La  Nacion,  Buenos  Aires;  La 
Prensa.  Buenos  Aires;  El  Mundo,  Ha¬ 
vana.  May  22. 

Florida  Citrus  Exchange  voted 
unanimously  to  spend  $100,0(X)  in  ad¬ 
vertising  during  1919-20.  May  24. 

Co-operative  industrial  advertising 
campaigns  became  popular  in  Canada, 
as  well  as  in  United  States.  Besides 
immense  amount  of  money  spent  by 
Govefnnient  in  newspaper  advertising 
to  advertise  Victory  loans  and  other 
activities,  the  Candy  &  Confectionery 
Makers,  the  Paint  &  Varnish  Manu¬ 
facturers  and  the  Shoe  Manufacturers 
Associations  either  embarked  upon 
paid  advertising  or  laid  plans  for  do¬ 
ing  it  in  1920.  May  27. 

Publishers  throughout  United  States 
credited  campaign  of  Editor  &  Pub¬ 
lisher  with  bringing  improvement  in 
mail  service  of  all  classes.  May  29. 

U.  S.  District  Court  at  Boston,  in 
suits  brought  against  paper  manufac¬ 
turers,  refused  to  compel  defendants 
to  deliver  newsprint  tonnage  con¬ 
tracted  for  after  expiration  of  time 
limit  specified.  May  29. 

June 

Milwaukee  Journal  awarded  Pulitzer 
School  of  Journalism  trophy  for  most 
disinterested  and  meritorious  public 
(Continued  on  Page  20) 
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will  follow,  will  return  to  normal  con¬ 
ditions  and  prices. 

Every  publisher  will  be  able  to  get 
the  paper  he  needs  at  a  fair  price, 
and  will  not  be  compelled  to  go  into 
the  open  market  and  bid  up  prices 
on  his 'temporary  extra  needs  to  a 
figure  which  will  inevitably  raise  his 
contract  price  beyond  the  fair  value 
of  the  product. 

Paper  makers  are  at  least  as  hu¬ 
man  as  publishers,  and  can  hardly  be 
blamed  for  asking  prices  in  the  open 
market  which  are  established  by  the 
frantic  bidding  of  publishers  them¬ 
selves,  especially  as  they  have  reason 
to  feel  that  the  publishers  as  a  body 
have  tried  in  the  past  to  hold  them 
down  to  less  than  fair  prices  for  pa¬ 
per. 

But  you  will  understand  that  I  am 
not  predicting  that  these  or  any  other 
sensible  means  of  reducing  the  con¬ 
sumption  of  print  paper  will  be  gen¬ 
erally  adopted.  I  do  not  believe  that 
any  plan  can  be  generally  agreed 
upon  and  followed  by  publishers  that 
wil  serve  to  relieve  the  situation. 

There  is  a  foolish  streak  in  the 
business  itself — the  blind  belief  in  cir¬ 
culation  measured  only  by  the  num¬ 
ber  of  papers  disposed  of  by  any 
means  whatever  so  they  are  gotten 
out  of  the  office  of  publication  and 
counted  as  circulation  without  any 
regard  as  to  its  quality  that  will  pre¬ 
vent  sufficiently  concerted  action  to 
stop  the  waste. 

Not  all  publishers  have  this  mental 
obsession,  but  in  every  field,  almost 
without  exception,  one  or  more  of 
them  are  found.  Naturally  their  ex¬ 


ample  and  practice  destroys  the  hope 
of  getting  all  the  publishers  in  the 
field  to  act  together.  The  sane  will 
not  concede  even  a  temporary  advan¬ 
tage  to  the  insane  so  the  whole  trade 
suffers  and  will  continue  to  do  so 
until  some  compelling  force  appears 
to  change  conditions. 

As  I  predicted  last  year,  1919  has 
seen  numerous  consolidations  and 
suspensions,  in  several  of  which  I 
have  assisted,  and  it  is  entirely  safe 
to  say  that  1920  will  see  more  of 
them.  Papers  in  large  cities  that  have 
outlived  their  usefulness  must  go,  by 
one  road  or  the  other.  Towns  of 
moderate  size  in  many  instances  can 
no  longer  support  two  profitable 
dailies,  and  one  must  suffice. 

In  the  town  of  twenty  or  twenty- 
five  thousand  population  where  two 
dailies  existed  in  the  pre-war  period, 
the  total  income  of  both  might  aggre¬ 
gate  $2(X),()(X),  with  expenses  of  $165,- 
000  to  $190,000  for  both.  This  meant 
a  fair  profit  for  one,  anil  usually  a 
small  profit  or  small  loss  for  the  other 
— for  generally  one  paper  makes  all  or 
the  bulk  of  the  money  in  such  a  field. 

In  the  same  to’.vn  now  the  joint 
expense  has  gone  up  to  $350,0(X)  to 
$400,(X)0,  and  even  with  largely  in¬ 
creased  subscription  and  advertising 
rates,  receipts  have  not  often  doubled, 
and  in  consequence  one  of  the  papers 
is  running  at  a  loss,  for  the  tendency 
is  for  the  stronger  paper  to  grow 
rapidly  and  the  weaker  one  to  make 
slow  progress  when  times  are  good 
and  business  comes  easily.  In  such 
towns  one  paper  must  take  the  place 
of  two. 

In  larger  cities  there  are  in  many 
cases  papers  which  serve  no  useful 
purpose,  having  survived  the  condi¬ 
tions  which  gave  them  a  reason  for 
existence  in  the  past  or  which  have 
never  reached  a  position  where  they 
commanded  a  definite  part  of  the 


business  of  the  field.  Such  papers 
must  be  absorbed  by  the  more  pros¬ 
perous  ones,  and  this  will  be  done 
more  frequently  in  the  future  than  in 
the  past. 

Cleveland,  Detroit,  St.  Louis  and 
New  Orleans,  among  the  larger  cities 
now  have  but  one  week-day  morning 
issue,  and  in  the  cities  of  less  im¬ 
portance  there  are  many  which  are 
well  served  by  two  or  at  most  three 
papers  morning  and  evening. 

It  seems  reasonable  to  predict  that 
our  line  of  business  will  continue  to 
be  good  through  1920.  No  one  knows 
when  a  reaction  from  present  boom 
conditions  will  come,  however.  It 
certainly  must  come,  for  no  one  can 
expect  that  wages  and  the  cost  of 
natural  products  and  manufactured 
goods,  reacting  upon  each  other,  can 
continue  to  advance  indefinitely. 

With  falling  foreign  exchange  the 
tendency  to  check  exports  will  natu¬ 
rally  increase,  and  when  the  unfilled 
needs  of  our  people  are  supplied  and 
the  accumulation  of  surplus  products 
begins,  things  will  begin  to  return  to 
a  normal  basis.  Whether  this  will 
come  slowly  or  whether  it  will  happen 
suddenly  as  previous  booms  '  have 
ended,  no  one  can  tell.  But  the  wise 
publisher  will  be  he  who  feels  sure 
that  it  is  coming  some  time,  and  who 
conducts  his  business  carefully  and 
with  such  economies  as  are  still  pos¬ 
sible,  at  the  same  time  accumulating 
a  good  surplus  of  cash  and  sound 
securities  against  a  rainy  day.  He 
will  not  be  the  one  who  does  the 
worrying  when  the  day  of  reckoning 
arrives,  and  we  all  have  -to  sober  up. 

Not  as  a  prediction  but  as  an  as¬ 
sertion  of  fact,  for  it  is  already  ac¬ 
complished,  the  business  of  newspaper 
publishing  has  reached  a  new  and 
much  higher  level  than  that  which  it 
occupied  in  1914.  And  it  will  never 
go  back  to  its  former  state. 
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vantages  of  such  combinations  were 
not  apparent.  It  has  been  repeatedly 
demonstrated  that  a  combination  of 
forces,  reducing  the  number  of  news¬ 
papers,  is  of  advantage  to  publisher, 
advertiser  and  reader.  The  advan¬ 
tages  to  the  publisher  are  inestimable. 
The  writer  recalls  one  merger  made 
three  years  ago  through  his  instru- 
mentability  which  shows  a  net  profit 
of  700  per  cent  over  the  previous 
combined  net  profits  of  both  papers. 

It  may  be  noted  that  combinations 
of  this  kind,  especially  in  the  central 
states,  constitute  the  principal  for¬ 
ward  movement  of  today  in  newspa¬ 
per  circles  and  are  of  great  impor¬ 
tance  in  creating  powerful  influences 
for  development  and  reformation 
movements.  ' 

Papers  that  espoused  political  and 
factional  policies,  become  public  in¬ 
stitutions  for  good  following  a  mer¬ 
ger.  Hence  it  is  evident  why  the 
Great  Central  West,  the  undisputed 
leader  in  the  forward  spirit  of  the 
century,  is  leading  the  nation  in  great 
newspaper  mergers. 

Among  the  most  important  transac¬ 
tions  that  came  under  the  survey 
of  the  writer  and  his  associates  were 
the  following: 

St.  Louis  Republic  absorbed  by  the 
St.  Louis  Globe-Democrat ;  Spring- 
field  (Ill.)  News-Record  absorbed  by 
the  Springfield  State  Register  and 
Springfield  State  Journal;  Champaign 
(Ill.)  Daily  Gazette  merged  with  the 
Champaign  Daily  News ;  Lebanon 
(Pa.)  Report  merged  with  the  Leban¬ 
on  Daily  News ;  Southern  Woman’s 
Magazine  of  Nashville,  Tenn.,  em¬ 
bodied  in  a  combination  of  magazines 
in  New  York. 
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service  by  any  American  newspaper 
during  1918  for  its  campaign  against 
Germanism  in  Wisconsin.  June  1. 

Senator  Cummins  introduced  bill  in 
Congress  to  create  Federal  bureau  to 
handle  all  government  advertising  and 
publicity  on  a  distinctly  business  ba¬ 
sis,  economy  and  efficiency,  as  long 
advocated  by  Editor  &  Publisher 
(June  3);  pressure  of  peace  treaty  and 
other  war  business,  however,  has  pre¬ 
vented  him  to  date  bringing  from 
proposition  to  action. 

Rearrangement  of  advertising  sched¬ 
ules  was  made  compulsory  by  short¬ 
age  of  paper,  much  business  of  ordi¬ 
narily  so-called  “heavy”  days ’being 
shifted  over  to  “light”  days  to  relieve 
pressure  on  space  and  treat  all  adver¬ 
tisers  equitably.  June  5. 

U.  S.  Senate  received  its  first  copy 
of  -Mlied  and  .Associated  Powers' 
treaty  of  peace  with  (jermany  from 
Frazier  Hunt,  correspondent  of  Chi¬ 
cago  Tribune.  June  10. 

U.  S.  Supreme  Court  set  aside  libel 
verdict  of  $10,000  damages  granted  to 
J.  A.  Chaloner  against  Washington 
Post.  June  10. 

St.  Louis  Star  provided  form  of  ac¬ 
cident  insurance  for  subscribers.  June 
18. 

Portland  ( Me.)  city  government  ap¬ 
propriated  $8,000  to  advertising  city 
and  its  resources.  June  19. 

Associated  Cooperage  Industries  of 
-America  contracted  to  spend  $150,000 
in  advertising  uses  of  barrels  over 
period  of  three  years.  June  23. 

Plans  announced  for  establishment 
of  international  trade-mark  registra¬ 
tion  bureau  at  Rio  Janeiro.  June  26. 

Prohibition  becoming  effective  July 
1  caused  great  volume  of  advertising 
by  liquor  interests  in  endeavor  to  sell 
out;  prohibition  was  also  a  big  factor 
in  increasing  volume  of  non-alcoholic 
beverage  advertising  in  newspapers, 
among  which  was  the  beginning  of  a 
$60,000  coffee  advertising  campaign 
and  the  announcement  of  plans  to 
spend  $2,000,000  by  the  Tea  .Associa¬ 
tion  of  America  to  make  tea  the  na¬ 
tional  drink.  June  26. 

Superior  Court  of  Indiana  enjoined 
Star  Publishing  Company  from  as¬ 
serting  that  stock  owned  by  Frank  C. 
Hall  had  been  redeemed  and  ordered 
payment  of  dividends  covering  lOlb-lf! 
and  future.  June  26. 

Illustrated  Daily  News  was  started  in 
New  York  by  R.  R.  McCormick  and 
J.  M.  Patterson  of  the  Chicago  Tri¬ 
bune;  George  Utassy,  .Arthur  L.  Clarke, 
business  manager  and  managing  editor 
respectively;  June  26. 

United  News,  a  morning  news  feature 
service,  operating  a  telegraphic  printer 
service,  was  established  as  a  subsidiary 
of  the  United  Press  .Association  June  26. 

July 

Connellsville  (Pa.)  Daily  News 
changed  from  afternoon  to  morning 
field.  July  1. 

Increased  second  class  mail  postage 
charges  went  into  effect,  with  little 
inconvenience.  July  1. 

War-time  3-cent  and  2-cent  letter 
and  post  card  postage  reverted  to  2- 
cent  and  1-cent  basis.  July  1. 

Houston  Post  lost  libel  suit  and 
$10,000  damages  in  action  instituted 
by  ex-Governor  Ferguson.  July  5. 
by  the  Court  of  Appeals  and  the  State 
Chicago  Herald  and  Examiner  es¬ 
tablished  independent  Eastern  office 
with  W.  B.  Trefny  in  charge.  July  7. 

“Public  officials  can  no  longer  base 
libel  suits  on  ground  that  newspapers 
attack  their  public  record  for  political 
reasons,”  ruled  Missouri  State  Su¬ 


preme  Court  in  case  of  McClung  vs. 
St.  Louis  Post-Dispatch.  July  7. 

First  paid  advertising  campaign  by 
War  Department  cut  cost  of  obtaining 
army  recruits  by  one-half;  more  than 
200  newspapers  in  56  cities  carried 
copy.  July  10. 

Federal  Trade  Commission  in  spe¬ 
cial  report  to  Congress  renewed  rec¬ 
ommendation  that  manufacturers  be 
permitted  by  law  to  fix  and  maintain 
re-sale  prices,  subject  to  review  by 
disinterested  agency.  July  12. 

Missouri  Suprertie  Court,  in  case  of 
McClung  vs.  St.  Louis  Post-Dispatch, 
ruled  that  suits  for  libel  can  be 
brought  only  at  place  of  newspaper’s 
publication.  July  12. 

Copies  of  New  York  Times  and 
Philadelphia  Public  Ledger  were  car¬ 
ried  to  England  in  three  days’  time 
on  British  dirigible  R.34.  July  14. 

Through  efforts  of  newspapers  in 
New  York  State,  many  postal  routes 
cut  off  for  Postoffice  Department 
economy  were  restored.  July  15. 

National  Jewelers  Publicity  Associa¬ 
tion  advanced  sum  of  $300,000  to  ad¬ 
vertise  members  co-operatively  in 
newspapers  throughout  country.  July 
16. 

Rule  at  law  of  wide  importance  to 
newspapers  was  established  by  Appel¬ 
late  Division  of  New  York  Supreme 
Court  in  affirming  unanimously  lower 
court  decision  in  favor  of  Harry  C. 
(“Bud”)  Fisher  against  Star  (Tom- 
pany,  publisher  of  New  York  Amer¬ 
ican.  Ruling  restrains  Star  Company 
from  using  words  “Mutt  and  Jeff”  as 
a  name  or  trade  mark  for  any  cartoons 
not  drawn  by  him  and  from  publish¬ 
ing  any  cartoons  drawn  by  another 
artist  in  imitation  of  Fisher’s  “Mutt 
and  Jeff”  cartoons.  July  17. 

U.  S.  Government  during  the  year 
entered  into  the  field  of  national  ad¬ 
vertising  on  a  business-like  paid  basis 
for  the  first  time  in  its  history.  Be¬ 
ginning  with  advertising  on  behalf  of 
the  railroads,  the  campaigns  were  ex¬ 
tended  to  cover  army  and  navy  re¬ 
cruits  and  other  Government  depart¬ 
ments  with  admitted  marked  success. 
July  17. 

Troy  (N.  Y.)  Budget  plant  damaged 
by  fire.  July  21. 

Detroit  News  opened  London  office. 
July  23. 

F'orty-six  newspaper  men  were 
elected  to  the  69th  Congress.  July  24. 

Postoffice  Department  ruled  book 
reviews  containing  prices,  printed  in 
newspapers,  must  be  charged  for  as 
advertising  when  carried  in  second 
class  mails.  July  24. 

Collier’s  Weekly  purchased  by 
Crowell  Publishing  Company.  July  25. 

Circuit  Court  dismissed  $2,500,000 
libel  suit  brought  against  Kansas  City 
Star  by  Rev.  B.  Clark  Hyde.  July  26. 

St.  Louis  Post-Dispatch  pressroom 
damaged  by  fire.  July  28. 

Edward  T.  Leech,  editor  Memphis 
Press,  served  10-day  term  in  jail  for 
alleged  contempt  of  court  in  what  his 
lawyers  declared  one  of  the  strangest 
cases  in  legal  history.  Leech  printed 
a  general  political  editorial,  which 
mentioned  no  names,  referred  to  no 
court  or  cases  and  which  w'as  admit¬ 
tedly  intended  to  influence  an  election 
only  ten  days  distant.  He  was  con¬ 
victed  of  being  in  contempt  of  Chan¬ 
cellor  I.  IL  Peres,  a  candidate  for  re- 
election.  The  decision  was  sustained 
Supreme  Court  refused  to  review  it. 
Leech  was  accompanied  to  jail  by  a 
parade  of  citizens  headed  by  a  brass 
honor  on  American  newspapers  in 
band.  A  mass  meeting  celebrated  his 
release.  July  31-Aug.  7. 


August 

Gloversville  (N.  Y.)  Journal  of 
fied  business  directory  of  city.  Dec.  7. 
Commerce  conducted  $150,000  news¬ 
paper  advertising  campaign  on  its 
glovemaking  industries.  Aug.  1. 

Graphic  News  Bureau  launched  as 
photo-news  service  in  New  York  by 
David  .A.  Murphy.  .Aug.  1. 

Canadian  Government  established 
information  bureau  in  New  York  in 
charge  of  Lieut. -Col.  John  A.  Cooper. 
■Aug.  7. 

One  hundred  and  seventy-six  thou- 
sand-dollar  advertising  campaign  in 
newspapers  carried  on  in  June  to  ob¬ 
tain  recruits  for  the  army  was  pro¬ 
nounced  an  “unqualified  success”  by 
War  Department  officials.  -Aug.  14. 

Jury  in  libel  suit  of  Henry  Ford 
against  Chicago  Tribune  fdr  $1,000,000 
damages  awarded  verdict  of  six  cents 
and  costs  against  defendant;  testimony 
and  argument  extended  over  three 
months,  at  cost  of  fully  $500,000.  Aug. 
15. 

Federal  Trade  Commission  estab¬ 
lished  important  precedent  by  ruling, 
in  case-of  Curtis  Publishing  Company, 
that  publishers  of  newspapers,  a«  well 
as  magazines,  may  not  maintain  con¬ 
tracts  with  wholesale  newsdealers, 
which  provide  that  such  dealers  shall 
not,  without  written  consent  of  pub¬ 
lishers,  handle  publications  of  compet¬ 
ing  companies.  Aug.  27. 

September 

Oklahoma  Chambers  of  Commerce 
raised  fund  of  $10,000  to  advertise 
state.  Sept.  16. 

There  can  be  no  civil  libel  action 
against  the  dead,  ruled  Judge  Buckner 
of  Kansas  City  in  claim  for  damages 
against  Kansas  City  Star.  Sept.  16. 

Plans  announced  by  State  Chamber 
of  Commerce  for  raising  $50,000  to 
advertise  Oregon.  Sept.  17. 

October 

Binghamton  (N.  Y.)  Republican 
Herald  changed  name  to  Morning 
Sun.  Oct.  2. 

Laundry  Owners’  Association  of 
America  subscribed  $100,000  for  ad¬ 
vertising  to  educate  public.  Oct.  4. 

Executive  committee  of  Presbyteri¬ 
an  Church  in  U.  S.  urged  systematic 
advertising  in  newspapers  to  increase 
church  attendance.  Oct.  5. 

In  report  as  chairman  newspaper 
committee  A.  A.  A.  A.  at  annual  meet¬ 
ing  in  Boston,  William  G.  Rankin  pre¬ 
dicted  a  general  increase  in  newspaper 
advertising  rates  and  conceded  that 
space  was  worth  more  than  had  been 
asked  for  it.  Oct.  15. 

Buenos  Aires-La  Frensa  celebrated 
50th  birthday.  Oct.  20. 

Victor  Berger,  editor  Milwaukee 
Leader,  barred  from  seat  in  House  of 
Representatives.  Oct.  24. 

Carl  Paivo  and  Gust  Alonen,  editors 
Class  Struggle  (Finnish),  New  York, 
convicted  of  criminal  anarchy;  sen¬ 
tenced  to  4-8  years  in  prison  and  de¬ 
portation  on  release.  Oct.  25. 

Editor  &  Publisher  began  series  of 
articles  on  “Building  Classified  Adver¬ 
tising,”  by  C.  L.  Perkins.  Oct.  30. 

November 

E.  H.  Joslyn,  editor  Colorado 
Springs  Labor  News,  sentenced  to  jail 
by  State  Supreme  Court  for  indefinite 
term  on  refusal  to  disclose  source  of 
information  on  a  news  story.  Nov.  3. 

Wilmington  (O.)  Journal-Repub¬ 
lican  became  News-Journal.  Nov.  10. 

Prince  of  Wales  conferred  high 
sending  his  first  official  greeting  to  the 
people  of  America  on  arriving  in  U.  S., 
through  the  National  Press  Club, 
Washington.  Nov.  11. 


- T 

Announced  that  “greatest  paid  ad¬ 
vertising  campaign  ever  undertaken  by 
a  religious  organization  or  group  of 
religious  organizations”  will  be  started 
in  spring  of  1920  by  Inter-Church 
World  Movement  of  North  -America. 
Nov.  13. 

Carter  Glass,  editor  Lynchburg 
(Va.)  News  and  Advance,  appointed 
to  U.  S.  Senate  from  office  of  Secre¬ 
tary  of  the  Treasury.  Nov.  15. 

Gardner  Cowles,  publisher  Des 
Moines  Register  and  Tribune,  absolv¬ 
ed  from  all  damages  brought  by  Judge 
Salinger,  asking  $10,000.  Nov.  16. 

Seattle  Daily  Union  Record  office 
and  equipment  seized  by  Government  i 
and  management  arrested  on  charges  ■ 
of  publishing  seditious  and  inflamma¬ 
tory  editorials.  All  were  released  1 
later.  Nov.  17-20. 

.Attorney-General  .A.  Mitchell  Palm¬ 
er  asked  Congress  to  enact  a  law  to ! 
enable  him  to  deal  effectively  with  _ 
anarchistic  and  “red”  agitators,  and!! 
particularly  their  newspapers,  of  j 
which  he  said  there  are  327  published  [ 
in  U.  S.  Nov.  18.  [ 

Little  Rock  (Ark.)  Gazette  celebrat-  il 
ed  100th  birthday.  Nov.  20.  |i 

Prest-o-lite  Company,  New  York, 
announced  plans  for  spending  $600,000 
in  newspaper  advertising  during  1920. 
Nov.  .30. 

Akron  (O.)  Beacon-Journal  cel^ 
brated  golden  jubilee.  Dec.  1. 

December 

John  Rudd  Company  opened  San9 
Francisco,  .Seattle  and  Los  AngelesF 
offices  through  arrangement  with  \V 
R.  Baranger  Company.  Dec.  1. 

Des  Moines  newsboys  can  cry  their 
wares  late  at  night  and  not  transgress: 
city  ordinances,  according  to  dccisioiB 
by  Judge  Franklin.  Dec.  1.  " 

Editors  of  leading  Mexican  newspa-i 
pers  made  joint  appeal  to  press  of^ 
U.  S.  to  aid  them  in  bringing  about  j;  * 
better  understanding  between  the  na-; 
tions  at  time  when  rupture  seemed  im-' 
minent.  Dec.  1. 

Detroit  News  effected  cut  in  local 
food  prices  by  shipping  fresh  fish  from 
-Atlantic  seaboard  to  Detroit.  Dec.  2. 

Boise  (Idaho)  Statesman  and  F.  R| 
Gooding,  former  Governor,  won  ver  l 
diet  in  $50,000  libel  suit  of  Ray  Mc-i 
Kaig,  state  leader  of  Non-Partisan] 
League.  Dec.  3. 

New  York  Illustrated  Daily  New&i 
owned  by  Chicago  Tribune,  changd; 
name  to  .News.  Dec.  4. 

Omaha  retail  jewelers  raised  fund  oi! 
$4,(X)0  for  collective  advertising  in  lo 
cal  daily  newspapers.  Dec.  6. 

National  Association  of  Life  Insur 
ance  Underwriters  announced  inten-i 
tion  of  spending  $2,(XX),0(X)  in  adver¬ 
tising  life  insurance  generally  in  mos‘ 
extensive  campaign  of  kind  ever  un-l 
dertaken.  Dec.  8.  E 

On  close  of  $300,000  recruit  adver  ! 
tising  campaign  in  newspapers,  Nav} 
Department  declared  money  was  wc' 
spent  and  that  investment  brought  re  | 
turn  in  favorable  public  opinion  wor!'' 
$2,000,000.  Dec.  10.  j 

Sedalia  (Mo.)  Capital  changed  t 
morning  paper.  Dec.  15. 

Springfield  (Mass.)  Republics, 
owners  incorporated  as  Republica 
Publishing  Company,  capitalized  a 
$180,000.  Dec.  15.  ; 

Tulsa  (Okla.)  Tribune-Democra  ^ 
succeeded  Tulsa  Democrat.  Dec.  IS.  S 
One  hundred  and  twenty-five  thoc^ 
sand-dollar  advertising  campaign  f? 
obtain  recruits  for  army  was  awardt’i 
to  -Advertising  Agencies  Corporatio , 
as  result  of  competitive  bid;  925  new:; 
papers  are  on  list  for  advertising  t 
cover  January  to  April,  1920.  Thl 
(Continued  on  Page  22) 
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(Cofitinucd  from  Page  20) 
was  second  paid  advertising  campaign 
conducted  by  U.  S.  War  Department 
during  1919.  Dec.  18. 

Association  of  Railway  Executives 
began  S800.000  advertising  campaign 
in  national  newspapers  to  acquaint 
public  with  railroad  problems  in  prep¬ 
aration  for  return  of  systems  to  own¬ 
ers  by  Government.  Dec.  18. 

Ofticia!  Washington  extended  to 
Marlen  E.  Pew,  editor  and  manager 
International  News  Service,  unani¬ 
mous  acclaim  for  manner  in  which  he 
disclosed  ?.  “leak"  from  Washington 
to  Wall  Street  on  decisions  on  Su¬ 
preme  Court  of  United  States,  rather 
than  use  opportunity  to  secure  beats 
over  rival  services.  Dec.  18. 

S.  C.  Pandolfo.  organizer  and  head 
of  Pan  Motor  Company,  St.  Cloud. 
Minn.,  sentenced  to  10  years  in  Fed¬ 
eral  penitentiary  and  fined  $4,000  for 
using  mails  to  defraud;  result  of  prose¬ 
cution  by  national  vigilance  commit¬ 
tee,  .Associated  Ad  Clubs.  Dec.  18. 

-Appellate  Division,  New  York  State 
Supreme  Court,  refused  to  interfere 
with  decision  of  General  Sessions 
Judge  Mulqueen  in  dismissing  indict¬ 
ments  against  Photo-Engravers  Board 
of  Trade,  New  York,  for  violation  of 
Donnelly  .Anti-Trust  Law.  Judge 
Mulqueen  had  held  that  photo-engrav¬ 
ings  are  not  necessities  and  therefore 
do  not  come  under  authority  of  exist¬ 
ing  laws.  Dec.  22. 

Charges  that  New  York  Evening 


Mail  and  its  manager,  Daniel  Nicoll. 
had  violated  lottery  laws  in  holding 
a  coupon  gift  contest  dismissed  in 
Special  Sessions  Court.  Dec.  22. 

Allentown  (Pa.)  Leader  plant  dam¬ 
aged  by  fire.  Dec.  23. 

Marshalltown  (la.)  Times-Republic- 
an's  plant  damaged  by  fire.  Dec.  23. 

Southern  Cypress  -Association  voted 
to  spend  $100,000  a  year  for  next  three 
vears  to  advertise  members’  products. 
Dec.  23. 

Intensive  advertising  campaign  to 
advertise  .Atlanta  conducted  by  Cham¬ 
ber  of  Commerce  in  form  of  full 
pages  in  newspapers.  Dec.  24. 

Union  Gas  &  Electric  Company 
spent  $20,000  in  one  month’s  national 
advertising  in  newspapers  to  advertise 
its  new  $10,000,000  power  plant  and 
to  bring  new  industries  to  citv.  Dec. 
24. 

McClure’s  Magazine  purchased  by 
Herbert  Kaufman  and  associates.  Dec. 
26. 

Thomas  Rucklin  W'ells  appointed 
editor  Harper’s  Weekly,  New  York. 
Dec.  26. 

Winsted  fConn.)  Daily  Citizen’s 
plant  damaged  by  fire.  Dec.  26. 

Editors  of  U.  S.  extended  greetings 
of  good  will  to  President  Wilson, 
through  Editor  &  Publisher,  on  63d 
birthday  anniversary.  Dec.  28. 

Libel  indictments  in  case  of  Mrs. 
William  R.  Hearst  against  New  York 
Times  and  New  York  Sun  were 
quashed.  Dec.  31. 


Price  Brothers  Company  and  Rior- 
dan  Paper  Company  took  financial 
steps  looking  toward  expansion  of 
business.  Jan.  13. 

Great  Northern  Paper  Company 
elected  H.  Merton  Joyce  sales  man¬ 
ager.  Feb.  20. 

Railroad  Administration  requested 
publishers  to  order  paper  in  car  load 
lots  whenever  possible  to  help  re¬ 
lieve  shortage  of  cars.  March  1. 

Federal  Trade  Commission  refused 
publishers’  appeal  to  reopen  inquiry 
into  newsprint  costs  and  prices  for 
period  of  April  to  July,  1918.  March  6. 

Canadian  Trade  Commission  lifted 
ban  up  pulp  exports  to  Mexico. 
-April  1. 

Minneapolis  Tribune  announced  $2,- 
000,000  newsprint  and  pulp  mill  for 
its  own  use  at  Manistique,  Mich. 
April  1. 

A.  G.  McIntyre  resigned  as  special 
representative  of  A.  N.  P.  A.  com¬ 
mittee  on  paper.  April  3. 

Tulsa  (Okla.)  newspapers  were 
granted  reduction  in  carriage  charges 
in  newsprint,  from  Wisconsin  and 
Minnesota  mills  by  Interstate  Com¬ 
merce,  saving  about  $9,000  a  year. 
April  5. 

International  Paper  Company’s  1918 
report  showed  net  earnings  of  $5,022,- 
026.  April  8. 

A.  G.  McIntyre  elected  president 
and  managing  director  Clark  Bro¬ 
thers,  Bear  River,  N.  S.  May  7. 


Norwegian  paper  mills  stopped  op¬ 
erations,  either  wholly  or  in  part, 
because  of  restrictions  on  paper  im¬ 
ports  into  England.  May  12. 

Editor  &  Publisher  sound  first 
warning  of  impending  newsprint 
shortage.  July  31. 

Minnesota  Editorial  Association 
urged  state  owned  paper  mills  for  use 
of  Minnesota’s  newspapers.  July  16. 

News  Print  Service  Bureau  elected 
P.  T.  Dodge,  International  Paper 
Company,  president.  Aug.  13. 

Brockville  Paper  Manufacturing 
Company  announced  a  plan  for  erect¬ 
ing  newsprint  paper  mill.  Aug.  19. 

Work  on  new  Three  Rivers  (Que.) 
mill  of  International  Paper  Company 
started.  Aug.  20. 

Action  was  initiated  in  Senate  by 
Mr.  Reed  of  Missouri  to  investigate 
“any  discriminatory,  unjust  or  illegal 
practices"  in  newsprint  manufactur¬ 
ing  industry;  committee  appointed  to 
carry  out  inquiry,  but  never  finished 
work.  Aug.  27. 

Manistique  Pulp  &  Paper  Company, 
Manistique,  Mich.,  began  work  on 
new  55-ton  newsprint  mill.  Sept.  10. 

International  Paper  Company  noti¬ 
fied  many  smaller  customers  that  it 
would  be  unable  to  supply  them  with 
newsprint  in  1920.  Oct.  21.  (This 
order  was  subsequently  rescinded.) 

Paper  shortage  in  South  compelled 
Southern  Newspaper  Publishers 
(Continued  on  Page  26) 


NEW  AND  IMPROVED  PLANTS 


Abilene  (Tex.)  Daily  Reporter.  Oct.  12. 
Americus  (Ga.)  Times-Recorder.  Dec. 
4. 

Aurora  (Ill.)  Beacon-News.  Nov.  14. 
Batesville  (.Ark.)  Daily  Guard.  March 
1. 

Birmingham  (.Ala.)  Age-Herald.  Oct. 
28. 

Brenham  (Tex.)  Banner-Press.  Oct.  8. 
Bridgeport  (Conn.)  Herld.  Dec.  23. 
Bridgeport  (Conn.)  Post  and  Tele¬ 
gram.  Nov.  25. 

Buffalo  (N.  Y.)  Enquirer.  July  23. 
Capper  publications,  Topeka.  May  9. 
Carbondale  (Pa.)  Leader.  Sept.  24. 
Chester  (Pa.)  Times.  Aug.  13. 

Chicago  Tribune.  Sept.  17. 

Cleveland  Plain  Dealer.  Sept  2. 
Corning  (N.  Y.)  Evening  Leader.  Nov. 
1. 

Corpus  Christi  (Tex.)  Times.  Sept.  .1. 
Davenport  (la.)  Democrat.  Oct.  17. 
Denver  Post,  March  22. 

Duplex  Printing  Press  Company,  Bat¬ 
tle  Creek,  Mich.  Aug.  1. 

Elgin  (Ill.)  Daily  Courier.  Aug.  21. 
Fort  Worth  (Tex.)  Star-Telegram. 
Oct  23. 

Griffin  (Ga.)  News  and  Sun.  Oct.  7. 
Hamilton  (Ont.)  Spectator.  Dec.  13. 
Hartford  Times.  March  19. 

Houston  (Tex.)  Post.  Sept  17. 
Huntington  (W.  Va.)  -Advertiser.  Nov. 
25. 

Independence  (Kan.)  Reporter.  May 

12. 

Indianapolis  Enquirer  and  Daily  Com¬ 
mercial.  Sept.  24. 

Indianapolis  Times.  May  13. 
Johnstown  (Pa.)  Daily  Democrat. 
Nov.  26. 


Kokomo  (Ind.)  Tribune.  March  1. 
Lake  Charles  American-Press.  Oct.  1. 
Lawrence  (Kan.)  Journal-World.  Nov. 
17. 

Lew’iston  (Idaho)  Tribune.  Aug.  28. 
Little  Rock  (Ark.)  Daily  News.  Oct.  9. 
Meriden  (Conn.)  Morning  Record. 
Oct.  28. 

Middletown  (Ohio)  Journal.  Aug.  14. 
Milwaukee  Wisconsin-News.  April  8. 
Montreal. — La  Presse.  July  15. 

Mt.  V''ernon  (N.  Y.)  Argus.  June  17. 
Muscatine  (la.)  Journal.  March  8. 
Newark  (N.  J.)  Star-Eagle.  Feb.  1. 
New  Orleans  Item.  Sept.  18. 

New  Orleans  Times-Picayune,  Sept  4. 
New  York  Commercial.  Feb.  8. 

New  York  Sun.  Dec.  4. 

Okmulgee  (Okla.)  Democrat.  June  3. 
Peoria  (Ill.)  Star.  Nov.  25. 

Perth  Amboy  (N.  J.)  evening  News. 
Oct.  22. 

Portland  (Ore.)  News.  July  24. 
Providence  (R.  1.)  News.  Aug.  25. 
Raleigh  (N.  C.)  Times.  Dec.  18. 

St.  Louis  Times.  Oct.  5. 

St.  Paul  (Minn.)  Daily  News.  July  30. 
Sandusky  (Ohio)  Star-Journal.  Sept. 
3. 

Schenectady  (N.  Y.)  Daily  Gazette. 
-Aug.  5. 

Shawnee  (Okla.)  Morning  News.  Sept. 
17. 

Shreveport  (La.)  Times.  June  15. 
South  Bend  (Ind.)  Tribune.  Dec.  10. 
Toronto  Globe.  Nov.  26. 

Wabash  (Ind.)  Plain  Dealer.  Dec.  25. 
VV'ilmington  (Del.)  Morning  News  in¬ 
stalled  complete  new  plant  in  seven 
weeks,  following  disastrous  fire. 
March  15. 

Winston-Salem  Sentinel.  Nov.  25. 


I  am  pleased  to  announce  the  election  of 

CHARLES  J.  BOYCE 

of  my  New  York  office 
and 

ARTHUR  F.  THURNAU 

Manager  of  my  Chicago  office 
as 

Vice-Presidents  of  my  organization.  Both  Mr. 
Boyle  and  Mr.  Thurnau  have  been  associated 
with  me  for  over  ten  years. 

Herman  G.  Halsted  has  been  for  some  years 
(and  of  course,  continues)  a  Vice-President  of 
our  company. 

I  am  pleased  to  announce  the  addition  of  Mr.  F. 
L.  Weare  to  our  organization.  Mr.  Weare  has 
represented  publications  for  a  great  many  years, 
and  has  had  experience  such  as  should  be  valu¬ 
able  in  his  new  connection. 

Our  staff  now  includes  the  following  men: 


I  DEVELOPMENTS  IN  NEWSPRINT 

Rates  on  newsprint  paper  moving  Commerce  Commission  and  ordered 
on  railroads  from  International  Falls  reduced.  Jan.  1. 

and  other  Minnesota  points  and  from  Railroad  Administration  raised  all 
Chicago  to  Wichita  Falls,  Kan.,  were  war-time  embargoes  on  transport- 
declared  unreasonable  by  Interstate  ation  of  newsprint  paper.  Jan.  II. 


Herman  G.  Halstead 
Charles  G.  Boyle 
-Arthur  F-  Thurnau 
Cornelius  A.  Recan 
Richard  R.  Mamlok 
D.  Peyton  Bevans 
S.  L.  Schmid 
Fred  C.  Coleman 
Herbert  L.  Haskell 
Stacey  Bender 
Max  Bixkk 
Herbert  W.  Moloney 
N.  Frederick  Foote 


F.  L.  Weare 
John  M.  Hertel 
F.  C.  Merrill 
Gilbert  Falk 
Owen  H.  Fleming 
Harry  W.  Brown 
William  M.  Messiter 
William  E.  Seip,  Jr. 
Paul  Frank 
Charles  R.  Sanderson 
Jesse  J.  Block 
John  Kelly 


NEW  YORK, 

95  Madison  Ave. 
CHICAGO, 
Century  Bldg. 


BOSTON, 
Little  Bldg. 
DETROIT, 
Kresge  Bldg. 
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WORCESTER  TELEGRAM 


WORTEOTEB.  MAS8..  TVEHDAY  MORKIXG.  JA-NFABY  •.  lt». 


SPECIAL  CAR  BRINGS  CELEBRATED 
/PUBLISHER  AND  SALESMEN  I 
/  TO  CITY 


THE  MEN  WHO  MAKE 
TELE£RAM  ADVERTISING  PAY 


Welcomes  Its  Rep- 
Foreign  Field 


AOTEBTIEINO 


CIBCt’LATION 
Hxuuii  momHAla 


THE  TELEGRAirS  FOREKIf 
ADVERTISING  IP 


TELEGRAM  HANT  ADS” 

GET  BUSINESS  AT  All  TIMES 


FAIL  BLOCK  SPECIAL  AGS’ 
REM.UIKABLE'^T 


RATES  ARE  DOl'BLE.  YES  TRIPLED,  BET 
VOLUME  OF  BUSINESS  GROWS 


AdvrrtlsUiic  Report  for  Pool  F 
•lilrml  a  Marred 


paMubRj  JMORry  ib«  M 
piMPda  IB  dwpU}'  •dv'nMi 
B«Btoa  PB«t.  •  ycBHy  rvf 
Mill  bifbpp  BBPk  l»y  r«^ 
•f  OiRpUjr  BdvprtMta^ 


••»to)rM*Bi.  iW  •fBCBUUTB.rRi^w  wImH  trW«  •  Ford  Ur\  mM 
w.irt  lk<  TMtUal  kift  tndwu  iMkiaf  br  kn  Sn>  p«i. 

IM*.  tat  ktiitMt  HM  tttfeiBt  tddiutMi  etbtti.  tU  Umc  tW  tOtt 

tt  TW  Ttitvta  katwut  fna  btra;  ud  an  tta  tna  m 


J'stant  Blofrks.  Itathnires  m 
ccord  th^  are  gomg  to 
i  them.  S 

■  started  anythii^  they 

orbytheshouWeForcol-  * 
le  it  wants  to  push  their 
ofiusprcauthegbd^ingsof  the  tie  ..S 
ram  is  with  them.  ^ 

e  of  news  which  hasitroken  since  the  ^ 


THcpraai  Want  A*  Alwa^i  G»«  Rrtwiu 


who  are  cinps  of  the  miUn  Bkxk! 


GOOD  THINGS 


r  iP*- "  _T.’l 

iJ 

r. 

Central  New  England’s  Greatest  Newspaper 

Repremented  by 

PAUL  BLOCK.  Inc. 


NEW  YORK 
BOSTON 


The  background  of  thia  advertiacment  ia  a  fac-almlle  of  the  firat  page 
“Paul  Block”  Edition,  dlatributed  at  the  Telagram'a  Breakfaat  Party 


CHICAGO 

DETROIT 
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IN  1919 


Swept  Aside  All  Records  in  Display 
Advertising  for  Any  Year  in 
Any  Boston  Paper 


The  Boston  Post,  the  yearly  record  holder  among  Boston  newspapers  for  ELEVEN 
consecutive  years,  sets  a  still  higher  mark  by  rolling  up  the  immense  total  of  over 
TEN  MILLION  LINES  of  Display  Advertising  during  the  year  1919. 

The  three  Boston  newspapers  printing  the  . 
three  largest  totals  in  display  advertising  line¬ 
age  ran  the  following  amounts  for  the  year  1919: 

AGATE  LINES 

POST  ....  10,146,897 

2nd  Paper .  8,458,850 

3rd  Paper .  7,172,231 

All  Clattified  AdvertUinc  Omitted  in  Above  Totals 

In  Boston  the  POST  is  FIRST  in 


Department  Strre  and  Women’s  Specialty  Advertising 
Men’s  Clothinsf  and  Men’s  Furnishing  Advertising 
Automobile  Display  Advertising 
.  Bank  and  Trust  Company  Advertising 

Grocery  and  Food  Product  Advertising  * 

Boot  and  Shoe  Advertising 
Household  Furnishings  Advertising 
Drug  Store  and  Proprietary  Advertising 
Amusement  Advertising 
Jewelry  Advertising 
Magazine  and  Periodical  Advertising 
Hotel  and  Restaursuit  Advertising 
Tobacco  Products  Advertising 
LOCAL  DlSPi-AY  ADVERTISING 
NATIONAL  DISPLAY  ADVERTISING 
TOTAL  DISPLAY  ADVERTISING 

EASTERN  REPRESENTATIVES  WESTERN  REPRESENTATIVES 

Kelly-Smith  Co.,  Marbridge  Bldg.,  New  York  Kelly-Smith  Co.,  Lytton  Bldg.,  Chicago 
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1919  "NO-RETURN”  AVERAGES 

It’s  This  Great  Circulation  That 
Puts  the  Punch 
Into  Boston  Post  Publicity 

BOSTON  DAILY  POST 

409^10 


BOSTON  SUNDAY  POST 

353,032 


The  Net  Paid  Circulation  of  both  The  Djuly  Post  suid  The 
Sunday  Post  for  1919  is  Greater  by  Many  Thousands  Than 
Any  Pre-wsur  Yearly  Average  of  Either  Issue. 

IN  1918  THE  PRICE  OF  BOTH  THE 
BAIL  Y  AND  SUNDA  Y  POST  TO  ITS 
READERS  WAS  INCREASED 


EASTERN  REPRESENTATIVES  WESTERN  REPRESENTATIVES 

Kelly*Sinith  Co.,  Marbridge  Bldf.,  New  York  Kelly-Smith  Co.,  Lsrtton  Bld^-*  Chicago 
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DEVELOPMENTS  IN  NEWS  PRINT 


(Continued  from  Page  22) 

Association  to  appoint  committee  on  tions;  Bredford  Merrill,  New  York 
conservation  and  concilliation  to  American,  made  chairman  A.  N.  P.  A. 
guide  members  in  conservation,  committee  on  conservation  co-opera- 
Oct.  21.  tion.  Nov.  12. 

International  Paper  Company  an-  Plans  announced  for  building  news- 
nounced  4.50  f.  o.  b.  mill  as  1920  price ;  print  mill  in  British  Columbia.  Nov.  14. 
making  contracts  for  only  first  quar-  Government  control  of  the  distri- 
ter,  thereafter  to  be  readjusted,  bution  and  price  of  newsprint  was 
Oct.  29.  favored  by  California  Press  Associa- 

U.  S.  Circuit  Court  refused  to  order  tion.  Nov.  14-15. 

Federal  Trade  Commission  to  reopen  Great  Lakes  Pulp  &  Paper  Corn- 
hearings  on  news  print  prices  on  pany  announced  plans  to  erect  new 
petition  of  publishers  that  price  of  $5,000,000  plant  at  Port  Arthur,  Ont. 
3.75  f.  o.  b.  mill,  as  of  July  1,  1918,  Nov.  20. 

should  be  reduced.  Nov.  2.  At  special  convention  held  in  Bir- 

Representatives  Reavis  of  Nebraska  mingham,  Ala.,  members  of  Southern 
asked  Congressional  action  to  force  Newspaper  Publishers’  Association 
conservation  of  news  print  in  behalf  adopted  resolutions  to  reduce  1920 
of  the  smaller  newspapers;  charged  newsprint  consumption  10%  from 
big  advertising  Volume  caused  by  amount  used  in  1919  by  cutting  down 
businefs  firms  trying  to  avoid  pay-  size  of  type,  reducing  reading  mat- 
ment  of  excess  profits  tax  by  spend-  ter  and  illustrations,  decreasing  ad- 
ing  money  in  advertising;  and  asked  vertising  space  by  pyramiding  make- 
investigation  by  Government.  Nov.  3.  up  and  increasing  rates,  and  raising 
Sir  William  Price,  head  of  Price  subscription  rates  to  cover  the  cost 
Brothers  &  Co.,  announced  that  new  of  paper  and  delivery  to  subscribers, 
paper  mill  will  be  built  by  his  firm,  to  Committee  on  conservation  and  con- 
produce  300  tons  daily,  which  bring  ciliation  was  appointed  to  aid  pub- 
Price  mills’  production  to  800  tons  per  lishers  in  saving  paper.  Nov.  25. 
day.  Nov.  12.  Revised  figures  showed  Canadian 

American  Newspaper  Publishers’  mills  were  making  2,775  tons  of  news- 
Association  in  extraordinary  conven-  print  daily.  Nov.  25. 
tion  in  New  York  issued  an  appeal  Hawley  Pulp  &  Paper  Company,  at 
to  all  publishers  of  daily  and  weekly  Oregon  City,  purchased  by  syndicate 
newspapers,  whether  members  of  the  of  Pacific  Coast  newspapers.  Nov.  25. 
organization  or  not,  to  join  in  a  Shaffer  newspapers  obtained  option 
standardized  conservation  of  news  o**  Watab  Paper  Mills.  Dec.  1. 
print,  that  all  newspapers  may  live.  Pejepscot  Paper  Company  sold  by 
More  than  100  publishers  from  all  W.  H.  Parsons  Company  to  Julius  H. 
parts  of  the  country  answered  the  Barnes,  who  subsequently  became  an 
emergency  telegraphic  convention  owner  of  Washington  Herald.  Dec.  2. 
call;  Recommendations  of  conven-  Representative  Curry  promised  that 
tion  were  endorsed  by  Southern,  In-  Congress  would  soon  release  the  for- 
land  and  National  Editorial  Associa-  (Continued  on  Page  28) 


#an  Ifrauriara 

continues  to  show  remarkable 
gains  in  all  classes  of 
advertising. 

Gains  in  1919  over  1918 


Gain  in  local  display 
Gain  in  national  display 
Gain  in  classified  .  . 

Gain  in  total  amount  . 
Total  amount  carried  by 
the  CHRONICLE  for 
the  year  1919  .  .  . 


1,886^840  lines 
846,846  lines 
280,818  lines 
2,464,504  lines 


10,147,896  lines 


The  CHRONICLE  led  all  other  San  Francisco 
newspapers  in  percentage  of  gains  in  1919 
over  1918  in  national  advertising. 

CHRONICLE  gain  92% 

Second  morning  paper  gain  74% 

First  evening  paper  gain  58% 

Second  evening  paper  gain  58% 

The  CHRONICLE  led  the  only  other  San  Fran¬ 
cisco  morning  newspaper  in  percentage  of  gain 
in  1919  over  1918  in  local  display,  national 
display  and  total  amount  of  advertising. 


America’s  Foremost  Industrial  Advertising  Jlgency 

OUR  permanent  “Weekly 
Industrial  Review”  page 
will  develop  a  greater 
esteem  for  your  newspaper 
from  the  business  concerns 
who  advertise  on  that  page 
and  who  you  were  hereto¬ 
fore  unable  to  reach. 

Our  representative  will  call 
on  request. 

John  B.  Gallagher  Company 

Home  Office,  Ninth  Floor,  Dexter  Building 

BOSTON,  MASS. 


The  CHRONICLE  carried  in  the  year  1919 — 

Over  55%  more  total  advertising  than  the  first 
San  Francisco  evening  newspaper. 

Over  70%  more  total  advertising  than  the  second 
San  Francisco  evening  newspaper. 

ilXft  IFranrisro  CfllfranirU 

carries  exclusively 

the  advertising  of  a  number  of  the  leading  and 
most  successful  national  advertisers. 

I 

Qliir  J^ranrtaro  (ElframrU 

has  one  of  the  best  service  departments  on  the 
Pacific  coast.  It  is  fully  equipped  to  give 
information  and  cooperation  to 
agents  and  advertisers. 


Member  A.  B.  C. 


NEW  YORK  OFFICE: 
Brunswick  Building 
225  Fifth  Avenue 


CHICAGO  OFFICE: 
Harris  Trust  Building 
1 1 1  West  Monroe  St. 


Representatives 

WILLIAMS,  LAWRENCE  &  CRESMER  CO. 
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» 

Again  First  in  America 

Detroit’s  spectacular  post-war  return  to  prosperity. 

The  wonderful  responsiveness  to  advertising  of  the  Detroit  public. 

The  wonderful!/'  thorough  coverage  of  Detroit  and  surrounding  territory  by  one  paper — The 
News. 

The  consequent  wonderful  number  of  advertisers  who  use  only'  or  mainly'  the  News  to  cover 
Detroit. 

The  opportunity'  to  cover  a  great,  rich,  responsive  field  with  only'  one  newspaper. 


All  these  things  are  exemplified  in  the  achievement  of  The 
Detroit  News  in  outstripping  all  other  newspapers  of  America, 
and  probably  of  the  world,  in  volume  of  1919  paid  advertising. 

The  Detroit  News  carried  25,661,346  lines  of  advertising  in  1919. 
Due  to  limitation  in  number  of  pages  and  conservation  of  print 
paper,  at  least  2,000,000  lines  more  were  rejected  or  omitted, 
much  of  which  went  to  Detroit’s  second  and  third  best  papers 
because  the  news  space  was  oversold. 

The  Jldvertisers  Exceptional  Opportunity 
Detroit  and  the  News 

DAILY  AND  SUNDAY  -  -  -  ALWAYS  IN  THE  LEAD 


The  News  quotes  the  above  lineage  in  every  confidence  that  it  is  again  First  in  America  as  stated. 
The  recent  announcement  of  24,562,048  by  a  Pittsburgh  paper  which  has  always  been  the  closest  con¬ 
tender  with  the  Detroit  News  for  leadership,  was  over  one  million  lines  behind  the  News’  showing  for 
igip.  The  News  wishes  to  do  no  paper  an  injustice  and  will  cheerfully  retract  its  claim  to  the  lead  if 
any  other  paper  can  show  greater  lineage  for  1919.  This  does  not  include  those  papers  which  add 
morning,  evening  and  Sunday  aggregating  13  issues  per  week,  to  obtain  their  total. 
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est  of  Alaska  for  use  of  American 
newsprint  manufacturers.  Dec.  9. 

Newsprint  paper  reached  price  of 
$150  a  ton  in  New  Zealand.  Dec.  10. 

“There  is  a  world  shortage  of  pa¬ 
per  and  unless  publishers  on  this  side 
of  the  Atlantic  solve  situation  there 
are  going  to  be  many  more 
suspensions  of  papers  very  soon,” 
warned  G.  Frank  Steele,  head  of  Can¬ 
adian  Export  Paper  Company,  on*  ar¬ 
rival  home  from  business  trip  abroad. 
Dec.  15. 

Senator  Poindexter  by  offering  new 
bill  in  Senate  renewed  agitation  for 
survey  of  pulp  wood  resources  of 
United  States  as  solution  of  news¬ 
print  difficulties;  Senator  Watson  of 
Indiana  had  offered  similar  bill  pre¬ 
viously.  Dec.  16. 

Paper  Commissioner  Pringle  of 
Canada  decided  Canadian  newspapers 
must  conserve  paper  on  a  par  with 
publishers  of  United  States.  Dec.  17. 

Paper  Controller  Pringle  fixed  price 
of  Canadian  made  roll  newsprint  to 
Canadian  newspapers,  for  first  six 
months  of  1920,  at  $80  per  ton  f.  o.  b. 
mill  and  for  the  last  six  months  at 
price  corresponding  wih  lowest  ex¬ 
port  price  as  determined  by  pub¬ 
lished  prices  of  International  Paper 
Company,  Canadian  Export  Company 
and  George  H.  Mead  &  Co.  Arrange¬ 
ment  practically  concluded  long  ex¬ 
tended  argument  between  manufac¬ 
turers  and  publishers  as  to  what 
should  be  price  of  newsprint  in 
Canada.  Dec.  17. 

“MUST”  was  injected  into  news¬ 
print  conservation  situation  by  an¬ 
nouncement  of  Congressional  com¬ 
mittee  bn  post  offices  and  post  roads 
that  unless  newspapers  themselves, 
big  and  small,  voluntarily  practice 
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conservation  on  basis  of  a  10%  sav¬ 
ing  daily,  beginning  immediately  and 
continuing  for  six  months,  necessary 
restrictive  laws  for  Federal  regula¬ 
tion  will  be  enacted.  This  practical 
mandate  came  about  as  result  of 
hearings  on  Anthony  bill  to  limit 
sizes  of  newspapers  carried  as  second 
class  mail.  Committee  believes  that 
unless  consumption  is  materially  re¬ 
duced  it  will  result  in  destruction  of 
large  number  of  newspapers  in 
smaller  cities  and  towns  and  inflict 
irreparable  injury  on  communities 
served  by  them.  Dec.  18. 

Representative  Hoch,  publisher  of 
Marion  (Kan.)  Record,  introduced 
bill,  after  shelving  of  Anthony  meas¬ 
ure,  to  restrict  all  newspapers  during 
first  six  months  of  1920  to  use  of 
amount  of  newsprint  equivalent  to 
tonnage  consumed  in  first  six  months 
of  1919,  with  allowances  made  for 
increased  circulation  and  provisions 
for  new  papers.  No  publisher  would 
be  given  second  class  mail  privileges 
during  this  temporary  emergency 
until  he  had  filed  pledge  to  conserve 
to  specified  limitation.  Sworn  state¬ 
ments  at  end  of  period  are  called  for, 
which  would  disclose  violators,  who 
would  have  to  pay  third  class  postage 
rates  for  whole  6-month  emergency 
period.  Dec.  18.  (Bill  was  still  pend¬ 
ing  hearing  at  close  of  year.) 

William  B.  Colver,  Federal  trade 
commissioner,  in  a  notable  article  in 
Editor  &  Publisher,  predicted  that 
the  future  must  bring  about  smaller 
newspapers  with  smaller  advertise¬ 
ments  at  higher  rates  to  meet  future 
advertising  and  publishing  problems 
and  trends;  he  predicted  that  volume 
of  advertising  will  grow  steadily  for 
possibly  five  years,  with  newsprint 
prices  tending  upward.  Dec.  25. 


New  York  Times  opened  negotia¬ 
tions  with  Canadian  Export  Paper 
Company  for  entire  output  of  two 
new  machines  being  installed  by 
Laurentide  Paper  Company;  con¬ 
tracts  to  run  for  5  years  from  Jan¬ 
uary  1,  1921,  at  current  contract  price. 
Dec.  22. 

Washington  Pulp  &  Paper  Corpora¬ 
tion  organized  to  start  new  mill  at 
Port  Angeles,  Wash.  Dec.  23. 

Escanaba  PaperCompany,  Escanaba, 
Mich.,  announced  intention  of  spend¬ 
ing  $1,000,000  in  enlarging  plant.  Dec. 
29. 

Laurentide  and  Howard  Smith  Pa¬ 
per  Companies  announced  plans  for 
increasing  capital.  Dec.  31. 


Close  of  year  found  members  of 
Congress  from  small  towns  and  rural 
districts  not  at  all  satisfied  with  out¬ 
come  of  newsprint  conservation  agi¬ 
tation  which  centered  around  hear¬ 
ings  on  Anthony  Bill  before  House 
committee  on  post  offices  and  post 
roads.  They  doubted  efficacy  of  Con¬ 
gressman  Steenerson’s  appeal  and 
publishers’  pledge  for  10  per  cent,  cut 
in  use  of  newsprint  during  first  6 
months  of  1920,  preferring  to  have 
conservation  measures  written  into 
law  through  Congressional  power 
over  second  class  mail  privileges. 
Government  action  seemed  imminent. 


NEW  DAILY  PAPERS  STARTED 


.\llentown  (Pa.)  Morning  Herald 
started  by  Evening  Herald.  Nov.  17. 

•■Xmarillo  (Tex.)  Tribune  Publishing 
Company  incorporated  by  R.  H. 
Nichols  and  others  to  start  new 
daily.  Sept.  24. 

.\shland  (Ore.)  Tidings  became  a  dai¬ 
ly.  Sept.  16. 

-Astoria  (Ore.).  Company  formed  to 
establish  Daily  News:  F.  W.  Wal¬ 
lace,  F.  W.  Johnson,  W.  B.  Oliver. 
Sept.  19. 

-Aurora  (Ill.)  Daily  Advertiser  resum¬ 
ed;  W.  B.  Lowrey,  editor.  Oct.  21. 

Aurora  (Mo.)  Daily  News;  M.  D. 
Steiner,  editor.  Nov.  25. 

Bentonville  (Ark.)  Daily  Demqcrat. 
Feb.  15. 

Boston. — Frederick  W.  Enwright  an¬ 
nounced  plans  for  starting  Morning 
and  Evening  Telegram  early  in  1920. 
Dec.  31. 

Bremerton  (Wash.)  Daily  Searchlight 
became  a  daily.  Sept.  1. 


Brenham  (Tex.)  Daily  Messenger 
started  by  Henry  Meuller,  W.  I.  and 
Henry  Tucker.  Oct.  1. 

Bridgeport  (Conn.)  Evening  Herald; 
Richard  Howell,  president  and  edi¬ 
tor;  C.  -A.  Phelan,  vice-president  and 
general  manager;  J.  E.  Phelan,  treas¬ 
urer  and  business  manager;  F.  W. 
Montayne,  secretary  and  ad  mana¬ 
ger;  J.  A.  McNeil,  circulation  man¬ 
ager.  March  4. 


Brotherhood  of  Locomotive  Firemen  L 
&  Enginemen,  at  annual  convention  i 
in  Denver,  voted  to  establish  a  daily  |i 
paper,  probably  at  Cleveland.  July  r 


Butler  (Mo.)  Morning  Star  started  byf 
Llewellyn  Smith.  Aug.  21.  | 

Calgary  (Alta.). — Plans  announced  by[^ 
Robb  Sutherland  for  starting  Daily  i 
News.  April  16.  | 

California. — F.  W.  Kellogg  announced  I 
(Continued  on  Page  32)  | 


Westchester  County’s  Leading  Newspaper 

Largest  Audited  Paid  Circulation 
Only  A.  B.  C.  Paper  in  Entire  County 

The  Daily  Argus 

Established  1892 

MOUNT  VERNON,  N.  Y. 


ADVERTISING 

PLANT  IN  WESTCHESTER  COUNTY 
DEVOTED  TO  NEWSPAPER  PUBLISHING 

HAS  GREATEST  COMMUNITY  CIRCULATION  Known  in  Any  City  of  Similar  Size  in  Country.  Is  the 
ONLY  Paper  Published  in  City  and'Goes  INTO  NEARLY  EVERY  HOME.  This  is  a  Marvelous  Showing 

STILES  &  MERRIAM  First  St.,  at  Second  Ave.,  Mount  Vernon,  N.  Y. 

Foreign  Representatives,  G.  B.  David,  Inc.,  171  Madison  Ave.  N.  Y.  C. — A.  R.  Keator,  Hartford  Bldg.,  Chicago 


GREATEST  -j 
GREATEST 


zAll  Former  F(^ords  Eclipsed 


Over  19  Million  Lines 

Of  Paid  Advertising 

Appeared  During  1919 

IN 

The  Plain  Dealer 

First  Newspaper  in  Clevel  and  and  Oliio 


2,779,476  more  lines  than  appeared  in  the  The  Press, 

4,589,760  more  lines  than  appeared  in  the  News  and  News- 
Leader, 

5,969,124  more  lines  than  appeared  in  the  Plain  Dealer 
during  1918, 

The  greatest  increase  ever  made  by  a  Cleveland  newspaper 
in  any  one  year 

and 

the  greatest  volume  of  advertising  ever  carried  in  any  Cleve¬ 
land  newspaper. 

The  Plain  Dealer’s  lineage  growth  is  in  direct  ratio  to 
its  result-getting  ability. 

It  pays  advertisers  because  it  has  the  deserved  con¬ 
fidence  of  its  readers — the  worth  while  buyers  in  the  great, 
prosperous  and  progressive  territory  it  alone  serves  every 
morning  in  the  year. 
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The  Three  Bigg 


COVERED  IN 


Cr* 


International 


National 


pOL.  STEPHEN  BONSAL, 
lately  attached  to  the  Amer¬ 


ican  Peace  Commission  in  Paris, 
will  keep  your  readers  informed 
on  the  actual  operation  of  the 
Peace  Treaty.  How  will  the 
new  conditions  affect  our  com¬ 
merce,  our  factories,  our  prices 
of  food  and  commodities?  Col¬ 
onel  Bonsai  is  widely  known  as 
war  correspondent,  traveler,  sol¬ 
dier,  and  journalist,  author  of 
many  majjazine  articles.  He  has 
I  TwicE-A-wEEK  served  as  correspondent  in  prac- 

tically  every  capital  of  Europe, 
beginning  as  early  as  1890. 

During  the  war  he  was  a  lieutenant-colonel  in  the  Intelligence 
Division  of  the  General  Staff  and  acted  as  interpreter  for  Presi¬ 
dent  Wilson  and  Colonel  House  in  the  intimate  conversations 
with  foreign  diplomats  at  the  Paris  peace  conference.  His  twice- 
a-week  articles  (Wednesday  and  Saturday,  or  Sunday  releases) 
can  be  secured  only  through  the  Washington  Feature  Service. 
The  mid-week  article  will  be  1500  words  and  the  week-end  story 
will  average  2500.  Each  will  be  a  complete  and  comprehensive 
story  of  moment  on  international  affairs,  written  authoritatively 
and  entertainingly.  These  articles  will  keep  your  readers  posted. 


ments.  Editors  who  plan  c( 
act  quickly  to  secure  not  onl 
ventions,  but  the  inside  new 
and  a  contemporaneous  anal 
by  Mr.  Lawrence  during  tou 


Eighty  newspapers  in  a  triang 
El  Paso  now  print  the  Lawrence  d 
in  a  few  cities  where  exclusive  pub 
tract  now  for  the  campaign.  The 
of  Independent,  Democratic  and  Re 
disinterested  character  of  Mr.  Law 


Wire  today  for  exclusive  publication  rights 
mation  will  also  be  furnished  concerning 


SAVE  SPACE 


Why  print  fragmentary  items  that  are  unrelated 
when  you  can  cover  International,  National  and 
Financial  news  with  experts  who  tell  the  sig¬ 
nificance  and  inside  story  of  the  outstanding 
events  of  the  day? 


ROBERT 


WASHINGTON 


(DAVID  LA 


Tip 


503  Commercial  Bankvng 


I 


Fields  of  News 

LLEST  SPACE 


Financial 


AVID  LAWRENCE  wrote 
in  the  1916  campaign  a  re- 
l-kable  series  of  articles  which 
^acted  the  attention  of  the 
ire  country.  His  predictions 
lie  true.  They  were  not 
isses  but  the  result  of  diligent 
juiry  and  reporting  on  the 
tsidential  situation.  Contin- 
I  researches  into  political  con- 
lons  have  made  him  known 
jni  coast  to  coast  as  a  reporter 
Ihings  as  they  are.  Nineteen- 
jenty  brings  conventions  and 
[  extraordinary  campaign,  full 
I  cross  currents  and  new  align - 
the  campaign  will  need  to 
^awrence  articles  on  the  con- 
!  and  after  the  big  meetings, 

‘  popular  feeling  as  observed 
le  country. 

j 

hing  from  New  York  to  Seattle  to 
itches  from  Washington,  Editors 
rights  have  not  been  sold  may  con- 
1st  contains  an  almost  equal  division 
i  newspapers,  proof  not  merely  of  the 
writings,  but  of  his  sense  of  fairness 


I  ~  ^  ;  OTUART  P.  west,  Finan- 

cial  Editor  of  the  New  York 
|ii  Globe,  recognized  for  fifteen 
years  as  the  foremost  writer  on 
i-.'  the  condition  of  the  stock 
market  as  to  individual  stocks, 

'  and  the  effect  of  National  and 
International  News  on  the 
market,  contributes  daily  a  tele¬ 
graphic  letter  read  by  speculators 
and  investors  who  believe  in  its 
truth  and  independence.  Mr. 
West  is  unlike  most  financial 

I _ DAILY  AND  WEEKLY _  writcrs  in  that  he  shows  little 

concern  for  the  academic  side  of 
finance  but  rather  tells  the  reader 
what  makes  the  price  decline  or  rise  today  and  what  are  the 
indications  for  tomorrow.  Ask  any  broker  or  banker  in  New 
York  what  he  thinks  of  the  stock  market  news  in  the  New 
York  Globe  and  he  will  give  strong  reasons  why  publishers 
and  editors  should  give  their  readers  this  service.  The  West 
Daily  Market  Letter  may  be  secured  through  the  Washington 
Feature  Service  for  exclusive  publication  in  one  paper  in  each  city. 
It  consists  of  about  1000  words  wired  daily.  As  this  is  the  first 
announcement  of  Mr.  West’s  connection  with  the  Washington 
Feature  Service,  the  alert  editor  will  wire  for  reservation  at  once. 


ghttfccity  of  any  of  the  above  features.  Infor- 
linglew  features— space-saving  and  time-saving. 

IMcCLEAN 

JSIlfNAGER 

liTURE  SERVICE 

AVA  Incorporated) 
ankpng,  Washins^ton,  D.  C. 


SAVE  TOLLS 

by  participating  in  our  unique  distribution 
system.  Service  is  the  big  word  in  our  or¬ 
ganization.  Not  only  do  we  serve  your  needs 
but  we  will  get  copy  to  you  economically 
and  promptly. 
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plans  for  starting  chain  daily  news¬ 
papers  in  Southern  California  cities, 
adjacent  to  Los  Angeles.  Nov.  3. 

Casper  (Wyo.)  Daily  Herald.  Oct.  8. 

Charleston  (W.  Va.). — Plans  were  an¬ 
nounced  for  starting  Daily  Press  by 
L.  M.  Davis  and  others.  Feb.  23. 

Chicago  Jewish  Daily  Forward.  Jan.  1. 

Chicago. — Plans  announced  for  start¬ 
ing  new  morning  daily  called  Press. 
Dec.  31. 

Chicago  Tribune  changed  its  Army 
Edition  to  permanent  Paris  edition. 
April  1. 

Cisco  (Tex.)  Morning  News.  Oct.  10. 

Corpus  Christi  (Tex.)  Caller  added 
Monday  edition.  March  1. 

Dearborn  (Mich.)  Independent  appear¬ 
ed  with  announcement  that  Henry 
Ford,  owner,  would  spend  $2,400, (X)0 
to  make  it  a  success,  and  that  it 
would  carry  no  advertisements  un¬ 
til  a  million  circulation  had  been  at¬ 
tained.  Jan.  11. 

Des  Moines  Capital  launched  new 
Sunday  edition  with  a  110-page  is¬ 
sue.  largest  paper  ever  issued  in 
Iowa,  .\pril  6. 

Dubuque  (la.)  Daily  News  by  Harold 
Wallis  and  associates.  July  15. 

Electra  (Tex.)  Daily  Leader  started 
by  Jack  Stevens  and  Frank  White. 
Sept.  24. 

Elgin  (Ill.)  Courier  started  Sunday 
edition.  Nov.  9. 

Ellwood  City,  Ind. — Citizens  Publish¬ 
ing  &  Printing  Company  organized 
to  start  new  daily  about  March, 
1920;  M.  S.  Gelbach  and  L.  H.  Mc- 
Camic.  Dec.  17. 

Florence  (.\la.)  Daily  News.  Feb.  15. 

Fort  William  (Ont.)  Bulletin  started 
by  C.  M.  Dickinson.  Oct.  16. 

Frederick  (Okla.)  Evening  Leader  es¬ 
tablished  morning  edition.  Aug.  1. 

Hartford  (Conn.)  Post  established 
noon  “bulldog”  edition.  Sept.  17. 

High  Point  (N.  C.)  Morning  News 
started  by  George  W.  Holloway 
and  others.  July  28. 

Huntington  (W.  Va.)  Tri-State  Leader 
announced  afternoon  edition.  March 
22. 

Huntsville  (Ala.)  Evening  Telegram 
by  J.  L.  Meeks  and  R.  O.  Neal.  May 
22. 

Ironwood  (Mich.)  Daily  Globe.  Dec. 

12. 

Jackson  (Mich.)  Citizen-Patriot  start¬ 
ed  morning  edition.  March  20. 

Jackson  (Mich.)  Evening  News  start¬ 
ed  by  James  Frank  and  associates, 
owners  of  Morning  News.  Jan.  27. 

Jamestown  (N.  Y.)  Evening  News  ar¬ 
ranged  to  start  publication  January 
15,  1920.  Dec.  22. 

Kenosha  (Wis.)  Evening  Herald  es¬ 
tablished  by  B.  H.  Larrabee  and  100 
other  stockholders.  March  9. 

Guild  Copeland  appointed  editor 
^  Kenosha  (Wis.)  Evening  Herald. 
March  9. 

Ketchikan  (.Alaska)  Chronicle.  July  23. 

Ketchikan  (.Maska)  Journal  by  Ed¬ 
ward  G.  Morrissey  and  B.  M.  Stone. 
June  24. 

La  Grande  (Ore.)  Observer  started 
Sunday  edition.  March  8. 

Marietta  (O.)  Times  added  Sunday 
edition.  Aug.  13. 

Marinette,  Wis. — Globe  Publishing 
Company  established  to  start  daily 
paper;  Frank  E.  Noyes  and  others. 
Sept.  15. 

Marshall  (Tex.)  Morning  News;  Ho¬ 
mer  Price  and  Bryant  Blalock. 
Sept.  7. 

Marshall  (Tex.)  Sentinel  started 
morning  edition.  Sept.  1. 

Middlesboro  (Ky.)  Daily  Booster 
started  by  H.  C.  Chappell.  Feb-  8. 
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Middletown,  N.  Y. — Plans  announced 
for  starting  Daily  Herald  by  Thom¬ 
as  Pendell.  April  4. 

Minneapolis.  —  Northwest  Publishing 
Company  organized  by  H.  E.  Gas¬ 
ton  and  others  to  establish  Daily 
Star.  Oct.  22. 

Mobile  (Ala.)  Register  started  Sunday 
morning  state  news  edition.  Oct.  26. 

New  Haven  (Conn.)  Reporter  estab¬ 
lished  by  striking  members  of  News 
Writers’  Equity  Association;  later 
discontinued.  Sept.  15. 

New  Kensington  (O.)  Daily  Star 
started  by  W.  W.  Beck,  J.  C.  Kru¬ 
ger  and  A.  J.  Corbett.  March  22. 

Newport  (Vt.)  Record  started  by  St. 
Johnsbury  Evening  Caledonian. 
Oct.  15. 

Newport  News  (Va.)  Record  started 
by  A.  D.  Jones,  C.  G.  Marshall,  D. 
L.  Flori  and  others.  Dec.  15. 

New  York  Illustrated  Daily  News  ap¬ 
peared  as  combination  picture  and 
brief  news  daily  in  tabloid  form  un¬ 
der  ownership  of  Chicago  Tribune- 
June  26. 

New  York  Jewish  Daily  Forward  es¬ 
tablished  Milwaukee  edition.  April  3. 

New  York. — Plans  for  establishing  on 
January  1,  1920,  new  Jewish  daily 
called  Haint  (The  Present),  an¬ 
nounced  by  Herman  Bernstein.  Dec. 
11. 

New  York. — Plans  were  announced 
for  new  Jewish  daily  in  New  York 
by  Poale  Zion  Convention  in  Phila¬ 
delphia.  Jan.  2 

Norfolk,  Va. — News  Publishing  Com¬ 
pany  organized  to  start  new  morn¬ 
ing  daily  February  1,  1920;  W.  R. 
Wilson,  H.  M.  Huppell  and  others. 
Oct.  13. 

Norman  (Okla.)  Transcript  estab¬ 
lished  Sunday  edition,  .\pril  29. 

Northumberland  (Pa.)  Public  Press 
resumed  publication.  May  12. 

Oklahoma  City,  Okla. — Plans  an¬ 
nounced  for  starting  Daily  Leader 
by  Victor  Berger  and  associates. 
June  10. 

Pocatello  (Idaho)  Daily  News.  Sept.  1. 

Portsmouth  (O.)  Times  announced 
plans  for  new  morning  edition. 
Aug.  4. 

Raleigh  (N.  C.)  Daily  American. 

Nov.  1. 

Ranger  (Tex.)  Daily  Times.  June  18. 

Rome  (Ga.)  Daily  News;  T.  E.  Ed¬ 
wards,  editor-manager.  Sept.  19. 

San  Bernardino  (Cal.)  Daily  Sun 
added  Monday  edition.  Feb.  8. 

Sanford,  Me. — H.  S.  Chase  announced 
plans  for  starting  daily  paper.  Dec. 
22. 

San  Francisco  Daily  Automobile 
News.  Dec.  IS. 

Sapulpa  (Okla.)  Herald  started  pub¬ 
lication  of  twice-a-day  paper.  May  8. 

Seattle  Times  launched  9  p.  m.  edition. 
Nov.  1. 

Sweetwater  (Tex.)  Weekly  Reporter 
Company  announced  plans  for  issu¬ 
ing  daily  edition.  Nov.  9. 

Toronto,  Ont. — Plans  discussed  for 
forming  federation  of  farm  papers, 
including  several  dailies,  in  Province 
of  Ontario.  Dec.  11. 

Tulsa  (.Okla.)  Daily  Oil  Review  start¬ 
ed  by  A.  F.  Robertson.  Feb.  15. 

Tulsa  (Okla.)  World  established  even¬ 
ing  edition.  March  4.  (Later  dis¬ 
continued.) 

Walla  Walla  (Wash.)  Union  added 
Monday  edition.  Feb.  1. 

Washington  (Pa.)  Daily  News  started 
Sunday  edition.  March  23. 

Yakima  (Wash.)  Daily  American. 
Sept.  4. 

Yakima  (Wash.)  Farmer  Publishing 
Company  incorporated  to  establish 
Daily  American.  July  15. 

(Continued  on  Page  34) 


The  Elkhart  Truth 

(INDIANA) 

A.  B.  C.  Member 

The  Leading  Daily  of  Northeast 
Indiana  and  Southern  Michigan 

The  Truth  is  the  dominating  newspaper  in  its  field 
with  a  NET  PAID  circulation  greater  than  the 
net  paid  circulation  of  all  other  Elkhart  County 
daily  papers  combined. 

Truth’s  circulation  has  been  built  up  WITHOUT 
the  use  of  contests,  prizes  or  premiums. 

1919  Circulation  Record 

Daily  Average,  Net  Paid,  1919  8,382 
Daily  Average,  Net  Paid,  1918  7,260 

1919  Daily  Average  Gain  1,122 

1919  Record 
by  months 

Jan.  8188 
Feb.  8199 
Mch.  8197 
Apr.  8212 
May  8365 
June  8338 
July  8278 
Aug.  8397 
Sept.  8527 
Oct.  8615 
Nov.  8624 
Dec.  8638 


TRUTH 

Reaches 

96% 

of 

Elkhart  Homes 

and  thoroughly  covers 
the  surrounding  territory 


1919  Advertising  Record 


Local 

2708286 

Agate 

lines 

National 

849548 

(t 

Classified 

222054 

ti 

it 

Total 

3779888 

u 

A.  gain  of  936052  agate  lines 
over  1918 


m  ELKHART  TRUTH 

ELKHART,  INDIANA 

Foreign  Advertising  Representatives 
FRANKLIN  P.  ALCORN  CO.  FRANKLIN  P.  ALCORN  CO. 

Marbrldg*  Building  Marquette  Building 

New  York  Chicago 


> 


r~LINOTYPC  •) 
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MORE  THAN  38,000  IN  USE 


MARK® 


EPCHESJII^: 


Rochester  Times-Union  Sets 
74  Per  Cent,  of  Display  Direct 
from  the  Model  20  Keyboard 


The  Rocheiter  Time$-Vnion  carried  5741  inche»  of  advertising  in  the 
October  31  issue.  By  actual  count  there  mere  1122  individual  display 
lines  (18-point  or  larger)  of  ivhich  847  lines  or  more  than  74  per 
cent,  mere  set  direct  from  keyboard  of  the  Model  20  Display  Linotype, 


Read  Mr.  Davenport’s  Statement 

Friday,  October  31st,  we  published  a  44-page, 
8H;olumn  paper  containing  5741  inches  of  adver¬ 
tising.  It  would  have  been  almost  impossible  to  have 
carried  that  much  business  had  it  not  been  for  our 
Mo<lel  20  Display  Linotype.  The  time  the  machine 
saved  us  in  looking  for  sorts  alone  was  a  big  item,  to 
say  nothing  of  the  greater  speed  in  setting  and  the 
elimination  of  distribution.’^ 


Treasurer 
Rochester  Times-Union 


This  peak  load  performance  is  characteristic 
of  the  success  of  the  Modd  2d  Display  Linotype 
in  nemspaper  offices  in  all  parts  of  the  country 


MERGENTHALER  LINOTYPE  CO.,  New  York 

San  Francisco  Chicago  New  Orleans 

Canadian  Linotype  Limited,  Toronto 


The  above  advertisement  featuring  the  Rochester  Times- 
Union  appeared  originally  in  Fourth  Estate,  Editor  and 
Publisher,  and  Newspaperdom  during  July  1919 


This  Advertisement  is  Composed  Entirely  of  LINOTYPE  Material 
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Allentown  (Pa.)  Welt-Bote,  Feb.  1. 

Alton  (Ill.)  Telegraph  and  Daily 
Times,  Jan.  1. 

Aurora  (Mo.)  Daily  Light,  April  1. 

Brantford  (Ont.)  (Courier,  Jan.  1. 

Bridgeport  (Conn.)  Standard-Ameri- 
can,  Jan.  2. 

Casper  (Wyo.)  Press.  Feb.  1. 

Chicago  Arbeiter-Zeitung  quit  as  dai¬ 
ly  and  became  weekly,  Oct.  24. 

Columbia  (Mo.)  Times,  Jan.  25. 

Des  Moines  News  dropped  Sunday 
edition,  Aug.  27. 

Dodge  City  (Kan.)  Journal  reverted 
from  daily  to  weekly,  Feb.  1. 

Hinton  (W.  V'a.)  Independent-Herald, 
Dec.  30. 

Huntsville  (Ala.)  Mercury.  Feb.  1. 

Juneau  (Alaska)  Dispatch.  Nov.  5. 


Aberdeen  (S.  D.)  Daily  News  pur¬ 
chased  by  American;  continued  as 
afternoon  edition  Morning  Ameri¬ 
can.  Dec.  1. 

.\da  (Okla.)  News  absorbed  Star- 
Democrat.  Aug.  21. 

Altoona  (Fa.)  Tribune  and  Times. 
Dec.  31. 

Amherst  (O.)  News  and  Times.  June  1. 

Ashland  (O.)  Press,  Gazette  and 
Times.  Feb.  22. 

Aurora  Evening  Citizen  and  Adver¬ 
tiser-Journal  combined  operating 
and  financial  managements-  Sept.  20. 

Baxter  Springs  (Kan.)  News  absorbed 
by  Daily  Citizen.  Sept.  16. 

Brookline  (Mass.)  Chronicle  and 
Townsman.  Oct.  31. 

Cambridge  (Ohio)  Times  purchased 
by  Daily  Jeffersonian.  Nov.  4. 


Mansfield  (Ohio)  Daily  Shield.  Sept.  1. 
Marseilles  (Ill.)  Daily  Register.  Dec.  1. 
Mercer  (Pa.)  Western  Press.  Dec.  18. 
Montgomery  (Ala.)  Advertiser  drop¬ 
ped  afternoon  edition.  Sept.  30. 
Nome  (Alaska)  Nugget.  Dec.  27. 
Rock  Springs  (Wyo.)  Daily  Miner. 
Dec.  8. 

Rock  Falls  (N.  Y.)  Twin  City  Daily 
News.  Feb.  1. 

Stars  and  Stripes,  official  American 
Expeditionary  Force  paper  in  Paris. 
June  13. 

Skagway  Alaskan.  Sept.  17. 

Tarpon  Springs  (Fla.)  Evening 
Ledger  reverted  to  weekly.  June  1. 
Toronto  (Ont.)  Times.  Sept.  17. 

Tulsa  (Okla.)  Morning  Times.  July  28. 
Tulsa  (Okla.)  World  suspended  after¬ 
noon  edition.  July  28. 


Champaign  (Ill.)  Daily  Gazette  pur¬ 
chased  by  Daily  News.  Dec.  18. 
Coffeyville  (Kan.)  Daily  Earth,  Sun 
and  Journal.  Feb.  1. 

Concordia  (Kan.)  Blade  and  Kansas. 
May  24. 

Cooperstown  (N.  Y.)  Freeman’s  Jour¬ 
nal  and  Milford  Tidings.  June  3. 
Cuero  (Tex.)  newspapers.  May  19. 
Dixon  (Ill.)  Leader  and  Telegraph. 
March  8. 

East  Liverpool  (O.)  Tribune  merged 
w'ith  Review.  Dec.  24. 

Elyria  (O.)  Telegram  and  Chronicle. 
June  24. 

Franklin  (Pa.)  Herald  and  Evening 
News.  April  1. 

Geneva  Daily  News  purchased  by 
Daily  Times.  Nov.  6. 


Hailey  (Idaho)  Daily  Times  and 
News-Miner.  Feb.  8. 

Bridgeport  (Conn.)  Standard-Ameri- 
can  merged  with  Post  and  Tele¬ 
gram.  Jan.  2. 

Harrisonburg  (W.  Va.)  News-Record 
and  Daily  Independent;  effective 
Jan.  1,  1920.  Dec.  25. 

Hugo  (Okla.)  Evening  News,  Herald 
and  Husonian.  Dec.  15. 

Ithaca  (N.  Y.)  Journal  and  News- 
Nov.  25. 

Kitchener  (Ont.)  News-Record  and 
Journal.  Sept.  22. 

Lafayette  (Ind.)  Courier  purchased  by 
Morning  Journal.  Oct.  16. 

La  Junta  (Col.)  Daily  Democrat  and 
Press.  Dec.  30. 

Mahonoy  City  (Pa.)  American-Trib- 
une  and  Record.  Sept.  21. 

Mankato  (Minn.)  Daily  Review  ab¬ 
sorbed  by  Daily  Free  Press.  Nov.  1. 

Marietta  (O.)  Observer  purchased  by 
Times.  Aug.  13. 

Marshall  (Mich.)  News-Statesman  ab¬ 
sorbed  by  Evening  Chronicle.  June 
11. 

Mattoon  (Ill.)  Commercial-Star  and 
Journal-Gazette. 

Medford  (Ore.)  Sun  and  Mail-Trib¬ 
une.  April  1. 

Milford  (N.  Y.)  Tidings  and  Coopers¬ 
town  (N.  Y.)  Freeman’s  Journal. 
June  3. 

Moberly  (Mo.)  Monitor  and  Index. 
July  1. 

Newark  (N.  J.)  Ledger  merged  even¬ 
ing  and  morning  editions.  July  11. 

Neenah  (Wis.)  Times  and  News.  June 
16. 

Newton  (la.)  Record  absorbed  by 
Daily  News.  March  1. 


New  York  Staats-Zeitung  and  New 
Yorker  Herold  merged  editions  and 
arranged  to  publish  co-operatively. 
Dec.  1. 

New  York  Warheit  and  Day.  March  1. 

Piqua  (O.)  Call,  Press  and  Dispatch. 
Nov.  28. 

Portage  (Wis.)  Democrat  and  State- 
Register.  April  16. 

Ponca  City  (Okla.)  Daily  Democrat 
and  Courier.  Feb.  1. 

Red  Bluff  (Cal.)  Morning  News  and 
Evening  Republican.  Feb.  1. 

Redlands  (Cal.)  Daily  Facts  absorbed 
Review.  Feb.  1. 

St.  Louis  Globe-Democrat  absorbed 
Republic.  Dec.  3. 

Salem  (O.)  Herald  absorbed  by  News. 
March  1. 

Springfield  (Ill.)  News-Record  was 
purchased  jointly  by  State  Register 
and  State  Journal  and  discontinued. 
May  8. 

Saranac  Lake  (N.  Y.)  Daily  News  and 
Item.  June  18. 

Seneca  (Kan.)  Tribune  and  Courier- 
Democrat.  Aug.  21. 

Smith  Falls  (Ont.)  News  and  Record. 
April  12. 

Staunton  (Va.)  Daily  News  purchased 
by  Leader.  Nov.  4. 

Tilsonburg  (Ont.)  Observer  and  Lib¬ 
eral.  Dec.  13. 

Waukegan  (Ill.)  Gazette  and  Gazette. 
Oct.  22. 

Waynesboro  (Pa.)  Herald  and  Rec¬ 
ord.  Jan.  1. 

White  Plains  (N.  Y.)  Reporter,  Argus 
and  Record.  Nov.  28. 

Winona  (Minn.)  Republican-Herald 
absorbed  by  Independent.  May  31. 

Wooster  (O.)  Daily  News  absorbed 
by  Republican.  Oct.  27. 

(Continued  on  Page  36) 


NEWSPAPER  MERGERS 


IN  WORCESTER 

MASSACHUSETTS 


— know  the  tremendous  pulling 
power  of  evening  advertising 


A  COMPARISON  OF  FIGURES  SHOWING  A 
PHENOMENAL  INCREASE  IN  CIRCULATION 


TH  E  GAZETTE 

WITHIN  THE  LAST  FOUR  MONTHS 


Circulation  Ending  Sept.  30,  1919 

WEEK  ENDING  JANUARY  9,  1920 

!  26,048 

30,406 

NET  PAID 

NET  PAID 

THE  GAZETTE 

WITH  26  PUBLISHING  DAYS  LED  ALL  WORCESTER 
DAILIES  IN  VOLUME  OF  ADVERTISING 
FOR  DECEMBER 


INCHES 

GAZETTE  53,386 


27  DAYS 


52,605 

37,847 


THE  JULIUS  Mathews  Special  agency,  boston,  new  York.  Chicago 


TELEGRAM 

POST 


26  DAYS 
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FOR  YOUR  FILE— 

I  S 


New  York  City  Newspapers 

The  following  figures  compiled  from  available  statistics  October  first,  1919,  to  date,  show  the  relative 
circulation  figures  of  the  morning,  evening  and  Sunday  newspapers  of  New  York  City. 

They  are  submitted  for  the  careful  consideration  of  advertisers  and  agencies,  both  local  and  national. 

MORNING  NEWSPAPERS 


Net  Paid  City  Suburban  City  and  Suburban 

Circulation  Circulation  Circulation  Circulation  Combined 


World  . 

. 341,150 

World  . 

.  282,765 

World  . 

....  27,446 

World  . 

.  310211 

Times . . 

.  339,858 

American _ 

.  232,724 

Times . 

....  65,064 

American _ 

.  274,558 

American  ..... 

.  301,942 

Times  . . 

.  194,326 

American . 

....  41,834 

Times  . . 

.  259290 

Sun  . . 

.  136,485 

Sun . . 

.  74,948 

Sun . 

....  31,636 

Sun . 

.  106,584 

Tribune . . 

.  118,386 

Tribune . 

.  66,438 

Tribune . 

....  24.343 

Tribune . 

.  90,781 

Herald  . 

.  109267 

Herald . 

Herald . 

Herald . 

EVENING  NEWSPAPERS 


i 

i 

I 


Net  Paid 
Circulation 


World  . 

....  332,157 

Journal  . 

....  685,428 

Sun . 

....  198266 

Globe . 

....  188,780 

Telegram  .... 

....  188,519 

Mail  . 

....  154,623 

Post  . 

....  29,527 

City 

Circulation 


World  . 

....  273,177 

Journal  . 

....  534,061 

Sun . 

....  172.401 

Globe . 

....  167,653 

Mail . 

....  141,451 

Post  . 

....  23,462 

Telegram  .... 

Suburban 

Circulation 


World  . 

....  49,525 

Journal . 

....  87,618 

Sun . 

....  16,667 

Globe  . 

....  14,961 

Mail  . 

....  9,145 

Post  . . 

Telegram . 

....  2222 

City  and  Suburban 
Circulation  Combined 


World  . 

....  322,702 

Journal  . 

....  621.679 

Sun . 

....  189,068 

Globe . 

....  182,614 

Mail  . 

....  150,596 

Post  . 

Telegram  .... 

....  25,684 

m 

i 

I 


SUNDAY  NEWSPAPERS 


Net  Paid 
Circulation 

World  .  580,179 

American .  876,094 

Times  .  501,650 

Herald  (claim)....  200,000 

Tribune .  108,999 

Sun .  98,080 

Eve,  T’l’g’m  (claim)  200, (XX) 


City 

Circulation 


World  . 

....  396,538 

American  .... 

....  418,064 

Times . 

....  207,197 

Tribune  . 

....  51,492 

Sun . 

Herald . 

....  47,434 

Suburban 

Circulation 


World  .  62,609 

American .  135,299 

Times  .  76,789 

Tribune .  22,389 

Sun .  18,891 

Herald .  . 


City  and  Suburban 
Circulation  Combined 


World  . 

.  459,147 

American  .. 

.  553,363 

Times  . 

.  283,986 

Tribune  .... 

.  73,881 

Sun . 

.  66,325 

Herald . 

(No  detailed  information  on  Herald  and  Telegram  circulation  divitions.) 

(World  and  Evening  World,  average  Oct.  1-Dec.  27;  other  papers  as  of  October  1st.) 

Attention  is  directed  to  the  fact  that,  in  the  morning  field,  THE  NEW  YORK  WORLD  dominates  in 
city  circulation,  also  in  city  and  suburban  circulation,  the  two  classifications  vitally  affecting  the  New  York 
City  market;  91%  The  Morning  World’s  circulation  is  concentrated  in  metropolitan  New  York. 


In  the  evening  field  THE  EVENING  WORLD  is  second  in  every  classification  of  circulation;  97%  of 
The  Evening  World’s  circulation  is  concentrated  in  metropolitan  New  York. 


m 


I 

Mi 


In  the  Sunday  field  THE  SUNDAY  WORLD  is  second  in  net  paid  circulation,  city  circulation  (and  in 
city  and  suburban  circulation)  AND  BOASTS  A  CITY  CIRCULATION  EQUAL  TO  THE  COMBINED 
SHOWING  OF  THE  FOUR  remaining  New  York  Sunday  Newspapers. 


1 


i  CHICAGO  OFFICE: 

E  160.1  Mailers  Building 

B  J.  E.  Middleton,  Mgr. 

g  T.  P.  Dryden 


rwiiiiiiMttiimroiiiiiiiiiiMiiiimiiiiiiiiffliiiiiiiiiiiiiiniHmiiiimiMHiiiiiiiiiiiiiiiiiiimimiimiiiiim^ 


DETROIT  OFFICE: 
521  Ford  Building 
Neil  D.  McGuin 


In  1919,  THE  NEW  YORK  WORLD  &  EVENING  WORLD  printed  a  total  of  25,727,153 
LINES  OF  ADVERTISING.  A  GAIN  OVER  1918  IN  EXCESS  OF  SIX  MILLION  LINES. 
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NEWSPAPER  SALES  OF  YEAR 


Ada  (Okla.)  News — Byron  Norrell 
and  W.  D.  Little  to  Marvin  Brown. 
July  2. 

Albany  (Ore.)  Democrat — To  R.  R. 
Cronise  and  W.  L  .Jackson.  Feb.  8. 

Allentown  (Pa.)  Chronicle  and  News 
— George  Zimmerman  and  associ¬ 
ates  to  Martin  E.  Kern,  D.  George 
Dery  and  others.  April  10. 

Andersonville  (Ind.)  Evening  News — 
Mrs.  R.  Dailey  to  W.  L.  Mellett. 
May  19. 

.Ann  Arbor  (Mich.)  Times-News  pur¬ 
chased  by  Booth  Publishing  Com¬ 
pany' ;  seventh  daily  in  Booth  chain. 
Oct'  7. 

Ashland  (O.)  Press,  Gazette  and 
Times — To  Edgar  Koehl,  George 
Hildebrand,  Frank  A.  Beer,  W.  A. 
Duff.  Feb.  22. 

Asheville  (N.  C.)  Citizen — To  Charles 
A.  Webb  and  G.  A.  Stephens. 
April  3. 

Asheville  (N.  C.)  Times — To  Charles 
J.  Harris  and  others. 

Astoria  (Ore.)  Budget — To  owners  of 
Pendleton  East  Oregonian.  Oct.  1. 

Atlantic  City  Press  and  Union — Sen. 
W.  E.  Edge  to  A.  J.  Feyl,  Paul  J. 
O’Neill,  F.  E.  Croasdale.  April  1. 

Augusta  (Ga.)  Chronicle — Thomas  W. 
Loyless  to  T.  A.  Hamilton  and  as¬ 
sociates.  Oct.  27. 

Beaumont  (Tex.)  Journal — controlling 
interest  to  E.  S.  Fentress  and 
Charles  E.  Marsh. 

Bemidji  (Minn.)  Pioneer — to  H. 
Mayne  Stanton.  March  15. 

Beverly  (Mass.)  Times — Albert  Vit- 
tum  to  Walter  E.  Hubbard.  Dec.  22. 

Binghamton  (N.  Y.)  Republican — to 
George  F.  Johnson.  July  9. 

Bonham  (Tex.)  News — half  interest 
to  W.  B.  Collins.  Sept.  17. 

Bradentown  (Fla.)  Manatee  River 
Journal — to  George  E.  Hosmer. 
Sept.  24. 

Bristol  (Tenn.)  Herald-Courier — to  E. 
M.  Slack.  March  15. 

Camden  (N.  J.)  Courier — controlling 
interest  from  George  A.  Grey  to  J. 
David  Stern. 

Carrollton  (Mo.)  Republican-Record 
— J.  N.  Stonebraker  to  H.  L.  Thcwn- 
as.  -Aug.  21. 

Chico  (Cal.)  Enterprise — to  Florence 
J.  O’Brien.  Dec.  1. 

Cincinnati  Volksblatt  became  com¬ 
plete  property  of  Mrs.  B.  E.  Mark- 
breit,  following  receivership  pro¬ 
ceedings.  March  1. 

Coffeyville  Daily  Earth — to  A.  J.  Val¬ 
entine.  Feb.  15. 

Columbia  (S.  C.)  Record  purchased 
by  R.  Charlton  Wright,  W.  O.  Ro¬ 
ger,  L.  J.  Davis,  W.  E.  Duncan,  J. 
H.  Shull.  Nov.  1. 

Concordia  (Kan.)  Blade  and  Empire — 
to  Drew  McLaughlin.  April  13. 

Cooperstown  (N.  Y.)  Freeman’s  Jour¬ 
nal — to  A.  P.  Cooke.  March  18. 

Danville  (Ill.)  Press — C.  C.  Tilton  to 
J.  H.  Skewes.  Oct.  31. 

Denver  (Col.)  Daily  Record-Stockman 
— to  A.  C.  and  Fred  P.  Johnson. 
May  12. 

Dodge  City  (Kan.)  Journal — to  Fred 
Sailors.  April  2. 

Dodgeville  (Wis.)  Chronicle — ^J.  M. 
Reese  to  B.  D.  Stokes.  Aug.  19. 

Dubuque  (la.)  Times-Journal — to  John 
T.  Adams  and  others.  April  8. 

East  Liverpool  (O.)  Tribune — to 
Louis  H.  Brush.  Dec.  24. 

Elkhart  (Ind.)  Review — to  J.  F.  Schu¬ 
mann  and  W.  G.  Ross.  Dec.  15. 

Elyria  (O.)  Telegram  and  Chronicle — 
P.  S.  Williams  to  John  F.  Burke. 
June  24. 


Evansville  (Ind.)  Journal-News — to 
William  H.  McCurdy  and  others. 
Dec.  27. 

Fairfield  (Ill.)  Daily  Journal — Mrs. 
Laura  R.  Taylor  to  C.  E.  Nieukirk. 
Sept.  23. 

F'itchburg  (Mass.)  Daily  News — to  J. 
J.  Devine.  Sept.  9. 

Florence  (S.  C.)  Daily  Times — to  Ma¬ 
son  C.  Brunson  and  Charles  S. 
Gardner.  July  7. 

Fort  Madison  (la.)  Democrat — to  W. 

D.  Junkin  and  others.  Nov.  25. 
Fremont  (Neb.)  Tribune — R.  L.  Ham¬ 
mond  to  Ray  W.  and  Lucius  R. 
Hammond.  Oct.  29. 

Frankfort  (Ind.)  Crescent-News — E. 

E.  and  C.  S.  Neal  to  G.  H.  Healey, 
Louis  Hamilton.  Nov.  5. 

Fort  Worth  (Tex.)  Record — interest 
to  James  H.  Allison.  June  11. 
Germantown  (Pa.)  Independent-Ga¬ 
zette — to  F.  W.  Smith  and  J.  F. 
Lodge.  Sept.  19. 

Goshen  (Ind.)  Daily  Democrat — to 
Dean  L.  Barnhart.  Sept.  1. 

Grand  Rapids  (Wis.)  Daily  Leader — 
J.  F.  Cooley  to  W.  F.  Huffman. 
Nov.  2. 

Greensboro  (N.  C.)  Daily  Piedmont — 
J.  Rion  McKissick.  Feb.  17. 
Greensboro  (N.  C.)  Record — A1  Fair- 
brother  to  Parker  Anderson,  Julian 
Price  and  R.  C.  Kelly.  May  2. 
Greenwich  (Conn.)  Press — to  R.  L. 
Chamberlain  and  R.  E.  Brush;  Nor¬ 
man  Talcott  appointed  editor-man¬ 
ager.  Sept.  10. 

Hartford  (Conn.)  Globe — T.  J.  Spel- 
lacy,  J.  F.  Crosby  and  Alexander 
Troup.  April  3;  purchased  by  Hart¬ 
ford  Courant.  Nov.  25. 

Hartford  (Conn.)  Post — to  Stewart 
Dunning.  May  6. 

Hiawatha  (Kan.)  Democrat — Drew 
McLaughlin  to  H.  J.  Weltmere. 
April  13. 

Hiawatha  (Kan.)  Daily  World — Drew 
McLaughlin  to  Ewing  Herbert. 
April  1. 

Hugo  (Okla.)  Evening  News,  Herald 
and  Husonian — to  Fred  H.  Knowles, 
L.  B.  Myers,  Tate  Brady.  Dec.  15. 
Indianapolis  Daily  Commercial — to 
National  Inquirer  Company.  Jan.  14. 
Ithaca  (N.  Y.)  Journal  and  News  pur¬ 
chased  by  Frank  E.  Gannett  and 
consolidated  Dec.  1. 

Jefferson  City  (Mo.)  Daily  Capital- 
News — to  W.  R.  Hollister.  Dec.  1. 
Klamath  Falls  (Ore.)  Evening  Herald 
— W.  O.  Smith  to  E.  J.  Murray.  Jan. 
15. 

Lafayette  (Ind.)  Courier  purchased 
by  Morning  Journal.  Oct.  16. 
Lancaster  (Pa.)  Examiner  purchased 
by  S.  R.  and  S.  E.  Slaymaker. 
March  8. 

La  Porte  (Ind.)  Herald — interest  to 
Charles  A.  Beal,  who  was  elected 
business  manager,  secretary  and 
treasurer.  Feb.  8. 

Lebanon  (Pa.)  Report — J.  H.  and  H. 

B.  Reid  to  William  R.  Mark.  May  14. 
Lorain  (O.)  Times-Herald — C.  A. 
Rowley  to  R.  C.  and  F.  A.  Hoiles. 
Sept.  3. 

McAlester  (Okla.)  News-Capital — half 
interest  to  L.  B.  Myers.  April  28. 
Manila  Cablenews-American — to  Cath¬ 
olic  Publishing  Company.  Oct.  15. 
Madison  (Wis.)  State-Journal — R.  L. 

Jones  to  Lee  Syndicate.  July  1. 
Meridian  (Miss.)  Dispatch — to  Ray  F. 
Frazer.  March  8. 

(Continued  on  Page  38) 


Co-operation 

and 

Service 

These  are  the  two  prime  es¬ 
sentials  a  National  c/4dvertiser 
wants  and  they  are  gladly 
given  by 

Ollff  l^rrnrJi 

Columbia,  South  Carolina 

is  the  center  of  a  rich  agricultural  and  in¬ 
dustrial  district  and  the  city  proper  is 
reputed  to  be  one  of  the  wealthiest  in 
the  Southland. 

(Eolumbia  l^rrorb  has  attained  the 
confidence  and  esteem  of  this  entire  dis¬ 
trict  until  it  is  now  the  most  widely 
read  newspaper  in  this  section  as  statis¬ 
tics  will  show. 

Its  circulation  is  being  built  up  rapidly  on 
a  solid  and  substantial  foundation,  not 
by  use  of  schemes  and  contests  but  upon 
the  merits  of  the  paper  itself  from  a  read¬ 
able  standpoint. 

Common  Sense 

has  taught  that  an  Afternoon  News¬ 
paper  is  more  widely  and  thoroughly 
read,  especially  as  to  advertisements, 
than  a  morning  paper. 

Space  buyers  for  Nationally  advertised 
gcxxis  are  more  and  more  realizing  this 
vastly  important  fact,  and  as  a  conse¬ 
quence,  the  Afternoon  Newspaper  is 
rapidly  coming  into  the  prominence  it 
justly  deserves.  The  Afternoon  News¬ 
paper  of 

Columbia,  South  Carolina 

IS 

Qllfp  Olubanbta 

Nationally'  Represented  by" 

John  M.  Branham  Co., 


CHICAGO— Mailers  Building 
NEW  YORK— Brunswick  Building 
DETROIT— Kresge  Building 


ST.  LOUIS — Chemical  Building 
ATLANTA— Candler  Building 
KANSAS  CITY- Rep.  Building 
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R.  HOE  &  CO.’S 

Improved  Matrix  Rolling  Machine 

The  strongest  and  most  rigid  Roller  made 


Epuipped  with  silent-chain  motor  drive  for  direct  or  alternating  current,  parallel  impression 
roller  adjustment  and,  if  desired,  compound-geared  slow-speed  attachment  for  rollinglDry  Flong. 


STYLE  B 

Single  Speed  for  either  Wet  or  Dry  Mats 

Comparative  tests  have  proved  conclusively  that  this  machine  is  the  strongest  and  most  rigid  on 
the  market.  This  is  the  result  of  correct  design  and  construction  coupled  with  the  use  of  proper 
materials.  The  machine  is  not  encumbered  with  unnecessary  weight  and  bulk  which  serve  no 
useful  purpose. 

Made  in  following  styles :  - 

Style  A  —  Two-Speed  Compound  Geared  giving  Fast  Speed  for  Wet  Matrices  and  Slow  Speed  for  Dry  Matrices.  Morse  Silent 
Chain  Drive  with  Reversing  Motor  for  either  Direct  Current  or  2  or  3  Phase  Alternating  Cunent. 

Style  B  —  Single  Medium  Speed  for  both  Wet  and  Dry  Matrices.  Morse  Silent  Chaiti  Drive  with  Reversing  Motor  for  either 
Direct  Current  or  2  or  3  Phase  Alternating  Cunent. 

Style  D  —  Single  Speed  for  Wet  Matrices  only.  Belt  Drive  with  Nonreversing  Motor  for  Single  Phase  Alternating  Cunent  only. 

Style  E  —  Single  Speed  for  Wet  Matrices  only.  Tight  and  Loose  Pulleys  for  Belt  Drive  from  Overhead.  Countershaft  supplied 
with  Machine. 

Size  of  Bed  45.inches  x  29-^  inches,  allowing  fortiu  to  be  rolled  with  columns  either  lengthwise  or  crouwise. 


iini*iHMiiinii!«!iiii[iiiini*iiiniii:ii"*iiii[iiiiiiii*[iiiiinnii!»i!ri  iiiir*i[iiiin  iiii*  :iiiiiiiiii»iiiiiiiiinii»[iiiiiiiiini»iiii[iiiiiii!fiii][iihiiii*iiiiimriiii* 


544-546  South  Clark  St., 
Chicasfo,  Ill. 


R.  HOE  &  CO., 

504-520  Grand  St.,  New  York  City 

7  Water  Street, 

Boston,  Mass. 


109-112  Borough  Road, 
London,  S.  E.  1,  Eng. 
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Mexia  (Tex.)  Daily  Herald — N.  P. 

Houx  to  H.  T.  Fort.  Feb.  1. 

Miatni  (Fla.)  Herald  purchased  by  F. 

B.  Shutts.  Oct.  17. 

Middletown  (Conn.)  Press — to  B.  E. 

Stevens  and  Elmer  S.  Hubbell. 
April  2. 

Milwaukee  Wisconsin-News  sold  by 
Arthur  Brisbane  to  William  R. 
Hearst.  Nov.  18. 

Montreal  Herald — to  A.  Huntly  Duff, 
Feb.  18;  purchased  by  Alfred  Leith- 
head  and  associates.  March  29. 

New'  Haven  (Conn.)  Globe — majority 
stock  purchased  by  Alexander 
Troup  of  Union;  J.  E.  Dennis  elect¬ 
ed  president.  Oct.  23. 

New  York  Evening  Mail — passed  to 
control  of  Henry  L.  Stoddard  and 
Paul  Block.  April  1. 
Northumberland  (Pa.)  Public  Press — 

C.  W.  Gutelius  &  Son  to  J.  J.  Johns¬ 
ton.  May  12. 

Okmulgee  (Okla.)  Chieftain — to  Bert 
Hodges,  H.  P.  Flippen.  Feb.  1. 
Okmulgee  (Okla.)  Times — to  Chief¬ 
tain  Publishing  Company.  Feb.  1; 
to  Ross  Flick,  May  21;  to  Times 
Publishing  Company.  Dec.  23. 

Piqua  (O.)  Call  purchased  by  C.  F. 
Ridenour  and  J.  A.  Chew,  owners  of 
Press-Dispatch,  and  all  consolidat¬ 
ed.  Nov.  28. 

Piqua  (O.)  Leader-Dispatch  and 
Press — to  C.  F.  Ridenour,  J.  A. 
Chew.  Oct.  2. 

Pittsburg  (Kan.)  Headlight — one- 
third  interest  to  A.  C.  Hudnutt. 
Sept.  23. 

Portland  (Ind.)  Daily  Sun — E.  A.  Mc¬ 
Kee  to  Denny  &  Simmons.  June  3. 
Portsmouth  (N.  H.)  Daily  Times — in¬ 
terest  purchased  by  J.  F.  Driscoll, 
who  became  general  manager.  Nov. 
20. 

Putnam  (Conn.)  Patriot  purchased  by 
J.  J.  Whitehead.  Oct.  28. 

Ranger  (Tex.)  Daily  Times — purchas¬ 
ed  by  W.  G.  Bagley  and  J.  H.  Alli¬ 
son.  Aug.  21. 

Rook,  C.  A.,  Jr.,  appointed  circulation 
manager  Pittsburgh  Dispatch.  April 
•10. 

Rogers  (.\rk.)  Daily  Post — to  W.  1. 
McGehee  and  R.  M.  Kokanour. 
March  15. 

St.  Johnsbury  (Vt.)  Caledonian — W. 

D.  Pellev  to  Herbert  D.  Smith.  June 
28. 

St.  Louis  Westliche  Post — to  Hans 
Kackel  and  associates.  July  2. 
Sacramento  (Cal.)  Morning  Union — 
C.  S.  Wooster  to  Ben  S.  Allen  and 
John  S  Craig.  May  22. 

Saratoga  (N.  Y.)  Sun  and  Ballston 
Spa  (N.  Y.)  Daily  News  purchased 
by  M.  Edward  Silberstein.  Jan.  1;  to 
R.  W.  Durant.  June  16. 

Salem  (Ore.)  Capital-Journal — Charles 
H.  Fisher  to  George  Putnam.  Sept.  9. 
Salt  I  ake  City  Morning  Herald — con¬ 
trol  to  A.  L.  Fish.  Dec.  31. 

San  Benito  (Tex.)  Daily  Light — inter¬ 
est  to  S.  Dean  Wasson.  Sept.  24. 
San  Francisco  Call-Post— controlling 
interest  from  F.  W.  Kellogg  to  J.  F. 
Neylan.  May  17. 

San  Francisco  Daily  Journal  of  Com¬ 
merce — to  -Andrew  Lawrence.  Dec. 
16. 

Salisbury  (N.  C.)  Evening  Post — to 
J.  F.  Hurley  and  associates.  Jan.  1. 
Saskatoon  (Sask.)  Phoenix  purchased 
by  owners  of  Regina  Morning  Lead¬ 
er.  Oct.  1. 


Sedalia  (Mo.)  Capital  purchased  by 
W.  J.  Brill  and  changed  from  after¬ 
noon  to  morning  paper.  Dec.  11. 

Seattle  Post-Intelligencer — control  ac¬ 
quired  by  Charles  A.  Hughes,  James 
A.  Wood,  Clarke  Nettleton.  April  1. 

Seymour  (Ind.)  Daily  Democrat — sold 
by  Paul  Poynter  and  L.  C.  Gifford 
to  C.  S.  Mercer.  Nov.  1. 

Shawnee  (Okla.)  News-Herald — O.  B. 
Weaver  to  H.  G.  Spalding.  June  1. 

Shelbyville  (Ind.)  Morning  News — G. 
E.  Hackney  to  W.  L.  Barlow.  Feb.  1. 

Shreveport  (La.)  Journal — O.  A. 
Wright  to  Douglas  Attaway  and 
Thomas  O.  Harris.  .April  28. 

Steubenville  (O.)  Gazette — H.  H.  Mc- 
Fadden  to  J.  S.  Nolan.  July  24. 

Toronto  News — to  syndicate,  of  which 
C.  W.  McDiarmid  was  general  man¬ 
ager.  March  14. 

Troy  (N.  Y.)  Budget — to  -A.  A.  Mac- 
Naughton  and  Mrs.  T.  T.  Curry. 
Feb.  5. 


Tulsa  (Okla.)  Democrat  —  Charles 
Page  to  R.  L.  Jones  and  T.  F.  Mc¬ 
Pherson.  Oct.  31. 


Vancouver  (Wash.)  Columbian — G.  M. 
Hyland  to  William  H.  Hornibrook. 
April  15. 

Washington  (D.  C.)  Herald — Clinton 
T.  Brainerd  to  W.  S.  Rogers,  Her¬ 
man  Suter,  Charles  R.  Crane,  Julius 
H.  Barnes,  Herbert  Hoover  and  oth¬ 
ers.  Dec.  5. 


Keeping  Up  With 
The  Times 


A  FACT  A  WEEK 


What  would  you  think 

if  a  farmer  owned  two 
fields  of  fine,  ripe  grain 
and 

he  deliberately  refused 
to  cut  and  harvest  one 
field! 

That  farmer  would  be  like 
the  advertiser  who  uses 
only  one  newspaper  in 
Washington 

Washington  is  a  two-paper 
city,  and  The  Times  is  one 
of  the  two. 


The  Washington  Times 


WASHINGTON.  D.  C. 


Williamsburg  Virginia  Gazette  —  to 
Record  Publishing  Company,  New¬ 
port  News.  Dec.  15. 

Wilmington  (Del.)  Every  Evening — 
estate  of  Samuel  Bancroft  to  Josiah 
Marvel  and  others.  July  9. 

Wilmington  (N.  C-)  Dispatch — to  R. 
S.  Carver.  Oct.  12. 

Wilmington  (N.  C.)  Star — Joseph  E. 


Thompson  to  Charles  L.  Fiedersot 
and  others.  Nov.  18. 

Winchester  (Ind.)  Democrat — D.  (V 
Callahan  to  E.  C.  Miller.  July  1. 

Winston-Salem  (N.  C.)  Journal — in. 
terest  to  F.  C.  Page,  who  becamt 
manager.  Oct.  24. 

Worcester  (Mass.)  Telegram — -A.  P, 
Christy  to  T.  T.  Ellis.  Nov.  15. 


NEWSPAPER  PRESONNEL  CHANGES 


-Abell,  Charles  S.,  became  circulation 
manager  Norfolk  Virginian-Pilot. 
Dec.  11. 


Akers,  J.  H.,  became  circulation  man¬ 
ager  and  a  director  Chattanooga 
News.  July  23. 

Alexander,  E.  M.,  made  advertising 
manager  New  York  Evening  Sun. 
Oct.  30. 


Allison,  Janies  H.,  became  vice-presi¬ 
dent  and  general  manager  Fort 
Worth  (Tex.)  Record. 

-Andersson,  .A.  O.,  elected  president 
and  general  manager  Newspaper 
Enterprise  Association,  Cleveland. 
Sept.  16. 

Andrews,  Roland  F.,  appointed  man¬ 
aging  editor  Worcester  (Mass.) 
Telegram.  Dec.  18. 

-Andrus,  -Albert,  appointed  advertising 
manager  Holyoke  (Mass.)  Tran¬ 
script.  Oct.  1. 


Annenberg,  J.  M.,  appointed  circula¬ 
tion  manager  Philadelphia  Presi 
Oct  15. 

Annenberg,  N.  L.,  appointed  publisher 
and  general  manager  Milwaukee 
Wisconsin-News.  Nov.  1. 

Apgar,  P.  L.,  appointed  manager  na- 
tional  advertising  New  York  Sun 
June  1. 

Arnold,  Lynn  J.,  Jr.,  became  presides 
and  general  manager  Albany  (N. 
Knickerbocker-Press.  April  7.  ^ 

Ashton,  Donald,  appointed  advertise 
manager  Cheyenne  (Wyo.)  S^ 
Leader.  Nov.  1.  j 

.Atkeson,  R.  W.,  appointed  editor  Bis 
ler  (Mo.)  Democrat.  Aug.  21. 

Baldwin,  Grover,  appointed  managiji 
editor  Pensacola  (Fla.)  Journal 
Oct.  1. 

Ball.  F.  M.,  became  circulation  di 
rector  New  York  Tribune.  May  9, 
(Coiiliitucd  on  Page  40) 


Washington  Times — .Arthur  Brisbane 
to  William  R.  Hearst.  Nov.  18. 
Washington  (N.  J.)  Star — interest  sold 
by  Charles  L.  Stryker  to  Frank  A. 
Robertson.  Nov.  12. 

Waycross  (Ga.)  Journal-Herald — L. 
V.  Williams  to  J.  J.  Williams.  Feb. 
22. 


A  circulation  is  no  larger  than 
its  value  is  to  you. 


West  Point  (Ga.)  Lancet-News — W.T. 
Bankston  to  West  Point  Publishing 
Company.  Dec.  31. 

Wichita  Falls  (Tex.)  News-Tribune — 
W.  H.  Bagley  and  J.  H.  Allison; 
name  changed  to  Record-News.  Aug 
21. 


Dominates  Chicago’s 
Evening  Field  in 
Automobile  Advertising 


For  the  past  five  years,  each  and  every  year,  The 
Chicago  Evening  Post  has  led  all  Chicago  evening 
newspapers  in  display  automobile  advertising. 


Circumstances  may  change  the  leadership  for  a  stray 
month,  but  when  for  five  consecutive  years  one 
newspaper  dominates  all  others  in  a  certain  line  of 
business,  there  must  be  a  real,  worth-while  reason. 


The  reason  in  this  instance  is  the  quality  of  The 
Chicago  Evening  Post’s  circulation;  it  reaches  the 
buying  power  of  Chicago.  Automobile  advertisers 
have  shown  their  appreciation  of  this  fact  by  their 
ever-increasing  lineage  in  The  Chicago  Evening  Post. 


Elimination  of  waste  circulation,  with  your  advertis¬ 
ing  reaching  those  who  are  able  to  buy  your  prod¬ 
uct,  is  the  result  of  concentrating  upon  the  able-to- 
buy  readers  of 


The  Chicago  Evening  Post 


Eaitern  Repretentative — 

Kelly-Smith  Co.,  Mubridge  Building,  New  York 


Wejtern  Repreeentative— 

John  Clast,  Peoples  Gat  Building,  Chicago 


THE  SHAFFER  GROUP 


Chicago  Evening  Post  Louisville  Herald 

Indianapolis  Star  Muncie  Star  Terre  Haute  Star 
Denver  Times  Rocky  Mountain  News 


^  A 


AUTOMATIC 

SUCTION 


ONE-SET 


Temperatures 
Mean  Nothing 
To 

One-Set” 
Rollers 


“ONE-SET”  Automatic  Suction  Ink  Distributing 
Rollers  are  all  temperature,  all  climate  Rollers.  In 
the  greatest  extremes  of  heat  and  cold,  “ONE-SET” 
remain  unaffected.  Speed  your  presses  to  the 
utmost,  they’re  impervious  to  frictional  heat. 


No  changing  the  year  around.  No  bothersome, 
time-consuming  wash-ups  to  worry  you.  Water  will 
not  affect  them  in  the  least. 


“ONE-SET’S”  dogged  resistence  to  wear,  is  truly 
remarkable,  for  example,  “ONE-SET”  have  been  in 
constant  service  on  the  presses  of  a  leading  news¬ 
paper  for  over  two  years — and  have  not  shown  wear 
yet.  Even  now,  over  one  hundred  publishers  have 
ordered  “ONE-SET.”  The  tremendous  economy 
of  time,  labor  and  money,  makes  it  imperative  that 
you,  also  install  them. 


Write  us  for  prices,  stating  core  diameter,  finished 
diameter,  and  length  of  cover  face — or,  better  yet, 
send  us  a  core  to  cover  for  you,  and  put  “ONE-SET” 
to  the  actual  test  on  your  own  presses. 


THE  B.  F.  GOODRICH  RUBBER  COMPANY 

The  City  of  Goodrich— AKRON,  OHIO 


GOODRICH 
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Barnes,  William,  resumed  active 
charge  of  his  Albany  (N.  Y.)  Even¬ 
ing  Journal.  March  20. 

Batty,  Vernon  S.,  appointed  circula¬ 
tion  manager  Gloversville  (N.  Y.) 
Morning  Herald.  July  24. 

Bauer,  Charles  C.,  appointed  circula¬ 
tion  manager  Philadelphia  Record. 
March  10. 

Belford,  Herbert  R.,  appointed  editor 
Fort  Collins  (Col.)  Express.  Feb.  8. 

Bell,  L.  M.,  appointed  publisher  Wash¬ 
ington  Herald.  April  10. 

Bishop,  Albert  J.,  appointed  general 
manager  Clarksburg  (W.  Va.)  Tele¬ 
gram.  Dec.  12. 

Blair,  C.  H.,  appointed  managing  edi¬ 
tor  Newcastle  (Pa.)  Herald. 
March  8. 

Blake,  George,  made  circulation  man¬ 
ager  Kansas  City  Journal.  April  5. 

Blakesley,  Sylvester,  appointed  circu¬ 
lation  manager  Austin  (Tex.)  Amer¬ 
ican.  Feb.  24. 

Blasser,  Charles  K.,  appointed  circula¬ 
tion  manager  York  (Pa.)  Dispatch. 
Oct.  2. 

Blondell,  Joseph  A.,  elected  treasurer 
and  assistant  secretary  A.  S.  .\bell 
Company,  publisher  Baltimore  Sun. 
Nov.  10. 

Boeshans,  J.  L.,  appointed  business 
manager  Council  Bluffs  (la.)  Non¬ 
pareil.  April  3;  resigned  Dec.  11. 

Bogart,  John  D.,  appointed  general 
manager  Boston  American  and  Ad¬ 
vertiser.  May  7. 

Bok.  Edward,  resigned  as  editor  La¬ 
dies’  Home  Journal.  Dec.  31. 

Bone,  Scott  C.,  appointed  publicity  di¬ 
rector  Republican  National  Commit¬ 
tee.  Jan.  1. 

Bower,  W.  A.,  business  manager  .Ana¬ 
conda  (Mont.)  Standard,  resiened. 
Oct.  2. 

Boyd,  C.  L.,  Jr.,  appointed  advertising 
manager  Raleigh  (N.  C.)  Times. 
Oct.  28. 

Boyd,  G.  H.,  appointed  circulation 
manager  Omaha  Daily  News.  July 
29. 

Bradel,  Adam,  appointed  circulation 
manager  Lancaster  (Pa.)  Intelli¬ 
gencer.  March  1;  appointed  circula¬ 
tion  manager  Altoona  (Pa.)  Times. 
Feb.  8. 

Brandon,  H.  J.,  appointed  advertising 
director  Omaha  Daily  News.  July  29. 

Braun,  A.  E.,  elected  president  Pitts¬ 
burg  Post  and  Sun  Companies. 
.Aug.  6. 

Brehm,  John  S.,  appointed  circulation 
manager  Crowell  publications,  N.  Y. 
Sept.  11. 

Brewer,  Basil,  appointed  business 
manager  Cleveland  Press.  March  1. 

Brittain,  J.  H.,  appointed  circulation 
manager  Charlotte  (N.  C.)  News. 
Aug.  21. 

Brouillette,  E.  G.,  appointed  advertis¬ 
ing  manager  Muncie  (Ind.)  Star. 
April  10. 

Brown.  Harry  W.,  elected  president 
and  publisher  Cincinnati  Commer¬ 
cial-Tribune.  Feb.  1. 

Brown,  J.  R.,  appointed  circulation 
manager  Santa  Rosa  (Cal.)  Repub¬ 
lican.  .Aug.  21. 

Brown,  Rome  G.,  succeeded  C.  George 
Krogness  as  general  manager  Min¬ 
neapolis  Tribune,  also  elected  presi¬ 
dent.  Dec.  10. 

Brown,  Walter  B.,  appointed  editor 
New  York  Commercial.  Oct.  1. 

Bryan,  B.  G.,  appointed  business  man¬ 
ager  Washington  Herald.  April  10. 

Bryan,  Walter  G.,  appointed  publisher 
New  York  American.  Sept.  20. 
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Buckley,  Norman  R.,  appointed  adver¬ 
tising  manager  Beaumont  (Tex.) 
Journal.  July  16. 

Burba,  Howard  L.,  appointed  manag¬ 
ing  editor  Dayton  (O.)  Journal. 
Feb.  8. 

Burkhardt,  Robert,  appointed  manag¬ 
ing  editor  Halifax  (N.  S.)  Herald 
and  Mail.  Jan.  15. 

Caldwell,  Bowden,  became  manager 
local  advertising  New  Orleans  Item. 
Jan.  1. 

Callahan,  J.  A.,  appointed  business 
manager  San  Francisco  Examiner. 
April  14. 

Canfield,  D.  H.,  appointed  managing 
director  Scripps  newspapers.  Sept. 
17. 

Cannon,  Richard  D.,  appointed  assist¬ 
ant  to  publisher  Portland  (Ore.) 
Telegram.  Aug.  5. 

Carney,  E.  M.,  appointed  manager 
contract  department  American  As¬ 
sociation  of  Newspapers  in  Foreign 
Languages,  New  York.  June  1. 

Carruthers,  Frank  L,  appointed  adver¬ 
tising  manager  Denver  Post. 
March  1. 

Caruthers,  F.  Porter,  appointed  adver¬ 
tising  manager  New  York  Tribune. 
Oct.  30. 

Chadbourne,  Gilbert  R.,  resigned  edi¬ 
torship  Augusta  (Me.)  Kennebec 
Journal.  Sept.  3. 

Chandler,  Charles,  circulation  manager 
Atlanta  Georgian  and  American, 
promoted  to  assistant  business  man¬ 
ager.  Aug.  18. 

Chapman,  Arthur,  resigned  as  manag¬ 
ing  editor  Denver  Times.  Oct.  22. 

Chase,  Frank  H.,  appointed  general 
assistant  to  publisher  of  Omaha  Bee. 
Jan.  1. 

Clampitte,  L.  S.,  appointed  managing 
editor  Danville  (Ill.)  Commercial- 
News.  April  1. 

Clarke,  Arthur  L.,  appointed  managing 
editor  New  York  Illustrated  Daily 
News.  June  26. 

Clark,  F.  A.,  assumed  charge  Phila¬ 
delphia  Public  Ledger  circulation  in 
addition  to  that  of  Evening  Ledger. 
Feb.  8. 

Clark,  Frank  W.,  appointed  managing 
editor  Syracuse  (N.  Y.)  Herald. 
June  25. 

Clemens,  W.  M.,  appointed  managing 
editor  Atlanta  Georgian  and  Amer¬ 
ican.  July  1. 

Clifford,  E.  L.,  appointed  business 
manager  New  York  American. 
June  1. 

Cobb,  George,  became  circulation 
manager  Topeka  (Kan.)  Capital. 
Dec.  11. 

Coffin,  Clinton,  made  managing  editor 
Lancaster  (Pa.)  Examiner.  March  8. 

Colburn,  C.  F.  C.,  appointed  advertis¬ 
ing  manager  New  York  Evening 
Sun.  June  1. 


You  Can  Cover 


the  whole  Huntington  trade  ter¬ 
ritory  in  a  single  medium  and  at 
one  cost  by  concentrating  your 
advertising  in 

The  Herald- Dispatch 

Huntington,  IV.  Va. 


The  morning  newspaper  in  the  morn¬ 
ing  newspaper  city.  The  Herald- 
Dispatch  led  in  circulation,  and  in 
both  local  and  classified  advertising 
in  every  month  of  the  year  just 
closed.  It  is  the  proven  favorite  of 
both  Huntington  newspaper  readers 
and  Huntington  advertisers. 


Foreign  Representatives : 

A.  E.  dATDEN,  B.  H.  DeOERQUE, 

347  Hftk  An..  Ns.  5  Wabsh  An., 

New  Y«k  Ctj  CUcsis.  lU. 


Coling,  C.  E.,  became  business  man¬ 
ager  Montreal  Herald.  Dec.  11. 

Colvin,  Charles,  appointed  business 
manager  Tulsa  (Okla.)  Democrat 
and  Times.  Feb.  1. 

Conklin,  Hazen,  appointed  managing 
editor  Thompson  Feature  Service, 
New  York.  Oct.  9. 

Conklin,  S.  S.,  appointed  business 
manager  Omaha  Daily  News.  July 
29. 

Connor,  Robert  E.,  became  managing 
editor  Jackson  (Miss.)  Daily  New’S. 
Nov.  1. 

Connors,  William  H.,  Jr.,  became 
publisher  and  editor  Buffalo  (N.  Y.) 
Courier  and  Enquirer  on  retirement 
of  father  from  active  business.  Jan.  1. 

Conroy,  F.  W.,  resigned  as  circulation 
manager  Topeka  Capital.  Oct.  15. 

Cook,  John  C.,  appointed  business 
manager  New  York  Journal  of  Com¬ 
merce.  June  9. 

Cook,  Waldo  L.,  placed  in  charge  edi¬ 
torial  page,  Springfield  (Mass.)  Re¬ 
publican.  March  14. 

Corrigan,  Robert  J.,  appointed  direc¬ 
tor  promotion  Los  Angeles  Exam¬ 
iner.  Sept.  3. 

Cowherd,  N.  W.,  appointed  circulation 
manager  Atlantic  City  (N.  J.)  Ga¬ 
zette-Review.  Feb.  1. 

Cox,  Sandford  C.,  appointed  editor- 
manager  Okmulgee  (Okla.)  Times. 
Oct.  27. 

Cox,  William,  appointed  business 
manager  Williamsport  (Pa.)  Sun. 
April  24. 

Crate,  J.  S.,  appointed  manager  editor 
Ottawa  (Ont.)  Journal.  June  4. 

Crater,  George,  appointed  advertising 
manager  Petersburg  (Va.)  Evening 
Progress.  April  24. 

Crowell,  Arthur  H.,  appointed  manag¬ 
ing  editor  Woonsocket  (R.  1.)  Call. 
Nov.  10. 


Crozier,  Emmet,  appointed  Americaj 
manager  Reciprocal  News  Servict] 
Kansas  City  and  London.  Feb.  1. 

D’Anza,  Frank,  appointed  advertising 
manager  La  Gazetta  di  Albany,  Ital. 
ian  daily  in  Albany,  N.  Y.  May  6. 

Darby,  W.  J.,  appointed  treasurer  To. 
ronto  Mail  and  Empire.  Dec.  22. 

Davis,  Howard,  became  business  man 
ager  N.  Y.  Tribune.  March  18. 

Davis,  H.  O.,  appointed  editor  Ladinf 
Home  Journal,  Philadelphia.  Sept 
24. 

Day,  Janies  E.,  appointed  managing 
editor  Beaumont  (Tex.)  Journal 
July  23. 

Dekker,  Cornelius,  and  B.  L.  Wooo- 
bury  appointed  in  charge  advcrtis.| 
ing  of  Manchester  (N.  H.)  Unio: 
and  Leader.  Dec.  3. 

Dickson,  Edward  A.,  appointed  edit 
Los  Angeles  Express.  Feb.  22. 

Dittmer,  A.  C.,  appointed  managel 
Wabash  (Ind.)  Plain  Dealer.  April 

Dobson,  E.  S.,  appointed  circulatioi 
manager  Newark  (N.  J.)  Ledge 
March  15. 

Doolittle,  J.  L.,  appointed  circulatic| 
manager  Port  Huron  (Mid 
Times-Herald.  Aug.  21. 

Douglas,  J.  S.,  appointed  general  mar 
ager  Toronto  Mail  and  Einpirt| 
Nov.  1. 

Dove,  Charles  B.,  promoted  to  assis! 
ant  general  manager  Bristol  (Va 
Herald-Courier.  Jan.  3. 

Fenner,  Louis  D.,  appointed  managit 
editor  Burlington  (Vt.)  Daily  Newi 
Oct.  1. 

Duff,  William  A.,  appointed  edito 
Ashland  (O.)  Times-Gazette  at 
Press.  April  7. 

Duncan,  Walter  E.,  appointed  assoc 
ate  editor  Columbia  (S.  C.)  Dai: 
State.  Jan.  25. 


(Continued  on  Page  42) 


[Population  over  100,000] 


SCHENECTADY 

this  year  will  use 


400,000  LBS.  OF  TOBACCO 

6,400,000  CIGARS 

20,000,000  CIGARETTES 

2,500  NEW  AUTOMOBILES 

S4,700,000  WORTH  OF  DRUGS 

$17,000,000  WORTH  OF  FOODS 

$4,400,000  WORTH  OF  PREPARED  FOODS 


Just  a  few  of  the  many  things  that  will  be  absorbed  by 
the  Schenectady  Market  during  1920 — with  its  55,000 
individual  savings  accounts — totaling  over  $20,000,000 
—by  over  30,000  working  people  (men  and  women) 
whose  weekly  wage  averages  better  than  $30 — more 
than  three  quarters  of  a  million  dollars  a  week. 

Most  every  one  of  these  prosperous  people  are  included 
in  Schenectady’s  Great  Market  Place 


THE  SCHENECTADY  UNION-STAR 


“A  copy  in  moot  every  Schenectady  home,  every  evening” 

READER  CONFIDENCE  BUYING  POWER  RESULTS 


A.S.C.  MEMBER 


U  COSTE  A  MAXWELL,  45  Weet  34th  St.,  New  York  City 
Special  Rppreacntatlvcp 


Our  Canadian  Cousins 


III 


Our  Canadian  Cousins  are  not  only  good 
customers,  but  are  about  the  best  people 
we  have  to  transaet  business  with. 

The  same  language;  the  same  monetary 
system;  the  same  ideas  and  ideals;  the 
same  religion;  practically  the  same  form 
of  government,  our  neighbors  on  the  north 
are,  beyond  question  the  very  best  neigh¬ 
bors  any  people  ever  had. 

Going  from  the  United  States  to  Canada 
is  much  like  going  from  New  York  State 
to  Pennsylvania.  It  is  merely  a  continu¬ 
ation  of  the  same  conditions. 

Canadian  people  send  great  quantities  of 
merchandise  to  us  annually — wheat,  furs, 
lumber,  paper,  etc. 

By  the  same  token  we  send  great  quan¬ 
tities  of  merchandise  to  our  Canadian 
cousins  each  year.  . 

Interchange  of  commodities,  yes,  and  of 
people  between  The  Dominion  of  Canada 
and  the  United  States,  is  a  regular,  steady 
proposition,  figured  down  to  dollars  and 
cents,  amounting  to  something  like  two 
million  dollars  a  day. 


Such  neighbors  are  entitled  to  a  great  deal 
of  attention. 

Canadian  people,  just  like  the  people  of 
the  United  States,  give  their  first  thoughts 
to  home.  Home  newspapers,  home  mer¬ 
chants,  home  environments  come  first 
always. 

Canadian  daily  newspapers,  serving  Ca¬ 
nadian  merchants,  and  going  into  Cana¬ 
dian  homes,  are  carrying  commercial  mes¬ 
sages  for  American  manufacturers  daily, 
and  are  helping  build  up  commerce  as  it 
should  be. 

Commercially  Canada  is  growing  by  leaps 
and  bounds  and  it  is,  beyond  any  question, 
a  splendid,  fertile  field  for  American  man¬ 
ufacturers. 

Get  into  this  field.  Spend  some  of  your 
money  with  these  Canadians. 

Show  them  that  you  are  a  good  trader, 
that  you  really  want  to  be  a  part  of  their 
daily  lives — they  invite  your  cooperation 
— accept  the  invitation. 

These  daily  newspapers  of  Canada  can  do 
you  a  world  of  good. 


PROVINCE  OF  ONTARIO 

Population  2323374 

Lines 

Lines 

Circulation 

2300 

10300 

Circulation 

2300 

10,000 

Border  Cities  Star  (Windsor).. 

(E) 

12,403 

.03  - 

.03 

fLondon  Free  Press . 

(MN&E) 

42,092 

.07 

.06 

fBrantford  Expositor  . 

(E) 

9,837 

.025 

.025 

fPeterborough  Examiner  . 

. (E) 

6,456 

.02 

.015 

Brockville  Recorder-Times  . . . . 

(E) 

4,225 

.17857 

.107 

fSt.  Catherines  Standard.. 

. (E) 

8,177 

.0275 

.02. 

Chatham  Daily  News . 

(E) 

2,512 

.015 

.00875 

fSt.  Thomas  Times-Journal 

. (E) 

9328 

.0275 

.02 

fCalt  Reporter . 

.(E) 

4,334 

.015 

.0125 

fToronto  Globe . 

. (M) 

87350 

.15 

.11 

tGuelph  Mercury  . 

.(E) 

3375 

.015 

.01 

fToronto  Star  . 

. (E) 

91,176 

.15 

.13 

fHamilton  Spectator . 

(E) 

31332 

.065 

.065 

fToronto  Star . 

. (S) 

81,035 

.15 

.13 

Hamilton  Times  . 

(E) 

11300 

.035 

.03 

fToronto  World . 

. (M) 

33389 

.09 

.06 

tKingston  British  Whig . 

(E) 

6380 

.025 

32 

fToronto  World  . 

. (S) 

90,946 

.12 

.09 

PROVINCE 

OF  QUEBEC 

Population  2,002,731 — English  397392 

French 

1,605339 

- 

Lines 

Lines 

Circulation 

2300 

10,000 

Circulation 

2300 

10,000 

fMontreal  Gazette  (3c-$8  yr.).. 

.(M) 

32,661 

.10 

.07 

fQuebec  Le  Soleil . 

. (E) 

42348 

.07 

.07 

fMontreal  La  Presse(2cpercopy)(E) 

143381 

.13 

.11 

Publishers’  Statements. 
fA.  B.  C.  Reports,  October  1st 

im. 
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(Continued  from  Page  40) 

DuPuy,  Capt.  \V.  A.,  appointed  man¬ 
ager  Haskin  Service,  Washington. 
May  15. 

Ebaugh,  J.  L.,  appointed  general  man¬ 
ager  Birmingham  News.  Oct.  5. 

Eddy,  George  Albert,  elected  president 
Goss  Printing  Press  Company,  Chi¬ 
cago.  Feb.  1. 

Edwards,  Paul  C.,  appointed  editor-in- 
chief  Dallas  (Tex.)  Dispatch.  Oct.  3. 

Edwards,  T.  E.,  appointed  editor-man¬ 
ager  Rome  (Ga.)  Daily  News.  Sept. 
18. 

Edmonds,  James  E.,  appointed  man¬ 
aging  editor  New  Orleans  Times- 
Picayune.  Oct.  9. 

Ewing,  John  D.,  appointed  associate 
publisher  and  general  manager 
Shreveport  (La.)  Times.  Dec.  15. 

Eyster,  Howard  F.,  appointed  business 
manager  York  (Pa.)  Dispatch. 
Oct.  2. 

Fairchild,  William,  appointed  adver¬ 
tising  manager  New  York  Evening 
Telegram.  Dec.  31. 

Fanciulli,  Romolo,  appointed  assistant 
publisher  New  York  Evening  Post. 
Jan.  10. 

Farrar,  Frank,  managing  editor  Den¬ 
ver  Rocky  Mountain  News,  appoint¬ 
ed  managing  editor  Times  also.  Oct. 
23. 

Farrell,  Eugene,  made  business  man¬ 
ager  Newark  (N.  J.)  Evening  News 
Jan.  1. 

Field,  William  H.,  second  vice-presi¬ 
dent  Chicago  Tribune,  assumed 
charge  all  Eastern  interests  of 
Tribune.  Feb.  10. 

Findlay,  William,  appointed  advertis¬ 
ing  manager  Toronto  Globe.  Jan. 
27;  became  business  manager  Dec.  4. 

Finlay,  A.  C.,  appointed  circulation 
manager  Atlantic  City  (N.  J.)  Ga¬ 
zette-Review.  Oct.  15. 

Finley,  George  J.,  appointed  managing 
editor  Bridgeport  (Conn.)  Herald. 
July  1. 

Fish,  Arthur  L..  appointed  advertising 
manager  Los  Angeles  Express.  May 
19. 

Fitz-Gibbons,  D.,  appointed  advertis¬ 
ing  manager  New  Y'ork  Morning 
Sun.  Jan.  29. 

Ford,  James  H.,  appointed  advertising 
manager  Buffalo  (N.  Y.)  Commer¬ 
cial.  June  25. 

Foster,  W.  F.,  appointed  managing 
editor  Rome  (Ga.)  News.  Sept.  18. 

Fox,  Fred,  appointed  business  man¬ 
ager  Houston  (Tex.)  Chronicle. 
June  4. 

Frank,  Harold,  appointed  editor  Jack- 
son  (Mich.)  Evening  News.  Jan.  27. 

Frantz,  D.  G.,  appointed  managing 
editor  Shreveport  (La.)  Journal. 
Dec.  1. 

Frickenhaus,  Herman,  appointed  cir¬ 
culation  manager  Worcester  (Mass.) 
Telegram.  Dec.  15. 

Fry,  George  Thomson,  appointed  Eu¬ 
ropean  chief  International  News 
Service.  Jan.  25. 

Galt,  Herbert  R.,  appointed  editor-in- 
chief  St-  Paul  Dispatch  and  Pioneer- 
Press.  .\pril  10. 

Garret,  Garet,  resigned  as  assistant 
editor  New  York  Tribune.  Nov.  27. 

Gay,  Edwin  F.,  elected  president  New 
York  Evening  Post  to  assume  du¬ 
ties  Jan.  1,  1920.  Aug.  14. 

(Jeisman,  William,  appointed  circula¬ 
tion  manager  Marietta  (O.)  Journal. 
Feb.  8. 

Gill.  William  C.,  appointed  managing 
editor  Elmira  (N.  V.)  Telegram. 
Oct.  13. 

Glasgow,  William  J.,  appointed  pub¬ 
lisher  New  Bedford  Times.  Aug.  6. 

Glynn,  George  A.,  assumed  manage¬ 
ment  Watertown  (N.  Y.)  Standard. 
Feb.  23. 


Goble,  R.  S.,  appointed  business  man¬ 
ager  Middletown  (N.  Y.)  Times- 
Press.  Sept.  10. 

Goldsmith,  J.  A.,  appointed  advertising 
manager  New  Haven- (Conn.)  Times 
Leader.  April  28. 

Goode,  Arthur  J.,  appointed  editor 
Bridgeport  (Conn.)  Times.  July  1. 

Goodwin,  Buford,  appointed  publisher 
Atlanta  Georgian  and  American. 
Sept.  20. 

Gorham,  Gray,  made  editor  Asheville 
(N.  Y.)  Citizen.  April  3. 

Gould,  John,  appointed  managing  edi¬ 
tor  Wichita  Falls  (Tex.)  Record- 
News.  Sept.  17. 

Grace.  Edward  F.,  appointed  circula¬ 
tion  manager  Newport  News  (W. 
Va.)  Record.  Dec.  15. 

Graham,  Herman  H.,  elected  secretary 
J.  N.  Matthews  Publishing  Com¬ 
pany,  Buffalo,  N.  Y.  (publisher  Daily 
Express).  Sept.  10. 

Grant,  Harry  J.,  promoted  to  pub¬ 
lisher  Milwaukee  Journal.  Jan.  15. 

Griffin,  John  H.,  general  manager  Co¬ 
hoes  (N.  Y.)  Dispatch,  appointed 
general  manager  Albany  Dispatch 
also.  Oct.  30. 

Griffin,  Solomon  B.,  managing  editor 
Springfield  (Mass.)  Republican  for 
40  years,  retired  March  14. 

Hackenberg,  Roy,  appointed  general 
manager  Erie  (Pa.)  Dispatch.  Jan.  1. 

Hall,  R.  A.,  appointed  advertising 
manager  Altoona  (Pa.)  Times. 
Feb.  8. 

Halmbacher,  W.  M.,  appointed  circu¬ 
lation  manager  Oklahoma  City  Ok¬ 
lahoman  and  Times.  March  16. 

Hammer,  C.  J.,  became  circulation 
manager  Lancaster  (Pa.)  Examiner. 
Dec.  11. 

Hamilton,  Edgar  M.,  appointed  adver¬ 
tising  manager  New  York  Evening 
Sun.  Oct.  30. 

Hamilton,  G.  C.,  appointed  business 
manager  Santa  Ana  (Cal.)  Register. 
Nov.  1. 

Hancock,  C..  Walker,  appointed  na¬ 
tional  advertising  manager  New  Or¬ 
leans  Item.  Jan.  1. 

Hanna.  Charles  W.,  resigned  as  circu¬ 
lation  manager  Brockton  (Mass.) 
Times.  Dec.  11. 

Hanna,  Dan  R.,  appointed  assistant 
general  manager  Cleveland  News 
and  Sunday  News-Leader.  Dec.  26. 

Harris,  Julian,  became  general  man¬ 
ager  Paris  Herald.  Dec.  3. 

Hasenack,  James,  appointed  circula¬ 
tion  manager  New  York  Morning 
and  Sunday  Sun.  Oct.  15. 

Hatcher,  Douglas  C.,  appointed  circu¬ 
lation  manager  Atlanta  Georgian 
and  American.  July  23. 

Hazeltine,  Ashley  G.,  appointed  man¬ 
aging  editor  Keene  (N\H.)  Sentinel. 
Feb.  1. 

Hedrick.  W.  F.,  appointed  managing 
editor  Toledo  Blade.  Feb.  15. 

Hellen,  George  B.,  appointed  business 
manager  and  assistant  to  publisher 
Raleigh  (N.  C.)  Times.  Oct.  28. 

Hemphill,  Major  J.  C.,  appointed  edi¬ 
tor  Spartanburg  (S.  C.)  Journal. 
June  1. 

Hiden,  Robert  G.,  elected  president 
Birmingham  Ledger  Company. 
April  28. 

Hitchcock,  J.  S.,  appointed  managing 
editor  Jackson  (Mich.)  Morning 
Citizen-Patriot.  March  20. 

Hobart,  G.  F.,  made  promotion  man¬ 
ager  Audit  Bureau  of  Circulations, 
Chicago,  Feb.  22. 

Holloway,  George  W.,  appointed  man¬ 
ager  High  Point  (N.  C.)  Morning 
News.  July  28. 

Hooke,  Burford,  appointed  managing 
director  Saskatoon  (Sask.)  FTioenix. 
Nov.  8. 


Hoskins,  L.  A.,  appointed  managing 
editor  Houston  Post.  Aug.  5. 

Hotchkin,  W.  R.,  appointed  assistant 
publisher  Brooklyn  (N.  Y.)  Stand¬ 
ard  Union.  Dec.  24. 

Howard,  G.  W.,  appointed  managing 
editor  Toledo  Times.  March  29. 

Hughes,  Charles  A.,  returned  to 
Seattle  Post-Intelligencer  as  busi¬ 
ness  manager.  April  15. 

Hughes,  Sam  T.,  retired  as  editor-in- 
chief  Newspaper  Enterprise  Asso¬ 
ciation,  Cleveland,  to  become  asso¬ 
ciated  with  Publishers’  Autocaster 
Company,  al.so  a  Scripps  enterprise. 
Dec.  17. 

Hull,  J.  T.,  appointed  managing  edi¬ 
tor  Saskatoon  (Sask.)  Phoenix. 
Nov.  8. 

Hullinger,  E.  H.,  appointed  managing 
editor  Urbana  (Ill.)  Democrat-Citi¬ 
zen.  April  3. 

Hunter,  John  C.,  appointed  manager 
New  York  Globe’s  new  Western  of¬ 
fice.  June  19. 

Hurley,  Robert  H.,  appointed  circula¬ 
tion  manager  Elizabeth  (N.  J.) 

Times.  Feb.  1. 

Irvin,  C.  H.,  elected  treasurer  Pitts¬ 
burgh  Post  and  Sun  Companies. 
Aug.  6. 

Irvine,  B.  F.,  appointed  editor  Port¬ 
land  (Ore.)  Journal.  Dec.  17. 

Jennings,  Addison  P.,  appointed  adver¬ 
tising  manager  Knickerbocker  Motor 
Company,  Poughkeepsie,  N.  Y. 
March  16. 

Jenkins,  Rev.  Burris,  became  editor 
and  publisher  Kansas  City  Post. 
Jan.  9. 

Webster,  S.  A.,  made  advertising  man¬ 
ager  Milwaukee  Journal.  Jan  5. 

Johnson,  Walter  C.,  appointed  general 
manager  Chattanooga  News.  July 
23. 


Johnston,  C.  W.,  appointed  managing 
editor  Kane  (Pa.)  Daily  Republican. 
Oct.  1. 

Johnston,  Col.  R.  M.,  retired  as  editor 
Houston  (Tex.)  Post  after  34  years' 
service.  Jan.  1. 

Watson,  Roy  G.,  became  publisher 
Houston  (Tex.)  Post.  Jan.  1. 

Jones,  Alger,  appointed  advertising 
manager  Wichita  Falls  (Tex.)  Rec¬ 
ord-News.  Sept.  15. 

Jones,  Carl,  appointed  advertising 
manager  Minneapolis  Journal.  June 
15. 

Jones,  Lester  L.,  appointed  business 
manager  New  York  Publishers’  As¬ 
sociation.  July  1. 

Jones,  O.  L.,  made  managing  editor 
Asheville  (N.  C.)  Times.  April  1. 

Kearns,  John  M.,  appointed  circula- 
tion  manager  Worcester  (Mass.) 
Evening  Post.  Dec.  15. 

Kellogg,  F.  W.,  became  business  man¬ 
ager  Los  Angeles  Express.  March 
14. 

Kellor,  Miss  Frances,  appointed  man¬ 
aging  director  American  Association 
Foreign  Language  Newspapers, 
New  York.  April  3. 

Kelsey,  William  J.,  appointed  London 
correspondent  Detroit  News.  Dec 
1. 

Kennerly,  Taylor,  appointed  managing 
editor  Omaha  Bee.  Jan.  18- 

Kentor,  Harry  H.,  appointed  circula 
tion  manager  Altoona  (Pa.)  Times. 
.March  13. 

Kindel,  W.  A.,  appointed  business 
manager  Pensacola  (Fla.)  Journal 
.May  9;  became  business  manager 
and  a  director  Chattanooga  News. 
July  23. 

King.  H.  H.,  elected  secretary  Pitts¬ 
burgh  Post  and  Sun  Companies. 
Aug.  6. 


The  Best  Photo  made  at  the  Army  and  Navy  Football  Game 

CAN  YOU  NAME  THEM?  li 

There  has  been  a  merger  of  the  Keystone  View  Co.  of  Pa. — Collection  of  thousands  of 
photographs  with  those  oi  the  Press  Illustrating  Service.  THE  NEW  COMPANY  IS  s 

THE  KEYSTONE  VIEW  COMPANY  OF  NEW  YORK  ! 

B.  LLOYD  SINGLEY.-President  E.  P.  WILEY.  Treasurer  j 

H.  W.  SIERICHS.  Vice-President  and  Gen'l  Mgr.  BERT  GARAI,  Secretary  j 

You  know  the  Press  Illustrating  Service.  r 

You  will  need  no  Introduction  to  the  new  firm. 

The  same  General  Manager  H.  W.  Siericht  » 

The  same  staff  of  Photographers,  Writers  and  Correspondents.  i 

The  same  excellent  Photographic  Service  of  news,  portraits  and  features  used  by  so  | 
many  publications,  including  all  New  York  City  Sunday  Papers,  the  Chicago  Journal,  I 
St.  Louis  Post-Dispatch  Cincinnati  Times  Star,  etc.,  etc.  [ 

With  a  Larger  Stock.  More  Workers.  Better  Facilities  to  serve  You,  And  your  ! 
speciat  needs. 

Write  to  US  for  sample* — 142  West  23rd  Street,  Now  York  City 


i  ^KEYSTONE  VIEW  CO. 

OF  NEW  YORK 
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Kipp.  V.  ‘Appointed  general  man¬ 
ager  Canadian  Press  Limited,  Win¬ 
nipeg-  Dec.  17. 

Knowles,  Vernon,  appointed  editor- 
manager  Winnipeg  Telegram.  Sept. 
23. 

Krock,  Arthur  B.,  promoted  to  editor- 
in-chief  Louisville  Courier-Journal 
and  Times.  March  22. 

Krogness,  C.  George,  resigned  as  gen¬ 
eral  manager  Minneapolis  Tribune. 
Dec.  10. 

Kunsnian,  G.  W.,  appointed  business 
manager  Reading  (Pa.)  Telegram 
and  News-Times.  Oct.  1. 
Kunzmann,  Joseph,  appointed  East¬ 
ern  manager  Capper  publications. 
Dec.  15. 

Lackey,  Maurice  C.,  appointed  adver¬ 
tising  manager  Birmingham  News. 
Oct.  22. 

Lambert,  C.  M.,  appointed  managing 
editor  Emporia  (Kan.)  Gazette. 
June  17. 

Lane,  John  V.,  returned  to  editorship 
.\ugusta  (Me.)  Kennebec  Journal. 
Dec.  4. 

Lawson,  D.  H.,  appointed  business 
manager  '  Manila  Daily  Bulletin. 
Nov.  30. 

Lawson,  H.  A.,  appointed  managing 
editor  Boise  (Ida.)  Capital-News. 
June  21. 

Levine,  J.  C.,  elected  vice-president 
Paterson  (N.  J.)  Evening  News 
Company.  Sept.  IS. 

Levy,  Maurice,  appointed  business 
manager  Cincinnati  Post.  Feb.  26. 
Linn,  M.  P.,  became  manager  St.  Louis 
office  S.  C.  Beckwith  Special  Agency, 
when  St.  Republic,  of  which  he  was 
general  manager,  was  absorbed  by 
Globe-Democrat.  Dec.  3. 

Lipsett,  Robert,  appointed  business 
manager  Winnipeg  (Man.)  Tele¬ 
gram.  Oct.  1. 

Lord,  George  Frank,  resigned  as  ad¬ 
vertising  manager  E.  1.  duPont  de 
Nemours  industries,  Wilmington. 
Sept.  24. 

Lorton,  Otis,  appointed  managing  edi¬ 
tor  Tulsa  (Okla.)  World.  Dec.  15. 
Lyon,  George  H.,  appointed  managing 
editor  Binghamton  (N.  Y.)  Repub¬ 
lican-Herald.  July  14. 

McClean,  Robert  B.,  became  business 
manager  of  and  partner  in  David 
Lawrence,  Inc.,  Washington,  resign¬ 
ing  as  business  manager  New  York 
Evening  Post.  Dec.  31. 

McClure,  C.  D.,  became  editor 
Hoquiam  Daily  Washingtonian. 
Jan.  18. 

McDiarmid,  Chester  W.,  resumed 
management  Toronto  News.  Feb.  25. 

IMcDougal.  R.  K.,  appointed  advertis¬ 
ing  manager  La  Porte  (Ind.)  Her¬ 
ald.  July  2. 

!  McGall,  J.  G.,  appointed  business  man¬ 
ager  Saskatoon  (Sask.)  Phoenix, 
i  Nov.  8. 

McGrath,  Justin,  succeeded  John 
Temple  Graves  as  Washington  edi¬ 
torial  representative  of  Hearst  news¬ 
papers.  March  22. 

McNally,  R.  A.,  appointed  editor 
Honolulu  (H.  1.)  Star-Bulletin,  suc¬ 
ceeding  Riley  H.  Allen.  Jan.  6. 
McPeak,  O.,  appointed  circulation 
manager  Rome  (Ga.)  News.  .Sept. 
18. 

^cTaggart,  George  H.,  appointed  cir¬ 
culation  manager  Toronto  M^il  & 
Express.  Dec.  22. 

-  MacCormac,  John,  appointed  London 
correspondent  Montreal  Gazette. 
July  17. 

Magee,  Knox,  resigned  as  editor-man¬ 
ager  Winnipeg  Telegram.  Sept.  23. 
Maher,  Augustin  F.,  editor  Bridgeport 
(Conn.)  Herald,  elected  a  director 
of  company.  Dec.  24. 

Mailhes,  L.  A.,  appointed  business 
uianager  Shreveport  (La.)  Times. 


Dec.  15. 

Malcolm,  J.  A.,  appointed  circulation 
manager  Tulsa  (Okla.)  Democrat 
and  Times.  Feb.  1;  resigned  Dec. 
11. 

Marks,  Avery,  Jr.,  appointed  manag¬ 
ing  editor  Washington  Times.  April 
15. 

Martin,  J.  A.,  appointed  advertising 
manager  Birmingham  (Ala.)  Ledger. 
Jan.  1. 

Marvel,  Josiah,  elected  president 
Wilmington  (Del.)  Every  Evening 
Company.  July  31. 

Mayborn,  Ward  C.,  appointed  general 
manager  Dallas  (Tex.)  Dispatch  and 
Houston  Press.  Oct.  3. 

Mayes,  Mrs.  Lois  K.,  owner,  assumed 
management  Pensacola  (Fla.)  Jour¬ 
nal.  May  9. 

Meister,  A.  J.,  appointed  manager  na¬ 
tional  advertising  New  York  Her¬ 
ald  and  Evening  Telegram.  July  15. 
Melia,  Joseph  A.,  appointed  advertis¬ 
ing  manager  Buffalo  News.  18. 
Mellon,  Ben,  appointed  features  edi¬ 
tor  Editor  &  Publisher.  July  1. 
Melton,  Quimby,  appointed  general 
manager  Birmingham  (Ala.)  Led¬ 
ger.  Oct.  22. 

Mercier,  William  G.,  appointed  cir¬ 
culation  manager  Peoria  (Ill.)  Jour¬ 
nal.  Oct.  30. 

Merrick,  Lawrence  H.,  appointed  ad¬ 
vertising  manager  Cambridge  (O.) 
Daily  Jeffersonian.  Aug.  21. 
Middlemas,  Thomas,  appointed  circu¬ 
lation  manager  Cheyenne  (Wyo.) 
Tribune.  Oct.  30. 

Miller,  Charlie,  appointed  business 
.  manager  Atlanta  Georgian  &  Amer¬ 
ican.  Nov.  1. 

Montgomery,  James  C.,  promoted  to 
circulation  manager  Detroit  News. 
Feb.  1. 

Moore,  J.  A.,  appointed  treasurer  Star 
Company  of  New  York.  April  1. 
Moore,  J.  R.,  appointed  business  man¬ 
ager  Blackwell  (Okla.)  Daily  Trib¬ 
une.  Oct.  1. 

Moore,  Victor  S.,  resigned  as  business 
manager  Raleigh  (N.  C.)  Times. 
Nov.  1. 

Moran,  George  F.,  elected  vice-pres¬ 
ident  Cleveland  News  and  News- 
Leader.  Dec.  9. 

Morrissey,  Edward  G.,  appointed  edi¬ 
tor  Ketchikan  (Alaska)  Chronicle. 
July  23.  * 

Morrison,  G.,  appointed  circulation 
manager  Des  Moines  News.  Oct. 
30. 

Mountfortt,  Wade,  appointed  manag¬ 
ing  editor  Cincinnati  Commercial- 
Tribune.  March  9. 

Moye,  J.  H.,  appointed  circulation 
manager  Birmingham  (Ala.)  Ledger. 
Dec.  22. 

Mullen,  Charles  G.,  appointed  general 
manager  Tampa  (Fla.)  Times.  Jan. 
18. 

Reagan,  A.  H.,  appointed  business 
manager  Tampa  (Fla.)  Times.  Jan. 
18. 

Munro,  J.  Ross,  appointed  editor  Ot¬ 
tawa  (Ont.)  Journal.  May  6. 
Myrhuin,  Arthur,  appointed  advertis¬ 
ing  manager  New  York  News. 
Newmyer,  Arthur  G.,  appointed  as¬ 
sociate  publisher  New  (Orleans  Item. 
April  18. 

Nicoll,  Daniel,  appointed  business 
manager  New  York  Evening  Mail. 
April  24. 

Nilsen,  George  N.,  appointed  circula¬ 
tion  manager  Port  Arthur  (Tex.) 
Evening  News.  April  1. 

Noe,  H.  C.,  appointed  circulation  man¬ 
ager  L.os  Angeles  Express.  March 
14. 

Norton.  H.  F.,  appointed  circulation 
manager  Schenectady  (N,  Y.)  Union 
Star.  Oct.  30. 

O’Brien,  Frederick,  resigned  editor- 
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ship  Manila  Times;  effective  1920. 
Nov.  30. 

O'Brien,  L-  C.,  appointed  advertising 
manager  Okmulgee  (Okla.)  Times. 
July  24. 

O’Connor,  John  W.,  appointed  circula¬ 
tion  manager  Albany  Knickerbocker 
Press.  Oct.  IS. 

O’Neil,  Thomas  J.,  appointed  man¬ 
ager  Austin  (Tex.)  American.  Feb. 

24. 

Oakley,  P.  Benson,  appointed  adver¬ 
tising  manager  Geneva  (N.Y.)  Daily 
Times.  Sept.  11. 

Ocain,  Charles  D.,  appointed  advertis¬ 
ing  manager  Tucson  (Ariz.)  Citizen. 
Aug.  1 ;  appointed  advertising  man¬ 
ager  Santa  Ana  (Cal.)  Register. 
Oct.  12. 

Orleson,  J.  W.,  appointed  business 
manager  Birmingham  (Ala.)  Ledger. 
Oct.  22. 

Orr,  Ernest  P.,  made  Paris  manager 
International  News  Service.  Jan. 

25.  ^ 

Osborne,  William  B.,  appointed  as¬ 
sociate  editor  Schenectady  (N.  Y.) 
Union-Star.  Feb.  26. 

Palmer,  Charles  W.,  elected  president 
Woonsocket  (R.  I.)  Evening  Call 
Publishing  Company.  Nov.  10. 

Palmer,  Frank  S.,  appointed  managing 
editor  Cohoes  (N.  Y.)  Dispatch. 
Sept.  9. 

Parratt,  H.  V.,  appointed  circulation 
director  Oakland  (Cal.)  Enquirer. 
Nov.  1. 

Parke,  Newton  C.,  appointed  Paris 
manager  International  News  Serv¬ 
ice.  Aug.  21. 

Parry,  D.  D.,  appointed  circulation 
manager  Austin  (Tex.)  American. 
Sept.  23. 

Patterson,  Grove  H.,  appointed  ex¬ 
ecutive  editor  Toledo  Blade,  Detroit 
Journal  and  Newark  Star-Eagle. 
Feb.  IS. 

Patterson,  Paul,  business  manager 
Baltimore  Sun,  elected  president  A. 
S.  Abell  Company.  Nov.  10. 

Perry,  Paul  S.,  appointed  advertising 
manager  Syracuse  (N,  Y.)  Post- 
Standard.  Feb.  23. 

Persons,  C.  E.,  appointed  managing 
editor  Sacramento  (Cal.)  Union. 
July  16. 

Pew,  Marlen  E.,  appointed  editor 
Editor  &  Publisher.  April  1;  ap¬ 
pointed  editor  and  manager  Inter¬ 
national  News  Service.  July  1. 

Philipson,  Herman,  resumed  advertis¬ 
ing  direction  Dallas  (Tex.)  Timcs- 
Herald.  April  16;  resigned  Dec.  31. 

Phillips.  Ben.  W.,  resigned  as  manag¬ 
ing  editor  Minneapolis  News  to  go 
with  Tribune.  Nov.  18. 

Pinkham.  J.  B.,  made  general  adver¬ 
tising  adviser  for  all  Ilearst  news¬ 
papers.  Jan.  1. 

Pitiuk,  John,  resumed  advertising 
management  Austin  (Tex.)  .Amer¬ 
ican.  Feb.  24. 

Plumb,  John  A.,  appointed  advertising 
manager  Worcester  (Mass.)  Tele¬ 
gram.  May  26. 

Polachek.  Vjetor  H.,  appointed  pub¬ 
lisher  New  York  Sun.  June  12. 

Porter,  Newton  H.,  appointed  business 
manager  Newark  (N.  J.)  Ledger. 
April  10. 

'Potter,  Z.  I-.,  became  business  man¬ 
ager  New  York  Evening  Post.  Dec. 
31. 

Prather,  F.  W.,  appointed  editor  High 
Point  (N.  C.)  Morning  News.  July 
28. 

Pratt,  Brainerd,  made  managing  edi¬ 
tor  Louisville  Courier-Journal  and 
Times.  March  22. 

Putnam,  L.  L.,  appointed  advertising 
manager  Santa  Rosa  (Cal.)  Repub¬ 
lican.  Aug.  21. 

Ratcliffe,  G.  Walter,  appointed  edi¬ 


torial  manager  Newcastle  (Ind.) 
Daily  Courier.  June  1. 

Redmond,  John  F.,  appointed  manag¬ 
ing  editor  Editor  &  Publisher.  July 
1. 

Regal,  Howard  K.,  appointed  manag¬ 
ing  editor  Springfield  (Mass.)  Re¬ 
publican.  March  14. 

Regnier,  A.,  appointed  circulation 
manager  Concordia  (Kan.)  Blade- 
Empire.  July  17. 

Reid,  Mrs.  Helen  Rogers,  elected  sec¬ 
retary  New  York  Tribune  Company. 
March  S. 

Richmond,  R.  D.,  appointed  manager 
Independence  (Kan.)  Free  Press. 
Sept.  16. 

Riley,  George  A.,  appointed  general 
manager  Publishers’  Autocaster 
Service  Company,  New  York.  Sept. 
18. 

Ritchie,  Robert  Wells,  appointed  Lon¬ 
don  manager  Universal  News  Serv¬ 
ice.  Feb.  1. 

Robb,  Arthur  T.,  Jr.,  appointed  news 
editor  Editor  &  Publisher.  Oct.  IS. 

Robbins,  Henry  P.,  appointed  editor 
St.  Louis  Times.  Sept.  10. 

Ronchi,  Ottorini,  appointed  editor  La 
Voce  Del  Popolo,  San  Francisco. 
Sept.  S. 

Roper,  William  H.,  resigned  as  busi¬ 
ness  manager  Regina  (Sask.)  Daily 
Post.  Nov.  27. 

Rose,  M.  A.,  appointed  managing  edi¬ 
tor  New  York  Evening  Sun.  Oct. 
20. 

Rosewater,  Charles  C.,  made  general 
manager  Kansas  City  Journal.  April 
5. 

Ross,  Harry  V.,  appointed  editor 
Janesville  (Wis.)  Gazette.  Feb.  1. 

Ross,  J.  C.,  appointed  managing  edi¬ 
tor  Farmers’  Sun,  Toronto.  Dec. 
31. 

Rutherford,  L.  F.,  appointed  circula¬ 
tion  manager  Lancaster  (Pa.)  Ex¬ 
aminer.  March  8. 

Schein,  David,  appointed  advertising 
manager  Beaumont  (Tex.)  Enter¬ 
prise.  Dec.  30. 

Schmick,  William  F.,  advertising  man¬ 
ager  Baltimore  Sun,  appointed  busi¬ 
ness  manager  A.  S.  Abell  Company, 
of  which  he  is  also  secretary.  Nov. 
10. 

Scholz,  Ernest,  appointed  circulation 
director  Butterick  publications.  New 
York.  Sept.  2S. 

Schwimm,  John  W.,  resumed  man¬ 
aging  editorship  Hutchinson  (Kan.) 
Gazette.  Sept  24. 

Scott,  Capt.  W.  S.,  appointed  manag¬ 
ing  editor  Portland  (Ore.)  Tele¬ 
gram.  -Aug.  S. 

Scroggie,  George  E.,  elected  a  director 
Toronto  Mail  &  Empire.  Dec.  22. 

Sears.  I.  U.,  appointed  business  man¬ 
ager  Madison  (Wis.)  State  Journal. 
July  1. 

Selby,  John  J.,  elected  secretary  Vin¬ 
cennes  (Ind.)  Daily  Capital,  suc¬ 
ceeding  P.  D.  Green.  Sept.  8. 

Senbelle,  Horace,  made  business  man¬ 
ager  Asheville  (N.  C.)  Citizen. 

April  1. 

Sessions,  Charles  H.,  appointed  man¬ 
aging  editor  Topeka  (Kan.)  Capital. 
Feb.  1. 

Seymour,  J.  S.,  resigned  as  publisher 
New  York  Evening  Post.  Dec.  31. 

Shaughnessy,  S.  A.,  appointed  circula¬ 
tion  manager  Vancouver  (B.  C.) 
World.  June  IS. 

Shaw,  Leon,  appointed  general  man¬ 
ager  Billings  (Mont.)  Gazette.  July  1. 

Sherman,  Clifton  L.,  appointed  manag¬ 
ing  editor  Hartford  (Conn.)  Times. 
Oct.  16. 

Showalter,  W.  D.,  appointed  editor 
Editor  &  Publisher.  July  1. 

Shuler,  J.  W.,  appointed  circulation 
manager  Charlestown  (W.  Va.) 
Mail.  Oct.  16. 


Sibley,  C.  L.,  appointed  editor  Mont¬ 
real  Herald.  May  3. 

Simms,  William  Philip,  appointed 
Washington  manager  International 
News  Service.  Oct.  16. 

Sims,  Harold  M.,  appointed  general 
manager  Pocatello  (Ida.)  News. 
Sept.  1. 

Skinner,  Thomas  H.,  appointed  man¬ 
aging  editor  Augusta  (Ga.)  Chroni¬ 
cle.  Dec.  23. 

Smith,  Earl  H.,  appointed  editor  Ma¬ 
nila  Times.  Nov.  30. 

Smith,  E.  N.,  appointed  managing  edi¬ 
tor  Kansas  City  Post.  June  21. 

Smith,  Fred  M.,  appointed  circulation 
manager  Fargo  (N.  D.)  Courier- 
News.  July  24. 

Smith,  George  M.,  appointed  managing 
editor  New  York  'Tribune.  Oct.  20. 

Smith,  James  J.,  retired  as  publisher 
Birmingham  Ledger.  April  24. 

Smith,  W.  R.,  appointed  business  man¬ 
ager  Capper  publications,  Topeka, 
Kan.  Feb.  1. 

Spencer,  T.  Bate,  appointed  advertis¬ 
ing  manager  New  York  Evening 
Telegram.  Jan.  11;  resigned  Dec. 
31. 

Stannard,  S.  R.,  appointed  managing 
editor  St.  Louis  Times.  Sept.  10. 

Sterling.  Donald  J.,  appointed  manag¬ 
ing  editor  Portland  (Ore.)  Journal. 
Dec.  17. 

Stevens,  G.  W.,  appointed  business 
manager  Bridgeport  (Conn.)  Post. 
April  3. 

Stone,  Bernard  M.,  appointed  b.usiness 
manager  Ketchikan  (Alaska)  Chron¬ 
icle.  July  23. 

Sturgess,  Thomas  F.,  appointed  super-' 
intendent  production  Oma  .a  World- 
Herald.  Jan.  1. 

Sullivan,  J.  J.,  appointed  circulati'u 
manager  New  York  Illustrated 
Daily  News.  June  26. 

Sullivan,  Walter  B.,  retired  as  presi¬ 
dent  and  general  manager  Charlotte 
(N.  C.)  Observer;  C.  B.  Johnson 
elected  president.  Nov.  18. 

Swasey,  Edgar  M.,  became  advertis¬ 
ing  director  Los  Angeles  Examiner. 
Feb.  15. 

Talcott,  Norman ,  appointed  editor- 
manager  Greenwich  (Conn.)  Press. 
Sept.  10. 

Taylor,  C.  B..  made  managing  editor 
Asheville  (N.  C.)  Citizen.  April  3. 

Taylor,  J.  R.,  became  manager  P'lint 
(Mich.)  Journal.  Dec.  8. 

Thomas,  Walter  L.,  became  assistant 
publisher  Worcester  (Mass.)  Tele¬ 
gram.  Dec.  3. 

Thomas,  Wayne,  appointed  publisher 
Pensacola  (Fla.)  Journal.  Aug.  14. 

Tims,  John  F.,  appointed  advertising 
manager  New  Orleans  Times- 
Picayune.  Oct.  15. 

Torgerson,  Edwin  D.,  resigned  as 
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managing  editor  Birmingham  Led¬ 
ger  and  joined  Sparrow  Advertising 
Agency,  Birmingham.  Oct.  20. 

Treviranus,  P.  C.,  appointed  general 
manager  Des  Moines  Register  & 
Tribune.  Jan.  5;  resigned  to  become 
business  manager  Trade  Press  Pub¬ 
lishing  Company,  Milwaukee.  Dec. 
4. 

Trower,  J.  E.,  elected  vice-president 
Pittsburgh  Post  and  Sun  companies. 
Aug.  6. 

Turnquist,  R.  A.,  appointed  advertis¬ 
ing  manager  Milwaukee  Journal 
May  8. 

Utassy,  George,  appointed  business 
manager  New  York  Illustrated  Daily 
News.  June  26. 

Van  Buren,  J.  A.,  appointed  business 
manager  New  Orleans  Times-Pica- 
yune.  Oct.  IS. 

Vandegrift,  Frank,  appointed  manag¬ 
ing  editor  Pittsburg  (Kan.)  Sun, 
Dec.  18. 

Van  Deusen,  Earl  W.,  resigned  as 
circulation  manager  Wilmington  (N, 
C.)  Dispatch  to  join  Butterick  pub¬ 
lications,  New  York.  Dec.  24. 

Waldo.  George  C.,  Jr.,  became  editor 
Bridgeport  (Conn.)  Post,  Telegram 
and  Sunday  Post.  Jan.  15. 

Walker,  Fred  A.,  managing  editor, 
promoted  to  associate  in  general 
management  Washington  Times. 
April  14. 

Walsh,  Raymond,  resumed  managing 
editorship  St.  Louis  Times.  April 
30. 

Warner,  Lon.  A.,  appointed  advertis¬ 
ing  manager  Miami  (Fla.)  Metrop¬ 
olis.  .\ug.  26. 

Watterson,  Henry,  retired  from  Louis¬ 
ville  Courier-Journal.  April  1. 

Waymack,  W.  W.,  became  managing  l 
editor  Des  Moines  Register  &  Trib¬ 
une.  Oct.  22. 

Webster,  L.  A.,  appointed  assistant  to 
publisher  Milwaukee  Journal.  Mar 
8. 

Welch,  James  E.,  appointed  advertis¬ 
ing  manager  Springfield  (Mass.) 
Republican.  Aug.  12. 

Wells,  Redney  C.,  appointed  managing 
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editor  Marshalltown  (la.)  Times- 
Republican.  March  1. 

Whipple,  Sidney,  appointed  managing 
editor  Syracuse  (N.  Y.)  Journal. 
Nov.  25. 

VVhite,  A.  L.,  appointed  circulation 
manager  Cheyenne  (Wyo.)  State- 
Tribune.  Oct.  1. 

VVhite,  Edgar  A.,  appointed  associate 
editor  Santa  Rosa  (Cal.)  Republican. 
Aug.  21. 

VVhite,  Florence  D.,  made  general 
manager  New  York  World.  April 
17. 

VVhite,  Harrison,  became  associate  edi¬ 
tor  Okmulgee  (Okla.)  Daily  Times. 
Dec.  4. 

Whittaker,  Milo  W.,  appointed  general 
manager  Altoona  (Pa.)  Times.  Jan. 
1. 

Wilkinson,  W.  N.,  appointed  general 
manager  Halifax  (N.  S.)  Herald. 
April  24. 

Williams,  A.  L.,  appointed  associate 
editor  Shreveport  (La.)  Journal. 
Dec.  1. 

Wilson,  E.  Frank,  made  traffic  chief 
Pacific  Coast  division  Associated 
Press.  Jan.  25. 


Wolfe,  William,  appointed  business 
manager  Hartford  (Conn.)  Post. 
Aug.  28. 

Wood,  Henry,  appointed  Paris  man¬ 
ager  United  Press.  June  15. 

Wood,  John,  appointed  circulation 
manager  San  Antonio  (Tex.)  Ex¬ 
press.  Oct.  9. 

Woodside,  A.  C.,  appointed  circulation 
manager  Winnipeg  Telegram.  Sept. 
11. 

Woodson,  J.  S.,  appointed  general 
manager  Danville  (Ill.)  Commer¬ 
cial-News.  Dec.  24. 

Woodward,  W.  G.,  appointed  adver¬ 
tising  manager  New  York  American. 
June  1. 

Wright,  C.  B.,  appointed  advertising 
manager  Rome  (Ga.)  News.  Sept. 
18. 

Wright,  J.  W.,  appointed  advertising 
manager  Shawnee  (Okla.)  News- 
Herald.  April  25. 

Young,  Lee  J.,  appointed  business 
manager  Cadillac  (Mich.)  Evening 
News.  Nov.  6. 

Zowski,  Prof.  S.  J.,  elected  president 
Kuryer  Publishing  Company,  Mil¬ 
waukee.  Jan.  1. 


IN  ADVERTISING  AND  AGENCY  WORLD 


.\cme  Advertising  Company  incorpor¬ 
ated  in  New  Haven,  Conn.  Dec.  1- 
'  Addison,  Arthur  R.,  elected  vice-pres¬ 
ident  Robert  Hamilton  Corporation, 
New  York.  May  8. 

!  Advertising  &  Sales  Promotion  Com- 
i  pany  organized  in  Toronto  by  W. 

E.  Kimpton  and  R.  E.  Day.  Dec. 

:  20. 

*  Aetna  Advertising  Corporation  started 
in  New  York  by  H.  L.  Goldman  and 
:  E.  R.  Wolf.  April  3. 

!  .Agen,  Fred  H.,  appointed  advertising 
manager  Sidney  Blumenthal  &  Co., 
New  York. 

Alexander,  Miss  Sophie,  appointed  ad¬ 
vertising  manager  Flint  &  Kent, 
Buffalo,  N.  Y.  Sept.  15. 

.Allen  Agency,  New  York,  reorgan¬ 
ized  with  Julian  Seaman,  president. 
June  1. 

Altnow-Singleton-Held  Agency  in¬ 
corporated  in  Seattle,  Wash.  Oct.  1. 
I;. American  Bank  Service  Association 
I  organized  in  Cleveland  by  William 
I  G.  Rose  and  Roland  Cole.  June  2. 

'  Andrews,  W.  T.,  appointed  director 
sales  and  art  Morgan,  Tuttle  &  Jen¬ 
nings  .Agency,  New  York.  Dec.  15. 

!  Argos  .Advertising  &  Publishing  Cor¬ 
poration  organized  in  New  York  by 
Otto  and  Frank  Kafka,  C.  E.  Per- 
i  kins  and  M.  E.  Hidden.  Nov.  1. 

5  Theodore  E.,  appointed  copy  pro- 
duction  manager  Richard  E.  Foley 
•Agency,  Philadelphia.  Feb.  8. 

>  Avery,  Stephen  M.,  appointed  adver¬ 
tising  manager  Traffic  Motor  Truck 
Corporation,  St.  Louis,  .April  10. 

1  Ayer,  N.  W.,  &  Son’s  golden  jubilee 
ij  was  celebrated  in  Philadelphia  with 
.  banquet  attended  by  over  1,000  em- 
t  ployees,  clients  and  friends  of  firm, 
i  April  4. 

jAyres,  R.  C.,  appointed  advertising 
;  manager  Zellerbach  Paper  Com- 
Psny,  San  Francisco.  Dec.  1. 
Ifabbitt,  L.  W.,  appointed  advertising 
A  manager  Great  State  Oil  &  Refining 

(Company  and  Lone  Star  Production 
Company,  Houston,  Tex.  Dec.  31. 
abcock,  Charles  J.,  elected  a  direc¬ 
tor  George  Batten  Company,  New 
york.  Oct.  15. 

iucox,  Edward  S.,  resigned  presi¬ 
dency  Audit  Bureau  of  Circulations. 
Jan.  11. 

aiiey,  Paul  J.,  appointed  advertising 
manager  Sandstrom  Adding  Ma- 
i,  chine  Company,  Rock  Island,  Ill. 

!>  April  21. 


A 


Baker,  Edward  W.,  resigned  as  adver¬ 
tising  manager  Borden’s  Condensed 
Milk  Company,  New  York.  Dec. 
18. 

Baker,  W.  .A.,  elected  secretary  Frank 
Presbrey  Company,  New  York. 
Feb.  6. 

Ball,  J.  O.,  appointed  advertising  man¬ 
ager  DeLaval  Separator  Company, 
New  York.  April  24. 

Ballou,  K.  S..  made  ad  manager  Mor- 
g  a  n  Manufacturing  Company, 
Keene,  N.  Y,  March  12. 

Baranger- Weaver  Company,  San 
Francisco,  opened  Seattle  office. 
June  15. 

Barbier,  A.  R.,  appointed  director  re¬ 
search  and  investigations.  Power, 
Alexander  &  Jenkins  Company, 
Detroit.  Dec.  1. 

Barker,  Duff  &  Morriss,  Pittsburgh, 
succeeded  Barker-Duff  Agency. 
April  10. 

Barnes,  Bert  E.,  appointed  advertis¬ 
ing  manager  Morse  Dry  Dock  & 
Repair  Company,  Brooklyn.  Sept. 
9. 

Barnett,  .Amos  H.,  appointed  vice-pres¬ 
ident  Maclay  &  Mullally,  New  York. 
July  1. 

Barton,  Robert,  appointed  European 
advertising  manager  .American  Ex¬ 
press  Company.  Oct.  30. 

Barton,  Durstine  &  Osborn,  Inc., 
succeeded  Barton  &  Durstine,  New 
York;  Alex  F.  Osborn  admitted  to 
partnership.  Aug.  1. 

Bartsch,  Alfred  H.,  made  advertising 
manager  .American  Bosch  Magneto 
Corporation,  New  York.  Feb.  22. 
Basham  Agency,  Louisville,  elected 
L.  D.  Wallace  vice-president;  D.  J. 
Rammers  treasurer;  Miss  F.  M.  Tur¬ 
ner  treasurer.  March  8. 

Basley,  James  S.,  appointed  advertis¬ 
ing  manager  National  Bank  of  Re¬ 
public,  Chicago.  June  1. 

Bates  Advertising  Agency,  New  York, 
taken  over  by  Dry  Goods  Econ¬ 
omist.  Dec.  20. 

Batten,  George,  Company,  held  a  con¬ 
vention  in  New  York  for  178  rep¬ 
resentatives  of  its  86  accounts.  Nov. 
7-8. 

Beaver,  C.  W.,  appointed  advertising 
manager  Atlanta  Georgian.  March 
8. 

Benjamin,  Charles  J.,  Agency,  Chi¬ 
cago,  succeeded  Gray  &  Benjamin. 
July  8. 
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Editor  &  Publisher  for  January  15,  1920 


Benjamin  Advertising  Company,  Syra¬ 
cuse,  X.  Y.,  increased  capital  stock 
to  $25,000.  Nov.  18. 

Benson,  .Andrew  L.,  made  advertising 
manager  American  Slicing  Machine 
Company,  Chicago.  Feb.  22. 

Benson,  W.  V.,  appointed  chief  space 
buyer  Nelson  Chesman  &  Co.,  Chi¬ 
cago.  Oct.  7. 

Berry,  I.  L.,  appointed  advertising 
manager  H.  O.  Wilbur  &  Sons, 
Philadelphia.  March  IS. 

Besack,  W.  H.,  made  director  Wales 
Ad  .Agency,  Topeka.  April  6. 

Best,  Francis  J.,  appointed  advertising 
manager  Franklin  Simon  &  Co., 
New  York.  Dec.  15. 

Betting-Thomas  Company  organized 
in  St.  Paul.  Minn.,  by  W.  J.  Betting 
and  H.  M.  Thompson.  Oct.  12. 

Bidwell  Special  Agency,  San  Fran¬ 
cisco,  opened  Seattle  office-  April 
21. 

Binger,  George  M.,  Advertising  Serv¬ 
ice  organized  in  Baltimore.  Dec.  15. 

Blakelock,  F.  G.,  appointed  advertis¬ 
ing  manager  Niagara  Wall  Paper 
Company,  Niagara  Falls,  N.  Y. 
Oct.  12. 

Bleser,  Louis,  elected  vice-president 
William  Robinson  Company,  New 
York.  June  15. 

Bleyer,  Clifford.  Company,  organized 
in  Chicago.  Oct.  5. 

Blocker,  Honor,  appointed  advertis¬ 
ing  manager  Republic  Rubber  Com¬ 
pany,  Youngstown,  O.  Jan.  15. 

Blodgett,  Willis  E.,  appointed  adver¬ 
tising  manager  Autocar  Company, 
.Ardmore,  Pa.  June  1. 

Bloodheart-Soat  Company  organized 
as  advertising  agency  in  Omaha. 
Nov.  25. 

Bloom,  S.,  appointed  advertising  man¬ 
ager  Essenkay  Products  Company, 
Chicago.  April  1. 

Bogardus,  C.  E.,  appointed  manager 
sales  department  Brandt  Agency, 
Chicago.  Sept.  11. 

Boggs,  Otto  T.,  appointed  advertising 
manager  Campbell  Glass  &  Faint 
Company,  St.  Louis.  Feb.  8. 

Boston  Publicity  Bureau  organized  as 
advertising  agency  by  T.  F.  O’Brien 
and  Winthrop  R.  Scudder.  July  14. 

Bott,  Leo  P.,  resumed  his  Little  Rock 
advertising  service.  Feb.  22. 

Botthof,  Walter,  established  special 
agency  in  Chicago.  June  10.  ‘ 

Bottolfson.  W.  P.,  appointed  adver¬ 
tising  director  Briggs  &  Stratton 
Company,  Milwaukee.  Nov.  20. 

Bradbury,  C.  M.,  appointed  manager 
Criterion  Advertising  Company, 
New  York.  Feb.  15. 

Brandt  .Advertising  Company  estab¬ 
lished  in  Chicago.  March  1. 

Breaux,  S.  Locks,  made  advertising 
manager  Ballard  &  Ballard,  Louis¬ 
ville.  March  15. 

Breck,  E.  Ralph,  appointed  advertis¬ 
ing  manager  Daniel  Green  Felt  Shoe 
Company,  Dolgeville,  N.  Y. 

Bregenger,  Don,  appointed  advertising 
manager  Carbic  Manufacturing 
Company,  Duluth.  June  1. 

Brigham,  R.  D.,  appointed  advertising 
manager  .Anglo-California  Trust 
Company.  San  Francisco.  June  1. 

Brisacher,  Emil,  opened  advertising 
agency  in  San  Francisco.  Oct.  15. 

Brooks.  Robert  H.,  Agency,  moved 
from  Little  Rock  to  Chicago.  Aug. 
1. 

Brotherton-Knoble  Agency  organized 
in  Detroit  by  Cliff  Knoble  and  Nor¬ 
ton  Brotherton.  May  15;  reorgan¬ 
ized  and  took  over  Tremaine  Serv¬ 
ice.  Sept.  16. 

Brown,  Derby,  appointed  production 
manager  Wood,  Putnam  &  Wood, 
Boston.  July  24. 


Brown,  Norrow,  Connery  Company 
organized  as  advertising  agency  in 
Oklahoma  City.  Dec.  13. 

Bryan.  .Alfred  S.,  retired  from  Sher¬ 
man  &  Bryan,  New  York,  and  opened 
servicee  agency  of  his  own.  Nov.  1. 

Buck  &  Hammesfahr  -Agency  organ¬ 
ized  in  New  York  and  Chicago  by 
Glen  Buck  and  -A.  C.  G.  Hames- 
fahr.  June  21. 

Buckwald.  George  H.,  appointed  ad¬ 
vertising  manager  Glidden  Com¬ 
pany.  May  6. 

Budd,  John.  Company,  and  W-  R-  Bar- 
anger  Company  made  joint  repre¬ 
sentation  arrangement  on  New  York 
and  Pacific  Coast.  Dec.  15. 

Buzzell,  J.  J.,  appointed  advertising 
manager  motor  equipment  division 
United  Motors  Corporation.  March 
1. 

Byerly,  Oliver  B.,  appointed  advertis¬ 
ing  manager  Billings-Chapin  Com¬ 
pany,  Cleveland.  July  31. 

Byrne-Holton  Advertising  .Agency 
organized  in  St.  Paul,  Minn.,  by  C. 
J.  Byrne  and  M.  N-  Holton.  July  1. 

Callies,  A.  R.,  became  secretary-treas¬ 
urer  Charles  H.  Touzalin  .Agency, 
Chicago.  Dec.  15. 

Campsie  &  Rasmussen  .Agencj'  started 
in  Milwaukee  by  H.  G.  Campsie  and 
C.  H.  Rasmussen.  Feb.  24. 

Campson,  A.  H.,  appointed  advertising 
manager  White  &  Wycoff  Manufac¬ 
turing  Company,  Holyoke,  Mass. 
July  1. 

Canfield,  R.  W.,  appointed  advertis¬ 
ing  manager  Pepsodent  Company, 
Chicago.  June  15. 

Carmichael,  William  L.,  appointed 
advertising  manager  William  Gallo¬ 
way  Company,  Waterloo,  la.  .April 
23. 

Carson.  Oswald  B.,  appointed  adver¬ 
tising  manager  American  Hard  Rub¬ 
ber  Company,  New  York.  March 
14. 

Case,  J.  M.,  appointed  advertising  man¬ 
ager  Garford  Motor  Truck  Com¬ 
pany,  Lima,  Ohio.  Feb.  8. 

Cashin,  J.  G.,  appointed  advertising 
manager  Acason  Motor  Truck  Com¬ 
pany,  Detroit.  Dec.  30. 

Cass,  J.  M.,  made  advertising  man¬ 
ager  Garford  Motor  Truck  Com¬ 
pany.  Lima,  Ohio.  Feb.  15. 

Chambers,  G.  F..  appointed  advertis¬ 
ing  manager  Nunn-Bush  &  Weldon 
Shoe  Company,  Milwaukee.  .April 
10. 

Chapin,  H.  D.,  appointed  vice-presi¬ 
dent  I^Ianhattan  Motors  Corpora¬ 
tion,  New  York,  in  charge  sales  and 
advertising.  Dec.  20. 

Chapman,  William  C.,  appointed  ad¬ 
vertising  director  export  advertising 
Packard  Motor  Company,  Detroit. 
Dec.  15. 

Chappelow  Agency,  St.  Louis,  opened 
Chattanooga  office.  Nov.  3. 

Cherry.  Walter  B.,  elected  vice-pres¬ 
ident  Genessee  Motors  Company, 
Syracuse,  N.  Y.  Jan.  1. 

Chesman,  Nelson,  &  Co.,  St.  Louis, 
opened  Cleveland  office.  June  30. 

Chicago  advertising  managers  of  2,000 
business  firms  organized  advertis¬ 
ing  council  of  Chicago  Association 
of  Commerce.  .April  2. 

Clark,  E.  Stanley,  appointed  advertis¬ 
ing  director  Eiseman  Magneto 
Corporation,  Brooklyn.  N.  Y.  Sept. 
18. 

Clark,  Ezra  W.,  appointed  advertising 
manager  Clark  Equipment  Com¬ 
pany,  Buchanan,  Mich.  Feb.  15. 

Clark,  Robert,  Jr.,  appointed  advertis¬ 
ing  manager  Petroleum  Iron  Works 
Company  of  Ohio,  Sharon.  June  1. 

Classey  Advertising  Service  moved 
from  Cincinnati  to  Chicago.  April 
24. 


Cleary.  J.  .A.,  appointed  advertising 
manager  Cadillac  Motor  Company, 
Detroit.  Sept.  2. 

Cleland.  Inc.,  organized  as  advertising 
agency  in  New  York  by  Harry  E. 
Cleland  and  J.  H.  Van  deVenter. 
Dec.  25. 

Cloud.  Kenneth,  resumed  advertising 
management  .Advance  .Automobile 
.Accessories  Corporation,  Chicago. 
July  17. 

Cohan.  Irving,  appointed  manager  pro¬ 
duction  and  service  departments 
George  Blumenstock  .Agency,  Chi¬ 
cago.  June  19. 

Cole.  Frank  S..  apnointed  advertising 
manager  Denby  Motor  Truck  Com¬ 
pany,  Detroit.  Jan.  25. 

Coler,  Ernest,  appointed  advertising 
manager  Westinghouse  Lamp  Com¬ 
pany.  May  1. 

Collins,  .A.  J..  appointed  advertising 
manager  .Ajax  Rubber  Company, 
New  York,  June  1. 

Collins.  George  R.,  started  an  ad 
agency  in  Chicago.  March  22. 

Collins-Kirk  Company  organized  in 
Chicago.  June  1. 

Comrie  &  Cleary  .Agency  started  in 
Chicago  by  Frank  M.  Comrie,  W.  J. 
Cleary  and  Joseph  M.  Roeser.  May 
20. 

Conesque.  J.  H.,  appointed  production 
manager  Wales  Agency,  New  York. 
June  20. 

Cook.  Fred  S.,  made  advertising  man¬ 
ager  Denby  Motor  Truck  Company, 
Detroit.  Feb.  22. 

Copeland,  E.  D.,  appointed  advertising 
manager  Gillette  Safety  Razor  Com¬ 
pany,  Boston.  Oct.  16. 

Core,  G.  C.,  appointed  advertising  man¬ 
ager  Jackson  Motors  Company, 
Jackson,  Mich.  Dec.  28. 

Cornell.  P.  L.,  resumed  advertising 
management  Diamond  Rubber  Com¬ 
pany.  New  York.  May  8. 

Cowlisaw,  F.  W..  appointed  advertis¬ 
ing  manager  R.  H.  Macy  &  Co.,  New 
York.  Dec.  18. 

Cox,  Oliver,  established  advertising 
agency  in  Birmingham,  Ala.  Oct. 

14- 

Crank  &  Paris  succeeded  Smith-Crank 
.Ad  Agency  in  Los  Angeles.  March 
15;  opened  San  Francisco  office. 
Dec.  1. 

Crapo.  .A.  R.,  made  advertising  director 
Gray  &  Davis,  Boston.  March  1. 

Cribbins,  W.  W..  appointed  advertis¬ 
ing  manager  Garret  &  Co.,  New 
York.  June  1. 

Critchfield  Company  stock  acquired  by 
B.  W.  Barton.  Jan.  1. 

Crolius,  Lacy,  resumed  charge  Harley- 
Davidson  Motor  Company  advertis¬ 
ing,  Milwaukee.  Oct.  4. 

Cromer,  C.  E.,  appointed  advertising 
manager  Victor  Chemical  Company, 
Chicago.  June  19. 

Cross-Simmons,  Inc.,  Philadelphia, 
succeeded  J.  H.  Cross  Agency. 
.April  24. 

Crowthers,  R.  C.,  appointed  advertis¬ 
ing  manager  Gary  Truck  Company. 
Gary.  Ind.  Oct.  8. 

Crowell.  L.  .A.,  elected  a  director  and 
vice-president  Van  Patten,  Inc.,  New 
York;  placed  in  Chicago  Western 
office.  June  24. 

Crumrinc,  .Arthur  M..  Company, 
Columbus,  Ohio,  leased  entire  build¬ 
ing  to  carry  on  its  agency  business. 
Nov.  8. 

Cummings,  George  A.,  appointed  busi¬ 
ness  manager  Hargrove  Advertising 
.Agency,  Oakland,  Cal.  June  15. 

Cunniff,  L.  J.,  elected  vice-president 
and  general  manager  Canadian  H. 
K.  McCann  Company.  June  19. 

Darlow,  J.  E.,  appointed  promotion 
manager  Ostenreider  Agency,  Chi¬ 
cago.  June  1. 


Davis,  H.  R,,  appointed  production 
manager  Barten,  Durstine  &  Osborn 
Agency,  New  York.  July  23. 

DeFreest,  Charles  R.,  elected  vice-pres¬ 
ident  Omega  Chemical  Company, 
New  York.  June  25. 

DeMott.  P.  N.,  appointed  production 
manager  Cowen  Company,  Ne» 
York.  Dec.  15. 
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Dennison,  L.  G.,  appointed  advertisiny 
manager  Jabez  Burns  &  Sons,  Ne» 
York.  .April  24. 

Dessau,  Alvin  H.,  elected  vice-pres. 
ident  Redfield  Ad  Agency,  New 
York.  March  1. 


Deute,  .A.  H.,  made  advertising  man¬ 
ager  Borden’s  Condensed  Mil 
Company,  New  York.  Dec.  26. 

DeWolff.  T.,  promoted  to  space  buytt 
Mejunkin  .Agenev,  Chicago.  Marcl 
1. 

Dibble,  Ralph  B.,  appointed  advertis¬ 
ing  manager  Graton  &  Knigl# 
Manufacturing  Company,  Worces 
ter.  Mass.  Dec.  1. 

Dilg,  Will  H.,  Agency,  Chicago,  di; 
continued.  June  1. 

Dixon,  .Arthur  E.,  appointed  advertis- 
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ing  manager  Torbenson  Axle  Coin-|f; 
pany,  Cleveland.  Dec.  15. 

Dobson,  H.  M.,  appointed  advertisinji 
manager  Whitaker-Glessner  Con 
pany.  June  1. 

Doering,  H.  G.,  appointed  advertisii, 
manager  Napier  Saw  Compamf^  / 
Springfield,  Mass.  July  17.  ^ 

Duggan,  F.  E.,  elected  treasurer  E. 
Gundlach  Company,  Chicago.  Ju!  * 

30.  I  I 

Dunbar,  Arthur  M.,  appointed  adver  j 
tising  manager  Scholl  Manufactur  J  ( .. 
ing  Company,  Chicago.  Sept.  15.  ]  ’  , 

Eagleston,  John  W.,  elected  secrttai. 
Atlas  Agency,  New  York.  March  1 

Eastman,  C.  J.,  apponited  head  spat 
buyer  Williams  &  Cunnyngham,  Ck 
cago.  Sept.  27. 

Eastman,  Frank  G.,  appointed  adve; 
tising  manager  Liberty  Motor  Cor 
pany.  March  31. 

Elder,  C.  L.,  appointed  advertisit: 
manager  Bestwall  Manufacturir: 
Company,  Chicago.  July  17. 

Eldridge,  Frank  M.,  started  ad  ageno 
in  Detroit.  April  1. 

Ellis,  Evan  L.,  appointed  advertisir; 
manager  Stern  Brothers,  New  Yod 
Dec.  15. 

Elofson,  O.  R.,  became  general  iiia:| 
ager  Greig  &  Ward,  Chicago; 
member  of  firm.  Sept.  24. 

Ernst,  L,  W.,  appointed  advertisii 
manager  Atlas  Educational  Fib! 
Company,  Chicago.  July  31.  F;  j 

Erwin  &  Wasey,  Chicago,  bougi-lp^ 
ground  to  erect  8-story  buildir 
Dec.  15. 

Failing,  H.  R.,  elected  treasurer  Boi 
ford,  Constantine  &  Tyler  Agenr 
Portland,  Ore.  Sept.  9. 

Farnham,  Frank  R.,  elected  vice-pres-j 
dent  Rex  Wadman  Agency,  Ne'f 
York.  April  15. 

Farson,  Bruce,  became  vice-presider 
in  charge  sales,  Charles  H.  Touzal- 
.Agency,  Chicago.  Dec.  15. 

Fawcett,  W.  J.,  elected  vice-presidf 
Staples  &  Staples,  Richmond,  V< 
Sept.  16. 


c:.- 
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Fearing,  Benjamin  H.,  appointed 
vertising  manager  Hurley  Macti!^  ■ 


Company,  Chicago.  May  1. 

Freland,  F.  R.,  elected  a  dir 
George  Batten  Company,  New  Yop1| 
Oct.  15.  ■ 

Fierstein,  Joseph  H.,  establish 
agency  in  Houston,  Tex.  Oct.  30- 
Firestone,  Harold,  Agency  establish 
in  Philadelphia.  June  15. 

Fisher  Company  organized  in  Toro: 

by  James  Fisher.  Dec.  14. 

Floherty,  J.  J.,  elected  vice-presi-o 
Tracy-Parry  Company,  PhiladelpJ||j ' 
Feb.  7.  “ 
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A  .•  I  Ford,  George  W.,  Agency,  organized 
in  Atlanta.  June  7. 


in  Atlanta.  June 

Iportune  Advertising  Agency  organ¬ 
ized  in  Los  Angeles  by  Richard 
Robertson,  Lute  Brown  and  L.  F. 
Smith.  Dec.  24. 
ductiotlFralick  &  Bates,  Inc.,  succeeded  N.  M. 

I  Sheffield  Special  Agency.  March  22. 
iFrank,  Albert,  &  Co.,  New  York,  pur¬ 
chased  entire  building  for  exclusive 
use  of  agency.  Dec.  22. 

Ifranken,  Richard  B.,  appointed  direc¬ 
tor  statistical  and  research  depart¬ 
ment  Street  &  Finney,  New  York. 
Feb.  13. 

rceman,  William  C.,  became  field 
manager  for  Guardian  Advertising 
Agency,  New  York.  Oct.  1. 
rench,  Lucius,  resumed  advertising 
management  National  Car  &  Vehi¬ 
cle  Corporation,  Indianapolis. 
March  1. 

rommer,  Samuel,  appointed  advertis¬ 
ing  manager  McCaskey  Register 
Company,  Alliance,  Ohio.  July  31. 
ueld,  Elliott  B.,  appointed  advertis¬ 
ing  manager  Rand  Company,  North 
Tonawanda,  N.  Y.  June  10. 
lale,  -Albert  L.,  admitted  to  firm  of 
Fred  M.  Randall  Company,  Detroit. 
Dec.  4. 

annon,  J.  W.,  Inc.,  organized  as  ad¬ 
vertising  agency.  Nov.  1. 
yertisin{^jr(j„er  &  Wells  Company  succeeded 
Gardner.  Atkinson  &  Wells,  New 
York.  March  10. 

eerer,  S.  E.,  appointed  advertising 
and  sales  manager  Moore-Shafer 
Shoe  Manufacturing  Company, 
Brockport,  N.  Y.  Dec.  IS. 
ibbs,  E.  D.,  appointed  advertising 
manager  Goodrich  Tire  &  Rubber 
Company,  Akron,  Ohio.  Oct.  16. 
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March  John  I.,  Company  started  as 

“ad  spa«B  jdvertising  agency  in  Cleveland, 
ham,  Ck-i  Qct.  29. 

^illette,  W.  N.,  appointed  advertising 
ed  adverB  manager  Chicago  Paper  Company, 
.tor  Coni  Dec.  20. 

ilman,  Nicoll  &  Ruthman  succeeded 
Gilman  &  Nicoll,  New  York  and 
Chicago;  A.  G.  Ruthman  admitted 
—  to  membership.  Aug.  1. 
ad  agenqJljjii^  Howard,  appointed  advertising 
counsel  Green-Fulton-Cunninghara 
V  Detroit.  June  30. 

Mew  0' Joodwin,  E.  A.,  appointed  advertising 
manager  Bollstrom  Motors  Com¬ 
pany,  St.  Louis,  Mo.  Dec.  IS. 
Godwin,  H.  C.,  .Agency  established  in 
Rochester,  N.  Y.  March  1. 

Godwin,  Harry,  appointed  advertis¬ 
ing  director  Gilbert  &  Friedland, 
Kew  York.  Dec.  20. 
rant,  .A.  D.,  appointed  Atlanta  man¬ 
ager  S.  C.  Beckwith  Special  Agency. 
\ov.  25. 

raves,  Harry  M.,  appointed  advertis¬ 
ing  manager  I.ogemann  Brothers, 
Milwaukee.  April  1;  appointed  ad¬ 
vertising  manager  Southwark  Foun¬ 
dry  &  Machine  Company,  Philadel- 
.,„.BPhia.  July  31. 

E-prysi  A.  .A.,  &  Co.,  organized  as 

°  "  agency  in  Chicago.  Feb.  IS. 

ra.v,  F.  A.,  Advertising  Agency, 
Kansas  City,  reorganized;  W.  W. 
Burgess  elected  vice-president.  Oct. 

reene.  Finlay  H.,  appointed  general 
manager  E.  P.  Remington  Adver¬ 
tising  Agency,  Buffalo,  N.  Y.  Sept. 
9. 

'tiKg,  0.,  appointed  production  man¬ 
age  r  Klau-VanPieterson-Dunlap 
Agency,  Milwaukee.  Sept.  17. 

■  Jn^rdian  .Advertising  Agency,  New 

York,  organized  by  Robert  Adam¬ 
son,  Dr.  J.  A.  Harriss  and  others. 
Oct.  1. 

enther,  Rudolph,  and  Law,  Russell, 
Agency  combined  in  New  York. 
June  1. 
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Gunion,  P.  C.,  appointed  advertising 
manager  General  Motors  Company, 
Detroit.  April  23. 

Gunn,  W.  E.,  appointed  Toronto  man¬ 
ager  McConnell  &  Fergusson 
Agency,  Hamilton,  Ont.  Dec.  27. 

Gutewiler,  A.  J.,  elected  secretary 
Fisher-Ruebel-Brown  Agency.  St. 
Louis.  Feb.  7. 

Hall,  R.  A.,  elected  vice-president  T. 
P.  Simpson  Agency,  Dallas,  Tex. 
Dec.  IS. 

Hall,  S.  Roland,  established  advertis¬ 
ers’  service  in  Easton,  Pa.  April  1. 

Hall,  Vance  C.,  appointed  advertising 
manager  National  Beverage  Com¬ 
pany,  Chicago.  Dec.  37. 

Hallock,  E.  D.,  appointed  advertising 
manager  Elder  Manufacturing  Com¬ 
pany,  St.  Louis.  June  19. 

Hamilton,  Guy  S.,  appointed  advertis¬ 
ing  manager  .American  Steam  Con¬ 
veyer,  Chicago.  Feb.  8. 

Hamilton-De-Lisser,  Inc.,  organized 
in  New  York  as  publishers’  repre¬ 
sentatives.  June  1. 

Hammesfahr  &  Buck  organized  as  ad¬ 
vertising  agency  in  New  York  and 
Chicago  by  A.  C.  G.  Hammesfahr 
and  Glen  Buck.  Aug.  30. 

Hankins,  W,  B.,  Company  organized 
in  Toledo,  Ohio.  Oct.  8. 

Hardy,  Paul  W.,  appointed  advertis¬ 
ing  manager  C.  R.  Cook  Paint 
Manufacturing  Company.  Oct.  7. 

Harrington,  Howard  W.,  appointed  ad¬ 
vertising  manager  Moline  Plow 
Company,  Moline,  Ill.  Dec.  IS. 

Harris,  Maj.  E.  T.,  became  copy  chief 
Maclay  &  Mullally,  New  York. 
Dec.  11. 

Harris,  M.  F.,  appointed  advertising 
and  sales  iitanager  French  Lick 
Springs  Company,  French  Lick 
Springs,  Ind.  Dec.  28. 

Harris,  M.  S.,  appointed  advertising 
manager  Shutter  Johnson  Candy 
Company,  Chicago.  June  5. 

Harrods,  Ltd.,  London,  opened  New 
York  office.  March  19. 

Haskins,  L.  O.,  made  sales  and  ad¬ 
vertising  manager  M.  &  S.  Corpora¬ 
tion,  Cleveland.  April  3. 

Harfield,  J.  W.,  elected  director  Corn- 
ing-Firestone  Agency,  St.  Paul. 
Dec.  1. 

Heaslip,  Getz  &  Batchelor  organized 
in  New  York.  Aug.  4. 

Hegeley,  Theresa,  appointed  advertis¬ 
ing  manager  Essenkay  Products, 
Chicago.  Nov.  20. 

Heller,  A.  G.,  appointed  copy  director 
Hanser  Agency,  Newark,  N.  J.  Dec. 
15. 

Hemminger,  G.  L.,  appointed  copy  di¬ 
rector  Massengale  Agency,  Atlanta. 
Sept.  24. 

Henkels,  Charles  H..  appointed  art 
director  Eugene  McGuckin  Com¬ 
pany,  Philadelphia.  April  IS. 

Henriquez,  B.  F.,  appointed  space 
buyer  for  C.  F.  W.  Nichols  Com¬ 
pany,  Chicago.  April  4. 

Hershey,  H.  IL,  appointed  New  York 
manager  Globe  Advertising  Agency. 
Sept.  10. 

Hildreth,  Paul,  appointed  advertising 
manager  Rand  Company,  Tona- 
w'anda,  N.  Y.  Oct.  1. 

Hills,  David  B.,  appointed  art  director 
Hoyt’s  Service,  New  York.  June 
1. 

Hindle,  J.  C.,  appointed  space  buyer 
Harry  Porter  Company,  New  York. 
July  1. 

Hinman,  M.  P.,  made  sales  and  adver¬ 
tising  manager  Boutwell,  Milne  & 
Varnum  Company,  Montpelier,  Vt. 
•April  1. 

(Continued  on  Page  so) 
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Ur  course, 
after  you 
have  adver¬ 
tised  and 
are  estab¬ 
lished  and 
regularly 

the  impetus 
of  distribu¬ 
tion  by  newspaper  announcements, 
there  are  other  good  territories 
and  fertile  fields  for  your  activities. 

BUT  you  ought  to  first  get  the 
maximum  out  of  Iowa,  or  your 
competitor  will! 


keeping  up 


Is  their  any  question 
in  your  mind  which 
territory  affords 
greatest  profit  for 
your  advertising  in¬ 
vestments  at  present,  and 
by  accumulative  devel- 
opment— this  one  having 
wealth  in  property  of 
about  $1,500  per  person; 
with  892  savings  banks 
and  725,000  depositors; 
a  billion  a  year  income 
from  farm  crops,  etc.,etc. 
Or  one  of  much  greater 
area  and  population  BUT 
much  smaller  individual 
prosperity  ? 


Rate  for 


Circulation 

5,000  Lines 

*Boone  News-Republican . 

. (E) 

3,287 

.0143 

Burlington  Hawkeje  . 

. (M) 

10,008 

.03 

Burlington  Hawkeye  . 

. (S) 

11,128 

.03 

Council  Bluffs  Nonpareil . 

..(EAS) 

15421 

.035 

Davenport  Times . 

. (E) 

23,754 

.06 

Des  Moines  Capital . 

. (E) 

58476 

.16 

Des  Moines  Sunday  Capital . . 

. (S) 

42426 

.10 

Des  Moines  Register  and  Tribune . 

..(MAE) 

104458 

.16 

Des  Moines  Sunday  Register . 

. (S) 

71440 

.14 

*lowa  City  Daily  Press . 

. (E) 

3466 

.02 

Mason  City  Globe  Gazette-Times . 

. (E) 

S,682 

.03 

Muscatine  Journal  and  News-Tribune.. 

. (E) 

7430 

.025 

Sioux  City  Journal . 

. (E) 

52420 

.08 

Sioux  City  Journal . 

. (S) 

27,725 

418 

*Ottumwa  Courier  . 

. (E) 

12461 

4135 

Waterloo  Evening  Courier . 

. (E) 

14,7S1 

.04 

Government  Statements,  October  let,  ISIS. 
*A.  B.  C.  Report,  October  1st,  ISIS. 
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MAIL  ORDER  ADVERTISING 


For  some  time  the  big  mail  order  concerns 
have  been  turning  their  attention  to  the  big 
cities,  and  to  the  winning  of  these  major 
markets  through  newspaper  advertising  in  com¬ 
petition  with  the  advertising  of  the  department 
stores. 

The  executives  of  the  metropolitan  newspapers 
realize  that  there  is  presented  in  this  situation 
an  issue  which  must  be  met,  and  yet  one  whose 
proper  solution  offers  tremendous  difficulties. 

Having  in  mind  the  experience  of  the  country 
stores  in  competition  with  the  great  mail  order 
houses — an  experience  which  has  had  a  blighting 
effect  on  community  prosperity — it  is  easy  to 
foresee  the  effects  of  an  in\asion  in  force  of  the 
big  cities. 

In  some  cities  of  the  Middle  West  the  issue  has 
already  come  to  a  head,  and  some  newspapers 
have  refused  to  carry  the  mail  order  copy.  It  is 
recognized  that  some  common  policy  should  be 
adopted  by  the  big  city  newspapers,  and  yet 
opinion  among  executives  as  to  the  nature  of 
such  policy  is  sharply  divided. 

The  business  manager  of  a  leading  American 
newspaper,  who  does  not  wish  to  be  quoted,  gives 
the  following  opinion  to  Editor  &  Publisher  : 

“Mail  order  advertising  may  be  considered  un¬ 
desirable  from  the  standpoint  of  the  newspaper 
itself  in  that  it  is  used  to  build  up  a  mailing  list 
through  which  the  mail  order  concern  will  ulti¬ 
mately  become  independent  of  the  publication. 
The  ordinary  store  may  use  newspaper  advertis¬ 
ing  to  talk  to  the  readers  of  a  newspaper  and  to 
crowd  its  aisles  each  day  for  a  thousand  days, 
but  it  will  need  another  ad  in  the  newspaper  to 
talk  to  these  readers  and  get  its  crowds  on  the 
thousand  and  first  day.  The  national  advertiser 
must  continue  his  advertising  or  lose  his  invest¬ 
ment.  Big  mail  order  houses,  on  the  other  hand, 
establish  and  maintain  direct  mail  relations  in¬ 
definitely  with  every  customer  secured,  and  to 
that  extent  eliminate  the  need  of  continued  ad¬ 
vertising. 

“It  is  also  contended  that  newspaper  adver¬ 
tising  is  built  on  a  definite  system  of  merchan¬ 
dising  from  the  manufacturer  to  retailer  to  con¬ 
sumer,  and  that  the  mail  order  system  is  in  direct 
conflict  with  this.  Theoretically,  newspapers  are 
committing  economic  suicide  by  building  up  mail 
order  advertising.” 


ONCE  again  Editor  &  Publisher  is  pioneering 
in  the  field  of  service  to  both  publishers  and 
advertisers.  In  a  special  supplement  to  this  An¬ 
nual  Review  Number  is  carried  a  complete  list  of 
A.  B.  C.  newspapers,  together  with  the  substance 
of  the  A.  B.  C.  reports  for  each  paper.  For  the 
first  time  these  tabulations  present  the  statistics 
of  City,  Suburban,  Country,  Free,  Bulk,  etc.,  thus 
placing  before  the  advertiser  in  compact  form  the 
vital  A.  B.  C.  figures.  In  the  preparation  of  these 
lists  Editor  &  Publisher  has  had  the  cooperation 
of  Barbour’s  Advertising  Rate  Sheets.  In  the 
.Annual  Review  Number  of  a  year  ago  Editor  & 
Publisher  marked  progress  in  no  feeble  way  by 
presenting  a  list  of  all  of  the  English-language 
dailies  of  the  United  States,  with  their  circula¬ 
tions  and  advertising  rates.  That  was  the  open¬ 
ing  installment  of  a  full  programme  of  service, 
the  nature  of  which  our  readers  know.  The 
A.  B.  C.  feature  now  presented  is  the  presage  of 
a  host  of  good  things  to  come. 


Frank  I.  COBB,  who  sees  a  real  menace  to 
the  public  interests  in  the  flood  of  propaganda 
flowing  steadily  into  the  offices  of  the  newspa¬ 
pers,  finds  himself  strongly  supported  in  that 
contention  by  William  Randolph  Hearst,  who 
has  just  published  a  broadside  editorial  on  the 
general  subject  in  his  newspapers.  “What  good 
does  it  do,”  asks  Mr.  Hearst,  “to  have  editorials 
defending  the  right  of  free  speech  and  free  as¬ 
sembly,  such  as  the  World  and  we  had  on  our 
editorial  pages,  and  then  print  .  .  .  the  silly 
propaganda  articles  handed  us  from  prejudiced 
sources,  as  if  they  were  gospel  facts?’’ 


R  I  A.  L 


1920  NEWSPRINT  CONTRACTS 

The  leading  newsprint  manufacturers  of  the 
continent  have  entered  into  contracts  for 
1920  with  their  regular  customers  on  practi¬ 
cally  the  same  basis  as  to  tonnage  allotments 
which  obtained  in  1919.  In  but  a  few  instances 
has  the  1919  tonnage  been  reduced.  Prices  have 
in  most  instances  been  fixed  on  the  International 
Paper  Company’s  standard — $90  a  ton  at  the  mill, 
subject  to  revision  each  quarter.  One  company, 
the  Great  Northern,  is  to  sell  at  $80  a  ton.  A 
lew  companies  have  established  a  price  of  $98. 

These  facts  appear  in  special  telegrams  to 
Editor  &  Publisher  printed  in  our  last  issue.  From 
one  angle  these  reports  carry  a  note  of  cheer: 
it  would  seem  that  the  manufacturers  are  not 
planning  to  make  any  greater  diversion  of  paper 
to  the  spot  market  than  was  the  case  in  1919. 
Considering  the  greatly  advanced  contract  prices 
they  are  to  secure  the  speculative  market  loses 
some  of  its  drawing  ptfvs'er. 

Now  if  we  are  to  credit  the  statements  of  the 
manufacturers,  newspapers  having  contracts 
will  face  practically  the  same  problems  of  short¬ 
age  in  1920  which  made  1919  so  difficult  a  year 
for  them,  and  sent  so  many  of  them  to  the  auc¬ 
tion  market.  They  will  find  the  question  of  extra 
tonnage  just  as  baffling  as  in  the  past  year.  The 
outstanding  factor  of  difference  will  be  the 
higher  present  price  of  contract  tonnage.  This 
will  operate  to  put  a  curb  on  impulsive  buying 
of  extra  tonnage  at  fantastic  prices. 

The  situation  calls  for  a  closer  conformity  of 
consumption  to  assured  supply.  Unless  this  hap¬ 
pens  the  demoralization  of  1919  will  seem  trivial 
in  comparison  with  that  which  would  develop 
this  year. 


The  disclosures  as  to  the  piracy  of  American 
trade-marks  by  a  Portuguese,  and  the  proba¬ 
bility  that  he  will  be  permitted  to  hold  on  to  his 
stolen  property,  have  awakened  our  manufactur¬ 
ers  to  a  sense  of  a  real  peril.  In  spite  of  the 
fact  that  a  trade-mark  becomes  the  prbperty,  in 
many  foreign  countries,  of  the  first  registrant, 
our  business  men  have  been  too  little  interested 
in  export  trade  to  protect  themselves. 


SHALL  we  come  to  some  form  of  Federal  con¬ 
trol  of  newsprint?  The  question  is  in  all 
minds.  Any  answer  to  it  is  a  guess,  a  surmise. 
One  thing  is  sure :  The  smaller  dailies  are  going 
to  find  a  way  to  get  paper.  If  they  can’t  get  it 
otherwise,  they  will  bring  very  strong  pressure 
upon  the  Congress  for  intervention. 


■’HROUGH  days  of  change  and  chance  one 
^  service  feature  of  the  newspapers  retains  its 
old  usefulness  and  power — the  classified! 
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PERILS  OF  DISCUSSION 

New  accountabilities  face  those  who  wrii 
The  zealous  crusader  who  strikes  out 
and  left  at  things  which  seem  to  invite 
sure  will  hereafter  frequently  find  himself  in 
water.  And  it’s  all  due  to  prohibition  I 
For,  you  see,  the  Eighteenth  Amendment  is 
net  result  of  a  good  many  years  of  open 
free  discussion  of  the  status  of  John  Barleycd 
This  discussion  was  carried  on  with  as  little 
sideration  for  the  whisky  as  though  property 
vested  interests  were  not  involved  at  all.  Soi 
what  suddenly  the  impossible  happened  and  thi 
who  had  scoffed  at  what  they  believed  to  be  nd 
fanaticism  found  themselves  shipwrecked. 

Now  some  people  are  anxiously  asking  wlg| 
direction  the  next  great  reform  movement  is 
take — and  they  are  determined  to  hit 
promptly  and  hard  if  their  interests  demand. 

For  example,  there  is  coffee.  There  are  thi 
who  believe  this  popular  beverage  harmful, 
would  array  public  opinion  against  it.  In 
past  there  have  been  no  more  perils  involved 
discussing  the  effects  of  coffee  than  in  coinniei 
on  the  weather.  Not  so  now.  Criticize 
and  you  tread  on  the  toes  of  the  coffee  roast  J 
and  they  will  insist  on  knowing  by  what  ri  j 
you  presume  to  attack  and  injure  a  great  busini 
industry. 

They  have  a  publicity  director,  and  they  hii 
harnessed  the  clipping  bureaus  to  the  task  of 
nishing  them  with  everything  that  is  prim 
about  coffee — particularly  hostile  matter, 
what  penalties  await  ,those  who  incur  the  w 
of  the  roasters  does  not  appear,  but  doubtli 
they  will  fit  the  offense. 

And  if  writers  must  curb  their  ardor  for 
ring  up  discussion  about  coffee,  it  is  obvious  tl 
they  must  approach  the  subjects  of  tea  and 
bacco  with  equal  caution,  for  in  these  industrii 
too,  the  same  jealous  protection  of  private 
terests  exists.  Hazardous  times  are  these 
embattled  critics ! 
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’  WASTING  NEWSPRINT 

A  NATIONAL  advertiser,  whose  c.anipaii 
are  handled  by  an  agency,  tells  Edith 
Publisher  that  the  home  office  receit^. 
every  day  a  considerable  volume  of  newspapM 
mail  which  is  never  opened.  At  least  100  pouij 
of  newspapers  reach  the  waste  basket,  withi 
having  received  the  slightest  attention, 
course  of  every  week. 

.As  this  advertiser  explains  it,  the  selectioi 
mediums  and  the  checking  of  insertions  are 
tails  left  wholly  to  the  agency,  so  the  extra 
of  newspapers  going  direct  to  the  advert 
represent  waste  of  paper,  of  printing,  of  posi 
and  of  postal  service.  Of  course,  it  is  the  h((l 
of  the  publisher,  who  keeps  his  paper  going 
the  national  advertiser,  to  keep  in  close  to 
The  hope  is  vain.  It’s  a  busy  world,  and  curio 
on  the  part  of  a  business  man  as  to  what  » 
newspaper  of  a  distant  city  may  look  like  is 
keen  enough  to  induce  him  to  “take  a  look." 

It  would  seem  that  this  matter  of  free 
to  advertisers  still  serves  to  account  for 
stantial  total  of  waste.  Why  not  eliminate  ti| 
waste  entirely? 


IN 

F.  R. 


Hih 


Arthur  Brisbane  finds  it  hard  to  work 

any  sympathy  for  publishers  who  have 
newsprint  troubles — with  a  prospect  of  still  i 
to  come.  For  he  says,  in  a  letter  to  Ennfl^o  ha; 
Publisher  :  “The  newspaper  editors  of  the 
States  needed  to  be  scorched,  and  where  m 
papers  allowed  the  public  to  be  robbed  witl 
protest,  the  newspapers  themselves  will 
robbed  in  the  end.” 


TO  admit  that  “good  merchandise  is  scarce"' 

dicates  frankness  and  courage  in  an  ai^Pointi 
tiser.  Marshall  Field  &  Co.  make  the  stat 
Which  would  go  to  show  that  the  art  of  1^' 
advertising  still  thrives  in  the  big  Chicago  i 
tution. 
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PERSONALS 


Tom  DILLON,  formerly  editor  of  the 
Seattle  Post-Intelligencer  for  the 
fjw  years  and  formerly  managing 
editor  and  city  editor  respectively  of 
the  same  publication,  has  resigned  to 
U  become  publicity  manager  for  Ole 
§  Hanson,  former  Seattle  mayor,  now 
campaigning  the  United  States 
against  Bolshevism. 

M.  J.  Hutchinson,  managing  direc¬ 
tor  of  the  Edmonton  Bulletin,  has 
resigned  after  four  years  to  enter 
another  line  of  business.  Mr.  Hutch¬ 
inson  was  formerly  connected  with 
the  Regina  Leader. 

Joseph  E.  Morehead,  formerly  city 
editor  for  the  Colorado  Springs 
Gazette,  is  now  private  secretary  to 
Governor  Shoup. 

J.  Vernon  Mackenzie,  who  has  been 
on  several  Canadian  and  American  dai¬ 
lies  and  who  has  latterly  been  acting  as 
associate  editor  of  Maclean’s  Magazine, 
has  been  appointed  Canadian  Trade 
Commissioner  in  Glasgow.  Mr.  Mac¬ 
kenzie  is  a  graduate  of  Harvard  and 
was  in  the  air  service  in  France. 

*f|  John  Lewis,  who  has  been  for  thirty- 
seven  years  an  editorial  writer  on  the 
Toronto  Globe  and  the  Toronto  Star, 
has  been  appointed  editor  of  political 
literature  of  the  National  Liberal  organ- 
iization  in  Ottawa. 

.  1  Rollo  Ogden,  who  resigned  as  presi- 
.vfjdent  of  the  New  York  Evening  Post  on 
I  January  I,  remains  as  a  director  of  the 
llPost  and  will  continue  in  the  active  serv- 
of  the  paper.  Through  a  typographi- 
error  Editor  &  Publisher  on  Janu- 
■  1  announced  that  Mr.  Ogden  had 
IgiR-d  as  a  director. 

A.  C.  Jenkins  has  resigned  as  circula- 
manager  of  the  Birmingham  (Ala.) 
ilger  after  ig  years’  service  to  become 
^i^tant  business  manager  and  circula- 
manager  of  the  Spartanburg  (S.  C.) 
Herald.  Before  going  to  Birmingham, 
■Ir.  Jenkins  was  for  1 1  years  circulation 
anager  of  the  Chattanooga  (Tenn.) 
Mlimes. 

George  S.  McDowell,  former  presi- 
lent  of  the  Cuvier  Press  Club  of  Cin- 
„  Aimiati,  has  been  elected  a  life  member 
'  that  organization  in  recognition  of 
iis  services. 

Daniel  A.  Jones,  publisher  of  the 
embroke  (Ont.)  Observer,  has  been 
lected  mayor  of  Pembroke. 

Fred  C.  Veon,  general  manager  of 
;he  Detroit  Saturday  Night,  w'ho  went 
California  six  months  ago  for  a 
toAscation,  but,  instead  of  taking  it,  de- 
rioiMoted  his  time  to  The  Rural  World 
t  Si*nd  Western  Empire,  a  farm  journal 
twt  out  by  the  Los  Angeles  Express, 
finished  his  labors  with  that  pa- 
copver  and  will  finish  his  vacation  in 
sflalifornia. 

Harold  Hall  has  been  named  pub- 
iier  of  the  Indianapolis  Times. 
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IN  THE  EDITORIAL  ROOM 

F.  R.  Green,  assistant  city  editor  of 
Milwaukee  Journal,  has  been  made 
has  resigned  to  become  secretary 
editor  to  succeed  George  C.  Nuesse, 
die  Voters’  League. 

Walter  Bradford,  city  editor  of  the 
^ort  Collins  (Colo.)  Courier,  has  been 
^pointed  professor  of  journalism  in 
pe  University  of  Missouri. 

Miss  Corinne  Chisholm  has  been 
I  al^Pointed  children’s  editor  of  the 
att^P**“ta  Georgian  and  Sunday  Amcr- 
A  “children’s  editor’’  is  some- 
wing  new  in  Southern  newspapers. 


W.  F.  Payne,  veteran  news  editor 
of  the  Winnipeg  Free  Press,  was 
recently  presented  with  a  club  bag 
and  a  fountain  pen  by  his  confreres 
on  the  editorial  staff.  He  has  been 
with  the  Free  Press  for  thirty-five 
years. 

Earle  C.  Jameson,  a  well  known 
Huntington  (W.  Va.)  newspaper  man 
who  recently  returned  from  overseas, 
has  gone  to  Juneau,  Alaska,  to  edit 
the  Daily  Empire. 

Frederick  S.  Fox,  former  managing 
editor  of  the  Reading  (Pa.)  News 
Times,  is  the  new  secretary  to  Mayor 
J.  K.  Stauffer  of  Reading. 

Fred  T.  Laing,  of  Chelsea,  Mass., 
has  succeeded  R.  H.  Marden  as  city 
editor  of  the  Burlington  (Vt.)  News. 
Mr.  Marden  has  gone  to  Gadsden, 
Ala. 

Henry  A.  Weitschat,  assistant  city 
editor,  has  been  made  city  editor 
of  the  Detroit  Free  Press,  succeed¬ 
ing  Duke  Wellington,  resigned. 

John  H.  Dunnewind,  for  seven 
years  staff  correspondent  and  politi¬ 
cal  writer  on  the  Detroit  Free  Press, 
has  been  made  assistant  managing 
editor. 

Len  G.  Shaw,  of  the  Detroit  Free 
Press  Sunday  staff,  is  now  theatrical 
critic,  succeeding  the  late  George  P. 
Goodale. 

Herbert  George,  assistant  state 
editor,  has  been  made  state  editor, 
succeeding  Lowell  G.  Carr,  who  re¬ 
signed  and  has  resumed  a  course  of 
sociological  and  economis  studies  in 
the  University  of  Michigan.  Carr 
recently  fell  heir  to  sufficient  to  per¬ 
mit  saying  “goodbye”  to  newspaper 
work. 

H.  Leo  Murphy,  assistant  city  edi¬ 
tor  of  the  Philadelphia  Inquirer,  re¬ 
signed  last  w'eek  to  go  with  Hughes 
&  Dier,  Philadelphia  bankers. 

Tom  B.  Wheeler,  formerly  manag¬ 
ing  editor  of  the  Frederick  (Okla.) 
Daily  Leader,  is  now  night  editor  of 
the  Fort  Worth  (Tex.)  Record. 


WITH  THE  AD  FOLKS 

James  I.  Clarke,  service  manager 
of  the  National  Bank  of  Commerce, 
New  York,  has  been  elected  a  second 
vice-president  of  the  bank.  Mr. 
Clarke,  after  graduating  from  Cornell 
University,  did  several  years  of  news¬ 
paper  work,  most  of  it  on  the  New 
York  Sun,  before  going  to  the  bank 
in  1917  as  advertising  manager.  He 
was  assistant  director  of  publicity  in 
New  York  of  the  third  Liberty  Loan 
and  was  active  in  the  floating  of 
other  Liberty  bond  issues. 

Frank  B.  Wilson,  who  has  been 
doing  general  advertising  and  pub¬ 
licity  work  in  Columbus,  Ohio,  has 
opened  an  office  at  406  Central  Na¬ 
tional  Bank  Building.  He  will  de¬ 
vote  all  his  attention  to  general  ad¬ 
vertising. 

Guy  C.  Core,  for  the  past  two  years 
advertising  manager  of  the  Brisco 
Motor  Corporation,  Jackson,  Mich., 
has  been  made  advertising  manager 
of  the  Jackson  Motors  Corporation, 
also  of  Jackson. 

Benton  Hopkins,  formerly  with  the 
Austin  Company,  Cleveland,  has  been 
made  advertising  manager  of  the 
Denby  Motor  Truck  Company,  De¬ 
troit. 

G.  H.  Sherin,  until  recently  New 
York  manager  of  Lyddon  &  Hanford, 
Inc.,  Rochester  advertising  agency, 
has  been  appointed  space-buyer  of 
the  W.  A.  Patterson  Company,  Inc., 
of  New  York. 


PLACES  7«%  OF  ADS  IN 
NEWSPAPERS 


JOHN  C.  HINDLE,  space  buyer 
and  manager  of  the  contract  de¬ 
partment  of  the  Harry  Porter  Com¬ 
pany,  is  one  of  the  best  known  of 
New  York’s  army  of  advertising  men, 
and  is  a  strong 
advocate  of 
newspaper  a  d  - 
vertising,  as  is 
evidenced  by  his 
statement: 

“Seventy  per 
cent,  of  our 
business  is  news¬ 
paper  advertis¬ 
ing  and  during 
the  fiscal  year 
we  will  do  two 
and  a  half  million 
dollars’  worth. 
“Among  our  clients  who  are  using 
a  large  amount  of  newspaper  space,” 
continued  Mr.  Hindle,  “are  the  Inter¬ 
national  Consolidated  Chemical  Cor¬ 
poration  and  Nestle  food  Company. 
We  also  have  seven  book  accounts, 
which  use  newspapers — Harper’s  Ba¬ 
zaar,  Scribner  &  Sons,  Review  of  Re¬ 
views,  McKinley,  Stone  &  McKenzie, 
R.  W.  Caldwell  &  Co.,  and  the  Asia 
Publishing  Company. 

“Thomas  Leeming  &  Co.,  another 
of  our  clients,  uses  newspaper  adver¬ 
tising  exclusively,  while  Herbert  Roy- 
stone  advertises  LaMay  Face  Powder 
extensively  in  newspapers.” 

Mr.  Hindle’s  former  home  was  in 
Syracuse,  but  he  came  to  New  York 
to  attend  New  York  University, 
where  he  studied  business  psychology 
and  advertising.  He  was,  as  he  states 
it,  “born  and  brought  up  in  the  Lesan 
Advertising  Agency.”  and  was  space 
buyer  there  from  1913  to  1917. 


Benjamin  Akin,  former  director  of 
sales  and  advertising  for  the  Hessig- 
Ellis  Drug  Company  and  the  Muco 
Solvent  Company,  Memphis,  Tenn., 
has  been  appointed  advertising  man¬ 
ager  in  the  circulation  department  of 
the  International  Magazine  Company, 
New  York. 


L.  C.  Lincoln  has  been  appointed 
advertising  manager  of  the  Sonora 
Phonograph  Sales  Company,  New 
York,  relieving  Frank  J.  Coupe,  who 
will  devote  most  of  his  time  to  sales 
from  now  on. 

Harry  S.  Noel,  assistant  advertising 
manager  of  Eli  Lilly  &  Co.,  has  be¬ 
come  president  of  the  Indianapolis 
Advertising  Qub,  succeeding  Charles 
D.  Murta,  who  resigns  as  advertis¬ 
ing  manager  of  L.  Strauss  &  Co.,  to 
take  charge  of  advertising  for  the 
Hub  Store,  in  Baltimore. 

Thomas  I.  Crowell.  Jr.,  has  suc¬ 
ceeded  Miss  M.  S.  Harris  as  space 
buyer  for  Hoyt’s  Service,  Inc.,  New 
York.  Mr.  Crowell  was  graduated 
from  Yale  University  in  1916,  and 
then  served  several  years  in  the 
United  States  Army.  He  has  been 
with  the  Hoyt  organization  for  the 
past  year. 

A.  L.  Erickson  has  been  made  di¬ 
rector  of  the  art  department  of 
Armour  &  Co.,  Chicago,  succeeding 
R.  L.  Woods,  who  has  resigned  after 
thirteen  years  of  service  with  Armour 
&  Co.  to  join  the  Hawtin  Company, 
Chicago. 

E.  A.  Brooks  has  joined  the  staff  of 
the  First  National  Bank,  St.  Louis, 
upon  his  discharge  as  a  lieutenant 
commander.  United  States  Navy.  Mr. 
Brooks  has  been  an  active  member  of 
the  -Advertising  Club  of  St.  Louis  and 
used  advertising  extensively  to  obtain 
recruits  during  the  war. 

H.  C.  Sieck,  formerly  in  advertising 
and  promotion  for  the  Edison  Electric 
Appliance  Company  of  Chicago,  has 
joined  the  Botsford,  Constantine  & 
Tyler  Advertising  Agency,  Seattle. 
Prior  to  his  work  in  Chicago  Mr. 
Sieck  was  in  charge  of  the  merchan¬ 
dising  and  advertising  department  of 
the  Hotpoint  Electric  Company. 

Minerva  S.  Harris,  who  has  been 
manager  of  the  contract  department 
of  Hoyt’s  Service,  New  York,  for  the 
last  year  and  a  half,  has  resigned  and 
is  now  associated  with  Weil-Biow  & 
Weil.  Miss  Harris  was  with  Sherman 
&  Bryan  for  many  years  as  space- 
buyer. 

A.  G.  Elliott,  formerly  with  the 
H.  H.  Woodsman  Agency,  Indianapolis, 
has  recently  become  identified  with  the 
Atkinson-Deacon  Company,  Detroit. 


Fact^*  about  the  Haskin  Service 


G> 


The  Harrisburg  Patriot 
Kas  renewed  its  contract 
For  tKe  HasKin  Service- 
For  anotKer  year 

The  Haskin  Service  strikes 
a  person's,!  note  tKa^t 
lYve-kes  For  Friend^Kip 
between  a,  pa.per  a.nd  its’ 
re-h^-der^ 

Frederic.  <J  HasKirv 
WasKin^tori  D  C  will 
tell  you  tKe  price  and 
plan  For  your  paper 
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CHRONOLOGICAL  HISTORY  OF  1919 


IN  ADVERTISING  AND  AGENCY 
WORLD 

(Continued  from  Page  47) 

Hirsh,  Louis  J.,  appointed  advertising 
director  Bloomingdale  Brothers, 
New  York.  Dec  30. 

Hitch,  Frank  C..  appointed  advertis¬ 
ing  manager  Royal  Baking  Powder 
Company,  New  York,  succeeding  H. 
A.  La  Fetra,  retired.  Nov.  27.^ 

Holmes.  W.  H.,  appointed  advertising 
manager  Packard  Motor  Car  Com¬ 
pany,  Detroit.  March  31. 

Hopkins,  Benton,  appointed  advertis¬ 
ing  manager  Austin  Company, 
Cleveland.  April  7;  appointed  ad¬ 
vertising  manager  Denby  Motor 
Truck  Company,  Detroit.  Dec.  IS. 

Hopkins,  George  W.,  sales  manager, 
assumed  direction  Columbia  Graph- 
ophone  Company’s  advertising. 
New  York.  Dec.  15. 

Hopkins,  George  W..  Agency,  New 
Haven,  opened  branch  at  Hartford, 
Conn.  Dec.  31. 

Houser,  Alfred  C.,  appointed  adver¬ 
tising  and  sales  manager  Dashiell 
Motor  Company,  Chicago.  Dec.  15. 

Howard  -  Garfield  -  Gray  Advertising 
Agency  started  in  Detroit.  July  22. 

Howell,  C.  G.,  appointed  advertising 
manager  Gates  Rubber  Company, 
Denver.  July  1. 

Howland  &  Howland  succeeded  A.  W. 
Howland,  New  York.  March  8. 

Hunker,  A.  L.,  appointed  advertising 
manager  Buckeye  Furniture  Com¬ 
pany,  Toledo,  Ohio.  Dec.  18. 

Huntington,  R.  T.,  appointed  adver¬ 
tising  manager  Graver  Tank  Com¬ 
pany,  East  Chicago,  Ind.,  March  1. 

Hutchinson,  Oliver  S.,  appointed  in 
charge  of  sales,  service  and  advertis¬ 
ing  of  Hupp  Motor  Company. 
Detroit.  Jan.  1. 

Hutchinson,  Paul,  appointed  advertis¬ 
ing  manager  Brokaw-Egen  Com¬ 
pany,  St.  Louis.  July  31. 

Hutton,  Samuel  R.,  elected  a  director 
and  Oklahoma  City  manager  South¬ 
western  Advertising  Agency.  July 
1. 

Hyde,  Henry  M.,  joined  James  Keeley 
in  advertising  agency  business,  Chi¬ 
cago.  Dec.  15. 

Hyde,  S.  G.,  appointed  advertising 
manager  Buda  Company,  Harvey, 
Ill.  June  15. 

Hyman,  C.  S.,  appointed  advertising 
manager  Standard  Motor  Truck 
Company,  Detroit.  Dec.  15. 

Imrie,  James  M.,  opened  advertising 
agency  in  Toronto.  March  1. 

Irwin,  Seldon,  appointed  advertising 
manager  Whitaker-Glessner  Com¬ 
pany.  Oct.  16. 

Isaacson,  Charles  D.,  appointed  adver¬ 
tising  director  Goldwyn  Pictures 
Corporation,  New  York.  July  31. 

Izzard  Company,  W.  H.  Horsley  Com¬ 
pany  and  Hall  &  Emory  Agency, 
Portland,  Ore.,  combined  and 
opened  Chicago  office.  Sept.  10. 

Jackson,  Clarence  S.,  became  advertis¬ 
ing  and  sales  manager  T.  F.  Moore 
Company,  New  York.  Feb.  22. 

Jackson,  C.  W.,  elected  secretary  E. 
T.  Gundlach  Company,  Chicago. 
July  30. 

Jennings,  H.  S.,  appointed  director  de¬ 
partment  costs  and  prices  of  pack¬ 
age  goods  Morgan,  Tuttle  &  Jen¬ 
nings  Agency,  New  York.  Dec.  15. 

Johnson,  L.  D.,  appointed  secretary 
F.  A.  Gray  Advertising  Company, 
Kansas  City,  Mo.  Dec.  15. 

Johnson,  Read  &  Co.,  succeeded  Tur¬ 
ner  Advertising  Company  in  Chi¬ 
cago.  June  18. 

Jones,  Fred  W.,  appointed  advertising 


manager  Holt  Manufacturing  Com¬ 
pany,  Peoria,  Ill.  July  31. 

Jones,  L.  B.,  advertising  director  East¬ 
man  Kodak  Company,  Rochester, 
N.  Y.,  elected  president  Audit 
Bureau  of  Circulations.  Feb.  26. 

Kaumann  Advertising  Service  organ¬ 
ized  in  Minneapolis.  Oct.  15- 

Katz,  Joseph,  appointed  Baltimore 
representative  Ruthrauff  &  Ryan 
Agency,  New  York.  Dec.  30. 

Kaufman,  Charles  K.,  appointed  ad¬ 
vertising  manager  duPont  Chemical 
Company,  Wilmington,  Del.  Sept.  7. 

Kay,  J.  Roland,  Advertising  Company, 
Chicago,  opened  offices  in  Tokio  and 
Sydney.  Jan.  1;  named  Henri  Jegu 
resident  Paris  manager.  Feb.  22. 

Keeler,  Floyd  Y.,  appointed  assistant 
to  vice-president  Frank  Seaman, 
Inc.,  New  York.  Sept.  1. 

Keene,  C.  T.,  resumed  advertisement 
management  Calumet  Baking  Pow¬ 
der  Company,  Chicago.  March  1. 

Keller,  Ralph  E..  appointed  Chicago 
manager  Frank  Seaman,  Inc.,  New 
York.  Jan.  1. 

Kelsey,  Fenton,  Company  organized 
in  Chicago  by  Fenton  Kelsey,  T.  B. 
Davies  and  others.  June  13. 

Kelsey,  T.  C.,  appointed  advertising 
manager  Curlee  Clothing  Company, 
Chicago.  Dec.  15. 

Kendall,  Paul  E.,  became  advertising 
manager  Long-Bell  Lumber  Com¬ 
pany,  Kansas  City,  Mo.  March  8. 

Kennedy,  I.  G.,  appointed  advertising 
manager  Computing-Tabulating-Re- 
cording  Company,  New  York.  April 
17. 

Kilby,  Karl  E.,  appointed  advertising 
manager  Coleman  Lamp  Co.,  Wich¬ 
ita.  Oct.  7. 

Kingsbury,  Gordon  W.,  ad  manager 
Diamond  Salt  Company,  St.  Clair, 
Mich.,  elected  assistant  treasurer. 
March  4. 

Kline,  Matt,  appointed  advertising 
manager  Chicago  Runner  Clothing 
Company,  Racine,  Wis.  June  15. 

Kling,  Roy  A.,  Advertising  Company 
organized  at  Chicago.  Sept.  29. 

Kohn,  George  M.,  resigned  as  Atlanta 
manager  for  Cone,  Lorenzen  & 
Woodman  to  conduct  own  business. 
Oct.  29. 

Lachenmeyer,  Paul,  elected  secretary 
Herbert  M.  Morris  Ad  Agency, 
Philadelphia.  March  3. 

Landsheft  &  Smith  Advertising  Com¬ 
pany  organized  in  Buffalo,  N.  Y.,  by 
Raymond  Smith  and  A.  W.  Land¬ 
sheft.  Jan.  11. 

Lauck,  G.  M.,  appointed  advertising 
manager  American  Sugar  Refining 
Company,  New  York.  Feb.  9. 

Law,  Howard,  appointed  director  sales 
and  advertising  A.  H.  Fox  Gun 
Company,  Philadelphia.  Dec.  18. 

Law,  H.  B.,  resumed  advertising  busi¬ 
ness  in  Chicago.  Oct.  8. 

Lee,  W.  Henry,  appointed  advertising 
manager  Ellis-Jones  Drug  Com¬ 
pany,  Memphis.  May  5. 

Leininger,  Grace  C.,  appointed  adver¬ 
tising  manager  National  Bank  of 
Commerce,  Fort  Worth,  Tex.  Dec. 
15. 

Leiter,  O.  C.,  appointed  advertising 
manager  J.  L.  Bowman  &  Co.,  Port¬ 
land,  Ore.  May  15. 

Levin,  Charles  D.,  Inc.,  New  York, 
opened  Paris  office.  May  15. 

Liberty  Advertising  Agency  establish¬ 
ed  in  New  York  by  Frank  Grandin. 

Lill,  H.  L,  appointed  business  man¬ 
ager  Chambers  Advertising  Agency, 
New  Orleans.  Nov.  15. 

Lincoln,  L.  C.,  appointed  advertising 
manager  Sonora  Phonograph  Com¬ 


pany,  Mew  York.  Dec.  29. 

Lindsay,  C.  M.,  appointed  manager 
advertising  promotion  Edison  Elec¬ 
tric  .Appliance  Company,  Chicago. 
Feb.  6. 

Little,  Edward  C.,  made  St.  Louis 
representative  Woodwards,  Inc., 
New  York  and  Chicago.  March  1. 

Livingston,  Jules,  appointed  sales  and 
service  manager  Wylie  B.  Jones 
Agency,  Binghamton,  N.  Y.  Dec.  18. 

Logan,  Thomas  F.,  Advertising  Agen¬ 
cy  established  in  New  York.  Sept.  1. 

Losey,  V.  M.,  appointed  advertising 
manager  Kabo  Corset  Company, 
Chicago.  July  31. 

Louchard,  L.,  Agency  started  in  Dal¬ 
las,  Tex.  Nov.  17. 

Lowry,  Robert  C.  and  Oren,  opened 
ad  agency  in  Dallas,  Tex.  March  23. 

Lydiatt,  W.  A.,  started  checking  serv¬ 
ice  on  advertising  carried  by  Cana¬ 
dian  newspapers  in  Toronto.  March 
18. 

McAllister,  Malcolm,  started  own  ad¬ 
vertising  agency  in  Salt  Lake  City. 
April  1. 

McCahill,  Charles  F.,  became  partner 
in  Tucker  Agency,  New  York.  July 
24. 

McCarthy,  Terrell  T.,  started  adver¬ 
tising  agency  in  Los  Angeles.  March 
15. 

McClure,  W.  Frank,  became  advertis¬ 
ing  manager  Fort  Dearborn  Na¬ 
tional  Rank,  Chicago.  May  3. 

McCollum,  J.  A.,  appointed  advertis¬ 
ing  manager  Traffic  Motor  Truck 
Corporation,  St.  Louis.  Aug.  14. 

McDonald,  C.  P.,  elected  vice-presi¬ 
dent  and  chief  of  plans,  sales  and 
service  Frank  Presbrey  Company, 
New  York.  Feb.  6. 

McEndree,  H.  G.,  elected  secretary 
Collins-Kirk  Agency,  Chicago.  Sep.6. 

McGuire,  Clarence  V.,  appointed  sales 
and  advertising  manager  Carlisle 
Cord  Tire  Company,  Andover,  Mass. 
June  19. 

McLeod  &  Hone  Advertising  Agency 
started  in  Rochester,  N.  Y.  July  20. 

MeShane,  John  H.,  appointed  adver¬ 
tising  manager  Nestle’s  Food  Com¬ 
pany,  New  York.  Feb.  8. 

MacDonald,  Donald  J.,  became  secre¬ 
tary  and  business  manager  Greig  & 
Ward,  Chicago.  Oct.  23. 

Mackay,  John  A.,  and  A.  P.  Van  Bu- 
ren  opened  advertising  agency  in 
Calgary,  Alta.  March  15. 

MacLean,  N.  L.,  appointed  copy  di¬ 
rector  Klau-van  Pietersom-Dunlap 
Agency,  Milwaukee.  June  1. 

MacMartin  Agency,  Minneapolis,  be¬ 
came  a  corporation.  March  1. 

Madden,  H.  T.,  elected  vice-president 
Betting-Thompson  Company.  St. 
Paul,  Minn.  Dec.  4. 

Maloney,  Josiah,  elected  vice-president 
Hower  Advertising  Agency,  Denver. 
Jan. 

Manke,  Edward  H.,  appointed  adver¬ 
tising  manager  Cornell  Wood  Prod¬ 
ucts  Company,  Chicago.  April  15. 

Mann,  E.  W.,  elected  vice-president 

H.  K.  McCann  Company,  New  York. 
Oct.  1. 

Manternach  Agency,  Hartford,  Conn., 
established  Buffalo  office.  Sept.  6. 

Marks,  Oliver  L.,  resigned  as  man¬ 
ager  Brandt  Agency,  Chicago,  to  be¬ 
come  publishers’  representative  in 
that  city.  Dec.  25. 

Martiniere  Ad  Agency  established  in 
Columbus,  Ga.,  by  A.  F.  Kunze  and 
others.  Oct.  21. 

Mathes,  James  H.,  appointed  N.  Y. 
manager  N.  W.  Ayer  &  Son.  Sept.  9. 

Matthews,  B.  W’.,  elected  a  director 
Joseph  Richards  Company,  New 
York.  April  4. 

Mattocks,  Norton,  appointed  advertis¬ 
ing  manager  Klearflax  Linen  Rug 
Company,  Duluth.  July  24. 


Mauzy,  William  H.,  appointed  spacj 
buyer  and  service  manager  H.  Wj]. 
ton  Heegstra  Agency,  Chicago 
Feb.  1. 

Meehan,  Francis  X.,  appointed  advtt. 
tising  manager  Walter  H.  Zelnicko 
Supply  Company,  St.  Louis.  May  21 

Meek,  Samuel  W.,  appointed  assistatt 
to  president  Hoyt’s  Service,  Not 
York.  June  1. 

Merkel,  H.  A.,  appointed  advertisinj 
manager  Racine  Rubber  Companj, 
Racine,  Wis.  June  15. 

Meyer,  John  L.,  made  advertisiii| 
manager  National  Oats  &  Corj 
Mills  Company,  St.  Louis.  Jan.  2 

Meyers,  Charles  A.,  appointed  advtr. 
tising  manager  Morris  &  Co.,  Chi. 
cago.  March  1. 

Miller,  D.  B'.,  appointed  advertising 
manager  Cleveland  Cadillac  Coin 
pany.  Oct.  1. 

Miller,  Fred  W.,  appointed  advertis- 
ing  manager  Ed  V.  Price  &  Co. 
Chicago.  March  1. 

Milnor,  Winfield,  appointed  advertis¬ 
ing  manager  Arlington  Works  of  E 

I.  duPont  deNemours  Company 
Wilmington,  Del.  Feb.  8. 

Moffatt,  Edward  S.,  became  advertis- 
ing  manager  Universal  Film  Cot 
poration.  New  York,  succeeding  Nr 
G.  Rothstein.  Nov.  1. 

Moister,  G.  W.,  placed  in  charge  at 
vertising  for  Old  Hickory  Char 
Company,  Martinsville,  Ind.  Marc; 
11. 

Monroe,  Clarence  J.,  appointed  ar 
director  E.  P.  Remington  Agency 
Buffalo,  N.  Y.  Sept.  9. 

Monroe  Advertising  Service  static 
in  Denver  by  R.  E.  Roeschlaub  an 
O.  M.  Morris.  Dec.  15. 

Mooney,  Robert,  became  preside: 
Dooley-Brennan  Company,  Chicagt 
Jan.  1. 

Moore,  Guy  C.,  appointed  advertising 
manager  Jackson  Motors  Corpora 
tion,  Jackson,  Mich.  Dec.  1. 

Morgan,  Tuttle  &  Jennings  succeede 

J.  W.  Morgan  Agency,  New  York 
W.  E.  Tuttle  and  H.  S.  Jenninj 
became  partners.  April  8. 

Morris,  Glenn  H.,  appointed  adverth 
ing  manager  Thomas  E.  Wilson  I 
Co.,  Chicago.  Nov.  1. 

Morse.  Charles  B.,  appointed  ad  niai 
ager  Packard  Motor  Car  Compaii 
of  New  York.  March  1. 
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Morse,  Ralph  D.,  appointed  adverm 
ing  manager  Maxwell-Ray  Cob] 
pany,  Milwaukee.  Sept.  30. 

Mowbray,  R.  C..  appointed  advertisini 
manager  Gage  Brothers,  Chicam 
May  1. 

Mower,  R.  C.,  appointed  advertisi 
manager  Futurist  Underwear  Co^ 
pany,  Chicago.  June  IS. 

Muller,  R.  Sykes,  Agency  was  estai| 
lished  in  Montreal.  Feb.  1. 

National  Publicity,  Ltd.,  organized 
advertising  agency  in  Montreal 
E.  Emery.  Dec.  20. 

Needham,  Maurice,  appointed  advfl 
tising  manager  Whyte  Rope  Co» 
pany,  Kenosha,  Wis.  June  1. 

Nemeyer,  Paul,  Agency  moved  fro< 
Charleston  to  Cleveland.  March ' 

Newell-Emmett  Agency  founded  . 

C.  D.  Newell,  Burton  Emmett 
others.  April  1. 

Nichols-Moore  Company  organized 
Chicago  by  D.  R.  Nichols  and  )• 
Moore.  Oct.  IS. 

Ollendorf,  C.  J.,  elected  secretaH 
treasurer  J.  A.  Snyder  Companj 
Chicago.  Sept.  30. 

Ordway,  Capt.  Warren,  appointed 
vertising  manager  Lamson  Co*j^. 
pany,  Boston.  July  1.  “ 

Orr,  T.  V.,  established  Gulf  Coast 
vertising  Agency,  DeFuniak  Sprial 
Fla.  Sept.  9. 
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Oswald,  I.  Jm  appointed  ad  manager 
Holeproof  Hosiery  Company  and 
Luxite  Textiles,  Inc.,  Milwaukee. 
March  1. 

Owen,  R.  V.,  appointed  advertising 
manager  Luminous  Unit  Division 
St.  Louis  Brass  Manufacturing 
Company,  St.  Louis.  Dec.  IS. 
Palmer,  H.  R.,  Agency  merged  with 
Potts-Turnbull  Advertising  Com¬ 
pany,  Kansas  City.  Nov.  11. 

Paris,  Daniel  E.,  appointed  Boston 
manager  Barton,  Durstine  &  Os¬ 
born,  New  York.  Dec.  28. 

Parkhurst,  H.  V.  L.,  appointed  produc¬ 
tion  manager  Frank  Seaman,  Inc., 
New  York.  June  13. 

Patten,  W.  F.,  made  advertising  man¬ 
ager  Sinclair  Oil  Company,  Chicago. 
March  10. 

Payne,  Burns  &  Smith  organized  by 
G.  Logan  Payne,  George  J.  Burns 
and  George  D.  Smith  to  succeed 
Eastern  office  G.  Logan  Payne  Com¬ 
pany.  Feb.  1. 

Peoria  Advertising  Company  organ¬ 
ized  in  Peoria,  Ill.,  by  H.  E.  Hobbs 
and  others.  April  26. 

Percy,  H.  S.,  appointed  advertising 
and  sales  manager  Neu-Metal  Com¬ 
pany,  New  York.  Sept.  1. 

Perry,  J.  P.  H.,  advertising  manager 
Turner  Construction  Company,  New 
York,  elected  a  vice-president.  July  1. 
Pettigrew,  G.,  appointed  advertising 
manager  Schoenbrunn  &  Co.,  Chi¬ 
cago.  April  4. 

Philadelphia  Advertising  Agency  or¬ 
ganized  by  Herman  Muller. 

Phillips,  J.  L.,  became  advertising  and 
promotion  manager  Liggett  Stores 
in  Canada.  Jan.  1. 

Pickens,  J.  E.,  appointed  advertising 
manager  Selden  Truck  Company, 
Rochester,  N.  Y.  Dec.  27. 

Pickett,  Harris  N.,  appointed  adver¬ 
tising  manager  Ohio  Trailer  Com¬ 
pany,  Cleveland.  July  24. 

Pollard,  J.  W.,  appointed  advertising 
and  sales  manager  Hessig-Ellis 
Drug  Company,  Memphis.  Dec.  26. 
Potts-Turnbull  Agency,  Kansas  City, 
opened  Omaha  branch.  Nov.  25. 
Pratt,  F.  W.,  advertising  manager 
Goodell-Pratt  Company,  Greenfield, 
Mass.,  elected  to  assistant  to  presi¬ 
dent.  June  1. 

Pratt,  V.  E.,  appointed  ad  manager 
McKesson  &  Roberts,  New  York. 
March  IS. 

Prince,  F.  W.,  appointed  manager  ad¬ 
vertising  department  Westinghouse 
Lamp  Company.  New  York.  Nov.  13. 
Piudden,  King  &  Prudden  organized 
in  New  York  and  Chicago  succeed¬ 
ing  Stevens  &  King  by  Harry  J. 
Prudden,  L.  C.  Prudden  and  Harry 
W.  King.  Feb.  8. 

Radoye,  Gilbert,  appointed  director 
advertising  Haynes  Automobile 
Company,  Kokomo,  Ind.  Nov.  IS. 
Rankin,  William  H.,  Company,  Chi¬ 
cago,  formed  working  alliance  with 
Charles  F.  Higham,  Ltd.,  London, 
and  opened  Pacific  Coast  offices  in 
Los  Angeles  and  San  Francisco. 
Nov.  11. 

Rappaport,  Louis  E.,  appointed  ad¬ 
vertising  and  sales  manager  M.  Mar¬ 
tin  &  Co.,  New  York.  April  15. 
Rwd,  George  H.,  elected  president 
Turner  Advertising  Company,  Chi¬ 
cago.  May  8. 

Record,  W.  N.,  elected  second  vice- 
president  Albert  Frank  &  Co.,  New 
York.  Oct.  14. 

eed,  C.  O.,  appointed  advertising 
manager  Sam  Tractor  Company, 
Janesville,  Wis.  June  1. 

Richards,  Joseph  A.,  New  York,  ap¬ 
pointed  ad  counsel  to  Government 
Bureau  of  War  Risk 
March  8. 


Insurance. 


Riddick,  William  M.,  appointed  ad¬ 
vertising  manager  Diamond  Hol- 
fast  Rubber  Company,  Atlanta,  Ga. 
Dec.  31. 

Right  Advertising  Company  incor¬ 
porated  in  Portland,  Me.,  by  A.  E. 
Anderson  and  others.  Oct.  14. 

Ring,  John,  Jr.,  Advertising  Com¬ 
pany  formed  in  St.  Louis.  Sept.  22. 

Robel  &  Bryant  succeeded  John  G. 
Robel,  Inc.,  Chicago,  George  H. 
Bryant  becoming  member  of  firm. 
Dec.  1. 

Robertson,  Elmer,  appointed  adver¬ 
tising  manager  Kirstein  Sons  &  Co., 
Rochester,  N.  Y.  June  10. 

Robertson,  I.  L.,  appointed  advertis¬ 
ing  manager  Thomas  E.  Wilson  & 
Co.,  Chicago.  April  1. 

Robertson,  R.  P.,  appointed  new  Seat¬ 
tle  office  Baranger-Weaver  Com¬ 
pany.  June  IS.  . 

Robinson,  W.  R.,  Agency,  New  York, 
started  by  William  R.  Robinson  and 
L.  W.  Blaser.  April  3. 

Roger  Business  Building  Service  es¬ 
tablished  in  Philadelphia.  Aug.  4. 

Rogers-Baker  Company  succeeded 
Rogers-Brett-Baker  Company  in 
Cleveland.  March  22. 

Rosenberg,  Louis,  appointed  advertis¬ 
ing  manager  Keystone  Tire  &  Rub¬ 
ber  Company,  New  York.  Jan.  2. 

Rosenstein,  S.  N.,  appointed  advertis¬ 
ing  manager  Art  Metal  Works,  New¬ 
ark,  N.  J.  July  1. 

Ross,  Penny,  Advertising  Agency  or¬ 
ganized  in  Chicago.  Sept.  16. 

Roth  Advertising  Service  organized 
in  Milwaukee  by  H.  A.  Roth.  June 
10. 

Rowell,  George  W.,  appointed  adver¬ 
tising  manager  Lloyd  Manufactur¬ 
ing  Company,  Menominee,  Mich. 
July  1. 

Ruebel,  D.  A.,  became  vice-president 
Chappelow  Agency,  St.  Louis.  May 
14. 

Rumpel,  P.  S.,  appointed  advertising 
manager  Hummel  &  Downing  Com¬ 
pany,  Milwaukee,  Wis.  April  30. 

Russell,  Allen  B.,  established  advertis¬ 
ing  agency  in  Wichita,  Kan.  June  10. 

Russell,  Frank  E.,  appointed  advertis¬ 
ing  manager  L^niversal  Auto  Com¬ 
pany,  Hartford,  Conn.  Oct.  16. 

Sachtleben,  A.  F.,  elected  vice-presi¬ 
dent  Frank  Presbrey  Company,  New 
York.  Feb.  6. 

Salisbury,  M.  D.,  appointed  advertis¬ 
ing  manager  Edison  Storage  Bat¬ 
tery.  Company,  Orange,  N.  J.  Sept. 
18. 

Sanger,  J.  W.,  re-commissioned  as 
trade  commissioner  for  U.  S.  Bu¬ 
reau  of  Foreign  and  Domestic  Com¬ 
merce,  to  undertake  advertising  sur¬ 
vey  of  Far  East  on  completion  of 
similar  South  American  investiga¬ 
tion.  June  26. 

Schmidt,  Joseph,  elected  vice-presi¬ 
dent  Blaine-Thompson  Company, 
Cincinnati.  March  IS. 

Schoen,  E.  L.,  appointed  advertising 
manager  Schloss  Brothers,  Chicago. 
July  24. 

Schweinberg,  Louis  P..  made  art  di¬ 
rector  Richard  S.  Rauh  Agency, 
Pittsburgh.  Feb.  8. 

Schweitzer,  William  H.,  .Agency  es¬ 
tablished  in  Trenton,  N.  J.  Sept.  15. 

Sebrec,  G.  O..  appointed  advertising 
manager  General  Fireproofing  Com¬ 
pany,  Youngstown,  Ohio.  Dec.  18. 

Seelye,  F.  A.  D.,  appointed  advertis¬ 
ing  manager  Packard  Motor  Com¬ 
pany,  Pittsburgh.  Oct.  2. 

Seelye,  Rrotherton  &  Brown  Agency. 
Detroit,  succeeded  Warren  O.  Seelye 
Agency,  Detroit. 

Semones,  A.  M.,  aopointed  advertising 
manager  Case  Plow  Company,  Ra¬ 
cine,  Wis.  April  20. 


Local  DaOy  Newspaper 

in  Indiana 

FATHER  READS  IT  because.  living  in  the  home  town, 
father  must  keep  abreast  of  the  local  news.  He  may 
read  a  big  city  paper — but  it  is  a  cinch  that,  whatever  he 
misses,  he  reads  the  home  newspaper  every  day. 

MOTHER  READS  IT  because  mother  must  know  about  the 
local  activities — the  society  news,  the  church  news,  yes — 
and  of  equal  importance,  the  store  news — for  mother 
spends  most  of  the  money,  and  spends  it  in  the  home 
town.  Therefore  mother  must  know  what  is  on  sale  in 
the  home  store. 

THE  GIRLS  READ  IT,  for  they  want  to  know  about  the 
people  they  know — about  the  parties,  about  the  engage¬ 
ments,  the  weddings,  the  local  news  of  all  kinds  for,  no 
matter  how  “sophisticated”  these  girls  seem  to  be.  no 
matter  how  they  simply  “dote”  on  big  city  stuff,  they  are 
primarily  interested  in  “home  town  stuff  ”. 

THE  BOYS  READ  IT  because  it  keeps  them  in  touch  with 
their  own  circle  of  activities.  The  local  baseball,  football 
and  basket  ball  clubs,  the  local  social  affairs,  the  local 
“doings”  of  all  kinds  are  the  really  big  things  with  the 
boys,  and  the  only  way  to  know  about  these  things  is  to 
read  the  home  town  newspaper. 

THESE  PEOPLE,  FATHER.  MOTHER,  THE  GIRLS 
and  THE  BOYS  are  the  people  YOU  Mr.  National 
Advertiser,  are  looking  for  to  be  YOUR  customers.  You 
do  not  expect  to  sell  them  DIRECT,  rather  you  expect 
to  sell  them  through  the  local  merchant  the  man  THEY 
know,  the  man  who  gets  HIS  business  through  the 
LOCAL  DAILY  NEWSPAPERS.  Travel  WITH 
him,  go  at  the  same  time  HE  goes.  Reach  the  same 
people  HE  reaches  and  in  the  same  way.  Use  Local 
daily  newspapers. 


THESE  DAILY  NEWSPAPERS  are  all  of  them  willing 
co-operators.  They  will  help  Y OU  and  help  your  local 
distributors.  They  cover  MIGHTY  GOOD  TERRI- 


TORY. 

Rata  for 
Circulation  SJMO  Lines 

Elkbart  Truth  . 

. (E) 

8,353 

.03 

Evansville  Courier  . 

. (M) 

22,897 

34 

Evansville  Courier  . 

. (S) 

20,535 

.04 

Fort  Wayne  Journal-Gazette.. 

. (M) 

29,230 

35 

Fort  Wayne  Journal-Gazette. 

. (S) 

28,000 

.05 

Indianapolis  News . 

. (E) 

110,552 

.18 

Indianapolis  Star  . 

. (M) 

85,448 

.13 

Indianapolis  Star  . . 

. (S) 

96,317 

.18 

Kokomo  Dispatch  . 

. (M) 

5,587 

315 

*Lafayette  Courier  . 

. (E) 

8,527 

.025 

*Lafayette  Journal . 

. (M) 

10,669 

.025 

La  Porte  Herald . 

. (E) 

3,472 

.0179 

Logansport  Pharos-Reporter  . 

. (E) 

6,809 

32 

Muncie  Press  . 

. (E) 

9,140 

.03 

Muncie  Star  . 

. (M) 

25,681 

.06 

Muncie  Star  . 

. (S) 

16,133 

.06 

Richmond  Item  . 

. (M) 

8,206 

.04 

Richmond  Palladium  . . 

. (E) 

11385 

.04 

South  Bend  News-Times . 

..(M&E) 

16,726 

.04 

South  Bend  News-Times . 

. (S) 

18,093 

.04 

South  Bend  Tribune . . 

. (E) 

18327 

.035 

Terre  Haute  Star . 

. (M) 

27334 

.05 

Terre  Haute  Star . 

. (S) 

19397 

.05 

•Terre  Haute  Tribune  . 

. (E) 

23,712 

.04 

•Terre  Haute  Tribune  . 

. (S) 

18884 

.04 

Vincennes  Capital  . 

. (E) 

1304 

31071 

Total  Daily  Circulation  and  Rate . 

432,917 

.13501 

Total  Sunday  Circulation  and 

Rate. . . . 

215359 

.42 

Total  Daily  and  Sunday . 

648,476 

135501 

GoTernment  Statements,  October  1st,  1919. 
*A.  B.  C.  Report,  October  1st,  1919. 
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Sewell,  H.  F.,  appointed  advertising 
manager  Northrop,  King  &  Co., 
Minneapolis.  June  1. 

Shafer,  S.  B.,  appointed  advertising 
manager  Art  Lamp  Manufacturing 
Company,  Chicago.  May  IS. 

Shafer  &  Nicar  Agency  founded  in 
Kalamazoo,  Mich.,  by  Paul  W.  Sha¬ 
fer  and  P.  L.  Nicar.  Oct.  16. 

Sharpe,  George  B.,  appointed  adver¬ 
tising  manager  Cleveland  Tractor 
Company.  March  31. 

Sheeler,  Roy  C.,  became  advertising 
manager  John  Lucas  &  Co.,  Phila¬ 
delphia.  March  15. 

Sherin,  G.  H.,  appointed  space  buyer 
W.  A.  Patterson  Company,  New 
York.  Dec.  30. 

Sherman  &  Bryan,  New  York,  elected 
William  Denny  vice-president.  Nov. 
13. 

Sholley,  S.  L.,  appointed  advertising 
manager  Babson  Statistical  Service, 
Wellesley  Hills,  Mass.  Sept.  15. 

Silberstein,  Alfred  J.,  organized  adver¬ 
tisers’  service  in  New  York.  Aug. 
13. 

Simmonds,  F.  M.,  became  copy  di¬ 
rector  Simmonds  &  Simmonds,  Chi¬ 
cago.  Dec.  18. 

Singleton  Agency,  Cleveland,  suc¬ 
ceeded  Singleton-Huntington  Com¬ 
pany.  April  11. 

Small,  S.  H.,  appointed  advertising 
manager  Hcssion  Tiller  &  Tractor 
Corporation,  Buffalo,  N.  Y.  June  2. 

Smith,  C.  H.,  appointed  advertising 
manager  Cable  Company,  Chicago. 
Feb.  26. 

Smith,  D.  C.,  appointed  advertising 
manager  Handknit  Hosiery  Com¬ 
pany,  Sheboygan,  Mich.  March  5. 

Smith,  H.  H.,  elected  second  vice-pres¬ 
ident  Green  -  Fulton  -  Cunningham 
-Agency,  Detroit.  June  30. 

Smith  &  Paris  succeeded  Barrett 
Smith  Agency,  Boston.  March  1. 

Smock,  Charles  E.,  appointed  adver¬ 
tising  manager  Eureka  Vacuum 
Cleaner  Co.,  Detroit.  April  5. 

Snowden,  G.  I.,  appointed  advertising 
manager  Archhold  Manufacturing 
Company,  Rochester,  N.  Y.  March 

15. 

Sorensen,  R.  A.,  elected  treasurer  Tur- 
ner-Wagener  Agency,  Chicago.  Sept. 

16. 

Southgate,  Harry,  made  advertising 
manager  U.  S.  Motor  Truck  Com¬ 
pany,  Cincinnati.  March  8. 

Southwestern  Advertising  Company 
established  by  Frank  MeVey  in  Wi¬ 
chita,  Kan.  -.Aug.  1;  absorbed  Rus¬ 
sell  Agency,  Kansas  City;  Hugh  Me¬ 
Vey  elected  president  and  A.  B. 
Russell  business  manager.  Oct.  29. 

Speyer,  George  W.,  appointed  mechan¬ 
ical  department  manager  Hoyt’s 
Service,  New  York.  June  1. 

Spicer,  John  T.,  advertising  manager 
Thermoid  Rubber  Company,  Tren¬ 
ton,  N.  J.,  promoted  to  sales  man¬ 
ager.  Dec.  15. 

Stavrum,  Thomson  &  Bennett,  Inc., 
Chicago,  changed  name  to  Stavrum 
&  Shafer,  Inc.  Dec.  4. 


tiyout  market 

The  Indianepolie  Radius  can  be  covered 
wilt)  minimum  expense.  It  is  dominated 
hy  one  paper  which  can  create  consumer 
demand,  and  command  dealer  and  jobber 
co-operation.  Try  out  your  product  in 
the  Indianapolis  Radius  through 

rm 

{NDIANApoliS  News 

Charter  Member  A.  B.  C. 

Foreign  Reprtseniativts 

Dan  A  Carroll.  Tribune  Bldg.,  New  York 
J.  E.  Luts,  First  Nat.  Bank  Bldg..  Chicago 


Stead,  Robert  J,  C.,  made  advertising 
director  Department  Immigration 
and  Colonization,  Canadian  Govern¬ 
ment,  Ottawa.  March  1. 

Stevens,  J.  F.,  appointed  copy  director 
Fred  M.  Randall  Company,  Detroit- 
June  1. 

Stevenson,  J.  E.,  appointed  advertis¬ 
ing  director  Ailing  &  Cory  Com¬ 
pany,  Rochester,  Buffalo  &  Pitts¬ 
burgh.  July  1. 

Sternfield,  Godley  &  Lewis  Agency, 
New  York,  succeeded  Sternfield  & 
Godley  Agency;  I.  S.  Lewis  became 
partner.  Feb.  1. 

Stinson-Gifford  Advertising  Company 
organized  in  St.  Louis.  Dec.  15. 

Stockman,  A.  M.,  resumed  advertising 
agency  in  New  York.  Feb.  1. 

Strieby,  C.  N.,  appointed  advertising 
manager  Fulton  Motor  Truck  Com¬ 
pany,  Farmingdale,  N.  Y.  March  1. 

Suedhoff,  Carl  J.,  Agency  established 
at  Fort  Wayne,  Ind.  Feb.  8. 

Sullivan,  Arthur  W.,  elected  director 
and  member  of  firm  Joseph  A.  Rich¬ 
ards  Company,  New  York.  March  1. 

Swann,  W.  B.,  became  vice-president, 
in  charge  production,  Charles  H. 
Touzalin  Agency,  Chicago.  Dec.  15. 

Sweeney  &  James  Agency  organized 
in  Cleveland.  Dec.  23. 

Sweitzer,  H.  E.,  appointed  advertis¬ 
ing  manager  Allsteel-equip  Com¬ 
pany,  Aurora,  Ill.  Sept.  22. 

Sw'eyd,  A.  M.,  elected  president  A.  M. 
Sweyd  Company,  New  York,  suc¬ 
ceeding  Charles  I.  Isaacson.  Nov.  18. 

Swiss,  S.  R.,  made  advertising  man¬ 
ager  Republic  Motor  Truck  Com¬ 
pany,  Alma,  Mich.  March  1. 

Tait,  John  L.,  elected  vice-president 
Fisher-Ruebel-Brown  Agency,  St. 
Louis.  Feb.  6. 

Taylor,  A.  B.,  appointed  vice-president 
and  director  merchandising  prob¬ 
lems  for  Charles  F.  W.  Nichols 
Agency,  Chicago.  June  4. 

Taylor,  N.  I.,  appointed  advertising 
manager  L.  A.  Young  Industries, 
Inc.,  Shelbyville,  Ind.  June  15. 

Thomas,  C.  M.,  appointed  advertising 
manager  Essenkay  Products  Com¬ 
pany,  Chicago.  July  1. 

Thompson  &  Smith  Agency  establish¬ 
ed  by  J.  C.  Thompson  and  Gordon 
Smith  in  Los  Angeles.  Oct.  1. 

Thornton  Perkis  Agency  organized  in 
Toronto.  Dec-  30. 

Toal  &  Co.  organized  as  advertising 
agency  in  Chicago  by  J.  H.  Toal. 
June  10. 

Tobin,  Richard  K.,  made  advertising 
manager  Kewanee  Manufacturing 
Company,  Niles,  Mich.  Jan.  25. 

Tomlinson,  E.  T.,  elected  vice-presi¬ 
dent  Doremus  &  Co.,  New  York. 
May  1. 

Tompkins,  N.  C.,  appointed  advertis¬ 
ing  manager  Creamery  Package 
Manufacturing  Company,  Chicago. 
Feb.  22. 

Trowbridge,  E.  C.,  appointed  West¬ 
ern  manager  O’Mara  &  Ormsbee. 
Aug.  15. 


YOU  KILL  TWO  BIRDS 

with  one  stone  when  you  adver¬ 
tise  in  the  Cleveland  Plain  Dealer 
because 

The  Plain  Dealer 

covers  Northern  Ohio  as  com¬ 
pletely  as  it  covers  Cleveland — is 
an  adequate  campaign  in  itself  to 
secure  distribution  and  good  will 
in  both  of  these  supremely  attrac¬ 
tive  territories. 


Turner,  Robert  A.,  became  part  own¬ 
er  and  vice-president  Connor  Agen¬ 
cy,  Denver.  July  17. 

Turner-Wagener  Company  organized 
in  Chicago  by  J.  H.  Turner,  F.  P. 
Wagener,  A.  A.  Gluck.  June  15. 

United  Advertising  Corporation  of 
Texas  incorporated  at  Dallas.  Aug. 
28. 

Vallandingham,  L.  E.,  established  ad¬ 
vertisers’  service  in  Des  Moines. 
April  15. 

Van  Patten,  Inc.,  New  York,  opened 
Chicago  office.  June  24. 

Year,  Charles  E.,  appointed  copy  di¬ 
rector  J.  Roland  Kay  Company,  Chi¬ 
cago.  April  20. 

Veazey,  Charles  M.,  appointed  West¬ 
ern  manager  Eison  Litho  Company. 
Dec.  15. 

Wadman,  Rex  W.,  Inc.,  formed  in 
New  York  as  consolidation  of  Rex 
Wadman  and  Don  T.  Hastings 
Agencies.  March  1. 

Wagner,  Webster,  appointed  copy  di¬ 
rector  Wales  Agency,  New  York. 
June  21. 

C.  E.  Walberg  made  director  sales 
promotion  and  foreign  advertising 
service  W.  H.  Rankin  .Agency.  Feb. 
22. 

Wallace,  George  N.,  appointed  account 
manager  Hoyt’s  Service,  New  York. 
June  20. 

Walsh,  L.  J.,  appointed  advertising 
manager  American  Optical  Com¬ 
pany,  Southbridge,  Mass.  June  1. 

Wands,  Berton  G.,  appointed  manager 
production  and  order  department 
Manternach  Agency,  Hartford, 
Conn.  Dec.  1. 

Warren,  W.  R.,  appointed  advertising 
manager  Sexton  Manufacturing 
Company.  Aug.  27. 

Waterbury,  Herbert,  established  agen¬ 
cy  in  Knoxville,  Tenn.  Aug.  31. 

Watts  &  Beutel  Agency  organized  in 
Atlanta  by  J.  R.  Watts  and  C.  R. 
Beutel.  June  14. 

Webber,  Miss  M.  G.,  appointed  adver¬ 
tising  manager  Fisk  Rubber  Com¬ 
pany.  Oct.  9. 

Weber,  J.  E.,  promoted  to  advertising 
management  Weber  Implement  & 
Automobile  Company,  St.  Louis. 
May  8. 

Weddell,  Justin  R.,  appointed  adver¬ 
tising  manager  Firestone  Tire  & 
Rubber  Company,  Akron,  O. 
March  1. 

Weinstock,  H.  M.,  established  adver¬ 
tisers’  service  at  Kenosha,  Wis.  Aug. 
27. 

West,  Bronson,  appointed  advertising 
manager  Griggs,  Cooper  &  Co.,  St. 
Paul,  Minn.  Dec.  18. 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 


QInprka 

Satlg  (Capital 


Sworn  GoTemment  Report 

for  6  Months  ending  Oct.  1,  1919 


33,137 


Its  nles  promotion  department  ia 
at  the  aerriee  of  advertisera.  And 


it  really  promotea. 


Ifember  A.  B.  C 


PubUsher. 


West,  Fred  C.,  appointed  advertisir.; 
manager  Banker  Furniture  Coe 
pany,  Toledo.  April  10. 

Western  Advertising  Company,  St 
Louis,  resumed  general  agency  scr 
ice  business.  Nov.  12. 

Wheeler,  Donald  B.,  elected  a  directi 
Barton,  Durstine  &  Osborn  Advei 
tising  Agency,  New  York.  July  21 

Whitaker,  Donald  F.,  advertising  mar 
ager  Acason  Motor  Truck  Coe 
pany,  Detroit,  promoted  to  assista;.. 
to  vice-president.  Dec.  30. 

White,  R.  H.,  appointed  Dayton  mar 
ager  Power,  Alexander  &  Jenki: 
Agency.  Oct.  1. 

Whittier,  L.  A.,  appointed  advertislq 
manager  E.  M.  Kahn  &  Co.,  Dalis 
Tex.  Dec.  15. 

Wiggin,  Paul  F.,  appointed  advcrtisic: 
manager  Emerson  Phonogra;' 
Company,  New  York.  Oct.  16. 

Wilberding,  J.  C.,  elected  vice-pres 
dent  Van  Patten,  Inc.,  New  Yor'. 
Jan.  25. 

Wilcox,  George  D.,  started  advertl 
ing  agency  in  Detroit.  July  24. 
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y  ing 


“One  Way  to  Save  Paper'’ 

'^ANNOUNCING  A  NEW  S&tlZ 
SERVCE”  JANUARY  Isl,  m\ 


“The  Schworm-Mandel  Pace  Deliver^ 
to  agencies;  safer  than  first  class  mailgi 
DIRECT  to  checking  dept,  manager  byKpo 
“personal  touch  service.”  Simple  in  ope  “  •’ 
ation,  and  costs  considerably  less.  NV 
paper  too  hig  or  too  small  to  use— preSt 
ably.  SPECIAL  RATE  OFFER  EXPr'- 
JANUARY  ISth.  Write 
at  once,  for  particulars. 
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by 
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ADVERTISING  RECORD 


4,732,042  Agate  Lines 
of  advertising  were  published  in  the 
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Vilkinson,  Herbert  B.,  appointed  art 
director  Frank  Presbrey  Company, 
New  York.  July  1. 

Villens.  Maurice,  appointed  sales  and 
advertising  manager  Sachs  &  Svo- 
boda  Art  Studios,  Chicago.  Dec.  23. 
Villiams,  Ralph  W.,  elected  managing 
director  Atlas  Agency,  N.Y.  March  1. 
Villoughby,  T.  F.,  made  advertising 
manager  H.  H.  Robertson  Co., 
Pittsburg.  April  2. 

Vilson,  Frank,  appointed  advertising 
manager  Scandinavian-American 
Bank,  Tacoma.  June  1. 
Vilson-Lawrenson,  F.  A.,  elected  vice- 
president  Prest-o-lite  Company, 
New  York.  Aug.  1. 
dinemuller,  George  W.,  started  adver¬ 
tisers’  illustration  service  in  New 
York.  Feb.  1. 

Ving,  Paul,  resigned  as  advertising 
manager  Empire  Cream  Separator 
Company,  Bloomfield,  N.  J.  Oct.  16. 
Vinslow,  W.  S.,  appointed  advertising 
manager  A.  M.  Collins  Manufactur¬ 
ing  Company,  Philadelphia.  Oct.  1. 
Volf,  Maurice,  appointed  advertising 
manager  Atlantic  Paint  Manufactur¬ 
ing  Company,  Minneapolis.  June  1. 
Vood,  Putnam  &  Wood,  Boston, 
opened  Baltimore  office.  July  15. 
Voodhead,  William  B.,  appointed  ad¬ 


vertising  director  Sperry  &  Hutch¬ 
inson  Company,  New  York.  Feb.  1. 

World  Wide  Advertising  Corporation 
organized  in  New  York  by  Emil  M. 
Scholz  and  Harry  A.  Ahern  to  rep¬ 
resent  publications  of  Far  East.  Dec. 
15. 

Worthington,  R.  I.,  appointed  general 
manager  Kirtland-Engel  Agency, 
Chicago.  Dec.  28. 

Wright,  E.  A.,  made  advertising  man¬ 
ager  Bemis  Brothers  Bag  Company, 
St.  Louis.  March  8. 

Wright,  R.  M.,  appointed  advertising 
manager  Scruggs-Vandervoot-Bar- 
ney  Company,  St.  Louis.  Dec.  15. 

Yepson,'  V.  L.,  advertising  manager 
National  Fireproofing  Company, 
Pittsburg,  promoted  to  second  vice- 
president.  Feb.  17. 

Young,  Edward,  appointed  sales  and 
advertising  manager  Lindner  Com¬ 
pany,  Cleveland.  June  15. 

Young,  R.  H.,  appointed  advertising 
manager  Stanley  Works,  New  Bri¬ 
tain,  Conn.  March  15. 

Zimmer,  W.  F.,  opened  advertising 
agency  in  Detroit.  Jan.  1. 

Zimmerman,  K.  L.,  appointed  adver¬ 
tising  manager  Henry  Disston  & 
Sons,  Philadelphia.  Dec.  20. 


NEWSPAPER  PRICE  CHANGES 


ilpena  (Mich.)  News — 10  to  15  cents 
by  carrier,  2  to  3  cents  on  street, 
Dec.  4. 

lUgusta  (Me.)  Kenebec  Journal — 2  to 
3  cents;  effective  Jan.  1,  1920.  Dec. 
31. 

.uburn,  N.  Y. — All  newspapers  to  3 
cents.  Oct.  30. 

altimore  News — Raised  price  Sun¬ 
day  afternoon  edition  to  3  cents. 
June  22. 

ath  (Me.)  Times — 2  to  3  cents;  ef¬ 
fective  Jan.  1,  1920.  Dec.  3. 
inghaniton  (N.  Y.)  Republican  - 
Herald — To  3  cents.  Oct.  20. 
irmingham  (Ala.) — The  three  local 
dailies  increased  retail  price.  News 
and  Ledger,  afternoon  papers,  go¬ 
ing  from  3  to  5  cents;  Sunday 
Ledger,  5  to  10  cents;  Sunday  News 
and  Sunday  Age-Herald,  7  to  10 
cents;  Daily  Age-Herald  remained 
at  5  cents;  Age-Herald  and  News 
carrier  price  increased  from  20  to 
25  cents  weekly;  News  and  Age- 
Herald  mail  rates  increased  from 
$9  to  $10  yearly,  and  Ledger  from 
$7  to  Dec.  13. 

ridgeport  (Conn.)  Herald — Reduced 
price  from  2  cents  to  1  cent.  April  28. 
inadian  $1  dailies  disappeared,  all 
subscription  rates  running  from  $2 
to  $7  by  mail,  with  only  9  dailies 
selling  as  low  as  1  cent.  May  15. 
monsburg  (Pa.)  Notes — Increased 
subscription  price;  effective  Jan.  1, 
1920.  Dec.  31. 

lyuga  County  (N.  Y.) — Newspaper 
publishers  voted  to  advance  prices 
February  1,  1920.  Dec.  15. 
wrleston  (W.  Va.)  Advertiser  and 
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Herald-Dispatch  —  Subscription  to 
20  cents  weekly;  mail  to  $9  yearly; 
street  to  4  cents.  Dec.  31. 

Cincinnati  Enquirer — Sunday  edition 
to  7c;  effective  Jan.  4,  1920.  Dec.  31. 

Cincinnati  (O.) — Publishers  advanced 
carrier  price  from  10  to  12  cents 
weekly.  Dec.  11. 

Dallas  (Tex.)  Dispatch — Subscription 
rate  advanced  to  10  cents  weekly; 
1  to  2  cents  on  street.  Dec.  1. 

Denver  (Colo.) — Times  increased  5 
cents  per  month  and  street  sale 
copies  1  cent;  News  increased  5 
cents  per  month;  Post  increased 
street  sales  price  1  cent.  Nov.  20. 

Detroit  Free  Press — Sunday  price  to 
10  cents;  effective  Jan.  4,  1920.  Dec. 
31. 

Detroit  News  —  Increased  Sunday 
price  from  8  to  10  cents;  effective 
Jan.  4,  1920.  Dec.  31. 

Detroit  Times — To  3  cents.  April  1. 

Dover  (N.  H.)  Democrat — Dec.  4. 

Elmira  (N.  Y.)  Star-Gazette — ^To  3 
cents.  Oct.  30. 

Excelsior  Springs  (Mo.)  Call — To  40 
cents  per  month.  Nov.  27. 

Fairmont  (W.  Va.) — Newspapers. — 
Dec.  1. 

Geneva  (N.  Y.  Daily  Times — To  3 
cents.  Oct.  30. 

U.  S.  Feature 
Service,  Inc. 

423  World  Building, 

New  York,  N.  Y. 

The  kind  of  service  you’ve  been 
looking  for.  Over  thie.  nundrwl  uid 
fifty  newspapers,  well  distributed 
throughout  the  United  States,  use  our 
service,  due  to  all  around  .fficimey 
and  a  lllwral  policy. 

Rotogravure  Supplement  in  prepara¬ 
tion. 

Join  Us  and  Enjoy  Our  Qusdity 
Sorvica  for  Nmvspapars. 
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S.  BLAKE  WnXSDEN 

Manulacfrara  and  PuMfshars 
Raprasantatlva, 

IMS  Heywortb  Boilding 
2S  E.  MndUoa  St.  CHICAGO 


Gloversville  (N.  Y.  Herald— To  $720 
yearly.  Dec.  31. 

Greenville  (Pa.)  Evening  Record — To 
3  cents;  12  cents  weekly.  Dec.  31. 

Hamilton  (Ohio)  Evening  Journal — 10 
to  12  cents  weekly.  1920. 

Hartford  (Conn.)  Post — Reduced  price 
from  3  to  2  cents.  June  4. 

Houston  (Tex.)  Chronicle  —  Raised 
subscription  price  $1  a  year  July  1 
and  another  $1  to  $9  yearly  effec¬ 
tive  Jan.  1,  1920.  Dec.  31. 

Indianapolis  Star — Sunday  edition  8 
to  10  cents.  Dec.  1. 

Indianapolis  Times — Reduced  price  to 
old  rate  of  10  cents  a  week  and  2 
cents  a  copy.  Jan.  11. 

Ithaca  (N.  Y.)  Journal — To  3  cents. 
Oct.  30. 

Kane  (Pa.)  Republican — To  15  cents 
weekly  by  mail  and  50  cents  month¬ 
ly.  Dec.  1. 

Kentucky  and  Tennessee  —  Reports 
show  many  newspapers  planning  to 
increase  subscription  prices  by  first 
of  1920.  Dec.  11. 

Little  Rock  (Ark.)  News  —  Reduced 
price  to  1  cent.  Feb.  15. 

Los  Angeles  Times — Raised  Sunday 
price  to  10  cents.  June  15. 

Los  Angeles  Examiner — Raised  Sun¬ 
day  price  to  10  cents.  June  15. 

Madison  (Ind.)  Courier — Subscription 

rates  increased  30-33)^%. 

Maine — State  Press  Association  meet¬ 
ing  at  Portland  urged  members  to 
advance  prices.  Oct.  11. 

Manchester  (N.  H.)  Union  and  Lead¬ 
er.  Dec.  26. 

Meadville  (Pa.)  Tribune-Republican — 
3  cents  a  copy;  $7  yearly  by  car¬ 
rier;  $4  yearly  by  mail  within 
county;  $5  yearly  outside  county. 
1920. 

Milwaukee  newspapers  to  2  cents 
daily;  Sunday  Journal  to  5  cents; 
Sunday  Sentinal  to  7  cents.  Jan  11. 

Montreal  Star — Raised  price  to  2 
cents.  March  17. 

Nashville  Banner — To  20  cents  week¬ 
ly  (7  days) ;  $7  yearly  by  mail. 
Feb.  1. 

New  Castle  (Pa.)  News — To  3  cents. 
Dec.  4. 


Kxazy  Kat 


The  Supreme  Jeeter 
of  Millions 

Makes  Millions  Laugh 

hternational  Feature  Serrice,  Ik. 
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FIRST 

A  Iways  -A  ccurately 

International  Netes  Service 
World  Bldg.  New  York 


New  Orleans — Item,  States,  Times- 
Picayune;  afternoon  3  cents  a  copy; 
morning,  5  cents;  Sunday,  5  cents; 
corresponding  increases  to  news¬ 
dealers,  carriers,  mail  subscribers, 
etc.  Nov.  17. 

New  York — Daily  papers  raised  Sun¬ 
day  prices  to  10  cents  out-of-town; 
effective  Jan.  4,  1920.  Dec.  22. 

New  York  Morning  Telegraph — In¬ 
creased  Sunday  price  to  8  cents. 
June  22. 

New  York  Evening  Telegram — In¬ 
creased  Sunday  price  to  5  cents. 
June  1. 

North  Carolina  and  South  Carolina — 
Reports  are  to  effect  that  many 
newspapers  increased  prices  or 
have  arranged  to  do  so  by  first  of 
1920.  Dec.  11. 

Oakland  (Cal.)  Tribune — Raised  Sun¬ 
day  price  to  10  cents.  June  15. 

Ohio  and  Lower  Michigan — Majority 
of  publishers  advanced  prices. 
Dec.  11. 

Oklahoma  City,  Okla. — All  newspa¬ 
pers.  Dec.  1. 

Pittston  (Pa.)  Gazette — To  3  cents. 
Dec.  15. 

Providence  (R.  I.)  News — To  2  cents. 
Dec.  15. 

Rochester  (N.  Y.)  Democrat  and 
Chronicle — Sunday  to  7  cents;  ef¬ 
fective  Jan.  4,  1920.  Dec.  31. 

San  Francisco,  Cal. — All  papers  ad¬ 
vanced  subscription  rates  15  cents 
per  month.  Nov.  27, 

San  Francisco  Chronicle — Raised  Sun¬ 
day  price  to  10  cents.  June  15. 

San  Francisco  Examiner — Raised  Sun¬ 
day  price  to  10  cents.  June  15. 

Scranton  (Pa.)  Scrantonian — 5  to  7 
cents.  Dec.  17. 

Seattle  Post-Intelligencer — Subscrip¬ 
tion  rates  advanced  10  cents  month- 

New  Era 
Features 

30  E.  42nd  St.,  New  York  City 

Forty  Leading  Papers 
Print  Our  Service 

Send  for  our  Headline  History 
of  the  World  War 

Time  and  Money 

Both  time  and  money  are 
saved  by  members  of  The  Asso¬ 
ciated  Newspapers  who  are  se¬ 
curing  a  most  effective  feature 
service  at  a  saving  over  former 
feature  expense.  Besides,  they 
are  building  up  for  themselves 
a  service  of  increasing  value. 

Write  or  wire  for  terms  of  member¬ 
ship.  Only  a  few  cities  now  open. 

The  Associated  Newspapers 

ITS  Broadway  New  York 


Children  Love 

Blanche  Silver's 
**  Good  Night  Stories/* 

Newspaper  Feature  Service,  he. 
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ly;  Sunday  edition  to  7  cents;  ef¬ 
fective  January  1,  1920.  Dec.  24. 

Seattle  Times — 3  to  S  cents  daily;  10 
cents  Sunday.  Sept.  9. 

Sharon  (Pa.)  Telegraph — To  3  cents. 
Dec.  4. 

Springfield  (O.)  Sun — Sunday  edition 
2  to  5  cents.  Sept.  7. 

Spokane,  Wash. — Subscription  rates 
of  all  newspapers  advanced.  Nov.  1. 

Syracuse,  N.  Y. — Sunday  papers  in¬ 
creased  price  from  7  to  8  cents. 
Dec.  29. 

Titusville  (Pa.)  Herald — Subscription 
price  to  15  cents  weekly;  yearly  to 
mail  subscribers  within  first  and 
second  zones,  $4;  outside  county, 
$5.  Dec.  1. 


Editor  &  Publisher 

Toledo  Times — Sunday  to  7  cents;  ef¬ 
fective  Jan.  4,  1920.  Dec.  31. 

Topeka  (Kan.)  newspapers — To  15 
cents  weekly  for  local  delivery;  by 
mail  to  $6  yearly.  Dec.  31. 

Urbana  (O.)  Daily  Democrat — To  15 
cents  weekly  by  carrier;  $5  yearly 
by  mail.  Dec.  15. 

Watertown  (N.  Y.)  Standard — To  3 
cents.  Oct.  30. 

Wausau  (Wis.)  Record-Herald.  — 
Dec.  4. 

Wilkes-Barre  (Pa.)  Independent — 5  to 
7  cents.  Dec.  17. 

Wichita  (Kan.)  Eagle — Carrier  price 
to  12  cents  weekly.  June  1. 

Youngstown,  Ohio — All  dailies  to  3 
cents ;  effective  1920.  Dec.  15. 


ASSOCIATION  ACTIVITIES 


Advertising  Affiliation  met  in  Buf¬ 
falo  and  elected  Sidney  E.  Wilson, 
Canton,  Ohio,  president.  March  28-29. 

AUb  ama  Press  Association  elected 
Oscar  M.  Duggar,  Andalusia  Star, 
president;  recommended  revision  of 
state  libel  laws.  July  15. 

American  Association  Advertising 
Agencies,  at  annual  meeting  in  Bos¬ 
ton,  urged  standardization  in  methods 
of  handling  advertising  by  newspa¬ 
pers  and  magazines;  elected  Harry 
Dwight  Smith,  Cleveland,  president. 
Oct.  15.  Executive  committee  met  in 
Chicago  and  defined  agency  service; 
predicted  banner  year  for  newspaper 
advertising  in  1919.  April  8.  Pre¬ 
sented  President  W.  H.  Johns  with 
rose  bowl  as  token  of  esteem  and  as 
memento  of  his  work  as  chairman  of 
Division  of  .Advertising  of  Committee 
on  Public  Information  during  war. 
Jan.  14.  .Appointed  Ccilin  Armstrong, 
New  York,  chairman  newspaper  com¬ 
mittee  for  1920.  Dec.  11.  New  Eng¬ 
land  Council  elected  S.  A.  Conover 
president.  Nov.  25.  F.  H.  Little  elect¬ 
ed  chairman  New  York  council.  July  1. 
Thomas  E.  Basham,  Louisville,  elected 
president  Southern  Council.  July  8. 

American  Association  Foreign  Lan¬ 
guage  Newspapers,  New  York,  passed 
to  management  of  Don  S.  Momand 
and  Frank  D.  Gardner  on  retirement 
of  Louis  Hammerling  as  president. 
March  3.  Richard  H.  Waldo,  general 
manager.  Nov.  1. 

American  Association  Teachers  of 
Journalism  elected  H.  F.  Harrington, 
University  of  Illinois,  president.  Oct. 
16-18. 

American  Journalists’  Association 

organized  with  Richard  L.  Stokes,  St. 
Louis  Post-Dispatch,  president,  as  re¬ 
sult  of  trend  toward  trade  union 
alliances;  aims  to  be  national  body  to 
protect  rights  of  members  and  has 
been  endorsed  by  many  prominent 
publishers  and  editors.  Oct.  8. 

American  Newspaper  Publishers’ 
Association  re-elected  Frank  P.  Glass, 
Birmingham  News,  president;  zone 
postal  system  was  condemned  and 
full  investigation  of  postal  carriage 
costs  and  fairness  in  newsprint  in¬ 
quiry  asked  of  Congress;  W.  F. 
Rogers,  Boston  Transcript,  elected 
chairman  advertising  bureau  coiji- 
mittee.  .April  25.  X’ictor  Rosewater 
appointed  chairman  postal  commit¬ 
tee.  .Aug.  27.  Held  special  convention 
in  New  York  to  consider  ways  and 
means  of  conserving  newsprint  paper. 
Nov.  12.  Advertising  bureau  opened 
western  office  in  Chicago.  Dec.  15. 
Howard  Davis,  New  York  Tribune, 
elected  treasurer  advertising  bureau. 
Dec.  20. 

American  Paper  A  Pulp  Association 

elected  George  W.  Sisson,  Jr.,  Rac- 


quette  Paper  Company,  Pottsdam,  N. 
Y.,  president.  Feb.  7. 

American  Press  Humorists’  Associa¬ 
tion  elected  Grif  Alexander,  Philadel¬ 
phia  Public  Ledger,  president.  June  28. 

Anglo-American  Press  of  Paris 
elected  Stoddard  Dewey,  New  York 
Evening  Post,  president.  Dec.  1. 

Arkansas  Press  Association  elected 
Louis  Spence,  Piggott  Banner,  presi¬ 
dent.  May  29. 

Associated  Ad  Clubs  of  Minnesota 

elected  Harry  Craddock,  Minneapolis, 
president.  March  20. 

Associated  Advertising  Clubs  of  the 
World.  at  annual  meeting  in  New  Or¬ 
leans,  elected  E.  T.  Meredith,  Suc¬ 
cessful  Farming,  Des  Moines,  presi¬ 
dent;  Miss  Jane  J.  Martin,  New  York, 
first  women  ever  elected  to  executive 
committee.  Sept.  25. 

Associated  Press,  in  annual  meet¬ 
ing  in  New  York,  welcomed  General 
Manager  Melville  E.  Stone  home  from 
France,  where  he  had  directed  A.  P.’s 
handling  of  peace  conference  news; 
Frank  B.  Nowes  re-elected  president. 
April  22. 

Association  of  Canadian  Advertisers 

re-elected  William  Mackay,  Lever 
Brothers,  Ltd.,  Toronto,  president. 
Jan.  22.  Elected  W.  C.  Betts,  of  S. 
Davis  &  Sons,  Ltd.,  Montreal,  presi¬ 
dent;  declared  for  smaller  advertise¬ 
ments  and  audited  circulations. 
Nov.  20-21. 

Association  Canadian  Advertising 
Agencies  elected  W.  B.  Somerset. 
McKim’s  Limited,  Montreal,  presi¬ 
dent.  July  1. 

Association  Foreign  Correspondents 
in  London  organized  with  Edward  P. 
Bell,  Chicago  Daily  News,  president. 
June  1. 

Association  of  National  Advertisers, 

meeting  in  annual  convention  at 
Lakewood,  N.  J.,  elected  J.  C.  Mc- 
Quiston,  Westinghouse  Electric  & 
Manufacturing  Company,  president; 
organized  number  of  local  chapters 
throughout  year.  Dec.  3-5. 

Audit  Bureau  of  Circulations,  at 
annual  convention  in  Chicago,  re- 


The  Test  Town  of  the  Country 
for  the  National  Advertiser 

Beloit, Wisconsin 

Beloit  employs  7500  highly-skilled, 
highly-paid  mechanics  in  thirty  fac¬ 
tories  whose  deposits  in  local  banks 
total  $7,000,000. 

Are  you  getting  your  share  of  this 
industrial  wealth? 

Beloit  has  one  paper — the  Daily  News. 
Circulation,  7,700.  Rate,  3^5  cents  per 
agate  line. 


for  January  15,  1920 

elected  L.  B.  Jones,  Eastman  Kodak 
Company,  Rochester,  N.  Y.,  president, 
and  Stanley  Clague  managing  direc¬ 
tor;  was  endorsed  as  tower  of 
strength  for  advertising;  by-laws  re¬ 
vised.  June  22. 

Big  Horn  Basin  Press  Association 

elected  L.  L.  Newton  of  Cody,  Wyo., 
president.  March  15. 

Buckeye  Press  Association  of  Ohio 
elected  James  S.  Gaskins,  Sabina, 
president.  March  1. 

California  Press  Association  elected 
Friend  W.  Richardson,  Berkeley  Ga¬ 
zette,  president  for  18th  successive 
term.  July  12. 

Canadian  Press  Association  reor¬ 
ganized.  Though  central  body  will 
be  maintained,  publishers  of  daily, 
weekly  and  trade  and  class  publica¬ 
tions  formed  separate  associations. 
M.  R.  Jennipgs,  Edmonton  Journal, 
was  elected  president  Daily  Newspa¬ 
per  Association,  with  John  Imrie, 
Toronto,  as  manager;  A.  E.  Calnan, 
Pictou  (Ont.)  Gazette,  elected  presi¬ 
dent  Weekly  Newspaper  Association; 
E.  Roy  Sayles,  Port  Elgin  (Ont.) 
Times,  elected  president  Canadian 
Press  Association.  Dec.  4.  Handled 
all  publicity  and  advertising  for 
successful  Victory  Loan.  Sept.  29. 
British  Columbia  &  Yukon  Division 
elected  J.  F.  Burd,  Vancouver  Prov¬ 
ince,  president.  Nov.  1. 

Capital  Select  Newspaper  Associa¬ 
tion  of  Georgia  opened  office  in  At¬ 
lanta.  March  8. 

Church  Advertising  Association, 

meeting  in  Philadelphia,  announced 
intention  of  spending  $250,000  adver¬ 
tising  churches;  Rev.  Aguila  Webb 
elected  president.  Dec.  27. 

Del-Mar-Via  Press  Association 
elected  S.  E.  Shanahan,  Easton  (Md.) 
Star-Democrat,  president.  Feb.  10. 

Egyptian  Daily  League  organized 
by  papers  south  of  Baltinfiore  &  Ohio 
Railroad  in  Illinois ;  A.  W.  Essick, 
DuQuoin,  president.  Dec.  15. 

Empire  Press  Union  accepted  invi¬ 
tation  of  Canadian  Press  Association 
to  hold  1920  meeting  in  Canada. 
March  3. 

Engineering  Advertisers’  Associa¬ 
tion  formed  in  Chicago  with  H.  L. 
Delander  president.  March  24. 

Georgia  Press  Association  elected 
J.  Kelly  Simmons,  McRae,  president. 
July  17. 

Georgia  Select  Newspaper  Associa- 


AN  AUTO  CENTRE 

Thousands  of  auto  owners  are  to  be 
found  among  the  residents  and  visi¬ 
tors  of  the  rSorth  Jersey  Shore  towns. 

The  annual  auto  show  for  this  part 
of  the  state  will  be  held  in  Asbury 
Park  this  year  from  March  13  to 
March  20. 

Manufacturers  of  automobiles  and 
automobile  accessories  will  do  well  to 
bear  in  mind  that  this  territory  is 
thoroughly  covered  by  the 

ASBURY  PARK  PRESS 
Evening  and  Sunday  Editions 
Member  A.  B.C.  Standard  Rate  Card 
Frank  R.  Northrup 
Special  Representative 

3*3  Fifth  Avenue,  New  York  City 

Association  Building,  Chicago,  Ill. 

J.  L.  Kinmonth,  Publisher. 

Asbury  Park,  New  Jersey. 


tion  organized  to  furnish  definite 
formation  on  newspapers  to  natioJL 
advertisers;  O.  W.  Passevant  g,  f 
Newman  elected  president.  Feb.  IsJS*"* 
Illinois  Circulation  Managers’ 
sociation  enlarged  to  cover  Indil ,  - 
and  Iowa ;  Edwin  F.  Gardner,  Elplj  ‘ 
Courier,  elected  president.  May?,!*'*’^ 
Illinois  City  &  Telegraph  Ed!io-!l 
Association  enlarged  to  cover  Illiak|  _ 
Iowa  and  Missouri;  Roy  CrihSal^^ 
Bloomington  (Ill.)  Pantagraph, 
ed  president.  July  29.  H  . 

Illinois  Democratic  Editorial 
ciation  organized  with  E.  E.  Caig" 
bell,  Alton,  president.  June  29.  • 


Illinois  Republican  Editorial  Ani 


harli 


Mid 


ciation  organized  with  A.  T. 

East  St.  Louis,  president.  June  25 1 
Indiana  City  Editors’  Ass-cis!',^i, 
elected  B.  H.  Hawkins  preside 
Jan.  18. 

Indiana  Editorial  Association  cbT... 

ed  G.  Homer  Hazen,  Boonville 

Feb.  15.  I**"* 


quirer,  president, 

Indiana  Republic  Editorial  A;: 
tion  elected  Fred  I.  King,  Wabai  ^  -j- 
president.  March  2. 

Inland  Daily  Press  Associatioi,C 
annual  meeting  in  Chicago,  deciij 
to  turn  main  efforts  in  1919  to  bui'  ,, 
ing  up  national  advertising  for  ntvj*'" 
papers ;  re-elected  A.  W.  Peteri^ 
Waterloo  (la.)  Courier,  presidr",, 
Feb.  18.  Urged  Government  to  iL  q 
tablish  news  service  facilities  acr-j 
Pacific  Ocean.  Oct.  16.  L..  . 

International  Circulation  hlar:njs 
Association  elected  James  McKendj 
New  York  World,  president;  pis 
newsboy  welfare  first  on  program 
ensuing  year’s  work.  June  13. 

International  Rotary  Clubs’ 
lishers’  Section  divided  into  daily 


al  n 


:vid 
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than  any  other  newspaper  it 
Westchester  County 
This  is  an  acknowledgement  ai 
its  power  that  the  advertissr^j^,] 
should  heed,  if  desirous  oi 
reaching  the  people  of  MouslV'*'" 
Vernon 
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ade  paper  groups;  M.  J.  Hutchin- 
n  Edmonton  (Alta.)  BuHctin,  elect- 
J  president  daily  section.  July  17-20. 
Interftate  Circulation  Manager*’ 
,^iation  elected  Fred  I.  Cook, 
Y*'^ffranton  (Pa.)  Republican,  president, 
cb.  26. 

Iowa  Asiociated  Advertising  Club* 

ected  C.  A.  Baumgart,  Des  Moines, 
csident.  Oct.  22. 

(ansa*  Editorial  Association  elect- 
Will  L.  Townsley,  Great  Bend 
ribune,  president.  Feb.  1. 

Maine  Daily  Newspaper  Publishers’ 
iiociation  elected  F.  B.  Nichols,  Bath 
,  president.  Jan.  18. 

Maine  Press  Association  elected 
arles  H.  Fogg,  publisher  Houlton 
imes,  president;  members  urged  to 
vance  prices.  Oct.  11. 

Michigan  Daily  Newspaper  Associa- 
B  adopted  recommendations  for 
her  prices  and  higher  advertising 
Dec.  12. 

■West  Newspaper  Advertising 
sagers’  Association  elected  H.  E. 
lerier,  Oklahoma  City  Oklahoman 
d  Times,  president.  Feb.  24. 
Minnesota  Editorial  Association 
cted  Asa  M.  Wallace,  Sauk  Center 
lerald,  president.  Feb.  22. 

Military  Tract  Press  Association  of 
iBois  elected  J.  E.  Dertinger  of 
shnell  president.  March  1. 
Mitsissippi  Press  Association  elect- 
0.  F.  Lawrence,  Grenada  Sentinel, 
esident.  June  IS. 

National  Association  Daily  News- 
iper  Advertising  Managers,  at  an- 

lal  meeting  in  Chicago,  pledged  aid 
saving  newsprint  paper;  empha- 
edthat  newspaper  advertising  rates 
c  too  low  for  cost  of  production; 
-elected  Harry  A.  Ahern,  New  York 
Tiling  Journal,  president ;  appointed 
riiianent  assistant  secretary  in 
vid  Carroll,  Chicago  Tribune.  Nov. 

President  Ahern  resigned  and 
s  succeeded  by  Rowe  Stewart, 
iladelphia  Record,  vice-president. 
IS. 

•tional  Association  of  Periodical 

iblithers  incorporated  in  New  York 
succeed  Publishers’  Advisory 
ard.  Nov.  3. 

ational  Editorial  Association  made 
of  Northwest  United  States  and 
Western  Canada;  elected  Edward 
'jrigbt,  Gallatin  (Tenn.)  News, 
>ldent.  Aug.  20.  George  T.  Hau- 
:h  appointed  field  secretary.  Aug.  4. 
ational  Press  Club,  Washington, 
cted  Mark  L.  Goodwin  president, 
c.  16. 

ew  England  Publishers’  Alliance 

:ted  William  H.  Dow,  Portland 
e.)  Express-Advertiser,  president, 
y  13. 

(w  Mexico  Press  Association  was 

ived  and  Nestor  Montoya,  of  La 
f  Americana,  Albuquerque, 

millj^ted  president.  Feb.  IS. 

Icwapaper  Departmental  Associat- 
Advertising  Clubs  of  World  set 
is  for  new  standards  of  practice 
handling  newspaper  advertising  at 
jnual  meeting  in  New  Orleans; 
iirlie  Miller,  Atlanta  Georgian  & 
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Perth  Amboy,  N.  J. 
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L&tCS  |llMt  Kapidir  Growing  City  In  East 
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American,  elected  president.  Sept.  22. 

Newspaper  Representatives’  Asso¬ 
ciation  of  Chicago  incorporated. 
April  4. 

New  York  State  Associated  Dailies 

elected  E.  C.  Van  Loan,  Hudson  Re¬ 
publican,  president.  Jan.  21. 

New  York  State  Circulation  Man¬ 
agers’  Association  elected  M.  J. 
Burke,  Brooklyn  Eagle,  president, 
and  voted  to  eliminate  wasteful  circu¬ 
lation  practices.  Oct.  21-22. 

New  York  State  Press  Association 
elected  Gardiner  Kline,  Amsterdam, 
president;  favored  charging  for  all 
political  publicity  as  straight  adver¬ 
tising.  June  28. 

New  York  Sun  Alumni  elected  Ed¬ 
ward  Riggs,  New  York,  New  Haven  & 
Hartford  Railroad,  president.  May  16. 

North  Carolina  Association  of 
Dailies  organized  as  state  auxiliary  of 
Southern  Newspaper  Publishers’  As¬ 
sociation;  E.  B.  Jeffress,  Greensboro 
News,  president.  Nov.  8. 

North  Carolina  Press  Association 
elected  J.  A.  Sharpe,  Lumberton  Ro- 
besonian,  president.  Aug.  1. 

Ohio  Association  of  Democratic 
Editors  organized  with  L.  M.  Smith, 
Bucyrus  Tribune,  president.  April  26. 

Ohio  City  Editors’  Association 
elected  Frank  G.  McCracken  of  Belle- 
fontaine  Examiner  president.  Jan.  17. 

Ohio  Select  List  elected  Col.  F.  S. 
VanGorder,  Warren  Chronicle,  presi¬ 
dent;  affiliated  with  A.  N.  P.  A.  Ad¬ 
vertising  Bureau.  Aug.  5. 

Oklahoma  Press  Association  elected 
J.  W.  Kaiser,  Chickasha,  president. 
June  2. 

Ontario  Legislature  Press  Gallery 

elected  George  A.  Martin,  Toronto 
Globe,  president  for  1919.  March  4. 

Ontario  Selected  Town  Newspapers 
formed,  with  Howard  Fleming  of 
Owen  Sound  Sun  president,  to  in¬ 
crease  volume  of  national  advertising 
carried  by  its  members.  March  5. 

Oregon  Newspaper  Conference  or¬ 
ganized  with  S.  C.  Morton,  St.  Helens 
Mist,  president.  May  3. 

Ozark  Pres*  Association  elected  W. 
A.  Black,  Mansfield  (Mo.)  Mirror, 
president;  joined  National  Editorial 
Association.  June  2. 

Pacific  Coast  Advertising  Agencies 
Association  organized  with  Frederick 
T.  Hyskell,  Portland,  Ore.,  president. 
July  8. 

Pacific  Coast  Circulation  Managers’ 
Association  organized  with  W.  J. 
Harrison,  Los  Angeles  Herald,  presi¬ 
dent.  Oct.  20. 

Parliamentary  Press  Gallery,  Ot¬ 
tawa,  elected  W.  A.  Wallis,  Toronto 
Mail  &  Empire,  president  for  1919. 
March  4. 

Pennsylvania  Associated  Dailies 

elected  E.  J.  Stackpole,  Harrisburg 
Telegraph,  president.  May  8.  Meet¬ 
ing  at  Harrisburg,  voted  in  favor  of 
higher  advertising  rates  and  higher 
selling  prices,  with  the  absolute  aboli¬ 
tion  of  “returns”  as  their  contribution 
to  newsprint  conservation.  E.  J. 
Stackpole  was  re-elected  president. 
Nov.  11. 
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Pennsylvania  Legislative  Corre¬ 
spondents’  Association  elected  H. 

M.  Andrews,  Harrisburg,  president. 
Feb.  1. 

Pennsylvania  State  Editorial  Asso- 
ciation  elected  J.  B.  Knepper,  Carne¬ 
gie,  president.  May  8. 

Publishers’  Association  of  American 
Press  in  Foreign  Languages  (German 
excepted)  organized  in  New  York, 
with  local  chapters  throughout  coun¬ 
try,  through  efforts  of  Gen.  Coleman 
duPont,  chairman  of  Inter-Racial 
Council  for  fostering  Americanism. 
Jacob  Ginsburg,  Philadelphia,  was 
elected  president.  Aug.  1. 

Six-Point  League,  New  York,  re¬ 
elected  Hugh  Burke  president.  June  6. 

South  Carolina  Press  Association 
elected  A.  B.  Jordan,  Dillon,  president. 
June  30. 

Southeastern  Advertising  Agencies 
Association  elected  Dillard  Jacobs, 
Atlanta,  president;  announced  plans 
for  expanding  into  national  body. 
July  10. 

Southern  California  Editorial  Asso¬ 
ciation  elected  Crombie  Allen,  On¬ 
tario  Report,  president.  Feb.  1. 

Southern  Newspaper  Publishers’ 
Association  held  most  notable  annual 
convention  in  its  history  at  Asheville, 

N.  C. ;  elected  J.  H.  Allison,  Fort 
Worth  Record,  president;  executive 
committee  of  S.  N.  P.  A.,  American 
Association  Advertising  Agencies 
and  farm  paper  owners  held  joint  ses¬ 
sion.  July  7-9.  Advertising  commit¬ 
tee  elected  A.  G.  Newmyer  chairman, 
succeeding  W.  G.  Bryan,  and  made 
plans  for  spending  $6,000  in  first  half 
of  1920  to  advertise  the  South;  will 
have  co-operation  of  Southern  Coun¬ 
cil  A.  A.  A.  A.  in  preparation  of  copy. 
Nov.  14.  Col.  Luke  Lea,  Nashville 
Tennessean  &  American,  appointed 
chairman  newsprint  conservation  and 
conciliation  committee,  succeeding 
Buford  Goodwin.  Dec.  16. 

Technical  Advertising  Men  formed 
association  at  meeting  in  Chicago, 
electing  E.  R.  Shaw,  of  Power  Plant 
Engineering,  chairman.  March  1. 

Texas  Editorial  Association  elected 
Louis  Blaylock,  Dallas,  president. 
Dec.  10. 

Texas  Press  Association  elected  Sam 
Fore,  Jr.,  Floresville,  president;  de¬ 
cided  to  establish  home  for  veteran 
newspaper  men.  June  18. 

Tri-State  Pres*  Association  of  Ar- 


NEW  HAVEN  REGISTER 

NEW  HAVEN,  CONN. 

27,400  Average 

Circulation  sunday 

Nearly  twice  as  much  a* 
its  nearest  competitor. 

IT  COVERS  THE  HELD! 


The 

Congregationalist 

reaches  weekly  over  twenty 
thousand  of  the  most  loyal  mem¬ 
bers  of  that  denomination.  It 
enjoys  the  distinction  of  being 
the  oldest  religious  paper  in  the 
country. 

14  Beacon  St.  Boston 


kansas  Tennessee  and  Mississippi, 

voted  to  provide  an  auxiliary  organi¬ 
zation,  with  a  field  secretary,  to  ob¬ 
tain  national  advertising  for  mem¬ 
bers;  elected  Guy  P.  Clark,  Clarksdale 
(Miss.)  News,  president.  March  8. 

United  Amateur  Press  Association 
elected  Roy  Arford,  Seattle,  presi¬ 
dent;  selected  Birmingham,  Ala.,  as 
1920  meeting  place.  Aug.  5. 

Vermont  Press  Association  voted  to 
erect  memorial  in  honor  of  Horace 
Greeley;  elected  W.  C.  Belknap,  Bel¬ 
lows  Falls  Times,  president.  March  7. 

West  Virginia  Select  List  Newspa- 
’per*  organized.  Feb.  15. 

Wisconsin  Daily  League  re-elected 
J.  L.  Sturtevant,  Wausau  Record- 
Herald,  president  ,and  favored  15 
cents  as  minimum  weekly  price  for 
daily  newspapers.  Oct.  15. 

World’s  Pres*  Congress,  scheduled 
for  Sidney,  N.  S.  W.,  November  11, 
1919,  was  called  off.  March  1. 

Wyoming  State  Press  Association, 
meeting  at  Worland,  declared  for  “in¬ 
tense  Americanism”  and  elected  W. 
H.  J.  Bowey,  Riverton  Chronicle, 
president.  Nov.  8. 


The  Boss  says : 

The  chap  who  said  “tomor¬ 
row  may  never  come,  etc.,” 
wasn’t  an  advertiser. 

®l«WcjiUiramian 

The  Evening  Newspaper 
Published  at  Fairmont,  W.  Va. 

Population  25,000— December  A.  B.  C. 
Circulation  5,363. 

Rsproseated  by  Robert  E.  Ward 

New  York  and  Chicago 


The  Circulation  of  the 

Oil  City  Derrick 

Oil  City,  Penna 

Reaches  a  greater  purchasing 
power  in  the  local  trading  terri¬ 
tory  than  any  other  publication. 
Member  Associated  Press 
Member  A.  B.  C. 
Authority  on  Oil  and  Gas 
Industry 

Representing  Foreign  Advertising 

Frank  R.  Northnip 
StJ  Fifth  Ave.,  New  York 

Associated  Bldg.,  Chicago,  III. 


New  Jersey’s  Greatest 
Morning  Newspaper 

THE  NEWARK  LEDGER 

For  six  days  la  the  week  we  are 
alone  in  our  field  of  moro  than  a 
million  roadors,  and  tbo 

SUNDAY  LEDGER 

Takoa  a  place  among  tbo  loading 
publicatiaas  of  tba  country. 

Dorothy  Dix  Helen  Rowland 
Associated  Pres* 


The  * 

Pittsburg  Press 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURG 
Member  A.  B.  C 

Foreign  Advortising  Ropraaontathrao 

Metropolitan  Tower,  People's  Gas  Bldg. 
I.  A.  KLEIN,  JOHN  GLASS. 
New  York.  Chicago 


Editor  &  Publisher  for  January  15,  1920 

SUPPLIES  4  EQUIPMENT 


-Alikin! 


For  Prompt  Servi 


SAX^E3 


EQUIPMENT  FOR  SALE 

Adv^rtlsemenU  under  this  clMSiAcatlon  thirtjr 
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Alden,  Henry  M.,  editor  Harper’s 
Magazine;  in  New  York.  Oct.  7, 

Alcorn,  George  H.,  New  York  publish¬ 
ers’  representative.  Aug.  25. 

Allen,  Ben,  Washington  correspon¬ 
dent  Cleveland  Plain  Dealer.  Sept. 
14. 

Altshuler,  Joseph  A.,  editor  Thrice-a- 
week  edition  New  York  World. 
May  5. 

Andrews,  Col.  Griffith  J.,  pioneer  Cali¬ 
fornia  newspaper  man ;  in  Los  An¬ 
geles.  July  23. 

Armstrong,  Fred,  widely  known  poli¬ 
tical  writer  for  Chicago  Daily  News. 
June  20. 

Astor,  Viscount  (William  Waldorf 
Astor),  former  owner  London  Pall 
Mall  Gazette,  Observer  and  other 
publications.  Oct.  19. 

Baker,  Thomas,  editor  first  Montana 
daily  newspaper,  Virginia  City  Post. 
Dec.  15. 

Bancroft,  John  S..  treasurer  and  gen¬ 
eral  manager  Lanston  Monotype 
Machine  Company,  Philadelphia. 
Jan.  29. 

Barry,  Thomas  J..  former  general 
manager  Detroit  Free  Press.  Oct.  9. 

Bartholomew,  William  H.,  pioneer 
photo-engraver.  Sept.  2. 

Bass,  Joseph  P.,  publisher  Bangor 
Commercial,  ^farch  27. 

Bliss,  Howard  F.,  president  Janesville 
(Wis.)  Printing  Company.  July  24. 

Bonney,  N.  P.,  editor  Jackson  (Miss.) 
Sentinel.  Aug.  25. 

Bradt,  George  M.,  publisher  Havana 
(Cuba)  Post.  Dec.  1. 

Braley,  Theodore  A.,  publisher  Bloom¬ 
ington  (Ill.)  Bulletin ;  in  Chicago. 
March  10. 

Brant,  David,  pulbisher  Iowa  City  Re¬ 
publican.  June  4. 

Brock.  Howard,  managing  editor  Bos¬ 
ton  Traveler.  Jan.  13. 

Brown,  D.  Russell,  former  publisher 
Providence  (R.  I.)  Evening  News. 
March  1. 

Call,  Edward  P.,  business  manager 
New  York  Journal  of  Commerce  and 
treasurer  A.  N.  P.  .\.  May  19. 

Callicot,  Theophilus  C.,  former  editor 
Albany  (N.  Y.)  Times  and  Albany 
N.  Y.)  Times  and  .\lbany  .\rgus. 
Nov.  28. 

Carey,  Frank  S.,  vice-president  Hart¬ 
ford  (Conn.)  Courant.  Dec.  5. 

Carter-Cotton,  F.  L.,  founder  Van¬ 
couver  (B.  C.)  News-.\dvertiser. 
Nov.  20. 

Cavaness,  J.  M..  noted  editor  Chan- 
ute  (Kan.)  Tribune.  June  13. 

Codrington,  F.  T.,  former  managing 
editor  Washington  Herald.  March 
21. 

Cook,  Sir  Edward  Tyas,  former  editor 
London  Westminster  Gazette;  in 
London.  Oct.  2. 

Copeland,  I.  S.,  president  Elmira  (N. 
Y.)  Gazette.  Feb.  6. 

Corbett,  Charles  C.,  founder  Provi¬ 
dence  (R.  1.)  Telegram.  Feb.  4. 

Covert.  John  Cutler,  former  editor 
Cleveland  Leader.  Jan.  14. 

Crowell,  Joseph  E.,  long  editor  Pater¬ 
son  (N.  J.)  Call.  Oct.  16. 

Danby,  Grover  C.,  circulation  mana¬ 
ger  N.  Y.  Evening  Mail.  March  14. 


Douglas,  William  J.,  general  manager 
Toronto  Mail  and  Empire.  Oct.  19. 

Drennan,  John  P.,  principal  owner 
Decatur  (Ill.)  Review.  June  18. 

Duneka,  Frederick  A.,  vice-president 
Harper  &  Brothers  and  well  known 
New  York  newspaper  man.  Jan.  24. 

Dupuy,  Jean,  director  Paris  Parisien. 
Dec.  31. 

Ellison  James  T.,  vice-president  Rich¬ 
mond  (V’a.)  Dispatch  Company;  in 
Richmond.  March  18. 

Emery,  W.  R.,  Chicago  advertising 
man.  March  13. 

Evans,  Frederick,  widely  known  news¬ 
paper  man  and  politician;  in  New¬ 
ark,  N.  J.  July  11. 

Finch,  Effingham  F.,  veteran  New 
York  advertising  man.  July  15. 

Flagg,  John  F.,  many  years  New  York 
correspondent  Philadelphia  Inquir¬ 
er.  Oct.  17. 

Fletcher,  Nicholas  A.,  president  John 
E.  Seelye  Advertising  Agency,  New 
York.  Jan.  14. 

Forrest,  James  R.  V.,  many  years 
editor  Montreal  Daily  Witness. 
Oct.  2. 

Font,  William,  business  manager  Fred¬ 
erick  (Md.)  News-Post.  April  2. 

Fuller,  Charles  H.,  pioneer  advertis¬ 
ing  agent;  in  Chicago.  July  21. 

Gerdine,  E.  B.,  of  N.  W.  Ayer  &  Son, 
Philadelphia.  Jan.  14. 

Given,  T.  Hart,  owner  Pittsburgh  Post 
and  Sun.  June  28. 

Goodcell,  James  H.,  a  founder  of  New 
York  Daily  Graphic;  in  New  York. 
April  14. 

Goodale,  George  P.,  noted  dramatic 
critic  Detroit  Free  Press.  May  7. 

Goodspeed,  William  P.,  business  man¬ 
ager  Buffalo  (N.  Y.)  Evening  News. 
Feb.  26. 

Gould,  George  H.  P.,  president  Gould 
and  Donnaconna  Paper  Companies. 
June  10. 

Gow,  William,  former  business  man¬ 
ager  Troy  (N.  Y.)  Press.  Oct.  1. 

Hager,  S.  W.,  publisher  Owensboro 
(Ky.)  Inquirer.  April  15. 

Halsey,  Francis  W.,  newspaper  editor, 
author,  historian  and  lecturer;  in 
New  York.  Nov.  24. 

Hamilton,  T.  H.,  long  editor  New 
York  Herald.  Nov.  15. 

Hanrahan,  John  E.,  type  machine  in¬ 
ventor;  in  Baltimore.  March  12. 

Hargreaves,  Walter  Raleigh,  United 
Press  writer  and  reporter;  in  New 
York.  Dec.  4. 

Hearst,  Mrs.  Phoebe  A.,  mother  of 
William  R.  Hearst;  at  Pleasanton, 
Cal.  April  13. 

Henry,  William  H.,  former  business 
manager  New  York  Herald.  June  10. 

Hewitt,  John,  long  president  Miehle 
Printing  Press  Company;  in  Chi¬ 
cago.  Oct.  14. 

Hinds,  Asher  C.,  former  newspaper 
man  and  noted  parliamentarian. 

Houssaye,  Henri,  many  years  manag¬ 
ing  director  Havas  News  Agency, 
Paris.  Sept.  25. 

Humphreys,  Dr.  Frederic  H.,  noted 
patent  medicine  advertiser.  Jan.  15. 

Jones,  Elmer,  business  manager  Den¬ 
ver  post.  Sept.  3. 


THE  CUSHMAN 


OFFSET  LINOTYPE  MOTOR 
Has  No  Equal 
for 

EFFICIENCY  SERVICE 

and 

STURDY  CONSTRUCTION 

We  want  to  five  you  the  benefit  of 
our  fourteen  years’  experience  in 
manufacturing  linotype  motors. 

Write  for  prices.  Address: 

CUSHMAN  ELECTRIC  CO. 

Concord,  N.  H. 

For  Sale 

Four  seven-column  chases,  one  double  chase, 
all  suitable  for  Cox  duplex  press.  Two  ot 
these  chases  are  four  outside  and  locking 
with  quoins  on  side  and  foot.  The  other  two 
arc  inside  chases,  locking  with  quoins  at  the 
foot  and  screws  on  the  side.  These  chases 
are  in  first-class  shape,  practically  as  good 
as  new.  Sentinel,  Winston-Salem,  N.  C. 

For  Sale 

Goss  semi-rotary  printing  press;  prints  8- 
pa^e,  7  column  newspaper  from  flatbed  using 
46-inch  rolls.  Produces  3,000  papers  com¬ 
plete,  folded,  in  one  hour.  Can  be  seen  in 
operation.  A  splendid  buy.  The  William 
Feather  Company,  Caxton  Building,  Cleve¬ 
land,  Ohio. 


Jones,  Wylie  B.,  advertising  agent, 

Binghamton,  N.  Y.  Jan.  27. 

Joost,  William  H.,  former  treasurer 

New  York  Journal  of  Commerce. 

Feb.  28. 

(Continued  on  Page  57) 

Gathered  at  Random 

With  Cornelius  Vanderbilt,  Jr.,  sav¬ 
ing  $12.50  a  week  out  of  his  $40  sal¬ 
ary  as  a  reporter  on  the  New  York 
Herald,  the  newsprint  supply  of  the 
country  under  mill  contract  to  a  se¬ 
cret  press  that  Jason  Rogers  is  comb¬ 
ing  the  country  to  find  and  the  loud 
howl  in  our  world  being  “conserva¬ 
tion,”  we  still  nursed  a  hope  but 
knew  full-well  that  some  day  about 
three  minutes  before  going  to  press 
we  would  be  pushed  to  this.  Think  of 
it!  But  with  new  jobs  to  the  right 
of  us  (our  classified  ads  are  noted 
as  result  producers)  and  opportunities 
above  us  (this  is  the  page  wise  men 
read),  this  can’t  last. 

We  know  how  indignant  you  are 
going  to  be,  and  we  thank  you  for 
looking  for  us.  Next  week  things  may 
be  different.  We  hope  so,  the  wife 
needs  shoes. 


TYPE 

Printers’ Suppli 
Machinery 

In  Stock  for  Immediate  Shipment 
Selling  Houses  conveniently  locti 

“American  Type  the  Best  in  Any  Ca, 

AMERICAN 
TYPE  FOUNDERS  C( 

Boston  Pirtfburth  Kansts 

New  York  Cleveland  Denver 
Philadelphia  I!>erroit  Los  i 

Baltimore  Chicago  San 
Richmond  Cincinnati  Portland  a 
Atlanta  St.  Louis  Spokane 
Buffalo  Minneapolis  Wlnniptf 


For  Sale 

Two  Hoe  Sextuple  Presses  wH 
two  folders.  Each  press  prim 
an  8-column  standard  sizentn 
paper,  is  in  good  condition  ai 
can  be  inspected  at  any  tin 
Hoe  Matrix  Rolling  Machin 
can  be  shipped  at  once. 

Walter  Scott  &  Comp 

Plainfield,  N.  J. 


Take  It  To 

POWER 

Open  24  hours  out  of 
The  Fastest  Engravers  i 
the  Earth 

Powers  Photo  Engraving  0 
IS4  Nassau  St..  Tribune  BIA 
New  York  City 


Printing  Plants  and  BuainaM 
BOUGHT  AND  SOLD 

Printers’  Outfitters 

American  Typefoundere*  Prodactt 
Printere  and  Bookblndera  MacM 
of  Every  Description 
CONNER,  FENDLER  A  CO 
N  Beekman  St.  New  York ' 


Wanted  to  Bu 

A  three  or  four  color 
press  ingfood  conditioaj 
Press  to  be  used  for 
comic  supplement 

Address  Box  B  549 
Care  of  Editor  &  Publisk^ 
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ASSIFIED  ADVERTISING  COLUMNS 

^  tk*  cUMiAad  columiu  of  Editor  A  Publlahor  jrou  mojr  And  a  barnr  for  onj 
fMiebanlcnl  equipment  for  which  you  have  no  prMont  noM.  A  "For  Solo”  ad  at 
ZfiBts  par  lino  may  thus  turn  into  cash  somsthina  which  now  marsly  roqiilrso  storaps 
L«ad  which  would  ho  of  roal  ssrvica  to  somehody  also. 


SITUATIONS  WANTED 

Ifonsats  under  this  classiAcatbm,  tan 
asr  line,  each  Insartion.  Count  six 
•a  tha  line.  For  those  unampioyad, 
aacsad  ft  words,  twe  in^rtions  FREE. 

•rtising  Manager 

atll  known  Eastern  city,  seeks  a  more 
ubie  connection;  salary  and  percentage 
Many  years  of  successful  experience, 
aho  can  be  relied  upon  to  produce  re- 
onder  any  circumstances.  Age  33, 
ltd,  excellent  habits,  unquestionable  ref- 
Write  B-541,  Editor  and  Publisher. 

aising  Manager 

•ou  use  a  $75  a  week  advertising  man- 
{  Full  details  as  to  newspaper  knowl- 
experience  and  ability  gladly  furnished 
irriting  “Steady  Producer,”  in  care  of 
or  and  Publisher.  _ 

sing  Man 

„d  through  consolidation.  Can  prepare 
"lay  out  ads  and  sell.  Can  come  at 
’  Reference:  B.  O.  Whitsitt,  Adv.  Mgr., 
tur  (III.)  Review.  Address  G.  Q.  Bur- 
110  N.  Edward  St.,  Decatur,  III. _ 

ertising  Manager 

Kn  paper  who  hat  had  wonderful  tucceta 
can  grve  beat  recommendationa.  Age  30. 
to  connect  with  good  paper  that  would 
^e  capable  man.  Adareaa  B-S16,  care 
itor  ft  Fubliaher. 


hire  Advertising  Woman 

to  break  into  a  new  field  on  a  good 
piper  or  "peppy”  advertising  agency, 
iilizes  in  women’s  wear  copywriting, 
atind,  familiar  with  all  things  of 
rest  to  women.  Experienced  in  society 
Itoeral  reporting,  soliciting  advertising 
copywriting.  Now  employed  on  one  of 
coontry’a  most  influential  newspapers, 
salary  and  give  particulars.  Will  sub- 
sanples.  Address  B-547,  care  of  Editor 
Pnblisher. 

ed  Manager 

ted,  position  by  classified  manager  and 
Jct.  rive  years’  experience  on  classified 
dusified  display  work.  Released  through 
idation  of  Decatur  (111.)  Review  and 
Reference,  B.  C.  Whitsitt,  Adv. 
Review.  Address  D.  W.  Lawson,  749 
Decatur  St.,  Decatur,  III. 

-~ced  Business  Manager 

newspapers  thoroughly  conversant 
ail  departments  of  newspaper  making, 
cal  man  who  has  been  successful  in 
building  up  of  run-down  plants,  with  a 
record  of  over  twenty  years  and  the 
of  references,  40  years  of  age,  will  be 
ble  on  or  about  February  15th.  If 
in  need  of  a  manager  who  produces 
ti  and  are  willing  to  pay  sufficient  re- 
tion  to  attract  and  hold  such  a  man, 
B-546.  care  of  Editor  and  Publisher. 

or— Manager — Printer 

position.  Successful  as  editor-manager 
7  weeklies,  assistant  editor-manager 
paper  and  theatrical  press  agent.  Has 
,  character,  education,  personality  and 
luce  to  succeed.  Experienced  adver- 
manager  daily;  practical  printer.  Ref- 
;i,  specimen  papers  and  photo  on  re- 
Age  36,  married.  F.  Todd,  P.  O.  Box 
Ulfnikcgon,  Mich. 

pv  Wonuui 

inished  work  as  publicity  writer  for 
onry  drive  wants  position  in  publicity, 
ite  work  or  feature  stuff.  College  grad- 
>ith  experience  in  news,  features  and 
city.  Samples  of  work  submitted.  Best 
aces.  Address  B-531,  care  of  Editor 
Wblisher.  _  _  _ 

npaper  Man 

wanted  by  thoroughly  capable  and 
nmced  newspaper  man,  telegraph  or 
!  desk  or  other  ‘Mnside**  work  in  or 
New  York.  W.  M.  Beasley,  416  Vander- 
tvenue,  Brooklyn,  N.  Y. _ 

)d  Man 

need  classified  promotion  expert  and 
d  display  salesman.  Consolidation 
for  leaving  present  position.  Refer- 

tramished.  Can  come  immediately.  F. 
^ner,  1724  N.  College  St.,  Decatur,  III. 

rienced  Newspi^r  Man 

isg  editor  daily  in  city  of  55,000  wants 
to  "with  growing  newspaper  in  larger 

iCan  handle  and  develop  editorial  force. 
4  news  and  how  to  display  it  advan- 
*tly.  Is  married,  age  28,  open  after 
toy  15th.  Address  B-548,  care  of  Editor 
hblisher. 


SITUATIONS  WANTED 
Circulation  Manager 

of  long  metropolitan  experience,  a  producer 
and  executive  of  established  reputation  and 
ability,  desires  a  connection  with  large  city 
newspaper.  Available  February  1.  Address 
B-544,  care  Editor  and  Publisher. 

Manager 

of  newspaper  in  community  of  50,000  wants 
to  connect  with  live  paper.  Am  29  years  old 
and  have  had  13  years’  experience  in  both 
news  and  business  ends.  Folly  capable  of 
handling  any  or  all  departments  of  live  paper. 
Address  B-S15,  care  of  Editor  ft  Publisher. 

Manager 

Resourceful,  capable  manager,  thorough 
knowledge  of  news  and  business  departments 
and  an  extended  experience  is  open  to  a 
proposition  in  towns  of  from  50,000  to  125^000. 
Best  references.  Address  B-537,  care  of  Edi¬ 
tor  and  Publisher. _ 

Executive  Position 

Wanted — By  man  now  making  $10,000  per 
year,  executive  position  in  larger  field.  Tnis 
desire  only  reason  for  change.  Position 
wanted  as  general  manager,  business  man¬ 
ager  or  advertising  manager.  Experienced 
in  all  departments  of  newspaper  publishing: 
middle  age;  able  to  do  the  work  of  several 
ordinary  men.  Will  accept  salary  smaller 
than  amount  named.  Will  consider  buying 
daily  in  city  of  25,000  or  more.  Southeastern 
states  preferred,  but  other  locations  will  be 
considered.  For  further  information  address 
B-J33,  care  of  Editor  and  Publisher. 

Editorial  or  Special  Writer 

Winner  of  Certificate  of  Distinguished  Merit 
in  Fourth  Liberty  Loan  editorial  writing  con¬ 
test  conducted  by  Editor  and  Publisher  de¬ 
sires  correspondence  with  any  publication 
requiring  the  service  of  an  experienced  news¬ 
paper  man  as  editorial  or  special  writer. 
Keeps  in  touch  with  the  political  trend  _  of 
the  times,  is  familiar  with  national  and  in¬ 
dustrial  issues,  has  some  knowledge  of  what 
is  going  on  in  world  affairs.  He  is  holding 
a  very  responsible  position  now  but  it  is  a 
full  stop  so  far  as  advancement  is  con¬ 
cerned  unless  he  gains  a  foothold  in  a  larfrer 
field.  This  is  the  only  reason  for  desiring 
change.  Address  B-527,  care  of  Editor  and 
Publisher. 

Editor  or  Associate 

American,  well  educated,  37,  experienced  as 
reporter,  copy  reader,  telegraph  editor,  etc., 
on  Brooklyn  paper,  seeks  opening  as  editor 
or  associate  with  suburban  weekly  or  on  desk 
job  with  small  town  daily.  Good  head-liner. 
Can  make  up.  Good  future  desired.  Address 
B-536,  care  of  Editor  and  Publisher. _ 

fWanrAirr 

Feature  editor  of  afternoon  paper  in  city 
over  one  million  must  make  change  because 
of  slight  lung  infection  just  starting.  Some 
paper  where  the  climate’s  right  can  cash 
in  on  this.  Live  wire  on  desk  or  street,  digs 
up  own  features  and  writes  ’em  right.  Ref¬ 
erences?  Loads  of  ’em.  Will  go  anywhere 
if  you  have  the  climate.  10  years  in  game. 
29  now.  Too  young  to  die.  Let’s  go.  Ad¬ 
dress^  Bo^  B-542,  Editor  and  Publisher. _ 

Cartoonist 

wishes  position  on  daily  paper.  Have  had 
experience  as  staff  cartoonist  on  daily  paper. 
Can  do  comics  or  serious  cartoons — political 
cartoons  a  specialty.  Samples  furnished  on 
request.  Address  B-534,  care  of  Editor  and 
Publisher. 

HELP  WANTED 

Advertisementa  wder  tUa  claaaiflcatiaa, 
twaaty-Ava  casta  par  lisa.  Ceoat  afai  word, 
to  tha  Una. _ 

Editor 

Wanted — Editor  for  morning  newspaper  in 
city  of  30,000  people.  Must  be  able  to  nve 
personality  and  punch  to  newspaper.  _  (^n 
give  unusual  opportunity  to  well  equipped 
progressive  man,  who  can  make  himself  a 
real  factor  in  an  exceedingly  good  city.  State 
age,  politics,  religion,  experience  and  compen¬ 
sation  expected.  Address  B-538,  care  of  Edi¬ 
tor  and  Publisher. 


HELP  WANTED 
Managing  Editiur 

for  afternoon  paper  of  11,000  circulation  in 
good  town  in  Southwest.  Want  man  who  can 
take  full  charge  of  news  department  and  can 
handle  his  force.  Give  particulars  as  to  past 
experience  and  salary  expected.  B-508,  care 
of  Editor  and  Publisher. 


vifttion  Manlier 

toe  years’  experience  desires  to  make 
•ebon  with  a  daily  in  any  part  of  U.  S. 
“etWy  experienced  in  all  kinds  of  circu- 
•»ork.  Have  worked  for  several  large 
'•pets  in  the  east.  Can  furnish  best  of 
Jees.  Address  B-539,  care  of  Editor 

Ipliluher _ 

Nation  Manager 

*  7eto»’.  successful  experience.  Tho- 
P.  familiar  with  every  detail  of  the 
•bon  department.  Economical  and  a 
•nailer.  Address  B-535,  care  of  Edi- 
•J  Publisher. 


Wanted 

Managing  editor  to  take  charge  of  Sunday 
edition  for  an  evening  paper  in  a  city  of 
about  60,000  population.  Address  B'540,  care 
of  Editor  and  Publisher. 


dress  B'540,  care 


Managing  Editor 

Wanted:  Managing  editor  of  live  newspaper 
in  one  of  the  best  cities  of  40,000  population 
in  the  South.  Man  who  could  make  a  small 
investment  would  be  desirable,  but  invest¬ 
ment  not  necessary.  Address  B-S28,  care 
Editor  and  Publisher. 

Manager 

Paper  in  city  of  100,000  is  in  need  of  live 
man  under  30,  who  feels  in  his  bones  he  can 
make  good  in  managerial  position  after  ap¬ 
prenticeship  in  field  and  on  desk.  Man  with 
ambition  and  vision;  one  who  can  plan  and 
execute.  Start  on  moderate  basis.  Address 
B-543,  care  Editor  and  Publisher. 

Wanted — Circulation  Manner 

for  afternoon  daily  in  Southwest.  Circulation 
about  12,000.  Want  man  who  can  take  initia¬ 
tive  and  take  full  charge.  Give  full  particulars 
as  to  past  experience  and  salary  expected,  etc. 
We  are  looking  for  a  man  who  can  produce 
and  him  we  are  willing  to  pay  well.  Box 
B-509,  care  of  Editor  and  Publisher. 


BUSINESS  OPPORTUNITY 

Advertiseaiaats  imder  tkia  classiAcatioa, 
forty  CMits  par  lia«.  Covat  sfai  words  to  tha 


For  Sale 

Controlling  interest  in  an  old  established  class 
journal  in  the  Sunny  South.  Great  field;  no 
competition.  Write  B-545,  care  of  Editor  and 
Publisher,  New  York,  N.  Y. 

FEATURE  SERVICES 

Advertisemants  under  this  classification 
thirty  cants  per  line.  Count  six  words  to  the 
line. 

Hunches  for  City  Editor 

“Tips  for  Locai  News  Stories”  give  twenty 
or  more  ready  made  assignments  for  fea¬ 
ture  stories  monthly.  Suited  to  any  city. 
300  papers  using.  75  cents  month.  Inland 
Syndicate,  Findlay,  Ohio. 


(Continued  from  Page  54) 

Judson,  Frederick  N.,  former  presi¬ 
dent  Pulitzer  Publishing  Company, 
St.  Louis.  Oct.  18. 

Kastor,  Herman  W.,  founder  W.  H. 
Kastor  &  Sons  Advertising  Com¬ 
pany;  in  St.  Louis.  Sept.  22. 

Keller,  John  W.,  well  known  newspa¬ 
per  man  and  figure  in  politics;  in 
New  York.  March  5. 

Ketchum,  Isaac  P.,  long  business  man¬ 
ager  Madison  (Wis.)  Democrat. 
Nov.  26. 

Knight,  Silas  P.,  inventor  of  electro¬ 
typing  process.  June  13. 

Laurier,  Sir  Wilfred,  premier  of  Can¬ 
ada  and  former  newspaper  editor. 
Feb.  17. 

Lawrence,  Sir  Joseph,  chairman  In¬ 
ternational  Linotype  Company,  Ltd., 
and  director  Mergenthaler  Linotype 
Company:  in  London.  Oct.  24. 

Leitch,  R.  K.  R.,  circulation  manager 
Edmonton  (Alta.)  Journal.  April  26. 

Lombardi,  C.  M.,  president  A.  H.  Belo 
&  Co.,  Dallas  and  Galveston,  Tex. 
June  23. 

Lowrie,  Adam  H.,  editor  Elgin  (Ill.) 
Daily  News.  April  3. 

McCarthy,  Daniel  O,.  pioneer  P.icific 
Coast  newspaper  publisher;  in  Los 
Angeles.  Aug.  15. 

McConnell,  Andrew  J.,  editor  and 
president  W'oonsocket  (R.  I.)  Eve¬ 
ning  Call.  Oct.  27. 

McEntee,  John  L.,  well  known  New 
York  legislative  correspondent. 
Jan.  26. 

McKinstry,  Willard  D.,  managing  edi¬ 
tor  Watertown  (N.  Y.)  Daily  Times. 
May  24. 

McLaughlin,  Frank,  advertising  man¬ 
ager  New  York  Sun.  July  12. 

McLaughlin,  W.  M.,  advertising  man¬ 
ager  El  Paso  (Tex.)  Herald.  April 
14. 

McMillan,  Philip  H.,  secretary-treas¬ 
urer  Detroit  Free  Press.  Oct.  4. 

McQuade,  Thomas  R.,  founder  Utica 
N.  Y.)  Evening  Telegram.  May  23. 

Mahin,  John,  editor  Muscatine  (la.) 
Journal.  July  24. 

Marx,  Lester  F.,  of  Marx  &  Angus 
Advertising  Agency,  New  York. 
Jan.  24. 

Mayer,  Jaques,  head  of  European 
Mergenthaler  Linotype  Company. 
May  5. 

Meek,  Sam  W.,  assistant  treasurer 
New  York  Times.  Jan.  8. 

Miller,  Andrew,  former  newspaper 


$20,000 

or  less,  for  first  pajrment  on 

a  newspaper  property  which  will 
be  delivered  for  that  payment  and 
deferred  obligations  which  buyer 
can  reasonably  expect  to  meet 
from  the  income  from  the  prop¬ 
erty.  Independent  evening  papers 
in  northern  locations  preferred. 
Proposition  T.  W. 

CHARLES  M.  PALMER, 

Newspaper  Properties 
225  Fifth  Avenue,  New  York. 


$40,000 

In  cash,  as  initial  payment  on 
Evening  Newspaper  in  desirable 
field  in  Southern  states. 

Customer  ready  to  give  satis¬ 
factory  property  immediate  con¬ 
sideration. 

HARWELL  A  CANNON 

Newspaper  and  Maeaxine  Properties 
Times  Building  New  York 


man  and  part  owner  Life,  New 
York.  Dec.  31. 

Moore,  John,  editor  Elmira  (N.  Y.) 
Sunday  Telegram.  Sept.  2. 

Muniz,  Nicholas  R.,  director  El  Dia- 
rio  de  la  Marina,  Havana.  June  3. 

Napier,  Mark  F.,  president  Reuter’s 
Telegraph  Company;  at  Inverness, 
Scotland.  Aug.  25. 

Nevin,  Joseph  T.,  for  20  years  pub¬ 
lisher  Pittsburgh  Leader.  March  4. 

Nordhem,  Jetley  B.,  vice-president 
Daily  Skandivanin,  Chicago.  June  3. 

Oliver,  George  Tener,  former  U.  S. 
Senator  and  proprietor  Pittsburgh 
Gazette-Times  and  Chronicle-Tele¬ 
graph.  Jan.  22. 

Patek,  Alfred,  managing  editor  Den¬ 
ver  Times.  July  7. 

Powers,  John  E.,  pioneer  advertising 
writer;  in  New  York.  April  24. 

Page,  Wallace  W.,  originator  of  fa¬ 
mous  “Sunny  Jim”  trade-mark. 
April  29. 

Parkell,  J.  B.,  vice-president  Branin- 
Parkill  Advertising  Company,  St. 
Louis.  Oct.  19. 

Pittock,  Henry  L.,  founder  and  for  65 
years  editor  and  publisher  Portland 
Morning  Oregonian.  Jan  28. 

Pryor,  Judge  Roger  A.,  noted  jurist 
and  at  one  time  highest  paid  news¬ 
paper  editor  in  U.  S. ;  in  New  York. 
March  14. 

Richmond,  Harry  J.,  owner-editor  In¬ 
dependence  (Kan.)  Free  Press. 
June  25. 

Robertson,  Anthony  F..  editor-pub¬ 
lisher  Tulsa  (Okla.)  Daily  Record. 
Oct.  12 

Rook,  Harry  C.  secretary  Pittsburgh 
Dispatch  Company.  Oct.  28. 

Roosevelt,  Col.  Theodore,  ex-presi¬ 
dent  of  U.  S.,  contributing  editor 
Kansas  City  Star.  Jan.  8. 

Schleuter,  Herman,  editor  New  York 
Volks-Zeitung.  Jan.  26. 

Schlick,  Herman  T.  former  owner 
Springfield  (Ill.)  News;  in  Spring- 
field.  July  24. 

Simmons,  Colonal  James,  president 
Charleston  (S.  C.)  News  &  Courier. 
July  15. 

Shopell,  Robert  W.  for  years  editor 
National  Tribune,  Washington.  Dec. 
20. 

Smith,  Allan  B.  publisher  and  editor 
Parkersburg  (W.  Va.)  Sentinel  Jan. 
22. 

Smith,  W.  Scott,  reputed  originator  of 


Editor  &  Publisher  for  January  15,  1920 


conducting  national  news  service. 
May  25. 

Smith,  Major  George  H.  well  known 
old-time  New  York  newspaper  man. 
Jan.  26. 

Smith,  Nixola  Greeley,  (Mrs.  Andrew 
W.  Ford),  one  of  America’s  best 
known  women  newspaper  writers; 
in  New  York.  March  14. 

Snow,  Frank  J.  treasurer-manager 
Eastern  Advertising  Company.  Dec. 
7. 

Steele,  Hugh  L.  well  known  Virginia 
newspaper  man ;  in  Norfolk.  Dec. 
26. 

Sullivan,  Robert  W.  advertising  man¬ 
ager  Wilson  &  Co.,  Chicago.  March 
3. 

Szinnyey,  Count  Stephen  Ivor,  news¬ 
paper  man  and  playwright,  who 
once  attempted  to  start  British- 
American  daily  paper  in  Paris;  in 
New  York;  March  16. 

Thompson,  Willis  S.  former  owner 
Indianapolis  Sun.  Aug.  1. 

Tomlinson,  Edgar  H.  publisher  Mor¬ 
ristown  (N.  J.)  Record.  Feb.  6. 

Traphagen,  J.  A.  former  business 

•  manager  Lincoln  (Neb.)  State  Jour¬ 
nal.  March  1. 


Trowbridge,  George  M.  editor  Port¬ 
land  (Ore.)  Journal.  Nov.  29. 

Van  Hamm,  Caleb,  managing  editor 
New  York  American.  Dec.  27. 

Van  Loan,  Charles  E.,  newspaper 
man,  humorist  and  short  story 
writer;  in  Philadelphia.  March  2. 

Upton,  George  Putnam,  noted  Chic¬ 
ago  Tribune  war  correspondent  and 
editor.  May  24. 

Wetton,  George  advertising  manager 
London  Daily  Express;  Jan.  21. 

White,  Frank  Marshall,  well  known 
New  York  newspaper  writer.  Dec. 
28. 

Wilcox,  Ella  Wheeler,  poetess  and 
newspaper  writer;  in  New  Haven, 
Conn.  Oct.  30. 

Wilkins,  Ezra  M.  assistant  advertis¬ 
ing  manager  New  York  Times.  Aug. 
23. 

Wilson,  Col.  Edward  S.  many  years 
editor  Columbus  (O.)  State  Journal 
Dec.  1. 

Wood,  Benjamin  M.  former  managing 
editor  Brooklyn  Times.  Feb.  15. 

Wright,  William  B.  assistant  general 
manager  Toledo  Blade,  Detroit 
Journal,  Newark  (N.  J.)  Star-Eagle. 
July  15. 


IN  FOREIGN  FIELDS 


Argentine  newspaper  workers  union¬ 
ized,  joining  Graphic  Arts  Federa¬ 
tions.  March  15. 

Buenos  Aires  and  Mexico  City 
printers’  strike  was  met  and  won 
through  unionization  by  newspaper 
publishers.  June  12. 

Buenos  Aires — La  Nacion  opened 
London  office.  Jan.  1. 

Buenos  Aires — Voice  of  Commerce 
appeared  as  afternoon  daily.  March  22. 

Jerusalem — Daily  News  started  as 
first  English  daily  paper  in  history 
of  Palestine.  Dec.  9. 

Lima,  Peru — International  Publicity 
Company  organized  to  handle  domes¬ 
tic  and  foreign  advertising.  July  26. 

Lima,  Peru — Five  dailies  were  com¬ 
pelled  to  suspend  publication  as  re¬ 
sult  of  printers’  strike.  Oct.  23. 

London — New  paper  called  “The 
Future”  appeared  and  lived  for  one 
day  only.  Sept.  13. 

I.ondon — Association  of  American 
Corr indents  in  London  organized 
with  Edwaru  P.  Bell,  Chicago  Daily 
News,  president.  June  1. 

London — Major  Waldorf  Astor, 
M.P.,  purchased  Daily  Financial 
Times  and  Draper’s  Record.  Oct.  14. 

London  —  Special  committee  of 
British  Newspaper  Proprietors’  Asso¬ 
ciation,  headed  by  Sir  George  Rid¬ 
dell  of  the  News  of  the  World  and 
17  other  leading  journalists,  recom¬ 
mended  individual  action  on  plan  to 
exchange  editors  between  Great  Bri¬ 
tain  and  United  States,  as  was  pro¬ 
posed  by  Ralph  D.  Blumenfeld  of 
London  Express  and  Editor  &  Pub¬ 
lisher.  Sept.  9. 


London — Lord  Beaverbrook  launched 
Sunday  Express,  fourth  new  Sunday 
paper  in  city  to  be  started  as  result 
of  war.  Jan.  11. 

London — H.  Holford  Bottomley  es¬ 
tablished  ad  agency.  March  22. 

London — British  Board  of  Trade 
passed  regulations  limiting  paper  im¬ 
ports  from  outside  United  Kingdom 
to  25  per  cent,  as  protection  for  home 
industries.  May  15. 

London — British  Government  an¬ 
nounced  plans  for  establishing  Offi¬ 
cial  Department  of  Publicity.  Feb.  22. 

London — British  Institute  of  Jour¬ 
nalists  demanded  100%  increase  in 
pay;  46-hour  week  with  day  and  a 
half  off;  3  weeks’  vacation  with  pay. 
Sept.  30. 

London — British  Newspaper  Pro¬ 
prietors’  Association  elected  Lord 
Burnham  to  head  body  of  seventeen 
to  take  up  Ralph  Blumenfeld’s  plan 
for  interchange  of  writers  between 
British  and  American  newspapers. 
July  17. 

London — British  newspapers  de¬ 
cided  to  limit  number  of  pages  until 
general  paper  stringency  is  relieved. 
March  22. 

London — British  Parliament  admit¬ 
ted  a  newspaper  correspondent,  from 
each  branch  of  empire,  to  its  ses¬ 
sions.  March  27. 

London — Lords  Burnham  and  Roth- 
ermere  were  created  viscounts  and 
Edward  Hulton  and  Sir  Davison  Dal- 
ziel  barons  in  reward  for  war  work. 
May  1. 

London — Frank  P.  Dilnot  appointed 
editor  London  Globe.  Nov.  1. 


The  aBelvainatioii  of  the  two  leadina 

Rroaretiive  Jewiab  oewtpaperi  of 
lew  York 


CURTAIL  ADVERTISING 


THE  DAY 


THE  WARHEIT 


bring!  into  being  the  most  powerful 
advertising  medium  in  the  Jewish  fiald. 


Nearly  every  day  many  columns  of 
advertisments  are  omitted  from  The 
New  York  Times  as  a  result  of  the 
shortage  of  newsprint  paper. 
Advertisers  and  advertising  agencies, 
especially  those  desiring  full  pages, 
are  asked  to  co-operate  with  The 
Times,  by  reducing  their  space  and 
thus  obtaining  greater  assurance  of 
the  insertion  of  their  announcements. 
Advertisements  for  which  copy  is  re¬ 
ceived  at  an  early  day  and  hour  be¬ 
fore  publication  are  shown  preference. 


’Tb*  Nattenal  Jowiab  Daily 


THE  NEW  YORK  TIMES 


London — Empire  Press  Congress 
made  plans  for  holding  convention  in 
Canada  in  1920.  Nov.  25. 

London — .A.  G.  Gardiner  resigned  as 
editor  London  Daily  News.  Sept.  10. 

London  —  Sir  Auckland  Geddes, 
president  London  Board  of  Trade,  in 
address  before  Allied  an  neutral  jour¬ 
nalists  visiting  England  as  guests  of 
Government,  declared  that  the  press 
is  the  world’s  hope  in  preventing  the 
recurrence  of  a  war  that  would  end 
civilization.  -He  pointed  out  that 
only  through  telling  the  truth  about 
peoples  and  heralding  it  with  un¬ 
derstanding,  can  nations  be  kept 
from  banding  against  one  another. 
Oct.  20. 

London  —  London  Daily  Graphic, 
Graphic  Weekly  and  By-stander 
Weekly  purchased  by  W.  H.  Berry. 
Dec.  1. 

London — Gustave  A.  Gude  opened 
office  to  act  as  advertising  represent¬ 
ative  American  publications.  Aug.  14. 

London — Daily  Herald  was  estab¬ 
lished.  April  1. 

London — Charles  F.  Higham,  Ltd., 
formed  working  alliance  with  Will- 
liam  H.  Rankin  Company,  Chicago. 
Nov.  11. 

London — Lady  Northcliffe  consent¬ 
ed  to  act  as  president  of  British  So¬ 
ciety  of  Journalists  for  another  year. 
Nov.  1. 

London — Plans  announced  for  an¬ 
other  attempt  to  launch  a  daily  labor 
newspaper.  March  4. 

London — W.  C.  Powers  ’&  Co.  or¬ 
ganized  in  London  to  act  as  sales 
agents  for  American  and  Canadian 
newsprint  manufacturers.  June  30. 

London — W.  S.  Robinson  appointed 
editor  Lloyds’  News.  Sept.  15. 

London  —  Frederick  Simonis  ap¬ 
pointed  advertising  manager  London 
Daily  Express.  April  20. 

London — H.  Wickham  Steed  ap¬ 
pointed  editor  London  Times,  suc¬ 
ceeding  Geoffrey  Dawson,  resigned. 
Feb.  24. 

London — The  Times  issued  special 
American  number.  July  4. 

Madrid,  Spain — Directors  of  news¬ 
papers  and  newspaper  employes’ 
union  comprised  on  labor  disagree¬ 
ment  that  almost  resulted  in  strike. 
Dec.  1. 


Few  Papers — (if  any)— surpass  the 


TRENTON  XIUJICQ 
NEW  JERSEY  1  HVHLO 


A  Food  Medium 


Even  during  the  past  summer  four  food 
pages — and  more — was  the  size  of  our 
regular  weekly  Thursday  food  feature — 
a  winner  for  housewives,  retailers  and 
manufacturers. 

Wednesdays  and  Sundays  four  auto  pages 
Tuesday  Music  Page 
Circulation  26,649.  Member  A.  B.  C 
KELLY-SMITH  CO. 

Marbridn  Bldg.,  Lytton  Bldg., 

New  York.  Chicago. 


BUFFALO  NEWS 

EDWARD  H.  BUTLER 

Editor  and  Publiskar 


“The  only  Buffalo  newspaper 
that  censors  its  advertising 
columns.  Many  of  our  adver¬ 
tisers  use  our  columns  exclu¬ 
sively.  The  above  is  one  of  the 
many  reasons  why.” 

MEMBER  A.  B.  C 
Foreign  Advertising  Representatives 
KELLY-SMITH  (XIMPANY 


230  Fifth  Avenue 
NEW  YORK 


Lytton  Building 
CBICA(X> 


exhibition  of  newspaper-making 
all  branches  during  March,  ij 
Dec.  18. 

Latin-America — Pan-American 
ference  established  at  New  Orli 
convention  Associated  Advert! 
Clubs  of  World  looked  upon  as  i 
portant  step  toward  blazing  way 
closer  relationship  between  Na 
Central  and  South  Americas.  Sept; 

Paris — During  printers’  strike  iifi 
seven  Paris  publications  issued aca 
posite  daily  called  “La  Presse  i 
Paris,”  which  reached  a  circuUii 
reported  to  have  been  6,(XX),()(X)  cofi 
a  day;  Socialist  publications  isss 
jointly  a  daily  of  their  own,  cs! 
Le  Feuille  Commune.  Nov.  29;  h 
vious  to  the  strike,  high  water  ma.- 
of  leading  Parisian  newspapers’ c 
culations  were:  Petit  Parisien,  2, 
(XK);  Petit  Journal,  1,900,(XK);  M 
1,8()0,(X)0;  Journal,  1,4(X),()(X);  Humjs 
(Socialist),  300,000;  Le  Populaire  (j 
cialist,  with  Bolshevist  tendenci* 
100,000.  Oct.  28. 

Paris  —  Anglo-American  Press 
Paris  elected  Stoddard  Dewey,  K 
York  Evening  Post,  president.  Dec 

Paris — Bonsoir  started  as  evcci 
edition  of  L’Oeuvre.  Jan.  17. 

Paris  —  France  lifted  prohibiti 
against  importing  “newspaper  papc 
Nov.  20. 

Paris — L’Avenir  started  as  dt 
paper.  Jan.  17. 

Pekin,  China — Pekin  Times  • 
sold.  April  10. 

Tokio  —  Striking  printers  cau 
suspension  of  Tokio  newspapers! 
a  week.  Aug.  11. 

Yorkshire,  Eng. — Robert  Donald! 
came  principal  owner  Obsen 
April  1. 


^  I  * 


Randolph  W.  Madisoi 


SPECIAL  WESTERN  REPRESENTATIH 


Editor  &  Publisher 


SUPERBA  BUILDING 


520  BROADWAY 


Osaka,  Japan — Daily  newspapers  of 
Japan  announced  plans  for  holding 


LOS  ANGELES,  CALIFORNIA 


The  McClure 


Newspaper  Syndicate 

Auppliea  continuous  dnily  ud 
weekly  senrices  that  make  asd 
hold  home  circulation 
ALSO 


Big  S|>«ciaJ  Featurae  on  Tin 
Topics  by  Loading  Writers 
Send  for  our  complete  list  and  ' 
ticulars  of  our  star  features,  inclu 
Frank  H.  SImonds,  Montagna  C 
and  Sawall  Ford. 


N373  Fourth  Ave.,  New  Yoi 
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Simple  Rules  For 

BUILDING  BUSINESS 


First  have  something  to  sell. 

Get  samples  of  all  competing 
lines,  compare  your  goods  to  the 
other  fellow’s  goods.  See  wherein 
your  merchandise  beats  the  other 
brand,  or,  if  the  other  kind  beats 
your  line  improve  your  line. 

SECOND,  pick  out  a  territory  to  work. 

Study  that  territory.  Find  out  all 
there  is  to  find  out  about  it  Don’t  “bite 
off  more  than  you  can  chew” — that  is,  don’t 
try  to  cover  too  large  a  territory.  Pick,  for 
instance,  a  state  like  Ohio.  There  is  a 
territory  that  is  hard  to  beat — hard  to  equal, 
in  fact. 

For  instance,  Ohio  has  five  per¬ 
cent  of  the  population  of  the  United 
States.  There  are  about  1,500,000  families 
in  Ohio.  There  are  82  cities  in  Ohio  with 
populations  of  5,000  or  more.  37  of  these 
cities  exceed  10,000;  7  of  them  are  more 
than  25,000;  3  of  them  more  than  50,000 
people;  3  of  them  have  more  than  100,000; 
3  of  them  have  more  than  200,000  and  1 
of  them  over  500,000  people. 

There  are  25Q  department  stores 
in  Ohio;  2,200  druggists;  2,800  retail 
shoe  stores;  2,863  garages;  5,511  general 
stores;  1,742  retail  dry  goods  stores;  25,950 
groceries  and  delicatessen  stores;  2,670  re¬ 
tail  hardware  stores.  That  helps  solve  the 
problem  of  distribution,  or  outlet  for  your 
goods,  whatever  they  may  be. 

These  merchants  are  prosperous. 

They  have  large  and  growing  busi¬ 
ness,  and  they'  make  that  business  grow 
by  advertising  in  the  daily  newspapers 
published  in  the  cities  in  which  they  live. 

YOU  CAN  get  to  the  same  people  in 
the  same  way.  You  can  link  your 
trade  mark  up  with  these  merchants 
these  people  know.  There  is  nothing  hard 
or  mysterious  about  it.  It  is  a  simple  mat¬ 


ter  of  doing  the  same  thing  others  do  and 
doing  it  the  same  way. 

If  your  merchandise  measures  up,  and  your 
service  measures  up  and  your  advertising 
measures  up  and  links  up  with  the  local 
people  it  is  a  mere  matter  of  detail  to  have 
good  business  in  Ohio. 

'T^HESE  DAILY  NEWSPAPERS 
have  the  cooperative  spirit.  They 
want  to  help  you.  They  want  to  GET 
your  business,  just  as  YOU  want  to  get  the 
business  of  YOUR  prospective  customers. 
They  want  to  KEEP  your  business,  just  as 
YOU  want  to  keep  the  business  YOU  get 
They  know  that  the  ONLY  way  they  can 
KEEP  your  business  is  by  making  them¬ 
selves  a  HELP  to  you,  and  they  can  and 
will  do  this  if  you  will  give  them  a  fair 
chance  to  do  it 

TRY  OHIO  FIRST 


Circu- 

2400 

10408 

lation 

lines 

lines 

Akron  Baecoa  Journal... 

. (E) 

31,781 

.08 

48 

Akron  Timas  . 

. (E) 

21,254 

.035 

.035 

Ballaira  Dailj  Leader. . . . 

. (E) 

4,482 

.02 

.0125 

Cambridge  Daily  Jeffersonian  (E) 

7,788 

.02 

.02 

Chillicotbe  News-Adrartiser . (E) 

3,081 

.00714 

.00857 

Cincinnati  Enquirer,  Sc... 

.(MAS) 

84,588 

.12 

.12 

Cleaelaad  Plain  Dealer. . . 

....(M) 

in.42i 

48 

48 

Cleaelaad  Plain  Dealer.. . 

. (S) 

205J85 

48 

40 

Columbus  Dispatch  . 

. (E) 

75,882 

.125 

.115 

Columbus  Dispatch  . 

. (S) 

70,482 

.125 

.115 

Columbus  (O.)  State  Journal  (M) 

53,587 

.18 

.08 

Columbus  (O.)  State  Journal.. (S) 

28,3M 

.18 

48 

*Dayton  Nows  . 

. (E) 

35458 

.065 

.085 

’Dayton  Nows  . 

. (S) 

28404 

.045 

.045 

East  LiTorpool  Tribune.. 

....(M) 

5428 

415 

415 

’Lima  Daily  News . 

..(EAS) 

11,415 

.03 

.025 

Liasa  Republican  Gaaotte. 

.(MAS) 

18483 

42 

42 

Middletown  Journal  . 

. (E) 

4434 

41143 

41143 

Newark  Amaricsus  Tribune. .  .(E) 

8,178 

4178 

4178 

New  Philadelphia  Daily  Times  (E) 

4478 

4128 

4128 

Piqua  CallA  Press-Dispatch  (MAE) 

8,123 

.025 

.025 

’Springfield  News  . 

. (E) 

14,781 

.03 

.03 

’Springfield  News . 

....(S) 

11488 

.03 

.03 

Toledo  Blade  . 

. (E) 

88,083 

.17 

.15 

Warren  Daily  Chronicle. 

. (E) 

548# 

42 

42 

’Youngstown  Telegram 

. (E) 

20450 

.05 

.05 

Youngstown  Vindicator 

. (E) 

23454 

48 

48 

Youngstown  Vindicator 

. (S) 

22453 

48 

48 

*A.  B.  C.  Raport,  October  1st,  191f. 
GoTammeat  Statamants,  October  1st,  Mlt. 


iimiiltiraiiiiiiiiiiiiiiuiiiiiKimwi'J^  . 'rr;:- 


Editor  &  Publisher  for  January  15,  1920 


The  Direct  Route  Is  Best 

Cheapest  and  most  effective  in  trade  stimulation  through 
advertising,  just  the  same  as  any  other 
human  endeavor. 


OUR  people  have  been  trained  by  long  years  of  experiertce 
to  read  their  daily  newspapers,  not  only  for  the  news 
of  the  day,  but  for  the  news  of  the  shops  as  reflected 
in  the  daily  offerings  of  the  merchants. 

These  merchants  advertise  to-day  for  results  to-morrow, 
and  they  get  results  in  accordance  with  the  reputations  they  have 
established  for  fair  dealing  and  accuracy  of  representations. 

The  general  advertiser  seeking  to  break  into  any  con¬ 
siderable  market  like  New  York,  can  do  so  most  effectively 
by  following  in  the  footsteps  of  local  tradesmen  who  have 
built  up  enormous  volume  of  traffic  by  knowing  how  to  reach 
the  buying  public. 

The  daily  newspaper  provides  the  direct  route  in  any 
big  city — the  cheapest,  quickest  and  most  resultful  way— to 
reach  all  worth-while  people  with  money  to  spend. 

Some  may  be  tempted  through  clever  salesmanship  to 
waste  their  money  on  more  or  less  worthless  mediums,  but 
the  go-get-*em  men  are  not  tempted  by  false  arguments— 
they  know. 


Member 
A.  B.  C. 


THE  NEW  YORK  GLOBE 


JASON  ROGERS,  Publisher 


180,000 

a  Day. 


I 


I 


‘A.  B.  C.”  CIRCULATIONS-CITY,  COUNTRY-NET  PAID  AND  UNPAID 

EDITORS  PUBLISHER 


'The  Oldest RcSlis/ievs  and AdvertisexiJournAl mAaierioei 


Entered  M  eecond-cUie  matter  May  11,  1916,  at  the  Poet  Office  at  New  York,  N.  Y..  under  the  act  of  March  3,  1879. 
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©Iff  Npiu  fork  Arnmran 

Analize  The  Official  A.B.C.  Figures  on  Page  10 
They  will  show  that — 


THE  NEW  YORK  AMERICAN  has  the  Urgeat  net  paid 
city  circulation  of  any  morning  newspaper  in  New  York 
City.  232,734 

THE  NEW  YORK  AMERICAN  has  the  Urgeat  net  paid 
city  and  suburban  circulation  of  any  morning  news¬ 
paper  in  New  York  City.  274,558 

THE  NEW  YORK  AMERICAN  has  the  amnlUat  net  paid 
country  circulation  of  any  morning  newspaper  in  New 
York  City.  27,605 

THE  NEW  YORK  AMERICAN  distributes  more  news¬ 
papers  within  the  fifty-mile  trading  area  of  New  York 
City  every  day  than  does  any  other  New  York  City 
morning  newspaper. 


THE  NEW  YORK  AMERICAN  has  the  largest  net  paid 
circulation  of  any  SUNDAY  newspaper  in  New  York 
City.  (The  largest  in  the  entire  United  States,  by  the 

way.)  878,018 

THE  NEW  YORK  AMERICAN  has  the  largest  net  paid 
city  circulation  of  any  SUNDAY  newspaper  in  New 
YorR  City.  4184M4 

THE  NEW  YORK  AMERICAN  has  the  largest  net  paid 
suburban  circulation  of  any  SUNDAY  newspaper  in 
New  York  City.  135,288 

THE  NEW  YORK  AMERICAN  has  the  largest  net  paid 
country  circulation  of  any  SUNDAY  newspaper  in  New 
York  City.  322,471 


THE  NEW  YORK  AMERICAN  is  the  largest,  strongest  neivspaper  in  the  morning  newspaper 
field  in  New  York  City;  reaching  more  people  within  the  trading  area  of  Nezv  York  City  every 
day,  Sunday  included,  than  does  any  other  morning  newspaper  published  in  the  largest  city  in 
the  United  States. 

THE  NEW  YORK  AMERICAN,  in  common  with  other  A.  B.  C.  newspapers,  submits  periodically  to 
investigations  conducted  under  exactly  the  same  conditions  in  all  offices,  and  submits  the  reports  as 
published  elsewhere  in  this  paper  to  substantiate  these  claims. 

THE  NEW  YORK  AMERICAN  submits  the  suggestion  that  a  careful  analysis  of  these  official  figures 
will  prove  intensely  interesting  to  advertisers  who  are  interested  in  the  NEW  YORK  CITY  market, 
and  are  desirous  of  concentrating  circulation  as  much  as  possible. 

Daily  Circulation,  304,240.  Sunday  Circulation,  879,108 

Largest  Circulation  in  America 

Average  November  and  December  Net  Paid 

November  -  -  929,294 
December  -  -  964,685 
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Metropolitan  Boston 

and 

New  England 

is  best  reached  through  the 

Boston  Evening  American 


Largest  Evening  Circulation  in  New  England 

Boston  American  Circulation 
used  in  conjunction  with  our 

Merchandizing  Service  Dept. 

assures  the  advertiser  of  maximum  publicity  in 

The  Richest  Advertising  Field  in  America 


No  Better  Argument  Can  be 
Presented  to  an  Advertiser 


Proven  Circulation  Supremacy 

Latest  A.  B.  C.  Audit  and  Government  Report 
Shows  that  the 

Boston  Sunday  Advertiser 


The  Largest  Sunday  Circulation  in  New  England 


This  Argument  Alone  Should  Secure  the 
Business  of  every  Far-seeing  Space  Buyer 
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CITY,  COUNTRY,  SUBURBAN,  NET  PAID,  AND 
UNPAID  AS  SHOWN  BY  A.  B.  C.  REPORTS 


EDITOR  &  PUBLISHER  Presents  for  First  Time  Statistics  as  to  Distribution  of  News¬ 
papers  Compiled  from  Reports  to  Audit  Bureau  of  Circulations  for  Six  Months* 
Period  Ending  September  30,  1919— Interesting  Facts  Disclosed 


By  Justin  F.  Barbour 

DITOR  &  PUBLISHER,  in  co-op¬ 
eration  with  Barbour’s  Advertising 
Rate  Sheets,  Inc.,  presents  for  the 
first  time,  a  complete  list  of  daily  news¬ 
papers — English  language,  foreign,  and 
Canadian, — members  of  the  Audit  Bu¬ 
reau  of  Circulations,  together  with  the 
analysis  of  each  paper’s  circulation  re¬ 
port  that  organization  for  the  six 
months’  period  ending  September  30, 
1919. 

The  meat  of  this  important  compila¬ 
tion  is  given  in  the  box  on  page  four 
showing,  first,  the  complete  distribution 
of  the  A.  B.  C.  English  language  dailies 
published  in  the  United  States,  the  for¬ 
eign  language  dailies,  the  Canadian  dail¬ 
ies,  and  the  grand  totals  of  all  the  A.  B. 
C.  dailies ;  and,  second,  the  distribution 
of  the  A.  B.  C.  English  -language  dailies 
in  percentages.  See  adjoining  box.  There 
is  so  much  valuable  data  condensed  in 
the  comparatively  few  figures  on  this 
page,  that  every  publisher,  representa¬ 
tive,  advertiser,  and  advertising  agent 
should  study  them. 

As  the  total  A.  B.  C,  circulation  repre¬ 
sents  in  excess  of  70%  of  the  total  daily 
newspaper  circulation  of  the  nation,  one 
can  figure,  for  estimating  purposes,  that 
the  percentages  shown  apply  to  all  our 
entire  English  language  daily  newspaper 
circulation  as  given  in  the  December 
25th  issue  of  Editor  &  Pubusher,  and 
revised  semi-annually. 

Basis  for  Distribution 

These  percentages  give  to  the  adver¬ 
tiser  and  his  agent  the  scientific  facts  of 
circulation  and  enable  him  to  prepare 
and  execute  his  advertising  and  selling 
campaign  to  the  greatest  degree  of  ac¬ 
curacy  possible.  To  the  advertiser  de¬ 
siring  a  100%  return  on  his  newspaper 
investment,  the  table  shows  that  76.63% 
of  the  daily  newspaper  circulation  is  in 
the  city  and  suburban  trading  radius  of 
the  daily  paper,  and  that  21.45%  is  in 
the  country.  Therefore,  to  create  the 
maximum  returns,  he  will  secure  76.63% 
distribution  of  his  production  in  the  city 
and  suburban  trading  radius  and  21.45% 
in  the  country. 

Where  distribution  varies  from  these 
percentages,  morning,  evening  or  Sun¬ 
day  papers  will  be  used  according  to  the 
distribution  or  sales  desired  in  the  city 
suburban  or  country  territory.  Of  course 
these  figures  are  based  on  the  total  cir¬ 
culation  of  the  A.  B.  C.  English  lan¬ 
guage  daily  newspapers  in  the  United 
States.  Where  an  advertiser  or  agent 
is  considering  but  a  certain  territory,  or 
city,  the  exact  percentages  can  be  quick¬ 
ly  calculated  from  the  figures  given  in 
the  detailed  analysis  appearing  on  the 
following  pages. 

Very  Little  Watte  Circulation 

From  the  totals  it  is  readily  seen  that 
subscriptions  more  than  one  year  in  ar¬ 
rears  are  virtually  a  thing  of  the  past, 
the  total  being  less  than  one-tenth  of  one 
percent.  Both  service  and  unpaid  cir¬ 
culation  represent  less  than  one  per  cent, 
of  the  total,  so  that  to-day  the  advertiser 
knows  that  the  total  circulation  is  in  ex¬ 
cess  of  ninety-eight  per  cent  net  paid. 


While  the  resume  of  the  total  figures 
by  states,  and  the  percentage  tables  is  of 
great  interest,  the  analysis  of  each 
paper’s  circulation  in  itself  will  be  of 
constant  value  to  those  buying  daily 
newspaper  space. 

Key  to  Selling  Problem* 

These  figures  tell  more  than  where  a 
paper  is  distributed.  To  those  who  can 
read  them  from  a  merchandising  point 
of  view  they  give  a  pretty  accurate  idea 
of  the  selling  problems  of  each  city. 
Many  papers  have  a  larger  suburban  or 
country  circulation  than  their  total  city 
circulation,  and  in  many  cases  this  will 
indicate  that  these  cities  look  to  the  sur¬ 
rounding  territory  for  a  large  percentage 


of  their  business.  In  other  cases,  one 
paper  in  a  city  will  show  practically  all 
city  circulation,  while  the  other  paper 
will  distribute  the  majority  of  its  circu¬ 
lation  in  the  suburbs  and  country.  This, 
too,  will  generally  indicate  a  large  vol¬ 
ume  of  business  from  the  surrounding 
territory.  The  towns,  in  which  25  or 
more  copies  of  each  paper’s  circulation 
are  distributed,  are  listed,  together  with 
the  total  circulation  in  that  town  in  the 
latest  A.  B.  C.  audit. 

While  these  figures  will  be  of  inesti¬ 
mable  value  in  showing  the  analysis  of 
the  circulation,  they  are  but  a  part  of  the 
important  facts  contained  in  each  audit 
of  the  A.  B.  C,  giving  not  only  the  fig¬ 
ures  which  Editor  &  Publisher  presents 
on  these  pages,  but  the  methods  in  which 
this  circulation  is  obtained,  the  prices 
per  copy  received  by  the  publisher,  etc., 
etc. 

Editor  &  Publisher,  and  Barbour’s 
Advertising  Rate'  Sheets,  Inc.,  through 
the  many  similar  tables  and  analysis 


covering  daily  newspaper  circulations 
and  rates  have  brought  to  the  attention 
of  the  newspaper  industry  and  advertis¬ 
ing  profession  the  importance  of  such 
uniform  statistics  as  these  in  making  ad¬ 
vertising  profitable  to  the  advertiser  and 
the  publisher.  To  the  advertiser,  these 
many  tables  present  a  ready  reference 
to  costs  and  distribution  of  circulation. 
To  the  publisher,  they  offer  a  compari¬ 
son  of  h|s  rates  and  circulations  with 
the  other  papers.  In  but  a  short  time, 
they  will  become  the  barometer  of  the 
industry,  and  will  impress  upon  all  the 
value  and  necessity  of  rate  and  circula¬ 
tion  figures  being  standardized  on  all 
papers.  This  will  eventually  lead  pub¬ 
lishers  to  a  standardized  cost  account¬ 


ing  systems  and  the  exchange  of  such 
figures,  so  that  each  will  know  exactly 
his  costs  of  production  and  net  revenue 
in  comparison  with  those  of  other 
papers  in  his  territory,  circulation  or 
class  grouping. 


Editor  &  Publiskor’*  Sorvico  Feature* 

HE  first  complete  list  of  English 
language  newspapers  of  the  United 
States  appeared  in  the  columns  of 
Editor  &  Publisher  for  January  11, 
1919.  This  list  presented  the  net  paid 
newspaper  circulations  as  of  Septem¬ 
ber  30,  1918,  and  the  10,000  line  for¬ 
eign  advertising  space  rate  of  most 
of  the  papers  as  filed  with  Barbour’s 
Advertising  Rate  Sheets,  Chicago,  un¬ 
der  date  of,  or  rather  up  to  and  in¬ 
cluding,  January  1,  1919. 

Editor  &  Publisher  for  January  18, 
1919,  carried  a  summary  of  these  data 
showing  the  number  of  papers  — 
morning,  evening  and  Sunday  —  by 
states  with  total  circulations  of  each 


per  state  and  the  joint  advertising 
rate.  This  summary  was  followed  by 
a  series  of  analyses  of  newspaper 
circulations  and  rates  of :  1,237  eve¬ 
ning  papers — March  1 ;  394  morning 
papers — March  8;  404  Sunday  papers 
— March  15;  arranged  by  states  and 
market  groups  and  nationally. 

Circulations  of  magazines  were 
analyzed  by  states  and  market  groups 
and  nationally  as  of  leading  month¬ 
lies  in  Editor  &  Publisher  for  March 
22nd,  “Women’s  and  Class’’  maga¬ 
zines,  March  29th,  and  “Weeklies,” 
April  3rd. 

Editor  &  Publisher  for  April  17  car¬ 
ried  a  big  double  truck  comparative 
analysis  contrasting  circulation  and 
service  of  magazines  with  dailies  by 
states  and  market  groups  and  na¬ 
tionally  together  with  a  comparative 
analysis  of  rates  charged  by  maga¬ 
zines  of  all  class  in  contrast  with 
rates  charged  by  newspapers — morn¬ 
ing,  evening  and  Sunday.  This  was 
the  big  punch  that  broke  down  the 
preconceived  notions  of  the  adver¬ 
tiser  and  agent  and  proved  beyond  a 
doubt  that  the  newspaper  is  not  only 
the  great  primary  medium  of  adver¬ 
tising,  but  that  it  costs  less  than  any 
other  form  of  printed  publicity  when 
viewed  in  the  light  of  results. 

Research  Work  I*  Expensive 

Readers  of  Editor  &  Publisher  have 
not  been  slow  to  express  their  appre¬ 
ciation  of  this  service,  but  few  real¬ 
ize  that  Editor  &  Pubusher  has  spent 
over  $2,000  since  January  1,  1919,  in 
fees  to  Perley  Morse  &  Co.,  and  other 
expert  accountants  and  to  Barbour’s 
Advertising  Rate  Sheets  to  uncover 
the  basic  facts  as  to  the  cost  of  an 
advertising  campaign  in  the  newspa¬ 
pers  in  contrast  with  the  magazines, 
and  as  to  the  average  rate  per  line 
per  thousand  of  newspaper  circula¬ 
tions  for  morning,  Sunday  and  eve¬ 
ning  papers  per  group,  per  state  and 
nationally,  thereby  enabling  the  pub¬ 
lisher  of  a  newspaper  to  compare  his 
basic  rate  with  his  neighbor’s  and 
other  papers  throughout  the  land. 

Few  of  our  readers  realize  that 
Editor  &  Pubu.sher  was  absolutely 
the  first  in  the  field  to  prove  con¬ 
clusively  that  newspaper  rates  are 
too  low,  have  always  been  too  low 
and  that  no  other  medium  on  earth 
at  present  rates,  or  100%  increase 
over  present  rates,  can  compete  with 
the  newspaper  when  results  are  con¬ 
sidered. 

Valuable  Service  to  Space  Buyer* 

Few  of  our  readers  realize  that  the 
present  conviction  in  the  minds  of  all 
interests  in  our  field  that  the  only 
way  to  market  a  new  product  is 
through  advertising  in  the  newspa¬ 
pers  in  a  territory,  a  zone  or  a  sec¬ 
tion,  is  wholly  due  to  the  constructive 
work  of  Editor  &  Publisher. 

Few  of  our  readers  realize  that  the 
present  friendly  attitude  of  the  agent 
towards  the  newspapers  is  likewise 
almost  wholly  due  to  the  proof  of 


Percentage  of  the  total  distribution  of  circulation  of  the 
English  language  daily  newspapers  published  in  the 
United  States  and  members  of  the  A.  B.  C. 


Morning 

Evening 

Total,  Daily 

Sunday 

City . 

....  48.45% 

64.47% 

58.13% 

48.51% 

Suburban  . 

....  20.51% 

17.17% 

18.50% 

16.53% 

Country  . 

_  29.30% 

16.29% 

21.45% 

33.57% 

Bulk  . 

....  00.10% 

00.21% 

00.17% 

00.07% 

Net  paid _ 

.  98.36% 

98.20% 

98.25% 

98.68% 

Arrears  . 

.  00.10% 

00.07% 

00.085% 

00.0378% 

Service  . 

_  00.62% 

00.68% 

00.65% 

00.505% 

Unpaid  . 

.  00.90% 

01.04% 

00.99% 

00.78% 

Total  . 

_  99.98% 

99.99% 

99.975% 

100.00% 

TV 


Editor  &  Publisher  for  January  IS,  1920 


the  actual  comparative  costs  of  cam¬ 
paigns  in  newspapers  and  magazines 
by  states  and  territories  brought  out 
by  Editor  &  Publisher,  the  net  result 
of  which  has  been  an  inquisitive  atti¬ 
tude — yet,  a  “show  me’’  attitude,  on 
the  part  of  the  advertiser  and  the 
manufacturer — the  men  who  are 
spending  advertising  money. 

Few  of  our  readers  know  that  an 
Editor  &  Publisher  man  uncovered  the 
Enabling  Act,  with  which  not  an 
officer  of  the  Government  was  fami¬ 
liar,  under  which  the  recent  Army  and 
Navy  advertising  was  placed  through 
the  4  A’s. 

Whether  you  realize  it  or  not  such 
are  the  facts. 

Other  important  service  features 
have  appeared  in  the  following  issues 
of  the  Editor  &  Publisher — April  24 
and  26,  May  22,  June  5,  June  19,  July 
24,  August  7,  14,  21,  September  4,  18, 


25.  October  2,  16  30  and  November  6, 
13,  20. 

In  the  issue  of  November  27  there 
appeared  the  now  regular  semi-an¬ 
nual  feature,  a  list  of  the  English-lan¬ 
guage  daily  newspapers  of  the  United 
States,  with  average  net  paid  circu¬ 
lations  for  the  six  months’  period 
ending  September  30,  1919,  according 
to  A.  B.  C.  and  Government  reports. 
The  S.OOO-line  contract  advertising 
rates  were  given  as  of  November  1, 
1919. 

In  the  issue  of  December  25,  1919, 
there  was  presented  a  space-buyers’ 
chart  of  circulations  and  rates  of 
daily  newspapers,  classified  by  states. 
This  tabulation  afforded  in  condensed 
form  a  mass  of  vital  information  for 
those  who  are  planning  campaigns  in 
the  newspapers  of  any  state  or  sec¬ 
tion.  ,  The  class  dailies  —  financial 
legal,  commercial,  real  estate,  etc. — 
were  tabulated  separately. 


yj 

Circulations  of  All 

“A.  B.  C” 

Newspapers — Grand  Totals,  1 

including  English  and  Foreign  Language  and  Canada.  I 

Avenues  of 

Distribution 

Morning 

Evening*  Total  Daily* 

Sunday 

City  Circulation . 

..  4.109958 

8,549,537 

12,659,495 

7,183,841  ■ 

Suburban  . 

..  1.741,336 

2,229,014 

3,970,350 

2,375,501 

Country  . 

..  2,557,623 

2,314,177 

4,871,800 

4,876,749 

Bulk  . 

8,033 

26,789 

34  822 

10,057 

Net  Paid  inc.  Bulk... 

. .  8,416,950 

13,123,718 

21340,668 

14,446,148 

Arrears  . 

16,941 

17,953 

34,895 

7,717 

Service  Copies . 

56,884 

97,244 

154,128 

73,626 

Unpaid  . 

80.010 

149.123 

229,133 

113,099 

Total  Distribution  . 

. .  8,570.785 

13388,038 

21,958323 

14,640,590 

Circulations  of  U. 

S.  English  Language 

Dsulies  Memhers  I 

‘  A.  B. 

C.” 

Distribution 

Morning 

Evening*  Total  Daily* 

Sunday 

City  Circulation . 

. .  3.826,798 

7.751.419 

11,578317 

6,810.551 

Suburban  . 

..  1,620,099 

2.064,190 

3,684389 

2,320,570 

Country  . 

..  2,313,519 

1,959,152 

4372,671 

4,713279 

Bulk  Sales . 

7,817 

25,301 

33,118 

10,019 

Net  Paid  inc.  Bulk.. 

. .  7,768,233 

11304363 

19372,496 

13354,419 

Arrears  . 

7.978 

8.983 

16,961 

5,320 

Service  Copies . 

48,591 

81,978 

130,569 

70,944 

Unpaid  . 

71,083 

125,938 

197,021 

109,701 

Total  Distribution... 

. .  7,895385 

12,021,162 

19317,047 

14340,484 

1  *Note:  The  Eveninq  and  Total  Daily  Net  Paid  and  Gross  Circulations  1 

1  include  4^1  representing  net  Paid  Circulation  of  the 

Cleveland,  \ 

1  Ohio,  Daily  Iron 

Trade  and  Metal  Market  Report  not  distributed  I 

1  under  City  Suburban,  Country  or  Bulk, 

Circulations  of  U. 

S.  Foreign  Language  Dailies  Members  I 

“A.  B 

C" 

Distribution 

Morning 

Evening 

Total  Daily 

Sunday 

City  Circulation . 

112,404 

168,359 

280,763 

230,951 

Suburban  . 

16,684 

14,084 

30,768 

20,462 

Country  . 

54,910 

77,106 

132,016 

128,611 

Bulk  Sales . 

Net  Paid  inc.  Bulk.. 

183,998 

259349 

443347 

380,024 

Arrears  . 

1,898 

79 

1.977 

1,914 

Service  Copies . 

543 

618 

1,161 

987 

Unpaid  . 

690 

1,135 

1,825 

1,636 

Total  Distribution  . 

187,129 

261381 

448310 

384361 

“A.  B.  C”  Totals- 

-  Morning, 

Evening,  Sunday- 

—  By  States 

Issues 

Total 

Total 

Total 

Bulk 

Total 

Net  Paid 

Total — Arrears. 
Service  Copies 

Total 

Distri¬ 

State  Covered 

dty  Suburban 

Country 

Sale 

inc.  Bulk 

and  Unpaid 

bution 

Alabama — 

Momlnir  ... 

S7,648 

17,642 

18.025 

€60 

62,985 

881 

691 

66.657 

Eventna  . . . 

69,S9t 

80.815 

19.289 

486 

119,989 

120 

689 

2,888 

123.196 

Total  Dallr... 

>7,047 

48,4S7 

87,824 

1446 

188,974 

180 

1,870 

8,079 

188.758 

Siuidaj  . . . . 

71,>1>6 

89,029 

80.469 

698 

181,192 

1,816 

1315 

154.383 

Arlsona-^ 

Mornlns  ... 

4.757 

(.151 

1.872 

15 

12,796 

7 

216 

280 

14,299 

Evening  . . . 

6.402 

4.497 

1.188 

272 

12,560 

75 

382 

13.017 

Total  Dallr... 

1S,SS0 

9.d48 

8,061 

288 

26,880 

7 

291 

662 

27,810 

Sonday  . . . . 

7,7S8 

5.449 

1,906 

218 

18308 

253 

415 

18311 

Arkansas — 

Morning  . . . 

14.412 

4,142 

29,964 

8 

48.521 

421 

777 

49,719 

Evening  ... 

12.298 

8.869 

12.280 

23 

28,570 

277 

686 

29,482 

Total  Dally.. 

26,710 

8,011 

42,844 

26 

77,001 

698 

1.363 

70,182 

Soaday  . . . . 

2S,7S7 

8,187 

89,870 

179 

71,698 

547 

ly516 

78,788 

Issues 

Total 

Total 

Total 

Bulk 

Total 

Net  Paid 

Total — Arrears, 
Service  Coplea 

Total 

Dlstrl. 

State  Covered 

city  Suburban  Country 

Sale 

inc.  Bulk 

and  Unpaid 

butlos 

California’^ 

Atoi  ning  . .  . 

194,259 

114,647 

98,726 

160 

407,792 

88 

1,796 

3,633 

413.1(1 

Evening  ... 

;»2ii.937 

106,441 

61.330 

704 

497,462 

126 

3,176 

6,464 

00«,ll; 

Total  llaily . . , 

024,240 

220,068 

160,086 

864 

908,284 

208 

4,971 

9,087 

919321 

Sunday  .... 

807,818 

101,678 

192,071 

247 

742,111 

83 

3306 

4,551 

1S0,15( 

Colorado — 

Aiornlng  . . . 

25.161 

4,795 

16,307 

71 

45,824 

77 

612 

944 

45,111 

Evening  , . . 

8i.l4S 

6,470 

73.937 

30 

161,680 

56 

1,047 

2,189 

164,(71 

Total  UaUy . . , 

.  100,294 

11,268 

89,244 

101 

200,904 

188 

1,566 

3,133 

211,121 

Sunday  . . . . 

97,876 

11,821 

110328 

28 

219,748 

28 

1,860 

2,383 

223321 

Connecticut — 

Morning  . . . 

48.668 

20,401 

6,177 

39 

75,286 

908 

1,093 

113U 

Evening  ... 

92.334 

26.186 

4,462 

126 

122,106 

1,802 

1,374 

125.111 

Total  Dally.. 

.  141,tl02 

48,686 

10,039 

104 

197,891 

2,710 

2,866 

202,411 

Sunday  ... 

88,629 

18,441 

4,078 

61 

80,190 

649 

406 

514M 

Delaware— 

iuorning  .. 

.  6.860 

1,523 

878 

18 

9.274 

166 

241 

286* 

9,>ii 

Evening  . . 

.  22,510 

5,640 

11 

80,310 

18 

608 

466 

11,211 

Total  Daily.. 

2».370 

7,163 

8,022 

29 

89,684 

169 

749 

742 

41344 

District  of  Columbia- 
Morning  ...  7h.519 

7,390 

11,873 

144 

96,926 

558 

446 

It.lil 

Evening  . . 

.  124,676 

9,601 

8,194 

181 

152,652 

1,164 

808 

154,(11 

Total  Daily . . 

.  211,198 

16,091 

20,007 

828 

248,878 

1,607 

1,288 

2813I( 

Sunday  . . . 

.  184.105 

21,069 

24,081 

624 

229,729 

13S7 

1,167 

232,411 

Florida— 

Morning  . . . 

26.303 

12,426 

14.148 

440 

63.322 

200 

857 

864 

55.141 

Evening 

16.GS7 

4,990 

4,180 

5 

24.812 

418 

816 

26,(41 

Total  Daily . . , 

41,945 

17,416 

15,828 

448 

75,184 

200 

1375 

1,579 

813(( 

bunday  .... 

85,557 

16,441 

15,558 

681 

55,445 

200 

1,814 

1,806 

«93(( 

Georgia — 

Morning  . . , 
Evening  .. 

46.313 
.  79,188 

28,346 

30,887 

29,548 

44,087 

20 

104.227 

164,162 

9 

979 

1,320 

3,037 

6,208 

108,111 

160,(11 

Total  Daily.. 

.  120,501 

89383 

78,683 

20 

258,859 

9 

2,299 

8,245 

268341 

Sunday  . . . 

.  116,845 

44,084 

131,087 

48 

292,162 

9 

2,037 

11,289 

306,6(7 

Idaho — 


Morning  . , , 

3,203 

4,734 

6,899 

2 

14,338 

211 

161 

14, IN 

Evening  . . 

168 

1,186 

88 

2 

2,038 

52 

84 

2,111 

Total  Dally . . 

8,068 

8,920 

6,487 

4 

16,370 

263 

238 

163» 

Sunday  . . . 

8,540 

4,182 

0,888 

14,077 

212 

161 

14,4N 

llllnule — 

Morning  . . 

.  442,368 

125,726 

250,176 

27 

818,392 

956 

1,968 

4,382 

825.(11 

Evening  . . 

.  773,918 

175,497 

109,310  10,869 

1,069,579 

1.638 

6,426 

9,236 

1,085,(11 

Total  Daily.. 

.1,216,210 

801,228 

a«i,486  10,8»6 

1,887,871 

2,677 

7,394  18,618 

1311.tN 

Sunday  . . . 

.  688,216 

172,422 

881,028 

284 

1,417,000 

059 

8,062 

0,243 

1,4273M 

Indiana- 

1  . 

J  M'  U 

Morning  . . 

.  91,628 

107,233 

44,541 

144 

243,546 

2 

989 

2,607 

247,1« 

Evening  .. 

.  190,354 

80,533 

45,229 

301 

316,427 

83 

1,392 

2,246 

821,141 

Total  Daily . . 

.  281,982 

187,766 

89,780 

448 

868,073 

86 

2,381 

5358 

S683K 

Sunday  . . . 

.  187,630 

77322 

33,681 

268 

249,411 

2 

1,004 

8,203 

262,10 

Iowa — 

Morning  . . 

.  23,220 

46,681 

59,867 

106 

129,864 

152 

796 

1,815 

182,10 

Evening  .. 

.  160,751 

93,319 

107,530 

339 

361,939 

803 

8.720 

5,758 

S11,1M 

Total  Dally  . . 

.  188,971 

140,000 

167,887 

448 

491303 

905 

8318 

7310 

803MI 

Sunflay  . . . 

84,147 

63,760 

67,206 

386 

218.888 

1,181 

1,088 

4,862 

222,1M 

Kansas — 

fi  l» 

Morning  ,. 

.  27,444 

32,043 

82,588 

40 

92.115 

861 

2,141 

95,UI 

Evening  . . 

.  44,573 

39,977 

25,685 

109 

109,394 

70 

1,000 

1,811 

112,111 

Total  Dally.. 

.  72,017 

71,120 

68,123 

149 

201,409 

70 

1351 

8,882 

201,2« 

Sunday  , . . 

.  80,727 

33,783 

83,446 

101 

08,087 

1,180 

2,287 

101,4M 

Kentucky — 

Morning  .. 

. .  49,816 

15,746 

44,839 

24 

110,425 

480 

787 

111,1(1 

Evening  . , 

79,541 

14,635 

37,096 

21 

121,298 

1,014 

1,147 

12I.4H 

Total  DaUy.. 

. .  129,387 

80,381 

71,038 

46 

218,718 

1,406 

1,884 

28831 

Sunday  . . . 

82,778 

20,305 

38,983 

68 

142,184 

807 

1,301 

14431 

Louisiana — 

Morning  . . 

. .  47,802 

226 

43,835 

75 

91,937 

842 

449 

(i,l» 

Evening  . . 

. .  78,269 

2S8 

48,304 

61 

126,762 

703 

606 

128,111 

Total  Daily. 

. .  126,071 

468 

92,030 

120 

218,000 

945 

1,084 

820, IN 

Sunday  . . 

. .  121,640 

268 

120,838 

180 

242,082 

089 

1,040 

244,10 

Maine — 

Morning  .. 

11,622 

8,815 

2,290 

2 

22,780 

936 

607 

1,117 

25,411 

Evening  . 

. .  20,765 

10.201 

8,937 

58 

84,961 

580 

871 

35,(11 

Total  Dally. 

32388 

19,016 

6,227 

60 

67,691 

986 

1,187 

1,688 

ei3> 

Sunday  . . 

12,288 

8,267 

4,807 

8 

21,942 

302 

158 

22,40 

Maryland — 

Morning  . 

. .  104,586 

17,788 

34,651 

2 

167,027 

987 

1,629 

15(.iH 

Evening  , 

. .  178,682 

9,846 

13,>59 

4 

202,491 

2,098 

1,920 

20(,iR 

Total  Daily. 

. .  283,208 

27,684 

48,010 

6 

889,618 

8,030 

8349 

8M,ir 

Sunday  . . 

..  249,341 

16,620 

38,001 

22 

808,890 

2,140 

1,780 

80131 

Massachuaetta- 

_ 

Mornlng  . 

. .  848,060 

115,906 

235.584 

580 

695,180 

1,232 

1,667 

(((,l» 

Evening  , 

. .  615,312 

136,748 

127,966 

278 

880,299 

82 

2,663 

4,498 

887.10 

Total  Dally. 

. .  988,872 

262,684 

363,580 

853 

1,570,429 

82 

3398 

0,168 

1,686,511 

Sunday  , . 

. .  844,900 

228,790 

490,207 

408 

1,264,422 

958 

2,894 

1,268,19 

Michigan — 

Morning  . 

..  102,276 

14,795 

33,859 

17 

160,947 

1,041 

510 

152.01 

Evening  , 

..  419,562 

126,738 

91,238 

896 

628,919 

2,609 

5,091 

644,11) 

Total  Dally. 

..  621339 

141,628 

126,007 

418 

780,860 

8,060 

8,601 

19941' 

Sunday  . . 

..  268368 

68,806 

00,502 

00 

427,632 

1,088 

8,004 

4813> 

Minnesota 

Morning  . 

..  79,011 

15.758 

47,474 

2 

142,240 

466 

1,082 

14S,7t' 

Evening  . 

..  102,149 

29,016 

164,758 

6,818 

403,234 

55 

1,507 

2,817 

407,111 

Total  Daily. 

..  282,100 

44,706 

212.230 

6,818 

848,474 

86 

2,072 

8309 

6813' 

Sunday  . , 

..  177,441 

27,892 

186,046 

191 

801370 

1,101 

2,728 

SS63< 

Mississippi— 

Morning  . 

1,240 

1.561 

1,158 

4,054 

1,678 

49 

221 

6,111 

Evening  . 

i.Slt 

4,011 

1,480 

10,964 

150 

lot 

282 

11, W 

Total  Dally. 

6,003 

5,872 

2,708 

16,028 

1,728 

160 

861 

11,(9 

Sunday  , . 

0,641 

6,001 

2,680 

18,812 

1,748 

148 

886 

ItP 

Missouri — 

Morning  , 

..  114.088 

84.019 

191,619 

260 

470.086 

946 

2,414 

(ll.iO 

Evening  . 

. .  453.371 

81.108 

124,940 

1,295 

760.809 

258 

1.392 

6,421 

76(,I* 

Total  Dally. 

007,480 

146,122 

410,589 

1,786 

1.280308 

208 

2,288 

8,888 

1,2423* 

Sunday  , , 

483,071 

101,646 

412,800 

1,071 

808,083 

1 

1,802 

6,076 

8763' 
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otal 

Total 

Total — Arrears, 

Total 

iMues 

Total 

Total 

Total  Bulk 

Net  Paid 

Service  Copies 

Dlstrl- 

•trl. 

tloa 

state  Covered 

City  Suburban  Country  Sale 

nc.  Bulk 

and  Unpaid 

bution 

Montana — 

3.111 

Mornlngr  . . . 

22,576 

8,634 

13,100 

32 

44,341 

103 

678 

982 

46,104 

6.111 

Evening  . . . 

16,703 

2,803 

5,364 

195 

24,065 

97 

3t3 

684 

25,089 

0,52t 

•0,444 

Total  Dally... 

38,278 

11,437 

18,464 

227 

68,406 

200 

1,021 

L56S 

71,193 

Sunday  .... 

28,971 

8,557 

19,236 

47 

56,811 

103 

821 

1,831 

59,066 

>44871 

Nsbraaka — 

Horning  . . . 

19,455 

20,933 

65,471 

19 

105,878 

501 

1,290 

107,669 

11,711 

Evening  . . . 

99.983 

28,753 

69,899 

154 

198,789 

12 

2,466 

3,018 

204,285 

Total  Dally . . . 

119,438 

49,686 

135,370 

173 

304,667 

12 

2,967 

4,308 

311,954 

Sunday  _ 

uo.ooo 

30.276 

140,500 

882 

231,167 

2,078 

4,193 

237,438 

>7,1U  ! 
15,11]  ; 
02,411 

Nevada — 

Horning. . . . 

57041 

Evening  . . . 

2,371 

838 

1.617 

9 

4,835 

55 

102 

4,992 

Total  Dally . . . 

2,371 

838 

1,617 

9 

4,835 

55 

102 

4,902 

Sunday . 

9,iii 

ii.in 

New  Hampshire- 

— 

41044 

Horning  . . . 

1,825 

3,747 

6,075 

133 

11,780 

36 

309 

337 

12,462 

Evening  . . . 

11,156 

1,643 

698 

178 

13,675 

80 

195 

382 

14,332 

Total  Dally . . . 

12,981 

5,380 

6,773 

311 

25,455 

116 

504 

719 

26,794 

96,114 

54,414 

Sion 

New  Jersey — 

32,411 

Morning. . . . 
Evening  . . . 

217,176 

35,742 

5,805 

63 

258,786 

1,987 

1,891 

262.664 

Total  l>ally . . . 

217,176 

35,742 

5.805 

63 

258,786 

1,987 

1391 

262,664 

55,141 

Sunday  . . . 

29,240 

4,353 

756 

2 

34,351 

285 

277 

34,913 

26,041 

81041 

New  Mexico— 

69011 

New  York — 

08,111 
160, IN 

Morning  . . . 

769,327 

271,246 

244,962 

4,045 

1,289,580 

338 

8,190 

8,976 

1.307.084 

Evening  ... 

1,548,129 

288,865 

155,813 

195 

1,993,002 

906  10.208  12,797 

2,016,913 

168041 

Total  Dally.. 

2,317,456 

560,111 

400,775 

4,240 

3,282,582 

12,441 

8,398  21,773 

3,323,997 

606,011 

Sunday  . . . 

1,102,903 

364,681 

748,149 

1,956 

2,212,689 

7,885 

8,419 

2,228,993 

North  Carolina— 

- 

14,78 

Morning  .. 

24,121 

31,464 

24,655 

27 

80,267 

721 

1,328 

82,316 

16074 

14,48 

Evening  . . 

18,970 

10,783 

3,410 

16 

33,179 

134 

844 

34,457 

Total  Dally.. 

43.091 

42,247 

.  28,065 

43 

113,446 

1,155 

2,172 

116,773 

Sunday  , . . 

. .  37,249 

37,039 

28,066 

284 

103,188 

1,170 

2,108 

106,466 

825,411 

North  Dakota — 

085.IU 

Horning  . . 

4,611 

8,026 

10,662 

11 

23,310 

17 

287 

560 

24,174 

011.48 

42708 

,  Evening  .. 

8,845 

9,442 

11,255 

47 

;9,589 

341 

451 

727 

31,108 

Total  Dally.. 

13,456 

17,468 

21,917 

58 

52,899 

358 

738 

1,287 

55,282 

L  Sunday  . . . 

6.202 

8,295 

11,286 

43 

25JI26 

17 

355 

356 

26,554 

247,18 

1  Ohio — 

311,141 

66808 

Morning  . . 

139,573 

71,835 

48.581 

109 

260,098 

1,705 

1,494 

263,297 

252,78 

j  Evening  . . 

448,094 

146.667 

77,094 

451 

675,507 

667 

7,999 

8,482 

692.655 

Total  l>ally.. 

.  .^87,667 

217,502 

125,675 

935,605 

667 

9,704 

9,976 

955,952 

Siintla.v  . . . 

30S.441 

109,399 

125.689 

244 

343,773 

3,431 

2,887 

560.001 

371,18 

50308 

Oklahoma— 

222,78 

Morning  . . 

31.188 

10,329 

50,019 

8 

91,544 

114 

1.710 

93,368 

Evening  .. 

34,453 

8.175 

32,626 

47 

75,301 

152 

1,570 

77,023 

'1  l» 

i  Total  Daily.. 

63,641 

18,504 

82,645 

55 

166,845 

266 

3,280 

170,391 

96,18 

111,171 

1  Sunday  . . . 

49,477 

13,661 

62,240 

305 

123,683 

329 

2,921 

128,933 

20708 

101,48 

j  Oregon — 

1  Morning  . . 

34.638 

11,219 

29,087 

74.944 

187 

589 

467 

76,187 

Evening  . . 

.  92,637 

26,266 

39,294 

72 

158,169 

677 

1.015 

3,109 

161,970 

111,141 

^  Total  Dally.. 

.  127,175 

37,485 

68.381 

72 

233,113 

H04 

1,604 

2,576 

238,157 

1S8.4M 

286,111 

1  Sunday  . . . 

79,048 

23. .566 

58,155 

160.769 

195 

1,018 

1,658 

163,640 

14408 

!  Pennsylvania— 

Morning  .. 

.  431.174 

214,420 

264,331 

68 

909,993 

2,113 

8,591 

8,867 

929,564 

91,48 

1  Evening  . . 

.  421,638 

187,728 

75.199 

577 

685,142 

995 

8,903 

6,702 

701.742 

128,171 

220,84 

244,78 

1  Total  Dally.. 

.  8.12,312 

402,148 

339,530 

045 

1,395,135 

3,108 

17,494 

13,569 

1,631,306 

Sunday  . . . 

.  61.3.406 

255,589 

396,315 

19 

1,267,329 

171 

9,141 

7,035 

1,283,676 

Rhode  Island — 

26,48 

;  Morning  . . 

13,859 

12,054 

3,724 

8 

29,645 

315 

475 

30,435 

6108 

22,48 

Evening  . . 

75.830 

35,895 

5,752 

52 

117,529 

892 

874 

119,295 

;  Total  Dally.. 

89,689 

47,949 

9,476 

60 

147,174 

1,207 

1.349 

149,730 

Sunday  . . . 

32,081 

24,61 1 

4,104 

46 

60,842 

460 

628 

61,930 

159.I>I 

South  Carolina- 

— 

204,48 
866,49; 
807 ,8! 

Morning  . . 

16,060 

16.012 

18,746 

71 

50,888 

661 

1,676 

13,621 

Evening  . . 

.  21,119 

8,363 

4,121 

8 

33,611 

502 

653 

1,107 

35,873 

Total  Dally.. 

37.179 

24,375 

22,866 

79 

84,499 

502 

1,215 

2,682 

88,898 

!  Sunday  . . 

.  27,853 

16,042 

.21,996 

197 

66,088 

739 

2,128 

68,955 

887,417 

1  South  Dakota— 

1 ,666ii7 

l,26i,N 

Morning  . 

3,197 

7,967 

3,726 

20 

14,900 

260 

146 

534 

15,840 

Evening  . 

6,981 

7,492 

4,670 

14 

19,157 

83 

167 

365 

19,772 

151.48 

644,41 

Total  Daily. 

10.178 

15,449 

8,396 

34 

34,057 

343 

313 

899 

35,612 

Sunday  . . 

6,457 

9,573 

4,411 

183 

20,574 

206 

228 

TST 

tl307 

79941 

4310* 

Morning  . 

.  61,676 

38,454 

49.395 

1 

149,526 

1,377 

1.731 

152,634 

Evening  . 

.  71,326 

43,066 

21,950 

279 

136,621 

1,793 

2,055 

140,469 

14l,7t 

Total  Dally.. 

.  133,002 

81,520 

71345 

280 

286,147 

3,170 

3,786 

293,103 

407.71 

Sunda.v  . . 

98,364 

58,966 

67,828 

38 

225,196 

2,191 

2,167 

229,554 

suili 

Teiaa— 

Morning  . 

.  80,062 

18,777 

120.342 

9 

219,190 

2,163 

2,538 

223,891 

I.'! 

EA’ening  . 

.  91,988 

21,096 

93,971 

40 

207,095 

1,606 

2,162 

210,863 

11.8 

Total  Dally. 

.  172,050 

39,87.2 

214,313 

49 

426,285 

3,769 

4,700 

434,754 

17,8 

1701 

Sunday  . . 

.  172,872 

28,024 

239,111 

393 

440,400 

3,687 

4,025 

448,112 

Utah— 

471.4 

761,71 

Morning  . 
Evening  . 

.  17,821 

.  24,517 

6.043 

7,043 

17.623 

17,844 

25 

10 

41.412 

49.414 

17 

200 

307 

621 

473 

1,851 

42,209 

52.086 

1,24107 

Total  Dally. 

42,338 

13,066 

35,367 

35 

90,826 

217 

928 

2,324 

94,295 

97607 

Sunda.v 

27,061 

9,409 

33,716 

8 

70,189 

17 

337 

714 

71,257 

Total 

Total — Arrears, 

Total 

Issues 

Total 

Total 

Total 

Bulk 

Net  Paid 

Service  Copies 

DIstrl- 

state  Covered 

City  Suburban 

Country 

Sale 

inc.  Bulk 

and  Unpaid 

button 

Vermont— 

Morning  _ 

5,312 

5,020 

7,846 

2 

18,180 

596 

387 

19,143 

Evening  . . . 

2,293 

3.459 

883 

43 

6,678 

157 

100 

8,915 

Total  Daily... 

7,605 

8,479 

8,729 

45 

24.858 

753 

467 

26378 

Virginia — 

Morning  ... 

41,734 

24,605 

29,527 

46 

95,812 

16 

1,004 

1,383 

98,036 

Evening  • . . 

91,468 

15,317 

12,195 

48 

118,928 

40 

1,210 

1,877 

111,565 

Total  Dally... 

138,202 

89,722 

41,722 

94 

214,740 

56 

2,214 

2380 

219,090 

Snflday. , . , 

67,772 

23,328 

29,322 

116 

120,538 

IS 

980 

1314 

122345 

Washington — 

Morning  . . , 

51,077 

24,145 

32,921 

186 

108,329 

206 

1,457 

1,438 

111,471 

Evening  , . . 

148,000 

43,003 

30,240 

290 

221,533 

257 

3.568 

4,231 

219,577 

Total  Dally... 

199,077 

67,143 

63,161 

476 

329362 

463 

5,018 

5,717 

341,555 

Sunday  .... 

143,352 

46,887 

65.757 

282 

255,778 

247 

4,921 

3,824 

204375 

West  Virginia — 

Morning  . . . 

11,718 

12,666 

6,928 

13 

31,325 

521 

492 

1,011 

33,849 

Evening  . . . 

35,576 

13,797 

4,068 

56 

50,497 

239 

1,086 

1,329 

63,151 

Total  Dally... 

44,294 

26,463 

10,996 

69 

81,822 

760 

1378 

2,340 

80305 

Sunday  . . . . 

27,913 

19,662 

9.95A 

2 

57,582 

SO 

779 

1,058 

59,449 

Wisconsin— 

Morning  ... 

31,440 

15,125 

10.500 

33 

57,098 

310 

597 

58,005 

Evening  . . . 

193,622 

88,865 

58,335 

451 

341,273 

432 

2,280 

8,102 

352,017 

Total  DaUy... 

225,062 

103,990 

68335 

484 

398371 

432 

2300 

8,680 

410,601 

Snnday  • • ■  • 

106,793 

46.83S 

34,469 

41 

188,138 

796 

3,087 

191,955 

W'yomlng— 

Morning  ... 

Evening  ... 

4,543 

651 

8,435 

47 

8,676 

8 

79 

280 

9,943 

Total  Dally... 

4,543 

651 

8,435 

47 

8,676 

8 

79 

280 

9,048 

•  RECAFITCLATION 

I’nited  States,  Enclish  LanWace  Dallies 

Morning...  3,826,798  1,620,099  2,313,519  7,817  7,768,233  7,978  48,591  71,083  7,895,885 

EventnK...  7,751.419  2.064,190  1,959,152  25,301  11,804,263  8,983  81,978  125,938  12,021,162 

Cleveland  Iron  Trade  &  Metal  Mkt.  Report...  4,201 

Total  Daily.  11,578,217  3,684,289  4,272,671  33,118  19,572,496  16,961  130,569  197,021  19,917,047 

Total  Sunday  6,810,551  2,320,570  4,713,279  10,019  13,854,419  5,320  70,944  109,701  14,040,484 


FOREIUX  I..4XGi;.40E  DAIEY  XEWSP.4PERS  PUBLISHED  IX  THE  U.  8. 


MRMBERS  OF  THE 

.4.  B.  C. 

Illinois— 

Evening  . . . 
New  Hampshire — 

34,521 

5,498 

6,032 

46,051 

185 

160 

46.386 

Evening  . . . 

2,625 

463 

428 

3,516 

79 

63 

99 

3.757 

Xew  York — 

Morning  . . . 

112,404 

16,684 

54,910 

183,998 

1,898 

543 

690 

187.129 

Evening  . . . 

131,213 

8,123 

70,646 

209,982 

370 

886 

211,238 

Total  Dally... 

243,617 

34,807 

135,566 

393,980 

1,898 

913 

1,576 

398307 

Sunday  .... 

230,951 

30,463 

138,611 

380,034 

1,914 

987 

1,636 

384.661 

Grand  Totals— 

Morning  . . . 

112,404 

16,684 

54,910 

183,998 

1,898 

543 

690 

187,129 

Evening  . . . 

168,359 

14,084 

77,106 

259,549 

79 

518 

1,135 

261,381 

Total  Dally... 

380,763 

30.768 

133,016 

443*M7 

1,977 

1,161 

1328 

448.510 

Sunday  .... 

330,9.51 

30,463 

138,611 

380.034 

1,914 

987 

13S6 

384.561 

CAXADIAX  D.41LY  XEWSFAPERS  MEMBERS 

OF  THE  A.  B. 

,  c. 

Alberta— 

Morning  ... 

8,421 

11.786 

602 

29 

20.838 

918 

700 

604 

23.060 

Evf-ning  . . . 

33.235 

17.797 

3.797 

42 

64,871 

108 

988 

1.646 

57,613 

Total  Daily... 

41.656 

29,583 

4.399 

71 

75,709 

1,026 

1,688 

2.250 

80,673 

Sunday  . . . 

British  Columbia— 

Morning  .  . 

19,496 

8,332 

6,875 

15 

34.718 

669 

858 

1,077 

.  37,822 

Evening  ... 

40.067 

20.339 

24.214 

44 

84,664 

345 

1.318 

1,855 

88,177 

Total  Dally... 

.59.«563 

28.671 

31 .089 

59 

119,382 

1.014 

2.171 

2332 

125.400 

Sunday  .... 

25,571 

7,504 

7,625 

38 

40.':38 

433 

910 

1,538 

43J64 

Manitoba — 

Morning  ... 

9,688 

133 

16.708 

9 

26.538 

72 

386 

26.996 

Evening  . . . 

58.948 

2.214 

49,651 

391 

111.204 

265 

348 

7,941 

119,768 

Total  Dail.v... 

68,636 

2,347 

66,359 

400 

137,742 

285 

420 

8.327 

146.754 

Sunday 

New  Brunswick— 

Morning  ... 

4.241 

9.558 

13,799 

538 

.  284 

424  • 

15.045 

Evening  ... 

12.832 

1,504 

14.336 

54 

244 

335 

14.949 

Total  Dally... 

17.073 

11,062 

28.135 

502 

528 

759 

30,614 

Sunday.  . . . 

Nova  Scotia— 

Morning  . . , 

6,694 

1,058 

19.679 

21 

27.452 

1.252 

512 

1,020 

30.236 

Evening  ... 

16,377 

1,189 

11,673 

96 

29.335 

682 

455 

S71 

81.443 

Total  Daily... 

23,671 

2,247 

31,352 

117 

50.787 

1,934 

M7 

1,991 

61.679 

Sunday . 

. 

Ontario— 

Morning  . . . 

80,944 

70,887 

114.682 

66 

266.529 

1.666 

4.196 

3.341 

275.782 

Evening  . . ; 

252.878 

49,191 

42.153 

776 

344.995 

2.731 

5.169 

4,701 

357.596 

Total  Ilall.T... 

33.3.817 

120.028 

l.’(6.837 

842 

011.524 

4.397 

9,365 

8,042 

633328 

Sunflay  .... 

116,768 

26,965 

27,284 

170,007 

785 

220 

171,981 

Prince  Edward  Isle— 

Morning  _ 

987 

4,640 

5,627 

908 

80 

228 

6,843 

Evening  . . . 

964 

1 

965 

1,057 

1 

166 

2,189 

Total  Daily... 

987 

5,694 

1 

6.502 

1M5 

81 

394 

9.032 

Sunday . 

Quebec — 

Morning  . . . 

33,123 

2.197 

8.440 

72 

43.832 

842 

663 

542 

45,879 

Evening  . . . 

198.654 

33,700 

138.862 

112 

371.338 

8.013 

6.865 

3,202 

888,009 

Total  Daily... 

231,777 

35,897 

147,302 

184 

415,160 

3,855 

6,028 

3,845 

428A8S 

Sunday  . 

Saskatchewan — 

Morning  , , . 

7,162 

10,210 

8,010 

4 

25.386 

272 

385 

615 

24,668 

Evening  . , . 

16,773 

26.310 

6.099 

26 

48.208 

6Sf 

766 

1,122 

50.741 

Total  l>aUy... 

23,935 

36,520 

13,109 

30 

7SJI04 

908 

1.150 

1,747 

77,399 

Snnday  . 

CAX.4DIAX  TOTALS— 

Morning  ... 

170. 756 

104,553 

189.194 

216 

464,719 

7,06i 

7,750 

0,237 

437,771 

Evening  ... 

619,759 

150,740 

277.919 

1.488 

1.059.906 

8,891 

14.648 

22.050 

1.105,495 

Total  Dally... 

86631S 

255,293 

467.118 

1.704 

1.524.626 

15,060 

tS.S00  80.287 

LMS.200 

Snnday  .... 

162,339 

34.460 

S4,83« 

38 

211,760 

483 

i,doo 

1,762 

215,045 

id 
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©jf  MmApmttSi  | 

** Alabama's  Greatest  Newspaper"  | 


Besides  being  the  Capital  of  the  ,  | 
State  of  Alabama,  Montgomery  .  | 
is  the  HUB  of  Alabama’s  great  | 
agricultural  and  livestock  industries.  | 

In  1919  the  value  of  Alabama’s  Crops  | 
increased  FORTY  MILLION  DOL-  | 

LARS  over  the  valuation  of  1918.  | 

It  is  estimated  that  the  increase  in  | 
value  of  Livestock  raised  in  the  State  | 
of  Alabama  during  1919  as  compared  | 
with  1918  will  be  between  FIFTEEN  | 
AND  TWENTY  MILLION  DOL-  I 

LARS.  I 

The  Montgomery  Advertiser  is  | 

the  dominant  advertising  medium  | 

of  the  rich  agricultural  and  live-  | 
^ock  sections  of  the  State — no  j 

other  newspaper  reaches  the  farm  | 

wealth  of  the  ^ate  so  completely  | 
as  does  The  Advertiser.  1 

During  1919  The  Advertiser  carried  | 

865,998  lines  more  of  Local  Adver-  I 

tising  than  the  second  paper,  and  | 

2,838,644  lines  more  than  third  | 

paper;  in  the  same  period  The  Adver-  | 

tiser  carried  237,484  lines  more  of  | 
foreign  advertising  than  the  second  | 

paper,  and  716,534  lines  more  than  | 

third  paper.  | 

The  grand  total  of  the  volume  of  ad-  | 

vertising  carried  by  the  three  Mont-  | 

gomery  newspapers  shows  that  | 

The  Advertiser  carried  1,103,482  | 

lines  more  than  second  paper.  j 

The  Advertiser  carried  3,555,188  | 

more  than  third  paper.  | 

Always  include  on  your  Alabama  lists  | 

the  one  newspaper  that  has  a  substan-  | 

tial  circulation  in  47  of  Alabama’s  67  | 

counties.  | 

s 

ESTABLISHED  1828  | 

"Alabama's  Greatest  Newspaper”  | 

Kelly-Smith  Company  1 

MARBRIDGE  B'L’D’G.,  NEW  YORK  CITY  S 

LYTTON  B’L’D’G.,  CHICAGO  | 

Geo.  M.  Knox  Candler  Building,  Atlanta,  Ga.  I 
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"A.  B.  C.”  Reports  Summarized  for  the  Space  Buyer 


city 

Paper 

Key 

Ut  Total 
ter  C  1  t  y  1 

Total 
Sub 'baa 

Total 

Country 

Bulk 

Sale 

Total 

Net  Paid 
inc  Bulk 

Total— Arraara , 
Service  Copies 
and  Unpaid 

Total 

Dietrl 

kiiiu 

A  L  A  B  A  H  A 

Blraingham 

Age-Herald 

(b)  11,028 

3,657 

7.690 

26 

22,401 

383 

134 

22,918 

Sun  Edition 

(a)  12,247 

5,3a 

9,813 

23 

27,404 

545 

138 

28,o«5 

I 

Ledger 

(r)  18,749 

10,364 

4,031 

33,144 

222 

543 

33,90? 

Ilewa 

(r)  31.441 

8,732 

5,133 

37 

45,343 

35 

290 

45,668 

Sun  Idltion  Oi)  30,39^ 

11,040 

6,598 

38 

48,070 

45 

497 

48,612 

Qadidaa 

Journal 

(r)  1,568 

2,714 

313 

10 

4,605 

130 

110 

83 

4,928 

Uobll* 

Maaa-ltam 

(r)  9,043 

640 

114 

6 

10,003 

86 

282 

10,373 

Reglatar 

(b)  12,011 

7.695 

3.886 

17 

23. 6u 

99 

293 

24,003 

I 

Sun  tditiqB  (m)  16,392 

9,345 

7,220 

78 

33,035 

102 

422 

33.55? 

UontgoiMry 

Advertlaer 

(b)  4,609 

6,290 

6,457 

617 

17,973 

399 

264 

18.696 

Evg  Edition  (r)  2,508 

767 

886 

426 

4,589 

63 

800 

5,452 

(Tht  fvanlng  Iditioa  vub  di«continu«d  S^ptamber  30, 

1919) 

Sun  Edition  (a)  7.237 

6,769 

7,777 

536 

22,319 

433 

540 

23.2?2 

Journal 

(r)  6,090 

7,398 

8,812 

5 

22,305 

171 

390 

22,8(6 

Sun  Edition  (a)  5,726 

6,554 

8,061 

23 

20,364 

191 

278 

20,633 

ARIZONA 

Phoanlx 

Aris.  Oaiette  (r)  4,079 

3.325 

702 

83 

8,189 

34 

205 

8,429 

*  Republican  (b)  4,6o8 

3,989 

1.507 

15 

10,119 

lie 

164 

10,401 

Jl 

Sun  Edition 

(b)  5,201 

4,163 

1,572 

21 

10,957 

157 

223 

11,337 

Tuetdn 

Arixona  Star 

(di  2,149 

1,162 

366 

3,677 

7 

98 

116 

3,6?8 

Sun  Edition 

(b)  2,534 

1,286 

334 

192 

4,356' 

8 

96 

192 

4,652 

Citlxen 

(r)  2,523 

1.172 

486 

190 

4,371 

41 

177 

4.58? 

K 

A  R  K  A  N  S 

A  S 

Tort  Smith 

Southweat 

American 

(d)  3,744 

4,142 

4,41'. 

3 

12,308 

77 

349 

12.73* 

Pi 

Sun  Edition  (a)  3.862 

4,257 

4.652 

47 

12,816 

82 

550 

13,450 

* 

Tlaea  Record 

t)  3,688 

3,869 

2,514 

5 

10,076 

67 

341 

10,48* 

Sun  Edition 

(b)  3,514 

3.930 

2.572 

132 

10,148 

67 

431 

10,646 

Uttl*  Rook 

Ark.  Democrat  (r)  8,6lO 

9,666 

18 

18,494 

210 

245 

18,94? 

Ark.  Caiatta 

(b)  10,668 

25,545 

•  36,213 

344 

428 

36,985 

Sun  Iditioa  (m)  16,381 

32,346 

48,727 

398 

534 

49.65? 

CALirORHIA 

A 

lULkortflold 

Californian 

r  3.155 

999 

1,549 

5.703 

83 

256 

6,0(2 

Echo 

(d)  1,771 

897 

1,365 

4,033 

83 

49 

219 

4,38* 

Sun  Edition 

(b)  2,144 

896 

1,405 

4,447 

83 

50 

308 

4,888 

Chico 

Entarpriaa 

(r)  958 

230 

84 

1,272 

73 

143 

1,488 

Eureka 

Humboldt  Timeatd)  2,002 

2,106 

880 

4,988 

131 

160 

5,27? 

Sun  Edition 

(m)  2,085 

2,131 

924 

5,140 

134 

160 

5,43* 

A 

Long  Beach 

Praae 

(r)  6,334 

467 

4 

6.805 

55 

128 

6,988 

Telegram 

(r)  6,264 

441 

46 

6,751 

5 

122 

93 

6,971 

Loe  Ar.gelee 

Examlnar 

(b)  38,649 

18,429 

20,022 

26 

77,126 

245 

508 

77,87? 

Sun  Edition 

(b  79.355 

31,589 

44,490 

155.434 

450 

531  156,415 

Cl 

Expreaa 

(r)  31,645 

14,423 

3,630 

9 

49,707 

100 

872 

50.67? 

Herald 

(r)  100,317 

18,009 

4,978 

123,304 

81 

195  133,580 

Tlaae 

(b)  43,072 

20,713 

14,383 

7 

78,175 

111 

744 

79,0301 

Sun  Edition 

(m)  67,006 

27,222 

21,723 

115.951 

67 

643  116,6(1  1 

K 

Oakland 

Tribune 

(r)  30,033 

10,487 

4,399 

100 

45,019 

1037 

838 

46,89* 

Sun  Edition 

(b)  30,450 

10,619 

5,288 

30 

46,387 

1098  1281 

48,7(6 

Facade na 

Star-Neve 

(r)  10,076 

699 

16 

10,791 

18 

108 

10,91! 

Pomona 

Progrese 

(r)  2,166 

510 

130 

45 

2,651 

84 

90 

3.025 

K 

Rivercida 

Prase 

(r)  3,463 

554 

672 

4,689 

96 

87 

4,872 

Sacramento 

Bee 

(t)  13,016 

9,079 

12,361 

34,456 

453 

102 

35,011 

Sat  Edition 

(y)  13,127 

9,415 

13,457 

35.999 

620 

116 

36,73! 

San  Bernardino  Index 

(t)  1,703 

428 

316 

2,447 

67 

114 

2,628 

Sun  Idltion 

mi  1,704 

428 

293 

2,425 

67 

108 

2,600 

B( 

Sun 

(b)  2.667 

1,251 

540 

6 

4,464 

37 

178 

4,67! 

Sun  Idltion 

(m)  2,686 

1,263 

554 

1 

4,504 

37 

205 

4,7*6 

San  Diego 

Sun 

(r)  12,211 

1,169 

1,840 

25* 

15,474 

62 

15.608 

Tribuno 

(r)  10,553) 

871) 

980) 

22) 

12,426) 

80 

267) 

12,771 

I’aion 

(b)  10,492) 

931) 

1,555) 

30) 

13,008) 

77) 

176) 

13,26li 

Tribune  d 

Union 

(e)  21,045 

1,802 

2,535 

52 

25,434 

157 

443 

26,03* 

Sun  Edition 

(m)  17,062 

1,525 

2,027 

85 

20.699 

82 

195 

20,976 

San  PT'anciaco  Bulletin 

(r)  40,230 

22,912 

16,049 

204 

79.395 

315  1392 

81,102 

b! 

Call  t  Post 

(r)  54.41': 

25,372 

11,861 

91,648 

388 

493 

92,52? 

21 

Chronicle 

(b  35,562 

29,560 

26,282 

85 

91,489 

358  1057 

92,90* 

Sun  Edition 

(m)  47,657 

.38,244 

38,575 

112 

124,588 

421  1068  126,071 1 

Examiner 

(b)  52,816 

35,999 

32,614 

121,629 

581 

416  122,6a  1 

Cn 

Sun  Edition 

(n)  99,573 

72,783 

76,274 

246.630 

688 

306  247,62*1 

San  Joce 

itorcury-Herald(b)  7.228 

4,761 

885 

6 

12,880 

206 

175 

13,2(1 

Sun  Edition 

(m)  7.793 

4,976 

1,118 

19 

13.906 

211 

146 

14,263 

Ca 

Santa  Barbara  Neve  S 

Independent 

(r)  3,44B 

398 

874 

4 

4,724 

12C 

72 

194 

5.UC 

Cc 

c  0  : 

1  0  r  a  1 

d  0 

Oi 

Colo.  Spge. 

Caxette 

(bj  4,17b 

241 

283 

4,700 

67 

128 

4,8?i 

Sun  Edition 

(m)  6,384 

162 

301 

6,847 

77 

163 

7,08! 

Cb 

Telegraph 

(r)  5.630 

302 

277 

5 

6,214 

79 

207 

6,500 

Denver 

Post 

(r)  50,209 

3,317 

58,347 

111,873 

384 

846  113,10!  1 

Sun  Edition 

(n)  58,316 

5,401 

76,491 

142,206 

842 

572 : 

143,62! 

Rocky  Ut  l!svs 

(b)  16,694 

1,437 

13,316 

52 

31,499 

335 

723 

32,55! 

Sun  idltion 

(m)  22,314 

2>089 

28,151 

52.554 

325  1256 

54,13! 

Times 

(r)  17,030 

1,021 

13,681 

25 

31,757 

338 

798 

32,6?! 

Greeley 

Tribune -Rep. 

(b)  ) 

1.255) 

79) 

1,334) 

54) 

18) 

10) 

1,*1(, 

Tribune-Rep. 

(r)  1,7«1) 

178) 

324) 

2,283) 

56) 

53) 

89) 

2,481: 

Cl 

Total  Daily 

(e)  1,781 

1.433 

403 

3,617 

110 

71 

99 

3,8!! 

Pueblo 

Chieftain 

(b)  4,281 

1,662 

1,629 

19 

7,791 

23 

92 

83 

7,981 

Dft 

Sun  Edition 

(m)  4,746 

2,105 

1,877 

23 

8,751 

23 

136 

162 

9,07! 

Star-Journal 

(r)  6,493 

1,652 

1,308 

9,453 

193 

247 

9,8!) 

Da 

Sun  Edition 

(m)  6,116 

1,764 

1,508 

9.388 

266 

230 

9,90* 

CONNECTICUT 

Anaonia 

Sentinel 

(r)  6,273 

149 

6,422 

214 

79 

6,71! 

fil 

n 

Bridgeport 

Poet 

(r)  24,312) 

3.633) 

293) 

6) 

28,244) 

210) 

497) 

28,95.. 

Tr 

Standard 

) 

) 

i 

) 

) 

Ga 

Telegram 

(b)  13,455) 

2,828) 

765) 

8) 

17,056) 

262) 

481) 

17,7!! 

Total  Bally 

(e)  37,767 

6,461 

-1,058 

14 

45.300 

472 

978 

46,751 

Sunday  Post 

(a)  11,902 

1.559 

243 

11 

13.715 

148 

159 

14, ON 

Ja 

Hartford 

Courant 

(b)  8,983 

11,849 

4,115 

23 

24,970 

325 

172 

25,  *6! 

Sun  Edition 

(m)  12,647 

14,875 

3,494 

40 

31,056 

322 

202 

Times 

(r)  24,355 

9,203 

1,493 

41 

35.092 

825 

199 

36, U8 

Jo 

Ueriden 

Record 

(b)  4,690 

1,528 

313 

8 

6,539 

45 

172 

Mil 

New  Haven 

Jrl-Courior 

(b)  13.595 

1,667 

466 

15.728 

136 

164 

16,0*8 

Ka 

Times-Leader 

(r)  9,827 

4,551 

1,346 

15,724 

41 

104 

15,86) 

XA 

New  London 

The  Day 

(r)  5,888 

4,082 

436 

61 

10,467 

61 

67 

10,61) 

La 

Nonmlk 

Hour 

(r)  2,870 

359 

56 

6 

3,293 

28 

43 

3.36* 

U 

Stamford 

Advocate 

(r)  6,029 

1,234 

285 

4 

7,552 

108 

85 

7.7« 

Ua 

Waterbury 

American 

(r)  6,440 

1,879 

364 

5 

8,686 

193 

85 

8,966 

Democrat 

(r)  6,340 

244 

40 

6,624 

122 

95 

6,8*1 

uo: 

Republican 

(b)  7,945 

2,529 

518 

10,992 

140 

63 

11,21) 

ot 

Sun  Edition 

(m)  9,060 

2,007 

338 

11,425 

79 

45 

11,5*8 

For  explanation  of  key  iettere  see 

explanatory  note  on  Pa^e  XXle 

■a 
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Ktj  Total  Total—Arroaro,  Total 

Lot  Total  Total  Total  Bulk  Nat  Paid  Sorvica  Capias  Ciotri 
tor  City  Bub'ban  Country  Sals  ioc  Bulk  and  Unpaid  bution 


IlllllllllilllUllWIilllillllllll 


DBLAWARI 

nioington  Every  Evening  (r)  8)79A  2,423  I, 285 

Journal  (r)  13.718  3,217  864 

News  (b)  6,860  1,523  873  1 

DISTRICT  or  COLOUBU 


12,505  13  246  240  13,004  ■ 

17,805  262  a6  18,283  m 

9,274  156  241  286  9.957  I 


Hsrald  (b) 

30,963 

3.981 

♦,070 

133 

39,147 

330 

325 

39,802 

Sun  Edition  (a) 

27,309 

3,248 

2,091 

266 

32,914 

271 

290 

33,475 

Post  (b) 

♦5,556 

3,409 

5,642 

7,803 

-11 

56,779 

223 

120 

57,122 

Sun  Edition  (a) 

54,991 

82,623 

11,728 

11 

72,372 

92,873 

80,089 

262 

128 

72,762 

Star  (r) 

5,817 

4,353 

80 

403 

18^ 

93,463 

80,567 

Sun  Edition  (a) 

64,598 

8,885 

6,408 

198 

329 

149 

Tlaeo  (r) 

52,053 

3,784 

3,841 

101 

59,779 

751 

621 

61.151 

Sun  Evonlng  (a) 

37,207 

r  L  ( 

3,294 

}  R  I  D 

3,804 

A 

♦9 

44.354 

675 

600 

45,629 

na.  Uetropo- 

Hi  (r) 

U,764 

3,743 

3,232 

18.739 

296 

724 

19,761 

Florida  Tlmoo- 

Union  (b) 

13,656 

6,758 

4,968 

5 

25,387 

339 

26,011 

Sun  Edition  (a) 

17,422 

8,a9 

1,166 

6,072 

72 

31,785 

351 

32,721 

5,507 

Herald  (bj 

2,903 

3,458 

1,168 

2 

5,239 

124 

144 

Sun  Edition  (a) 

1,292 

1,280 

948 

26 

6,056 

181 

170 

6,407 

Uatropolia  (r) 

3,873 

1,247 

5 

6,073 

120 

91 

6,284 

Journal  (b) 

3,114 

824 

1,464 

150 

5,552 

200  135 

182 

6,069 

Sun  Edition  (a) 

4,087 

846 

1,588 

150 

6,671 

200  178 

298 

7.347 

Tribune  (b) 

6,635 

3,678 

6,548 

283 

17,144 

259 

253 

17,656 

Sun  Edition  (a) 

8,620 

5,084 

7,949 

283 

a,936 

604 

253 

22,793 

0  I  0  R  S  I  A 


Herald  (r 

1,558 

1,231 

88 

2,877 

35 

143 

Conetitution  (b 

22,143 

9,556 

15.813 

1 

♦7,513 

102  1692 

Sun  Edition  (a 

21,263 

7,015 

18,468 

28 

♦6,774 

109  3800 

OeorglaB  (r 

Hearet'a  Sun¬ 

18,410 

5.618 

15.358 

39,386 

112  2263 

day  ADerlcan(B 

20,845 

6,254 

56,078 

83,177 

257  2981 

Journal  (r 

25,575 

10,463 

19,333 

55.371 

810  1449 

Sun  Edition  (a 

25,781 

10,156 

35.274 

71,211 

11,074 

1148  1627 

Chronicle  (h 

4,823 

5,127 

3,868 

1,124 

174 

377 

Sun  Edition  (a 

5,076 

1,064 

1.692 

10,008 

195 

419 

Herald  (r 

6,046 

6,108 

6,220 

2,541 

13,958 

105 

399 

Sun  Edition  (a 

764 

9,413 

104 

332 

Enquirer-Sun  (b 

3.490 

3.446 

1,178 

253 

1 

4,922 

91 

202 

Sun  Edition  (a 

1,172 

266 

2 

4,886 

7,603 

91 

216 

Ledger  (t 

6.657 

730 

216 

293 

Sun  Edition  (a 

6,543 

771 

215 

7.529 

291 

Hare  (r 

8,639 

3,969 

6,995 

7,186 

19,603 

173 

596 

Sun  Edition  (a 

7,669 

3,646 

18,501 

170 

395 

Telegraph  (b 

6,609 

4,235 

9,091 

18 

19,953 

9  524 

641 

Sun  Edition  (a] 

7,071 

2,618 

8,311 

15 

18,015 

9  512 

669 

Keire  (bJ 

9,248 

8,250 

3.267 

20,765 

88 

125 

Sun  Edition  (aj 

12,544 

6,043 

4,061 

22,648 

51 

309 

Preoe  (r] 

12,303 

2,656 

405 

15.364 

85 

65 

I  D 

A  H 

0 

Idaho  Statee- 

man  (b] 

1  3,203 

4,734 

6,399 

2 

14,338 

211 

151 

Sunday  Ed.  (aj 

1  3,540 

4,152 

6.385 

14,077 

212 

161 

"eva(3  ao- eta)(r] 

1  762 

1,186 

88 

2 

2.038 

52 

84 

ILLINOIS 

Alton 

Telegraph 

)  3,603 

840 

204 

4,647 

13 

106 

34 

4,602 

Aurora 

Beaeon-Newe 

(r. 

1  8,930 

6,079 

658 

1 

15,668 

155 

130 

15.953 

Belleville 

Advocate 

«■ 

1  2,842 

761 

111 

1 

3.715 

56 

78 

3.849 

Blooaington 

Bulletin 

3,262 

3,108 

278 

6,648 

147 

71 

275 

7,141 

Sun  Edition 

(». 

4,567 

3,499 

327 

12 

8,405 

167 

57 

314 

8,943 

Pantograph 

(bj 

4,727 

9,988 

2,120 

16,835 

392 

171 

17,398 

Cairo 

Bulletin 

(b, 

1,048 

784 

141 

7 

1,980 

35 

62 

71 

2,166 

Sun  Edition  (a! 

1,053 

785 

126 

12 

1,976 

34 

80 

76 

2,166 

Citizen 

(ri 

1,486 

1,065 

121 

19 

2,691 

90 

104 

2,885 

Canton 

Ledger 

(r: 

1,663 

3.578 

800 

5 

6,046 

130 

137 

119 

6,432 

Regieter 

(r, 

1.285 

1,602 

419 

3.306 

63 

97 

61 

3.537 

Central ia 

Sentinel 

(ri 

3,144 

1,157 

182 

4,483 

45 

61 

4,609 

Chaapalgn 

Gazette 

(rj 

2,420 

2,514 

348 

8 

5.290 

62 

44 

5.416 

Neve 

(t; 

3.514 

3.694 

315 

18 

7,541 

119 

88 

7,748 

Sun  Edition  (n] 

3,546 

3,738 

314 

7,598 

119 

128 

7,845 

(Die  Gazette 

1  and  The  llowo  have  boon  eonoolidated  ai  tha 

Neva-Oaiatte) 

Chicago 

A.'corlcan 

(r)  242,699 

34.470 

62,552 

339,721 

310  1573  341.604 

Herald  t  Ex- 

aair.cr 

200,281 

24,090 

67,460 

311,631 

535  1100  313,466 

Sun  Edition 

(n, 

256,390 

52,548  284,232 

593,170 

513  1024  594,707 

Nava 

(rj 

329,727 

26,695 

21,236 

111 

377,769 

210  1081  379,060 

Poet 

(rl 

35.659 

2,408 

2,730  10530 

51.327 

319 

518 

52,164 

Tribune 

(bj 

210,378 

57,175  157,035 

424,588 

1965  426,553 

Sun  Edition  (a] 

307,412 

60,897  298,187 

666,496 

2232  668,726 

Clinton 

Journal 

(d 

930 

8O6 

290 

2,026 

4 

38 

2,066 

Sun  Edition  (m] 

932 

810 

290 

31 

2,063 

4 

46 

2,113 

Danville 

Coanarciol- 

Nore 

(rl 

7,044 

7,621 

711 

11 

15,387 

121 

259 

15,767 

Dacatur 

Herald 

W 

6,090 

7,304 

963 

5 

14,362 

152 

210 

14,724 

Sun  Edition  (m] 

5,937 

7,351 

988 

14,276 

151 

108 

14.535 

Revlev 

(rj 

8,215 

6,149 

2,035 

1 

16,400 

146 

195 

16,741 

SUn  Edition 

(aJ 

7,605 

5,734 

1,693 

15,032 

101 

15.268 

Dixon 

Telegraph 

2,143 

2,215 

420 

6 

4,764 

88 

61 

4,933 

Elgin 

Courier 

(rl 

3,758 

3,701 

498 

7,957 

23 

184 

6,164 

Freeport 

Jrl-Standard 

(rj 

3.670 

2,815 

666 

4 

7,155 

61 

97 

62 

7,395 

Oeleaburg 

Uail 

(rj 

3,192 

4,261 

740 

4 

8.197 

a 

92 

170 

8,503 

Republican- 

Re  gietar 

3,105 

3,861 

1,414 

9 

8,369 

10 

111 

138 

6,648 

Jackionville  Courier 

1,946 

512 

132 

15 

2,605 

59 

78 

40 

2,782 

Journal 

(dj 

2,197 

2,553 

428 

4 

5.182 

122 

65 

5,369 

Sun  Edition  (aj 

2,224 

2.551 

429 

5.204 

122 

63 

5.389 

Joliet 

Herald-Nave 

10,397 

5.422 

771 

1 

16,591 

75 

155 

16,721 

Sun  Edition 

(a] 

9,925 

5.262 

785 

15,972 

75 

136 

16,163 

Kankakee 

Republican 

2,744 

1.577 

220 

4.541 

60 

60 

4,661 

Ktwanee 

Star-Courier 

2,642 

593 

173 

3,406 

100 

71 

81 

3.660 

U  Salle 

Tribune 

r 

1,573 

♦75 

67 

2,115 

59 

60 

2,234 

Lincoln 

Couriar-Herald( r ] 

1.087 

543 

170 

1,600 

13 

64 

1,877 

Nattoon 

Journal-' 

Gazette 

(r; 

2.181 

737 

287 

3,205 

24 

88 

3.317 

Noliae 

Dlepatch 

(rj 

V;989 

960 

399 

1 

9,349 

88 

139 

9,576 

Ottaia 

Rapublican- 

Tlaea 

(rj 

2,091 

1,461 

239 

2 

3,793 

89 

72 

3,954 

Peoria 

Journal 

(rj 

9,986 

6.134 

2409 

3 

18,532 

44 

413 

532 

19,521 

fm] 

•>'>  A60 

4.256 

Ban 

173 

17.939 

47 

389 

717 

19.092 

Sell 

Washington,  D.  C. 
and  Influence 
the  United  States 

Washington  is  the  heart  of  the  Nation. 

The  citizens  of  Washington  come  from 
every  State  in  the  Union. 

Not  only  is  every  good  citizen  of  the 
United  States  deeply  interested  in  what 
happens  in  Washington,  but  the  citizens 
of  Washington  are  in  close  touch  with 
the  people  back  home. 

Washington  is  truly  a  national  market. 

Selling  Washington  is  an  introduction 
to  the  whole  country. 

Washington  is  the  easiest  market  to 
enter  successfully  because  one  medium 
-THE  WASHINGTON  STAR  -not 
only  covers  the  entire  field,  but  its  ad¬ 
vertising  pages  are  read  with  the  same 
confidence  as  its  news  columns. 

All  you  need  in  Washington  is  a  prod¬ 
uct  with  merit  and  one  advertising  me¬ 
dium  -THE  WASHINGTON  STAR. 

lEv^ning  Star 
Star 

WASHINGTON,  D.  C. 

Our  statistical  department  will  be  glad 
to  compile  a  digest  of  conditions  affect¬ 
ing  your  particular  line  of  merchandise 
upon  request. 


Eastern  Representative 
DAN  A.  CARROLL 
Tribune  Building 
New  York,  N.Y. 


Western  Representative 
JOHN  E.  LUTZ 
First  NaCI  Bank  Bldg. 
Chicago,  IlL 


For  ospUiiatioB  of  kojr  lottoro  ooo  ozpUiiatory  note  on  Pago  XXI. 


iiiMiiiiiiiiiiiHMiOiiiiiiiiiiiiBiiiffliiiiimiiimwaiiiiiiiiimHiiiiiimHiiMaa^^^ 


VIII 


Editor  &  Publisher  for  January  15, 


1  920 


g  Mrn'irar  ■■  .  ;iilii'|iiii: . . .  j;:  !r'!!!!iiiir'!!:Niir!';7 

^  M 

f  I 

I  From  Any  Point  of  View  | 
I  The  Des  Moines  | 

S'  ^ 

I  Raster  and  Tribune  | 
I  Dominate  in  Iowa.  | 

I  Total  Circulation  | 

I  In  total  circulation  the  Register  and  | 
I  Tribune  (M&E)  exceeds  the  com-  | 
I  bined  circulation  of  any  other  two  Iowa  | 
I  Newspapers.  (113,026  net  paid  | 

(December  average.)  | 

I 

I  Morning  | 

I  The  Daily  Register  has  the  largest  paid  I 
I  daily  circulation  of  any  week  day  news-  | 
I  paper  in  Iowa.  | 

I  Sunday  | 

I  The  circulation  of  The  Sunday  Register  | 
I  is  more  than  two  times  that  of  the  next  | 
f  Des  Moines  or  Iowa  Sunday  paper.  I 
I  (81,777  net  paid  December  average.) 

I  Evening  I 

f  The  Evening  Tribune  has  25%  more  | 
P  paid  subscribers  in  the  city  of  Des  I 
Moines  than  the  next  evening  paper.  I 

I  Advertising 

^  The  Register  and  Tribune,  morning,  | 
evening  and  Sunday,  carried  54%  of  | 
all  the  advertising  published  in  Des  | 
Moines  in  1919.  | 

j  Send  for  A.  B.  C.  Auditors  Reports.  1 

tr-  Repreientatives  Q 

I  I.  A.  KLEIN  JOHN  GLASS  | 

§  Metropolitan  Tower  Peoples  Gas  Bldg,  B 

I  NEW  YORK  CHICAGO  | 

' . .  . 


City 

Papar 

ttp 
Ut 
ter  1 

Total 

Total  Totgl  Total  Bulk  Net  Paid 
City  Sub 'ban  Country  Sole  Inc  Bulk 

Total -^^re  ore , 
Service  Copies 
and  Unpaid 

Total 

Dletrl 

■butleg 

I  L  L  I  N  0  I 

S  ••  continued 

Peoria 

Star 

(r) 

ll,14d 

8,545 

2,359 

45 

22,095 

414 

645 

269 

23-,  423 

(eontinvMd)  Sun  Edition  (a) 

11,057 

2,427 

575 

17 

14,076 

141 

490 

194 

14,901 

Pontiac 

Leader 

(r) 

1,510 

1,393 

488 

8 

3,399 

95 

S' 

3.499 

Quincy 

Herald 

(r) 

4,696 

4,162 

433 

3 

9,494 

150 

254 

9,W 

Journal 

(r) 

3,213 

4,837 

285 

2 

8.337 

5 

58 

363 

8,763 

«hig 

(d) 

2,447 

5,243 

215 

7,905 

36 

161 

8,102 

Sxm  Edition  (b) 

4,011 

5,387 

223 

9,621 

41 

188 

9,850 

Rockford 

Rag-Gaxstts 

*■ 

8,450 

2,405 

531 

11,386 

15 

134 

582 

12,117 

Rspubllc 

5,290 

778 

245 

6,313 

6 

144 

103 

6,566 

Star 

(d) 

5,909 

4,357 

801 

6 

11,073 

168 

251 

11.492 

. 

Sun  Edition  (a) 

7,613 

4,484 

643 

36 

12,976 

170 

280 

13,426 

Rock  Island 

Argus 

(r) 

5,783 

1,604 

454 

7,881 

109 

206 

8,196 

Springfield 

Illinois  State 

Jolurnal 

(b) 

8,356 

13,426 

723 

5 

22,510 

920 

477 

350 

24.257 

Sun  Edition  (a) 

8,406 

5.434 

315 

3 

14,160 

417 

467 

319 

15.363 

Illinoie  State 

Register 

10,807 

10,620 

1,441 

22,868 

262 

339 

562 

24,031 

Sun  Edition 

(m) 

9,935 

7,259 

848 

18,042 

153 

239 

317 

18.751 

Sterling 

Gaistta 

2,737 

1.75* 

559 

35 

5,085 

80 

?5 

5,200 

Streator 

Pres  Press 

(r) 

1,5*9 

l,a7 

480 

1 

3,247 

64 

55 

3.366 

Indspsndent- 

Timaa 

(r) 

1,739 

609 

380 

5 

2,733 

249 

106 

86 

3.174 

Vaukegan 

Sun  d  Gatette  (r) 

2,796 

565 

310 

10 

3,681 

55 

150 

3,886 

INDIANA 

Andsreon 

Bulletin 

(r) 

5,406 

378 

212 

5,996 

45 

32 

141 

6,214 

Hsrald 

(d) 

3,158 

3,069 

230 

6,457 

41 

73 

6,571 

Sun  Edition  (a) 

4,242 

3,102 

227 

7.571 

48 

75 

7,69* 

Crawfordsvllle  Journal 

1,594 

1,372 

478 

1 

3.445 

90 

100 

3,635 

Review 

(b) 

Xlkhart 

Truth 

(r) 

5,993 

1,613 

745 

2 

8,353 

144 

114 

,  8,6u 

Ivanevllls 

Courier 

(b) 

6,206 

15, *83 

1,207 

1 

22,897 

10 

235 

23,142 

Sun  Edition 

(m) 

11,965 

7,811 

728 

31 

20,535 

10 

433 

20,978 

Journal -News 

(t) 

10,899 

4,584 

300 

15,783 

192 

15,975 

Sat  Edition  (y) 

8,650 

2,879 

300 

11,829 

192 

12,021 

Sun  Edition  (a) 

7,824 

3,709 

300 

11,833 

210 

12,043 

Port  fayns 

Jrl-Gatetta 

(b) 

10,271 

13,165 

4,225 

27,681 

170 

562 

28,433 

Sun  Edition 

(m) 

14,101 

7,375 

2,520 

23,996 

240 

264 

24,500 

News  C 

Sentinel 

16,321 

11,728 

2,207 

26 

30,282 

132 

476 

30,890 

Gary 

Poet 

(r) 

5,345 

9 

74 

6 

5.436 

56 

102 

5,594 

Huntington 

Herald 

(r) 

2,173 

1,250 

150 

7 

3,580 

103 

130 

3,791 

Press 

(d) 

1,634 

1,645 

232 

5 

3,516 

119 

52 

3,687 

Sun  Edition 

1  U) 

1,733 

1,647 

234 

10 

3,624 

130 

141 

3.895 

Indianapolis  Indiana  Tlnsa 

(r) 

23,474 

12,144 

8,466 

47 

44,131 

63 

372 

44,466 

News 

(r) 

65  ,-087 

19,167 

26,122 

176 

110,552 

53 

498  111,103 

Star 

(b) 

33,971 

26,539 

24,258 

91 

84,859 

112 

475 

05,446 

Sun  Edition  (n) 

56,673 

18,276 

21,145 

57 

96,051 

6 

260 

96.317 

Kokomo 

Dispatch 

(d) 

2,207 

2,395- 

965 

5,567 

33 

129 

5.729 

Sun  Edition  (m) 

2,650 

•  2,395 

965 

6,010 

33 

129 

6,172 

(4A/19  eta’t.) 

Tribuns 

6,589 

1,410 

459 

8 

8,466 

67 

104 

8,637 

Lafayette 

Courier 

(r) 

5,407 

2,478 

639 

3 

8,527 

111 

95 

8,733 

Journal 

(b) 

3,573 

5,517 

1,579 

.  10.669 

106 

161 

10,956 

(Since  I2A/19  the  Courier,  and  the  Journal  have  been  eold  oral/  in  conbinatn) 

Logansport 

Pharos-Rap' ter(r) 

4,273 

1,476 

1,044 

16 

6,089 

65 

6,894 

Tribune 

(d) 

2,281 

2,356 

588 

3 

5,228 

80 

92 

5,400 

Sun  Edition  (m) 

2,321 

2,358 

590 

53 

5.322 

81 

92 

5,495 

Uadleon 

Courier 

968 

1,741 

242 

2,951 

34 

60 

3.045 

Uarlon 

Chronicle 

(r) 

4,858 

1,626 

261 

6,745 

192 

6,937 

Leader-Tribune ( d) 

4,132 

3,734 

252 

9 

8,127 

74 

120 

8,321 

Sun  Edition  (■) 

4,217 

3,735 

252 

9 

8,213 

76 

126 

6,415 

duncls 

Star 

(b) 

7,935 

10,072 

7,674 

25,681 

10 

301 

25.992 

Sun  Edition  (n) 

7,716 

5,177 

3,225 

15 

16,133 

12 

289 

16,434 

New  Castle 

Courier 

(r) 

2,771 

962 

192 

3,925 

35 

63 

92 

4.115 

Richmond 

Ztea 

(d) 

2,157 

5,523 

526 

8,206 

64 

106 

8,376 

Sun  Edition  (a) 

2,362 

5,556 

525 

8,443 

59 

110 

8,612 

Palladiua 

6,309 

5,131 

494 

7 

11,941 

49 

218 

12,208 

South  Band 

Tribune 

11,444 

3,372 

1,222 

16,038 

93 

294 

16,425 

Terrs  Haute 

Star 

(b 

10,534 

14,182 

2,270 

26,986 

16 

163 

27,165 

Sun  Edition  (m) 

9,562 

8,206 

1,105 

18,873 

17 

176 

19,068 

Tribune 

(r) 

11,443 

10,092 

1,932 

23,467 

3 

110 

195 

23,775 

Sun  Edition  (bO 

9,742 

7,566 

1,727 

19,035 

94 

122 

19,251 

Vlncsnnss 

Commercial 

(d) 

2,630 

906 

138 

35 

3.709 

2 

47 

40 

3,798 

Sun  Edition  (a) 

2,631 

909 

138 

94 

3,772 

2 

48 

44 

3.666 

1  0 

W  A 

Boons 

Hews -Rep' lloan(r) 

2,339 

922 

80 

3 

3,344 

88 

65 

3,497 

Burlington 

Gaiette 

(r) 

5,726 

3,694 

534 

1 

9.955 

103 

146 

10,204 

Hawk-Eye 

(d) 

2,028 

6,714 

904 

1 

9,647 

135 

126 

9,908 

Sun  Edition  (a) 

3,130 

6,936 

989 

42 

11,097 

159 

165 

11,421 

Cedar  Rapids  Gasstts 

9,828 

4,895 

1,347 

9 

16,079 

219 

172 

16,  *70 

Republican 

(d) 

1,277) 

6,258) 

3,957) 

5) 

11,497) 

255) 

11,995) 

Times 

t) 

2,272) 

680) 

144) 

1) 

3,097) 

126) 

185) 

3,408) 

Total  Dally  (h) 

3,549 

6,938 

4,10V 

6 

14,594 

381 

428 

15.403 

Sun  Rep'lcn  (m) 

3,585 

7,093 

♦,153 

5 

14,836 

382 

UO 

15.658 

Clinton 

Advertiser 

2,521 

4,402 

1,488 

8,411 

126 

61 

8,618 

Hsrald 

(r) 

3,585 

3,619 

647 

7,851 

64 

180 

8,095 

Davenport 

Democrat  d 

Leader 

(t) 

5,699 

6,675 

3,577 

52 

16,203 

135 

93 

157 

16,588 

Sun  Edition  (a) 

6,937 

6,927 

3,589 

75 

17,528 

138 

93 

157 

17.916 

Times 

(r) 

13,658 

7,980 

2,040 

78 

23,756 

366 

24,122 

Des  Uolnss 

Capital 

(r) 

23,967 

14,822 

19,581 

6 

58,376 

159 

450 

Sun  Edition  (a) 

17,602 

7.545 

10,495 

110 

35.752 

682 

195  1257 

37,886 

Register 

(b) 

12,091)  13,460) 

31,794) 

61) 

57,406) 

109)  589)  56,18*) 

Tribune 

(r) 

27,728) 

11,104) 

8,618) 

2) 

47,452) 

244)  657)  48,353) 

Total  Daily  (e| 

39,819 

24,564 

40,412 

63 

104, 658 

433  1246  106,53! 

Sun  Edition  (>) 

26,610 

13,367 

31,018 

45 

71,240 

264 

937 

72,461 

Dubuque 

Telegraph-Hrld ( d ) 

21) 

7,630) 

2,372) 

5) 

10,028) 

51) 

1  80)  10,15!) 

Telegraph-Hrld(r) 

4,984) 

1,059) 

4) 

6,047) 

1351 

1  217)  6,39!) 

Total  Dally  (l) 

5,005 

6,689 

2,372 

9 

16,075 

186 

297 

16.558 

Sun  Edition  (m) 

4,961 

8.683 

2,385 

26 

16,077 

186 

329 

16,592 

Tlmee-Journal  (d) 

455) 

5,195) 

826) 

6,476) 

162)  45)  307)  6,990; 

Timea-Journal  (r) 

3,629) 

614} 

30) 

4,273) 

199)  87)  150)  4.7091 

Total  Dally  (l) 

4,064 

5,809 

856 

10,749 

361 

132 

457 

11,69! 

Sun  Edition  (m) 

4,137 

5,790 

898 

10,825 

361 

73 

216 

11,475 

Port  Dodge 

Usseenger  d 

Chronicle 

(r) 

3,748 

4,660 

8,428 

132 

214 

8,77* 

fort  Uadioon  Donocrat 

(r) 

2,465 

566 

427 

3,458 

21 

37 

143 

3,65! 

Iowa  City 

Cltlten 

(r) 

1,222 

1,442 

262 

2,926 

95 

87 

3,108 

Frees 

(r) 

1,714 

1,273 

279 

3,266 

65 

95 

3,426 

Keokuk 

Gate  City  d 

Constitution 

Democrat 

(r) 

3,089 

2,221 

335 

5 

5.650 

77 

61 

5,788 

UarthalXtovn  Tlaaa-Rap'len  (r) 

3,009 

6,204 

4,043 

13,256 

220 

187 

241 

13,90* 

Uason  City 

Olobs-Gatstts 

d  Times 

(p) 

3,476 

4,337 

1,018 

8 

8,839 

206 

129 

237 

9,411 

Uuscatlns 

Journal  d  News- 

* 

Tribune 

(p) 

3,597 

3,817 

505 

9 

7,928 

2 

96 

8p026 

For  explanation  of  key  letters  see  explanatory  note  on  Pace  XXI. 


IX 


Editor  & 

P 

ub  lis 

her 

Kay 

Total 

Total 

— Arrtart 

Total 

Lot 

Total 

Total 

Total  : 

Bulk 

Net  Paid 

Sarviea  Copiaa 

Dietri 

Paper  ter  C  i  t  v 

Sub'ban 

Country 

Salo 

ine  Bulk 

and  Unpaid 

button 

I  0 

V  A  - 

continuod 

OttUOSB 

Courier  (r) 

4,906 

5,190 

2,163 

12,261 

1  23,802) 

54 

153 

12,468 

5l»ux  City 

Journal  (b) 

3,919) 

19.851) 

32 

104] 

1  392) 

1  24,298) 

Journal  (r) 

10,005) 

18,778) 

51) 

1  28.834) 

1231 

1  498) 

29,455) 

Total  Dally  (a) 

13,924 

38,629 

83 

52.636 

227 

890 

53,753 

Sunday  Ed.  (a) 

13,206 

13,616 

48 

26,870 

294 

780 

27,944 

Tribuns  (r) 

9,072 

1,105 

35.569 

98 

44,739 

277 

1014 

46,030 

luhlngton 

Journal  (r) 

1,380 

235 

2,720 

20 

59 

49 

2,848 

Gttcrloo 

Couriar  k  Rptr(r) 

7,405 

6.223 

1,150 

12 

14,790 

41 

44 

1*.875 

Tlnes-Trlbuns  (d) 

3,429 

7,424 

153 

2 

11,008 

17 

61 

11,106 

Sun  Edition  (m) 

3,759 

7,419 

153 

2 

11,333 

17 

81 

11,431 

KANSAS 

Atchison 

Globs  (r) 

3.117 

3,195 

882 

9 

7,203 

36 

174 

7,413 

nporis 

Gacstts  (r) 

2,177 

1,782' 

1,534 

205 

6 

3,922 

93 

62 

4,077 

Hutchinson 

Gasatts  (d) 

1,934 

2,815 

6,531 

79 

339 

6,949 

Sun  Edition  (■) 

1,919 

4,897 

1,927 

2,833 

6.679 

79 

315 

7.073 

!Iews  (r) 

3,075 

2,716 

17 

10,705 

3,567 

130 

320 

11.155 

Ids 

Register  (r) 

1,550 

1,740 

277 

124 

191 

3,682 

Jjannet 

Journal-World  (r) 

2,272 

1,858 

1.533 

517 

10 

4,332 

*3 

64 

4,439 

Ottaea 

Herald  (r) 

1,584 

647 

6 

*,095 

58 

55 

4,208 

Pittsburg 

Headlight  (r) 

3,606 

3.703 

169 

7,478 

110 

79 

7,667 

Sdlna 

Journal  (r) 

1,604 

1,416 

718 

3,738 

70 

92 

61 

3,961 

Topska 

Capital  (b) 

9,183 

7,477 

16,558 

10 

33,228 

244 

348 

33,820 

33,369 

Sun  Edition  (n) 

10,933 

6,221 

15,358 

71 

32,583 

400 

386 

Stats  Journal  (r) 

9,307 

5,041 

10,797 

1 

25,1*6 

39 

405 

25,590 

nchita 

Beacon  (r) 

12,996 

15.509 

8,478 

58 

37,0*1 

215 

355 

37,611 

Eagle  (b) 

16,479 

22,632 

13,215 

15,255 

30 

52,356 

528  1454 

54,338 

Sun  Edition  (a) 

17.875 

25,635 

30 

58,795 

701  1556 

61,052 

flnfisld 

Courier  (r) 

1,189 

747 

129 

2 

2,067 

60 

*5 

2,172 

K  E  1 

M  T  U  C 

K  Y 

Ashland 

Independent  (r) 

2,643 

928 

275 

5 

3,851 

91 

90 

4,032 

Hsndsrson 

Gleaner  (d) 

927 

1,672 

456 

3,055 

30 

92 

3,177 

Sun  Edition  (a) 

1,172 

2,965 

1.633 

438 

3,243 

30 

110 

3,383 

Lexington 

Herald  (bl 

4,255 

5.245 

7 

12,472 

135 

246 

12.853 

Sun  Edition  (a) 

2,916 

3.636 

4,697 

51 

11,300 

136 

237 

11,673 

Leader  (r) 

7,165 

3,406 

2,579 

12 

13,164 

106 

178 

13,448 

Sun  Edition  (a) 

7,105 

3,451 

2,612 

9 

13,177 

106 

200 

13,483 

Louisville 

Courler-Jrl  (b) 

16,061 

30,626 

3,052 

24,441 

20,574 

6 

43,560 

140 

263 

43,963 

Sun  Edition  (a) 

3,857 

8 

55,265 

237 

512 

56,014 

Herald  (b) 

27,966 

3,467 

14,169 

9 

*5,611 

113 

30 

*5,75* 

Sun  Edition  (a) 

36,382 

2,781 

9,916 

*9,079 

36,973 

152 

31 

*9,262 

Poet  (r) 

21,213 

2,623 

13,137 

362 

200 

37,535 

Tlaea  (r) 

43,342 

4,560 

10,492 

1 

58,395 

305 

438 

59,138 

Ossnsboro 

Inquirer  (t) 

2,164 

1,809 

252 

*.225 

84 

122 

*,*31 

Sun  Edition  (a) 

2,266 

1.897 

1,807 

247 

*,320 

83 

102 

*,505 

Ueeeenger  (d) 

3,300 

528 

2 

5,727 

62 

106 

5.895 

Sun  Edition  (a) 

2,111 

3,140 

499 

5,750 

63 

109 

5,922 

*,672 

Paducah 

Sun  (r) 

3,014 

1,307 

361 

3 

*,685 

68 

119 

L  0  U  I  S  I 

ANA 

Has  Orleans 

Itea  (r) 

42,466 

32,032 

43 

7*.5*1 

• 

313 

133 

7*,9e7 

Sun  Edition  (a) 

39,682 

50,798 

8 

90,488 

152 

120 

90,760 

States  (r) 

30,461 

11,456 

8 

41,925 

244 

311 

42,480 

38,080 

Sun  Edition  (a) 

23,141 

14,418 

33,069 

4 

37,563 

208 

309 

Tlmss-Plcayuna(b) 

43.028 

74 

76,171 

69 

281 

76,521 

Sun  Edition  (a) 

51.914 

40,401 

4,716 

♦5 

92,360 

101 

*55 

92,916 

Shreveport 

Journal  (r) 

5.342 

238 

10,296 

146 

161 

10,603 

Tinea  (b) 

4.774 

225 

10,766 

1 

15,766 

173 

168 

16,107 

22,964. 

Sun  Edition  (a) 

6,903 

268 

15,321 

79 

22,571 

226 

165 

MAINE 

Lsiiston 

Journal  (t) 

6,001 

6,359 

3,237 

1,993 

54 

11.287 

137 

125 

11,549 

Sat  Edition  (y) 

4,016 

3,132 

757 

121 

13,628 

137 

131 

13,896 

Sun  (b) 

4,162 

4,654 

2 

9,575 

94 

27* 

9,943 

Portland 

Express  6 

Advertiser  (r) 

14,764 

6,964 

1,944 

4,397 

2 

23,674 

393 

246 

24,313 

Sun  Telagraa(a) 

12,265 

5.257 

3 

a,  942 

302 

158 

22,402 

Press  (b) 

7.461 

4,161 

1,533 

13.155 

935 

513 

943 

15.5*6 

UARYLAHO 

tdtiaore 

Aaerioan  (b) 

36,504 

9,776 

13,517 

41,797 

5** 

581 

62,922 

90,623 

Sun  Edition  (a) 

75.551 

4,696 

8.839 

89,086 

1107 

430 

Neve  (r) 

83,269 

*,*59 

10,361 

98,069 

760 

374 

99,223 

91,251 

Sun  Evening  (a) 

79,568 

4,082 

6,769 

90,419 

33,927 

532 

300 

Star  (r) 

30,124 

■2,999 

8,012) 

804 

597 

565 

35,069 

Sun  (b) 

66.082) 

21,134; 

95.230) 

393  1048 

96,671 

Sun  (r) 

65.289) 

2,388) 

2,794) 

4) 

70,475) 

736 

981 

72,192 

Total  Daily  (e)  131,371 

10,401 

23,927 

6 

165,705 

1129 

2029  166,863 

Sunday  Kd .  (■) 

94.222 

7,748 

22,393 

22 

124,385 

507  1056  125.948 

U  A  : 

S  S  A  C 

H  U  S  E  T  T  t 

1 

Attlsboro 

Sun  (r) 

3,432 

936 

137 

*.505 

107 

197 

*,809 

Sunday  Advartiur 

t  Amarican  (a)  U3,76l  50.084  189,508 
Amaricaa  (r)  149,243  40,695  87,639 

Globa  (b)  36,230)  12,554)  45,149)  138) 


Aiaariean  (r)  149,243  40,695  87,639  277.577 

Globa  (b)  36,230)  12,594)  45,149)  138)  94,111) 

Globa  r)  153, 1*5)  21,603)  13.289)  24)  l88,06l) 

Total  Daily  (a)  189.375  34,197  58,438  162  262,172 

Sun  Idltlon  (n)  175,450  50,812  101,536  124  327,924 

Harald  (b)  58,829)  14,901)  37,692)  407)  111,829) 

Travalar  (r)  93,831)  12,149)  12,670)  143)  116,793) 

Total  Dally  (a)  152)660  27,050  50,362  550  230,622 

Sunday  Hrld  (n)  62,214  20,717  42,473  214  125,618 

Poat  (b)  207,124  56,701  141,962  407,787 


455  353.929 
522  278,277 

436)  94,564) 

462)188,549) 
918  263,113 
998  326,985 
125  111,95*) 
171  118,964) 

296  230,918 
18  125,636 
96  408,098 
50  342,679 


Transcript 

20,351 

3,071 

6,5*9 

'29 ','971 

455 

306 

30,73* 

Clinton 

Itea 

(r) 

2,226 

199 

56 

2,481 

52 

5* 

2,587 

»kU  River 

Herald 

(r) 

8,450 

697 

264 

1 

9,432 

51 

180 

9,663 

V.9W9 

(r) 

4,436 

1,614 

306 

6,560 

47 

143 

6,750 

^tchburg 

Neve 

(r) 

2,577 

733 

131 

3.441 

56 

39 

3,536 

Sentinsl 

(r) 

5,696 

879 

255 

2 

7,032 

28 

40 

7,100 

Cloueester 

Tinas 

^) 

4,999 

955 

655 

6,609 

53 

127 

6,789 

Ihverhill 

Caxatta 

(r) 

11,352 

2,004 

247 

13,603 

123 

201 

13,927 

I**r*nc« 

(b) 

1,519) 

166) 

37) 

1) 

1,723) 

60) 

1,6*9) 

(r) 

9.647) 

1,261) 

275) 

11,183) 

-  Ill) 

la) 

11, *15) 

Total  Dally  (a) 

11,166 

1,427 

312 

1 

12,906 

157 

201 

13,264 

Telegroa 

(r) 

5.615 

2,674 

262 

8.571 

64 

138 

8,773 

lorna 

(r) 

13,193 

1,126 

521 

15 

1*,855 

131 

283 

15,269 

Teleeroa-Nove  (r) 

14.706 

923 

399 

16,028 

75 

50 

16,153 

(a) 

8,638 

295 

186 

9,U9 

61 

50 

9,230 

(b) 

4,469) 

328) 

217) 

*) 

5.018) 

141) 

96) 

5.255) 

(r) 

17,240) 

3, *77) 

966) 

2) 

21,685) 

203) 

361) 

22,249) 

Total  Dally  (a) 

21,709 

3.805 

1,183 

6 

26,703 

344 

*57 

27,504 

Sun  Edition  (a) 

15, *25 

3.391 

2,631 

7 

a,  454 

148 

253 

21,855 

Circulation 


A  DVERTISING  value 
of  circulation  is  notify, 
dependent  on  bulk  of  cir-  ^ 
culation  alone. 

Readers  must  have  the 
necessary  intelligence  to 
grasp  your  message,  as 
well  as  the  money  to 
gratify  the  desire  created 
by  your  advertising. 

(Cnun^r-JInurnal 

and 

The  Louis^e  Times 

represent  both  of  these 
elements  of  circulation  — 
BULK  and  QUALITY. 


Laouitville,  Ky. 
January  15,  19^. 


Advertising  Manager. 


Another  element — and  a  mighty  im- 

PC  portant  one,  too— is  that  you  have 
•  ^  •  an  accurate  knowledge  of  the  local 
field  because  your  national  cam¬ 
paign  is  nothing  more  or  less  than  the  simul¬ 
taneous  covering  of  a  group  of  local  fields. 
Louisville  and  our  trade  territory  is  one  of  the 
units  which  comprises  your  national  field.  Each 
unit  individually  has  certain  characteristics 
and  peculiar  trade  conditions.  To  make  your 
national  campaign  successful  in  all  these  units 
it  is  necessary  that  your  advertising  agency  and 
your  sales  manager  have  dependable  means 
through  which  they  can  know  local  conditions. 
This  “means”  is  our  Service  Department,  whose 
sole  function  is  to  SERVE  the  advertiser  and 
his  agency — in  fact,  this  Service  Department 
is  your  direct  personal  representative  in  Louis¬ 
ville. 

The  Courier-Journal  and  The  Times  and  your 
Advertising  Agency  are  working  partners — work¬ 
ing  for  the  success  of  your  advertising — and  to 
this  end  our  Service  Department  practically  rep¬ 
resents  you  and  your  agency  locally,  to  help  in 
the  working  out  of  your  problems  of  distribution 
and  representation. 

You  know  the  S.  C.  Beckwith  Specinl  Agency— 
They  represent  us  in  the  national  field. 


■uwiiiiiiiiiiiiiniiiiiiHiiiiuiii 


For  •xplsnation  of  key  letters  see  explanatory  note  on  Paps 
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Editor  &  Publisher  for  January  15^  1920 


. . . . 


Again  First 

IN  AMERICA 


25,661,346 


Lines  of  Net  Paid  Advertising 


The  advertising  score  of  The  Detroit  News  for  1919  is  a 
remarkable  monument  to  the  prosperity  and  business 
energy  of  Detroit.  Recovering  almost  instantly  from 
war  restrictions,  Detroit’s  industries  set  a  new  pace  which 
was  immediately  felt  in  the  increased  buying  power  of  its 
citizens. 

This  unique  buying  power  is  behind  the  unusual  responsiveness 
of  The  Detroit  public  to  advertising  just  as  the  uniquely  thorough 
coverage  of  The  Detroit  News  in  Detroit  and  surrounding  terri¬ 
tory  b  responsible  for  the  unusual  number  of  advertisers  who 
concentrate  in  it  when  they  wish  to  be  certain  of  the  best  results, 
in  Detroit. 

In  The  Detroit  News  advertisers  have  the  opportunity  of  reaching 
what  b  undoubtedly  the  richest  field  in  Ameriea  of  its  size. 
They  find  that  using  The  Detroit  News  obviates  the  necessity 
for  using  any  other  paper.  They  have  therefore  taken  advan¬ 
tage  of  this  opportunity  and  as  a  result  The  Detroit  News  for 
1919  publbhed  2$, 661, 346  lines,  a  greater  volume  of  net  paid 
advertbing  than  any  other  papor  in  America,  and  probably  in 
the  world. 

At  least  2,000,000  lines  more  were  rejected,  most  of  which 
went  to  Detroit’s  second  and  third  best  papers  because  The 
News  space  was  oversold. 

The  News  believes  that  the  above  lineage  makes  it  again  First 
In  America  in  Net  Paid  Advertbing. 

The  recent  announcement  by  a  Pittsburg  papor  which  has 
always  been  the  closest  contender  with  The  Detroit  News  for 
leadership  of  a  24,562,048  line  score,  shows  it  to  be  over  one 
million  behind  The  News  1919  record.  The  News  will  cheer¬ 
fully  retract  its  claim  to  leadership  if  any  other  paper  can  show  a 
greater  lineage  for  1919.  Thb  does  not  include  those  papiers 
which  add  their  morning,  evening  and  Sunday  editions  together 
making  1 3  bsues  per  week,  to  obtain  their  total. 


(300  ft.  xs8oft.) 


-The: 


Advertiser’s  Exceptional  Opportunity 

Detroit  and  The  News 


Daily  and  Sunday  Always  in  the  Lead 


Key 

Total 

Total 

— Arreora 

Total 

Ut 

Total 

Total 

Total 

Bulk 

Mat  Paid 

Service  Copiea 

Oiatri 

Citj, 

f.wr 

ter 

City 

Sub* ban  Country  Sale 

Ine  Bulk 

and 

Unpaid 

liASSoCHUSETTS  —  cor 

tir.ued 

I’pirburyport 

\'ewe 

(r) 

3,610 

1.758 

394 

1 

5,763 

84 

116 

5,963 

*!orth  Adoot 

Traneeript 

(r) 

3,968 

3.273 

466 

2 

7.709 

2 

156 

106 

7,973 

Forthanpton 

Kanpehlre 

Gazette 

(r) 

3,642 

1,890 

173 

5,705 

142 

99 

5.9*6 

Salem 

N'ewe 

(r) 

8,855 

8,975 

643 

18,473 

104 

157 

18.73* 

Springfield 

Neve 

(r) 

16,009 

11,453 

551 

14 

30.027 

190 

1*7 

30,364 

Republican 

(b) 

4.1*5 

5.665 

4.523 

9 

14.342 

291 

140 

14.773 

Sun  Edition 

(o) 

6,135 

7,208 

4,726 

118 

18,207 

193 

ue 

16,588 

Union 

(b) 

10.952) 

13.864) 

2,421) 

3) 

27,240) 

323)  170) 

27,733) 

Union 

(r) 

11,209) 

3,937) 

265) 

3) 

15.41*) 

162) 

130) 

15,706) 

Total  Dally  (a) 

22,161 

17,801 

2,686 

6 

*2.65* 

*85 

300 

*3,439 

Sun  Edition 

(>) 

15,796 

12,261 

1,674 

29,731 

69 

360 

30.200 

Taunton 

Gasette 

6,662 

561 

321 

7,5*4 

pc 

74 

61 

7. '79 

V/oreeeter 

Gazette 

It) 

18,346 

7,345 

317 

40 

26,048 

11 

174 

26,233 

Poet 

(r) 

20,670 

2,360 

173 

26 

23,229 

71 

23,300 

Telegraa 

19,792 

9,687 

3.563 

18 

33,080 

199 

524 

33,803 

Sun  Edition 

(n) 

25,233 

8,766 

2,511 

2 

36,512 

175 

592 

37.279 

U  I  1 

CHIC. 

4  N 

Adrian 

Telegraa 

(r) 

3,099 

6,366 

796 

10, 261 

70 

173 

10,504 

Alpena 

Neve 

(r) 

2,009 

551 

284 

2,844 

33 

117 

2,994 

Battle  Creek 

Enquirer  k  Neva  (t)  7|605 

2,915 

219 

10,739 

37 

559 

11,135 

Sat  Edition 

(y) 

7,465 

141 

7,606 

26 

349 

7,981 

Sun  Edition 

(a) 

6,487 

2,830 

216 

9.533 

26 

3*1 

9.900 

Uoon-Journal 

4,607 

940 

277 

120 

5,944 

73 

87 

6,104 

Bay  City 

Tinea  Tribune 

It) 

9,986 

5,160 

1,014 

5 

16,165 

142 

245 

16.552 

Detroit 

Fro#  Proae 

(b)  102,276 

14.795 

33.859 

17 

150.9*7 

1041 

510  152,496 

Sun  Edition 

(m) 

90.339 

19,273 

52,939 

28 

162,579 

912 

567  164,056 

Journal 

(r) 

71,733 

13.043 

22,664 

2 

107,442 

176 

404  108,022 

Nave 

(r)  181,851 

22,856 

15.563 

12 

220,302 

461 

500 

221,263 

Sun  Edition 

(n)  136,114 

24,140 

30,600 

16 

190,870 

*17 

155  191,442 

Tinea 

F 

7,113 

1,960 

6,393 

♦7 

15.513 

184 

15.697 

Flint 

Journal 

(r) 

17,434 

6,725 

1,093 

38 

25,290 

1*4 

388 

25,822 

Grand  Rapide 

Nawi 

(p) 

4,678 

2,312 

6,003 

13.193 

225 

388 

13,806 

Proaa 

(r) 

34,175 

21,445 

20,504 

5 

76,129 

319 

196 

76, 6U 

Killedale 

Mam 

(r) 

1,296 

3,402 

401 

1 

5,100 

69 

132 

5,301 

Jackaen 

Cltlian 

Patriot 

6) 

10,542 

7,315 

2,422 

i 

20,280 

146 

760 

21,186 

Sat  Edition 

(y 

10,497 

3,915 

1.651 

16,063 

146 

192 

16,401 

Sun  Edition 

9,786 

6,922 

2,233 

18,943 

139 

640 

19,722 

Kalameioo 

Ca lotto 

(t 

11,498 

9.606 

1,412 

22,516 

♦9 

100 

22,665 

Sat  Edition 

11,296 

6,107 

1,369 

16,772 

37 

91 

16,900 

Sun  Edition 

(n) 

11.029 

9,386 

1,419 

21,634 

♦9 

101 

21,98* 

Laneing 

State  Journal 

(P) 

13,232 

8,082 

4,223 

84 

25.621 

204 

23* 

26,059 

Ludington 

:.'owo 

(t) 

1,257 

519 

1,182 

2.956 

9 

39 

3,006 

Sun  Edition 

(n) 

1,253 

519 

1,200 

2,972 

9 

39 

3,020 

Uuekegon 

Chronicle 

(p) 

9,730 

1.564 

241 

6 

11,561 

1*3 

328 

12,032 

Pontiac 

Proaa 

(p) 

6,566 

411 

5,060 

12,039 

67 

12,126 

Port  Huron 

Tlnee-Harald 

(P) 

5,944 

4,539 

512 

51 

11,046 

155 

160 

11,361 

Saginaw 

Mon  Courier 

(P) 

13,794 

8.259 

1.835 

24 

21,912 

116 

142 

22,072 

Sun  Edition 

(n) 

13,255 

5.735 

1.895 

16 

20,901 

81 

161 

21,143 

Three  Rivere 

Connorclal 

(p) 

1,211 

743 

110 

2,064 

36 

68 

2,168 

UIMHESOTA 

Duluth 

Herald 

(P) 

18,537 

10,326 

4,836 

1*2 

33.8*5 

273 

176 

34,29* 

Mom-Trlbuna 

(b) 

6,644 

7,316 

♦,185 

20,145 

148 

73 

20,366 

Sun  Edition 

(n) 

14.233 

10,449 

2,215 

26,897 

1*9 

79 

27,125 

Hlnneapolie 

Journal 

(P) 

48,923 

2,001 

*1,561 

6*5 

93,839 

161 

596 

94,596 

Sun  Edition 

(m) 

44,036 

2,662 

38,520 

187 

86,992 

135 

763 

87,910 

I.'en 

(p) 

21,007 

1,9*6 

37,776 

5* 

60,839 

164 

211 

61,21* 

Tribune 

(b) 

31,122) 

3,710) 

26,608) 

2) 

62,499) 

177) 

408) 

63,06*) 

Tribune 

(p) 

34,640) 

731) 

17,091) 

56) 

52,666) 

325)  379)  53.572) 

Total  Sally 

(e) 

65,762 

4,441 

*3,699 

58 

115,367 

502 

767  116,656 

Sun  Edition 

(m) 

52,562 

3,906 

66,C21 

4 

126,147 

447 

903  127,497 

St*  Cloud 

Tinea 

(r) 

697 

1,391 

411 

30 

2,529 

55 

125 

119 

2,826 

St.  Paul 

Dlapatch 

{P) 

*4,317) 

2,766) 

24,992) 

72.515) 

131) 

602)  73,2*8) 

Pioneer  Proaa 

(b) 

39,2*5) 

3,186) 

16,681) 

59,596) 

140) 

601)  60,337) 

Total  Dally 

(e) 

83,562 

5,952 

♦1,673 

132,111 

271  1203  133,585 

Sun  Edition 

im) 

42,657 

3.211 

34,197 

81,156 

13* 

620 

61,910 

Neva 

(t) 

29,592 

3,886 

36,77* 

'  70,335 

326 

371 

71,03* 

Sun  Edition 

(n) 

23,953 

3,218 

13.093 

♦0,378 

236 

343 

*0,957 

So.  St.  Paul 

Reporter 

(P) 

537 

763  *833 

6,133 

38 

150 

6,321 

Virginia 

Bntarpriae 

(P) 

1,422 

318 

58 

548 

2,346 

*3 

86 

2,  *75 

Winona 

Republican- 

(Virginia  Enterpriae  ataiementi  6  montha  ending 

3/31/19) 

Herald 

(p) 

3,477 

4,013 

490 

5 

7,985 

19 

127 

8,131 

M  I  : 

S  S  I  S  : 

5  I  p  p  : 

t 

Jackson 

Clarlon-Ladzarfd) 

1,340 

1.561 

1,163 

4,064 

1578 

*9 

229 

5,920 

Sun  Edition 

(m) 

1,330 

2,029 

1,159 

4.518 

1598 

45 

263 

6,42* 

Neva 

(r) 

2,198 

1,555 

1,300 

5,053 

150 

25 

137 

5,365 

Sun  Edition  (a) 

2,038 

1,387 

1,166 

4.591 

150 

25 

161 

4,927 

Ueridian 

star 

(p) 

3,125 

2,456 

330 

5,911 

76 

195 

6,182 

Sun  Edition  {a) 

3,173 

2,675 

355 

6,203 

75 

261 

6,539 

U  I 

S  S  0  U  R  X 

Cut  01r.rdt.u  South«a«t 

- 

Ulaaourian 

(p) 

1,853 

2,442 

460 

4.755 

65 

28 

4,8*8 

(♦A/19  etrt) 

Colunbl. 

Uieaourlan 

(p) 

674 

20 

156  1033 

1,853 

29 

210 

2.092 

Huinlbid 

Courler-Poat 

(p) 

3,318 

1,120 

208 

4,646 

28 

163 

4.837 

Joplin 

aiobe 

(d) 

6,130 

16,015 

2,635 

24,780 

29 

358 

25,167 

Sun  Edition  (n) 

6,378 

16,564 

2,893 

33 

25,868 

1 

31 

521 

26,421 

Men-Harald 

(t) 

4,313 

7.758 

1,312 

13,383 

104 

327 

13,81* 

Sun  Edition  (■) 

3,916 

7.787 

1,315 

21 

13,039 

110 

299 

13,448 

Kontat  City . 

Journal 

(b) 

10,601 

5,947 

31.262 

11 

47,821 

165 

874 

48,860 

Sun  Edition 

(m) 

9,241 

5.807 

31,270 

46,318 

148 

1525 

♦7,991 

Poet 

P 

60,652 

14,397 

63,999 

63 

139.111 

133  2218 

141,462 

Sun  Edition  (a) 

59.541 

15,321 

71,813 

3 

146,678 

142  1850  148,670 

star 

(p)  115.595) 

18.960) 

79.877) 

274 

214,726) 

109)  582  215,411) 

Tinea 

b)  111.034) 

18,887)  79,882) 

274 

210,077) 

20)  288  210,385) 

Total  DaUy  (a)  226,629 

37.867  159,759 

548 

424,603 

129 

870  425,802 

Sunday  Star  (m)  111,491 

18,366 

83,618 

278 

213,753 

20 

502  214,275 

UoryTlllo 

Damocrat-Forua(r) 

780 

1.865 

368 

3,013 

258 

40 

73 

3,384 

St.  Joooph 

Gazette 

b) 

5,321 

5.591 

3,232 

14 

14,158 

176 

259 

Sun  Edition 

(n) 

7,l"42 

2,694 

1,805 

31 

11,672 

198 

317 

12,187 

Neve-Preae 

(p) 

17,011 

■  9,022 

11,099 

3 

37,135 

64 

948 

38,147 

St.  Louli 

Globe*X>emo  or  at  ( b ) 

77,682 

15.014 

69,976 

22 

162,694 

♦71 

436  163,601 

Sunday  Ed. 

(m) 

74,021 

11,021 

66.563 

♦25 

152,030 

511 

322  152,863 

Poat-Diapatch 

(p)  136,756 

9,165 

14,116 

6 

160,043 

201 

704  160,9*8 

Sun  Edition 

(n)  170,379 

19,353  145,661 

8 

335.401 

48 

210  335,657 

Star 

(p) 

72,722 

8,932 

16.526 

3 

98,163 

362 

597 

99.142 

Tiaea(4/1  ata)(r) 

30,293 

5.429 

34,367 

70,089 

128 

416 

70,633 

Springfield 

Leader 

(p) 

9,404 

1,973 

2,452 

♦3 

13,872 

29 

155 

14,056 

Sun  Edition  (a) 

8,597 

2,007 

2,522 

254 

13,360 

29 

332 

13,741 

Rapublloan 

(d) 

3,320 

2,565 

♦l632 

39 

10,556 

65 

199 

10,820 

Sun  Edition  (a) 

3,265 

2,625 

4,936 

18 

10,844 

65 

198 

11,107 
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H  E  R  E  V  E  R  newspapers  are  published  it  is  a  well 
known  fact  that  the  paper  carrying  the  greatest  number  of 
classified  or  want  page  advertisements  is  the  best 
advertising  medium. 


Most  classified  advertising  is  voluntary  advertising, 
that  is,  advertising  brought  to  the  paper  by  the 
advertiser  without  solicitation.  The  voluntary 
advertiser  selects  the  newspaper  that  brings  him 
the  best  returns. 


The  MINNEAPOLIS  TRIBUNE 


153,494 

More  Want  Advertisements 


for  the  year 
1  -  9  -  1  -  9 
published 


Than  did  its  nearest  competitor  in  the  Twin  Cities 


The  reason  THE  TRIBUNE  is  the  leading  classified  medium  of  the 
great  Northwest  is  because  there  are  21,528  more  Tribunes  sold  every 
day  and  39,155  more  every  Sunday  than  are  sold  by  any  daily  news¬ 
paper  published  in  the  Northwest. 


■Huiinnini'ii 


John  B.  Woodward 
Eastern  Representative 
810  Times  Bldgf. 
New  York 


GERALD  PIERCE 
Manager  of  Advertising 

Joseph  S.  Scolare 
Detroit  Representative 
701  Ford  Bldff. 

Detroit,  Mich. 


Guy  S.  Osborn 
Western  Representative 
Tribune  Bldf . 
Chicago 


C.  A.  Cour 

St.  Louis  Representative 
Globe>Democrat  Bld^. 
St.  Louis,  Mo. 


Baranflfer-Weaver  Co. 
Pacific  Coast  Representative 
520  Examiner  Bld^. 

San  Francisco,  Cal. 
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WITHOUT  A  RIVAL  IN 


'Since  1817 — Connecti 


It  Passes  All  Other  New  E 


TOTAL  BUSINESS  IN  I 


] 


WHAT  THE  HARTFORD  NEWSPAPERS  CARRIED 


The  record  of  the  Hartford  daily  papers  shows  that  THE  TIMES  in  1919  carried  11,789,208  lines. 
The  daily  Courant  7,532,547  lines.  The  Post,  3,217,311  lines,  THUS  THE  TIMES  CARRIED 
U039.350  more  lines  than  the  two  OTHER  HARTFORD  DAILIES  COMBINED. 
The  Times  has  no  Sunday  paper,  yet  in  1919  it  carried  in  310  issues  1,296,834  more  lines  than  The 
Courant  did  in  365. 

The  Times  gained  in  1919  a  total  of  3,204,522  lines  which  is  244,695 
more  lines  than  the  Sunday  Courant  carried  in  the  whole  year 

SOME  LEADING  CLASSIFICATIONS 

Department  Store  Womens*  Wear  Food  and  Family  Supplies 

Timca  i  days  Times  6  days  Times  6  days 

3ft.296  69.0^  89.6^ 

Over  Courant  Over  Courant  Over  Courant 

7  days  7  days  7  days 


Times  6  days 
89.6^ 

Over  Courant 
7  days 


Shoes 


Musical  Instruments 


Medical 


Times  8  days 
188% 

Over  Courant 
7  days 


Times  6  days 
39.3% 

Over  Courant 
7  days 


Times  8  days 
67.8% 

Over  Courant 
7  days 


The  Times  also  led  The  Courant  in  Jewelry  and  Silverware,  Furniture  and  Carpets,  Tobacco, 
Classified,  Beverages,  Clothing  and  Men’s  Furnishings,  and  Legal  and  Public  Notices. 


KELLY-SMITH  COMP 


Marbridge  Bldg.,  New  Y 


I 
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E  THREE-CENT  FIELD 


Greatest  Newspaper” 


land  Dailies  in  Advertising 


WAS  11,789,208  LINES 


TIMES  CIRCULATION  SHOWS  GREAT  GAIN 
Crowding  40,000  in  January,  1920 


IN  HARTFORD 

In  the  city  of  Hartford  the 
Times  sells  about  three 
times  as  many  papers  as 
The  Courant  sells  and 
more  than  double  the 
number  sold  by  The  Cou¬ 
rant  and  Post  combined. 


The  Hartford  Times  occupies  a  unique  position  among  the  great 
dailies  of  the  country.  The  fact  that  it  is  and  always  has  been 
a  three-cent  newspaper  emphasizes  its  value  and  makes  its  appeal 
to  the  space  buyer  doubly  strong. 

Its  circulation  is  larger  than  that  of  any  other  three-cent  daily  in 
New  England  (excepting  a  religious  daily)  and  larger  by  io,ooo 
than  that  of  any  other  Connecticut  daily  regardless  of  price. 


rant  and  Post  combined.  NET  PAID  AVERAGE  IN  1919  WAS  35,523 

Times  is  selling  about  3,000  copies  a  day  more  than  it  sold  in 
January,  1919,  and  with  the  normal  increase  it  invariably  enjoys 
during  the  winter  and  spring  months  it  is  reasonably  sure  to  go  over  40,000  in  1920. 

Ninety-five  per  cent,  of  The  Times  distribution  is  within  20  miles  of  the  center  of  Hart¬ 
ford.  ITS  CIRCULATION  IS  COMPACT  AND  THE  VERY  BEST  ON  EARTH. 


National  Representatives 


w  Yot  Lytton  Bldg. ,  Chicago 
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Kay  Total  Total— Arroart  Total 


Paper 

ut 

isi 

Total  Tot^  Total  Bulk  Mat  Paid 
City  Sub'baa  Country  Sola  ine  Bulk 

Saryica  Copiaa 
and  Unnaid 

Diatri 

button 

y  0  !I  T  A  N  A 

Mcon<ie 

'  *‘>tar.dard 

(b 

6,651 

6*8 

2,  *90 

9,989 

252 

20* 

10,4*5 

P'.v 

Sun  Edition  (m 

9.033 

1,3*0 

4,168 

14,5*1 

323 

284 

15,1*8 

lliner 

(b 

7,161 

1,903 

*,581 

13,6*5 

103 

261 

368 

14.377 

Sun  Edition 

{m 

12,327 

2,895 

9,801 

2 

25,025 

103 

383 

781 

26,292 

Post 

(r 

9,007 

1,*38 

592 

137 

11,17* 

17 

169 

157 

11.537 

Leader 

(r 

2,A7« 

592 

309 

9 

3.38* 

1* 

67 

3,465 

Tribune 

b 

♦.51t 

2,801 

*,*1* 

26 

11,757 

28 

80 

11,665 

Sun  Edition 

(b 

5.176 

2,691 

*,*05 

♦5 

12,317 

*6 

91 

12,454 

iler.a 

Racord-Harald  (r 

2,466 

676 

♦.358 

*9 

7..‘:69 

60 

78 

230 

7.937 

,190U1Q 

Uieooulian 

(b 

1,812) 

l.*5l) 

753) 

6) 

4,022) 

68)  155) 

4.2*5) 

Sentinel 

(r 

1,736) 

97) 

105) 

1.938) 

82)  130) 

2,150) 

Totel  Dally 

(a 

3.5*8 

1,5*8 

856 

6 

5.960 

150 

285 

6.395 

Sun  Uiasoulion 

2,  *35 

1,631 

862 

*.928 

t! 

175 

5.172 

II  E  B 

R  A  S  I 

A 

irio-.t 

Tribune 

(r 

1  2,060 

3,416 

93* 

50 

6,  *60 

112 

69 

6,6*1 

knd  Island  Independent 

(r 

3,133 

2,162 

*68 

5,763 

12 

51 

260 

6,086 

stings 

Trlbuna 

(r 

2,111 

2,665 

820 

5.596 

171 

22* 

5.951 

Lrcoln 

IJabr.  Stata 

Journal 

(b)  6,056) 

3.188) 

10,6*3) 

*) 

19,891) 

2*7) 

589) 

20,727) 

Mabr.  Stata 

) 

1 

) 

) 

) 

) 

) 

Journal 

(r 

8,61*) 

350) 

1,08*) 

5) 

10,053) 

290)  226) 

10,569) 

Total  Daily  (e 

14,670 

3,538 

11.727 

9 

29.9*4 

537 

815 

31,296 

Sun  Edition  (o 

8,451 

1,637 

7,413 

8 

17,509 

212  1*62 

19,183 

star 

(r 

1  10,8*2 

5,723 

13,2*1 

53 

29,859 

355 

351 

30,565 

Sun  Editior 

(m 

1  10,211 

2,576 

4,972 

17,759 

.  *05 

303 

18,467 

irfolk 

K'ewa 

(r 

1,390 

3,835 

3.557 

8,782 

90 

121 

8,993 

aha 

Saa 

(b)  7,192) 

8,532)  27,218) 

*2,9*2) 

168)  3*5)  *3,*55) 

Baa 

(r 

^♦.513) 

685) 

3,25*) 

18,852) 

132)  *79)  19,463) 

Total  Daily  (e 

1  22,105 

9,217 

30,472 

61,79* 

300 

82* 

62,918 

Sun  Edition  (a 

1  19,002 

9,125 

31,386 

59.513. 

as 

*68 

60,196 

Here 

(r 

1  29,337 

7,799 

41,492 

19 

78,6*7 

891 

795 

80,333 

Sun  Edition  (a 

1  22,663 

6,302 

37.030 

65,995 

1020  1156 

65,171 

V/orld-Kerald 

(b 

1  6,207) 

9,213)  27,610) 

15) 

*3,0*5) 

86)  35i)  *3.457) 

T/orld-Herald 

(r 

27,083) 

2,616) 

5,0*9) 

27) 

34,777) 

37*)  *93)  35,644) 

Total  Daily  (e 

i  33,290 

11,831 

32,659 

*2 

77,822 

*60 

8*9 

79,131 

Sun  Edition  (a 

29.673 

10.636 

29,708 

37* 

70,391 

226 

80* 

71,421 

N  E 

V  A  D  A 

br.0 

Catatte  (r) 

2,371 

838 

1,617 

9 

4,835 

55 

102 

4,992 

MET!  HAUPSH 

I  R  I 

itseerd 

Patriot  (b) 

5*) 

87) 

74) 

4) 

219) 

36) 

94) 

!34) 

Patriot  (r) 

1,17* 

113) 

1) 

17*) 

1,462) 

80I 

30! 

124] 

1,696) 

Total  Daily  (a) 

1,228 

200 

75 

178 

1,681 

116 

65 

218 

2, 080 

i'.checter 

Loader  (r) 

9,982) 

1,530) 

6971 

4) 

12,213) 

165)  258)  12,636) 

Union  (b) 

1,771) 

3,660) 

6,001)  129) 

11,561) 

274)  2*3)  12,076) 

Total  Dally  (a) 

11,753 

5,190 

6,698 

133 

23,774 

*39 

501 

24,714 

K  E  U  J  E  R 

S  E  Y 

«‘.a7  Park 

Preoa  (r) 

5.393 

1,616 

628 

14 

7,651 

309 

149 

8,109 

Sun  Edition  (m) 

3,02* 

658 

166 

3,868 

83 

8* 

4,035 

liiateth 

Journal  (r) 

13,368 

3,569 

559 

17.516 

156 

102 

17,77* 

stoker. 

Hudson  0b8erver(r 

*0,26* 

l.*7* 

1,0*1 

42,799 

251 

100 

*3.150 

City 

Jersey  Journal(r) 

35,276 

509 

*41 

36,226 

144 

l62 

36,532 

Branch 

Record  (r) 

2,673 

1.055 

91 

2 

3,821 

173 

104 

*.098 

mrk 

Star •Eagle  (r) 

55.08* 

13.125 

1,409 

69,618 

65 

162 

69,8*5 

^ttic 

Herald  (r) 

6,819 

*5* 

160 

7.  *53 

98 

166 

7.717 

Ilewo  (r) 

5.800 

1,898 

263 

6 

7,967 

89 

82 

8,130 

r.ereon 

Howe  (r) 

10,2*8 

10* 

25 

4 

10,381 

187 

125 

10,693 

Prooo-Ouardlan(r) 

10,186 

1,33* 

18* 

1 

11.705 

116 

153 

11,97* 

Sun  Chronicla(ffl 

9,331 

818 

79 

10,226 

50 

7 

10,285 

irth  Aaboy 

;:owe  (r) 

5.429 

2.858 

16 

9 

8,312 

94 

169 

8,575 

liinfiald 

Courior-lJo»-a  (r) 

6,198 

1,287 

251 

13 

7,7*9 

*3 

69 

7,861 

Iir.tor. 

Tineo  (r) 

20,398 

6,  *59 

717 

1* 

27,588 

262 

3*8 

28,193 

Sunday  Tiniae- 

Advertiser  (a) 

16,885 

2,677 

*91 

2 

20,255 

152 

186 

20,593 

II  E 

k  TOR 

K 

L-AKJ 

Journal  (r) 

10,25* 

3,  *18 

2,331 

16,003 

96 

312 

191 

16,602 

Knickerbocker 

PreoB  (b) 

12,289 

11,686 

8.954 

32,929 

774 

206 

33,911 

Sun  Edition  (n) 

13,535 

16,913  11,789 

*2,237 

771 

120 

*3,128 

(llota:  Th«  dally  "Suburban”  circulation  Includae  1,926  Troy  Circulation,  and 


1>&?7  Schanactody  circulation— tha  Sunday  includaa  2,56B  Troy  circulation 


and  5.374 

jchanectady  circulation.) 

rimee^Union 

(r) 

23.635 

7,917 

2,079 

33,631 

651 

*68 

3*. 750 

»‘.erdi2 

Recorder  4 

Denocrat 

(r) 

*,50* 

706 

25* 

* 

5, *68 

11  165 

70 

5,71* 

tUTla 

!lairs 

(r) 

3.269 

3,70* 

1,078 

8,051 

52 

118 

8,261 

b'lbtBton 

Press  4  Lsader(r) 

15,552 

7,911 

2,3*1 

a 

25,825 

273 

3*7 

26,  a5 

Sun 

(b) 

*,857 

*,*92 

'1,371 

17 

10.737 

2T1 

211 

11. a9 

r»kljT 

Eagle 

tr) 

3*. 032 

*.5*5 

3,588 

*2,165 

6*1 

636 

*3.**2 

Sun  Edition  (a) 

55.1*5 

3,213 

4,557 

62,915 

333 

621 

63,869 

Standar d*Unioa ( r } 

5*. 30* 

66 

189 

5*. 559 

543 

165 

55,251 

Sun  Edition 

(a) 

58,129 

51 

167 

58,3*7 

553 

173 

55,073 

■Iftio 

Courier 

(b) 

33,102) 

6,91?) 

3,135) 

5) 

*3,161) 

5*6)  25*)  **,001) 

Enquirer 

(r) 

2*,669) 

5.110) 

2.529) 

19) 

32.327) 

*06)  3*6)  33,075) 

Total  Daily  (e) 

57.771 

12,029 

5,664 

2* 

75,488 

552 

6*0 

77,080 

Sun  Couriar  (a) 

61,252 

16,188 

34.955 

5 

11*.*00 

586 

*56  115. **2 

Expreer. 

(b) 

22,138 

9,676 

5,375 

37,189 

219 

16 

37, *2* 

Sun  Edition  (m) 

31,8*5 

13,169 

15.457 

64,  *71 

236 

308 

65.015 

Hera 

(r) 

70,795 

14.83? 

10,675 

* 

96,313 

786 

558 

58.057 

Tinea 

(r) 

39,660 

9,966 

7,609 

57,237 

1069 

50* 

58,810 

Sun  Edition 

(b) 

38,391 

13,687 

l8,70j 

771 

535 

72, *51 

•niiif 

Leader 

(r) 

*.1*5 

2,220 

506 

5 

6,878 

26* 

132 

7,27* 

toirk 

Obeerver 

(r) 

2,986 

361 

46 

6 

3,399 

31 

125 

3.555 

lain 

Star-Cat^tte 

(r) 

11,196 

11.3*5 

926 

23, *67 

280 

172 

23,515 

•Btt 

Tioae 

(r) 

2,811 

3,672 

275 

6,758 

130  136 

115 

^  rci» 

Post*Star 

(d) 

2,882 

3.931 

912 

5 

7,730 

201 

250 

6,181 

JTirivllle 

Herald 

(b) 

2,956 

1.9*6 

621 

5.523 

157 

1*8 

5.828 

Leader* 

Republican 

(r) 

5.102 

*22 

266 

5.790 

1** 

110 

6,0*4 

■nior 

Kegiotor 

(p) 

1,573 

720 

198 

2,  *91 

55 

*0 

2,626 

Republican 

(b) 

901 

1,279 

16* 

1 

2.3*5 

55 

75 

2,515 

Journal 

(r) 

3,833 

1.550 

522 

5,5*5 

15* 

113 

6,252 

(On  12A/19 

the 

Howe  rao 

Barged  with  t)« 

Journal.  Since  that  tiaa  tha 

Journal  hae  been  publiehed  ae  tl;e  " Journal •Keve.) 

•ttoyn 

Journal 

(r) 

6,032 

703 

233 

6 

6,57* 

111 

87 

7.172 

Poet 

(b) 

*,912 

3.651 

663 

9 

5,235 

3  177 

130 

Htl 

4*pter 

Freeman 

(r) 

5.712 

766 

166 

7 

6,651 

102 

113 

*«kport 

Union^Sun  4 

Journal 

(r) 

*.386 

2,627 

273 

90 

7,576 

31 

75 

7,682 

‘Wletean 

Tia#e*Praea 

(r) 

3,305 

1.795 

329 

1 

5,  *30 

152 

113 

5.455 

For  axplanation  of  key  lottora  aeo  explanatory  note  on  Pap*  XXI. 
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■  I 

Average 
Net  Paid 
Circulation 

December,  1919 . 37,201 


The  Jersey  Journal 

Change  of  Rates  now  in  effect  -Standard  Form  A.A.A.A, 


CompKmented 
hy'  the  A.  B.  C. 


Circulation  Records  of  The  Jersey 
Journal  are  brought  up  to  date  daily, 
and  in  recognition  of  that  fact  the 
A.  B.  C.  auditor  commenced  the 
audit  of  1919  circulation  the  first 
week  of  this  year,  and  has  verified 
our  figures. 

Special  Automobile  Section  every 
Wednesday. 


In  Jersey  City  and  Bayonne  the 
circulation  of  The  Jersey  Journal 
‘  exceeds  that  of  All  Other  Local 
Papers  combined. 


STORY,  BROOKS  &  FINLEY 

INCORPORATED 

Foreign  Advertising  Representatives 

New  York,  200  Fifth  Ave. 
Philadelphia:  Chicago: 

Colonial  Trust  Bldg.  People*s  Gas  Bldg. 
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Editor  &  Publisher  for  January  15,  1920 


I  Every  person  interested  in  adver-  | 
I  tising  should  read  the  circulation  | 
I  figures  of  the  New  York  papers  on  | 
I  this  page  d 

M 


I  The  New  York  Evening  Journal  ^ 
I  has  the  largest  circulation  of  any  S 
:  daily  newspaper  in  the  United  | 
I  States  I 


I  '  I 

i  I 

m  = 

E  m 

m  = 

I  I 

1  1 

I  I 

m  I 

m  = 

I  I 

p  ^ 

s  M 

I  I 

m  m 

m  m 

^  I 

w  M 

M  P 

I  The  New  York  Evening  Journal  | 

?  has  over  a  half  a  million  circula-  j 

E  tion  in  Grreater  New  York,  which  | 

i  is  double  that  of  any  other  New  | 

I  York  Evening  newspaper.  | 


Kaj  Total  Total— Arroart  Total 


Lot 

Total 

Total 

Total 

9ulk 

:*t  Paid 

Service  Copies 

oitin 

Paper 

tar 

City 

ub*ban  Country 

Sp^e,  inc^Dulk 

and  Unpaid 

:X':i 

YORK  — 

continued 

at  Vtrnon 

Argus 

(r) 

5,664 

608 

1*3 

4 

6,419 

*3 

75 

6.531 

Byrl* 

ITcvburgh 

Hews  ft  Joumal(r) 

7,117 

3,273 

333 

10,723 

60 

100 

lO.MI 

Kew  York 

AMrican 

*> 

232,724 

41,834 

27,223 

I6l 

301,942 

765  1533  304, 2A 

Sun  Edition 

(n) 

418,064  135,299  322,471 

260 

076,094 

1541  1383  679.ai 

na<l*F 

Call 

(b) 

21,723 

1.991 

5.317 

552 

29.563 

150 

270 

30,0^ 

rnawrt 

Sun  Edition  (a) 

13,471 

1,500 

4,727 

16 

19,714 

150 

312 

2C.1)I 

lallton 

Consaereial 

(b) 

Total  :: 

It  Paid— 

10,421 

567 

10,966 

137 

288 

ll.*l] 

Globe  ft  Connercial 

Um 

Advertiser 

(r) 

167, f53 

14,961 

6,166 

188,780 

121 

1173  I90.a'( 

Journal 

(r) 

534,061 

87,616 

63,739 

10 

685,428 

*74  1722  667.6it 

liall 

i' 

1*1,451 

9,1*5 

4,027 

154.623 

338 

618  153.ffl 

News-Record 

(b) 

Total  !!et  Paid-* 

5.775 

2490 

8,265 

600 

308 

9.31) 

( f Icaroo 

cover  6  r.or.the 

period  er.dir.3 

Juna  30,  1919) 

UnlB 

Poet 

(rT 

23,462 

2,222 

3,643 

29.527 

130 

782 

30.4) 

Hatflal 

Sun 

(b) 

74,948 

31,636 

29,901 

136,465 

175 

511 

137, ir. 

hrlatt* 

Sunday  Eds 

(m) 

47,434 

16,691 

31.755 

96,080 

150 

552 

98.76 

Sun 

(r)  172, *01 

16,667 

9,196- 

196,266 

255 

329  199.1* 

Brian 

Tiaes 

(b)  19A,326 

65,064 

80,260 

206 

339,858 

774 

957 

341.5k 

kitin' a 

Sun  Edition 

(m)  207,197 

76,769  215,969  1675 

501,650 

905  1146  503.n^ 

kitlllon 

Tribune 

(b) 

66,438 

24,3*3 

27,605 

116,366 

1072  1101 

-“.357 

Udlatoi 

Sun  Edition 

(n) 

51,492 

22.369 

35,118 

108,999 

762 

516 

uo.rt 

A.  Tamo 

Kiagara  Fallt  Gazette 

(r) 

9,554 

2,625 

282 

10 

12.511 

149 

212 

Xo  Tonavanda 

!'!ews 

(r) 

2,'>23 

146 

76 

3,1*5 

35 

ICO 

biark 

Ogdeneburg 

Republican- 

Hjll 

Mtaacut 

Journal 

(b) 

1,111 

2.215 

537 

3,663 

123 

*9 

HR 

Clean 

Herald 

(r) 

2,040 

790 

446 

3,276 

68 

94 

63 

3.5a 

Poughkeepsie  Star  ft  Enter* 

M 

prise 

(r) 

6,904 

2,394 

332 

9,630 

45 

56 

117 

HH 

Rochester 

Democrat  ft 

HR 

Chronicle 

(b) 

29,770 

22,366 

9.501 

61,657 

115 

126 

Iprlngfla 

Sun  Edition 

(b) 

50,842 

13,039 

1,664 

65.765 

126 

25 

65.71 

Herald 

(b) 

15,025 

10,762 

4,270 

30,057 

345 

*64 

Sun  Edition 

(m) 

15,173 

3,842 

714 

19,729 

262 

565 

ii 

Tines-Unlon  ft 

Iffin 

Advertieer 

(r) 

46,393 

12,7*1 

2,459 

63,593 

*7 

169 

323 

64.1i! 

ktan* 

Schenectady 

Gazette 

(b) 

17,151 

3,245 

1.558 

2 

21,966 

376 

409 

22,’ 

iMitar 

Union-Star 

(r) 

13,062 

1,561 

1,404 

16,047 

292 

220 

16,5? 

Syracuse 

Herald 

(r) 

23,661 

13.099 

8,051 

44,831 

203 

307 

*5,3< 

knit 

Sun  Edition 

(n) 

26,669 

16,578 

16,010 

61.257 

90 

755 

62,11 

Journal 

(r) 

22,092 

12.263 

10,200 

44,555 

145 

325 

*5,:; 

Post-Standard 

(d) 

19,439 

13,965 

17,642 

51.046 

227 

1050 

52,3.7 

'loagotoai 

Sun  Edition 

(m) 

14,264 

11.133 

22,853 

46,250 

629 

5*6 

♦9,*.; 

Tro? 

Record 

(b) 

3,505) 

1,080) 

1,288) 

5.873) 

256)  319) 

UMvlll 

Record 

(r) 

11,004) 

3,760) 

3,115) 

7) 

17,666) 

2*7) 

332)  iB.lif 

Total  Dally 

(a) 

14,509 

4,840 

4,403 

7 

23.759 

503 

651 

24,  )i: 

Utica 

Herald- 

, 

Dispatch 

(r) 

9,662 

6,146 

879 

18,687 

97 

333 

191 

19,3s 

Observer 

(r) 

9,051 

5.803 

1,557 

1 

16,412 

242 

258 

220 

17,1S 

Press 

(b) 

9,100 

9,1*5 

2,469 

28 

20,742 

335 

435 

259 

a,’. 

Vatertown 

Times 

(r) 

6,139 

6,438 

3.148 

15.725 

150 

226 

86 

16,1? 

irtlMvl. 

NORTH  CAROUHA 

c  llMtai 

ukogaa 

Asheville 

Citizen 

(b) 

4,839 

5.183 

1.958 

)■ 

11.983 

a6 

1*5 

12,]4 

Sun  Edition 

(a) 

5,443 

2,827 

1,430 

4 

9,704 

258 

164 

10,12 

Times 

(r) 

2,668 

3,502 

1,043 

3 

7.236 

80 

20 

7,3J 

tlthooa 

Sun  Edition 

(a) 

2,362 

2,634 

784 

37 

5.817 

83 

20 

5,7! 

Charlotte 

Hews 

(r) 

5,914 

4,232 

370 

10,516 

178 

203 

io,ir 

Sun  Edition 

(a) 

5,257 

3,642 

357 

9,256 

163 

180 

9,57 

llN 

Observer 

(b) 

4,290 

10,656 

3.876 

18,822 

82 

139 

19,01 

Sun  Edition 

(a) 

4,633 

10,980 

3.593 

83 

19.289 

164 

191 

19,64 

Durhaa 

Herald 

(d) 

4,755 

1,169 

4 

5,928 

69 

179 

6,17 

Sun  Edition 

(a) 

4,797 

1,266 

\ 

6,063 

68 

181 

6,31 

(3  mo.  9/30A9  itn't) 

Greens bore 

News 

(b) 

*,125 

5.235 

6,615 

9 

15,98* 

178 

223 

16, 1 

Sun  Edition  (a) 

5,'720 

6,137 

9,260 

50 

21,167 

177 

278 

U,6l 

nl 

Raleigh 

News  ft  Observer  (b)  2.9^6 

7.465 

11,830 

10 

22,273 

91 

388 

22,77 

VM 

Sun  Edition  (a) 

3,560 

6,776 

11,865 

9 

22,210 

89 

519 

22, It 

Tlaaa 

(r) 

2,134 

1,186 

6*9 

2 

3,973 

19 

180 

4,17 

lilaingtea 

Dlapatch 

(r) 

2,637 

842 

1.019 

4,498 

66 

165 

4.71 

lalloton 

Sun  Idltlon 

2,013 

842 

93* 

51 

3,840 

66 

165 

4,07 

irtland 

Vlaetoa-SalM  Journal 

(d) 

3,1*4 

1.756 

376 

1 

5.277 

85 

25* 

5,6s 

Sun  Idltlon 

U) 

3.46* 

1,935 

443 

5.842 

102 

410 

Twin-City 

Hi 

Santlnal 

(P) 

5.597 

1,019 

329 

U 

6.956 

91 

276 

IK 

NORTH  DAKOTA 

In 

•  OClat 

BlSMTCk 

Trlbuna 

(P) 

1.225 

1,369 

1.467 

9 

4,070 

19* 

*5 

111 

*>0 

Farge 

Ceurlor-Ntwa 

(dj 

2,431 

3.925 

7,192 

5 

13,553 

15* 

*77 

14,18 

Sun  Idltlon 

(a) 

3,489 

3.963 

7,  *39 

36 

14,927 

151 

271 

15,)' 

Fona 

(r) 

4,436 

2.753 

3.782 

25 

10,996 

184 

162 

U,)l 

liotcm 

Oraad  Ferke 

Abo rl can 

(r) 

1.473 

3.490 

3,928 

5 

8,905 

140 

115 

365 

9,58 

(3  mo.  i/loAS  atm'!) 

Ho  raid 

(d) 

2,1601 

3.470 

9,757) 

17 

133) 

9,77 

Horald 

(r) 

1,711) 

1,821) 

2,078 

8) 

5.618) 

7 

107) 

89) 

5,8 

iMU 

Total  Dally 

1 

3,891 

5.922 

5,5*8 

14 

15.375 

24 

2*0 

172 

15.8 

mr 

Sun  Idltlon  (a) 

2,713 

4.332 

3,8*7 

7 

10,899 

17 

204 

85 

n 

•ttor 

0  H 

X  0 

■ 

Hi 

—lllvi' 

Akrea 

Baacon  Joumal(r) 

24,445 

6,601 

7a 

14 

31.781 

25* 

307 

32.g 

•tor 

Tlaaa 

(r) 

14,066 

4.185 

397 

2 

18,650 

298 

412 

19,3l 

to 

Sun  Idltlon 

a 

15.634 

3.027 

209 

2 

18,872 

166 

140 

m. 

Alllaaes 

Ravlaw  A  Laadar  (r)  5>1*3 

3,3a 

513 

5 

8,982 

192 

135 

9.P 

Ashtabula 

Star  A  Baacon  (r) 

4,530 

1,147 

190 

20 

5,887 

102 

96 

6,0l 

Athens 

Uaaaangar 

(r) 

1,592 

5.136 

1,114 

17 

7.859 

69 

69 

6,C' 

Bowling  Green  Sentinel*- 

2.U 

'Tilburg 

Trlbuna 

(r) 

1,178 

1,204 

64 

1 

2,447 

99 

62 

Caabrldgs 

Jaffaraonlaa 

(r) 

3,193 

3,825 

594 

2 

7,614 

66 

70 

9,17 

Canton 

Rapoaltory 

(t) 

15,614 

5.803 

1.384 

8 

22,809 

102 

135 

23,07 

Sat  Edition  (y) 

15.025 

3.719 

1,284 

6 

20,034 

95 

96 

20,3 

dtiu. 

Sun  Edition  (m) 

13.359 

4,517 

1.113 

14 

19.003 

79 

110  i9.n 

Cincinnati 

Tlnaa-Star 

(r)  102,331 

21,851 

30.200 

9 

154.391 

1*7* 

*73  156.35 

Cleveland 

Iron  Trad#  A  Data 

[  liu-kat 

Raport  (t) 

4,201 

176 

9« 

Oiraal 

Dawa 

(r) 

90,754 

l/,066 

30,82* 

136,644 

1361 

941  13B.a 

'Okotla 

Sun  Newe-Leader 

75,524 

25,024 

57,840 

158,388 

1053 

*45  157.11 

Tiotown 

Plain  Daalar 

(b) 

99,926 

31,929 

44,708 

176,565 

672 

398  177.61 

■  City 

Sun  Edition  (a) 

107,564 

36,13* 

60,942 

204,640 

966 

442  206,4 

lodtlphi 

Coshocton 

Tribune  ft 

Times-Age 

(r) 

2,647 

2,624 

478 

5.749 

1*3 

106 

6,M 

Sun  Edition  (a) 

2,602 

2,622 

478 

5.702 

142 

95 

5.7’ 

Dayton 

Herald 

(r) 

16,555 

7, Of' 

324 

160 

24,104 

290 

322 

24,rj 

Journal 

(b) 

13,270 

9,5bf 

893 

82 

23.834 

288 

258 

24,3* 

Sun  Edition  (a) 

18,941 

8,392 

1.591 

llB 

29.042 

249 

255 

29,57 

News 

(r) 

27,564 

7.150 

1.059 

85 

35,858 

197 

906 

36,7t 

Sun  Edition  (a) 

21,718 

5.465 

1.625 

96 

28,904 

133 

282 

29,3' 

Delaware 

Gazette 

(r) 

1,575 

275 

134 

1,96* 

53 

153 

Kl 

East  Liverpool  Revier 

(r) 

4,015 

1.657 

466 

1 

6,139 

132 

223 

Wm 

Trlbuna 

(b) 

2.339 

2,961 

531 

5.831 

150 

85 

BE 

For  explanation  of  key  letters  see  explanatory  note  on  Pace  XXI. 
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Kajr  Total  Total—Arraari ,  Total 
Lot  Total  Total  Total  Bulk  Nat  Paid  Sarvica  Coplaa  Oiotrl 
tar  C  1  t  T  Sub 'ban  Country  Sala  Ine  Bulk  and  Unpaid  button 


OHIO  —  eontlnuad 


ll 

\  f  If. 

lia 


!  T  “if 

\  I 

i  4 


ria  Chronlcla- 

Taiagn*  (r)  3,997 

(9/30/19  3  ao.  atn't) 
liar  Rapubllean  (b)  3,235 

aont  Nava  (r)  2,862 

Uten  Journal  (r)  5,572 

Nawa  (r)i  3,907 

a  Nava  (r)  7,650 

Sunidition  (m)  7.596 

Rapubliean- 

Oaiatta  (d)  4,053 

Sun  Edition  (■)  4,012 

ala  Tlaaa-Harald  (r)  i,006 

fiald  Nava  (r)  7,034 

atta  Journal  (r)  1,726 

Tlaaa  (r)  2,327 

Star  (r)  6,290 

■a  Parry  Tinea  (r)  3,464 

Ion  IndapOndant  (r)  4,295 

iatovn  Nava-Signal  (r)  3,40? 

Tamon  Rapublican- 

Nova  (r)  1,793 

Advoeata  ir)  3,438 

uth  Tinaa  (r)  6,887 

Sun  Edition  (■)  5,520 

Nava  (r)  2,156 

uaky  Ragistar  (d)  1,832 

<  Sun  Edition  (n)  2,289 

Star-Journal  (r)  4,946 

Ingfiald  Nava  (r)  12,301 

Sun  Edition  (a)  10,340 

Sun  (b)  7,058 

Sunday  Ed.  (m)  7,058 

Advertlaar  (r)  1,960 

Danoera't  (r)  1,601 

•ttr  Rapubllean 

ft  Neva  (r) 

Gatatta  (r)  2,155) 

Rapubllean  (b) 

Total  Daily  (a)  2,155 

mgatovn  Talagram  (r)  12,761 

Vindicator  (r)  16,964 

Sun  Edition  (m)  16,282 

■villa  Signal  (r)  4,976) 

Tinea  Raeordar(b)  7,656) 

Total  Daily  (a)  12,634 


)  3,997 

1.569 

324 

8 

5.898 

181 

278 

atn't) 

)  3.235 

2,812 

496 

3 

6,546 

132 

92 

)  2,882 

5P 

94 

5 

3,545 

25 

75 

)  5.572 

.1,581 

196 

2 

7.351 

13 

324 

198 

)i  3,907 
)  7,850 

1,599 

557 

6,036 

251 

127 

137 

3,327 

188 

11,365 

48 

199 

)  7.598 

3,925 

190 

11,71. 

46 

172 

)  4,053 

4,866 

346 

9,265 

108 

209 

)  4,012 

4.977 

346 

9,335 

106 

118 

I  6,oo6 

1,162 

298 

7.468 

48 

102 

67 

)  7,034 

3,012 

513 

10,559 

175 

112 

)  1.726 

2,206 

115 

4,047 

10 

96 

)  2,327 

2,118 

216 

1 

4,662 

200 

83 

12 

)  6,290 

3,093 

483 

2 

9,868 

128 

170 

)  3,464 

2,964 

226 

6,656 

81 

115 

)  4,295 

1,544 

406 

2 

6,247 

15 

105 

79 

)  3,407 

1.085 

4,492 

20 

164 

)  1,793 

1,292 

148 

3 

3.236 

38 

47 

I  3,438 

i  6,887 

1.921 

349 

3 

5,711 

72 

196 

149 

3.715 

823 

5 

11,430 

168 

)  5,520 

2,107 

137 

14 

7,778 

129 

)  2,156 

603 

162 

66 

2,987 

129 

125 

)  1,832 

3,531 

154 

21 

5,538 

39 

80 

)  2,289 

3.406 

157 

5.852 

39 

73 

)  4,946 

1,231 

203 

21 

6,401 

48 

74 

)  12,301 

2,260 

230 

14,791 

170 

219 

)  10,340 

1,540 

106 

11,986 

80 

154 

)  7,058 

3,234 

554 

3 

10,849 

204 

205 

)  7.058 

2,939 

510 

10,507 

205 

247. 

)  1,980 

916 

195 

2 

3,093 

77 

61 

)  1,601 

1,722 

346 

3 

3,672 

68 

86 

78 

) 

)  2,155) 

941) 

193) 

3,289) 

45)  205) 

) 

973) 

973) 

U) 

45  249  4,556 

247  554  21,751 

306  246  24,197 

165  225  22,441 

195)  123)  10,011) 
112)  123)  20,932) 

307  246  30,943 


LrtlMvilla 

Examiner  (i, 

1,809 

857 

205 

4 

2,875 

14 

167 

3,056 

Sun  Edition  (m, 

1.852 

858 

205 

27 

2,942 

14 

157 

3,113 

It  Uaatar 

Neva -Capital  (r 

1,632 

1,221 

336 

1 

3,190 

27 

128 

3,345 

lukoiaa 

Phoenix  (b 

5.694 

4,713 

3.183 

1 

13,591 

33 

271 

13,895 

1 

Sun  Edition  (m 

5,985 

4,412 

3,042 

8 

13,447 

44 

443 

13,934 

1 

Tiae8*Oemocrat(r 

5,464 

2,888 

2,341 

3 

10,696 

23 

292 

11,011 

Iklfthm  City  Oklahoman  (b 

13,122 

39,679 

52,801 

14 

917 

53,732 

Sun  Edition  (■ 

18,513 

45.903 

64,416 

14  1762 

66,192 

Tlaaa  (r 

14,898 

24,175 

39,073 

921 

39.994 

Democrat  (r 

12,459 

4,066 

5,774 

43 

22,342 

102 

229 

22,673 

Sun  Edition  (m 

11,905 

4,263 

6,302 

112 

22,582 

185 

280 

23.047 

1 

World  (b 

10,563 

4,759 

6,952 

3 

22,277 

53 

355 

22.685 

1 

Sun  Edition  (n 

11,222 

4,128 

6.786 

158 

22,296 

72 

279 

22,647 

•  OREGON 

Bullatln  (r 

668 

49 

100 

817 

29 

14 

10 

870 

Guard  (r 

1,247 

1,269 

543 

3,059 

375 

79 

58 

3,571 

Regleter  (d 

1.602 

2,038 

579 

4,219 

187 

78 

103 

4,587 

Sun  Edition  (a 

1,622 

2,077 

687 

4,386 

195 

78 

105 

4,764 

nlltton 

Eaat  0ragonlan(r 

1,511 

953 

245 

16 

2,727 

U7 

47 

69 

2,960 

irtlud 

Neva  (r 

21,938 

2,529 

1,427 

34 

25,928 

79 

104 

26,111 

Oregon  Journal (r 

Sun  Edition  (m 

Oregonian  (b 

33,036 

9,181 

28,508 

70,725 

511 

364 

71.600 

Sun  Edition  (m 

46,543 

11,533 

34,989 

93,065 

615 

492 

94,172 

Telegram  (r 

28,348 

10,082 

16,564 

16 

55,010 

350 

348 

55.708 

Capital  Jrl.  (r 

2,552 

1,765 

420 

4,737 

124 

74 

139 

5,074 

•  DCIm 

Chroniele  (r 

1,048 

176 

108 

i 

1,336 

32 

42 

102 

1,512 

PENNSYLVANIA 

li&tOTn 

Coll  (b 

9,680 

12,486 

9BO 

23,146 

286 

230 

23.662 

Herald  (b 

2,375) 

1,231) 

126) 

3,732) 

233)  162)  299) 

4,426) 

Itim  (r 

2,943) 

794) 

66) 

3,803) 

68)  152)  306) 

4,329) 

Total  Daily  (e 

5,318 

2,025 

192 

7,535 

301 

314 

605 

8,755 

tNU 

Jlirror  (r 

13,706 

6,497 

1,944 

50 

22,197 

198 

81 

22,476 

m 

Timee  (r 

734 

2,767 

141 

3,642 

63 

132 

3,837 

Republican  (b 

2,495) 

544) 

37) 

9) 

3,085) 

70)  132) 

3,28?) 

1 

Tinea  (r 

8,857) 

2,423) 

374) 

11,654) 

152)  222) 

12,028) 

1 

Total  Dally  (a 

11,352 

2,967 

411 

9 

14,739 

222 

354 

15.315 

Courier  (r 

2,747 

2,663 

838 

u 

6,292 

50 

174 

53 

6,569 

no? 

Expraaa  d  Argue 

r)  7,328 

4,044 

672 

12, OU 

14 

210 

38 

12,306 

U 

Dispatch  (b 

7,339 

1,838 

329 

9,506 

188 

197 

9,891 

Sunday  Ed a  (a 

9,659 

2,126 

365 

12,150 

189 

209 

12,548 

Herald  (r 

6,455 

1,008 

182 

7,645 

110 

227 

139 

8,1a, 

Sun  Edition  (a 

8,468 

740 

62 

9,290 

110 

203 

128 

9,731 

Tlraoe  (r 

19,222 

6,709 

1,148 

27,079 

132 

103 

27.314 

ffliburj 

Nows  (r 

9,807) 

7,427) 

5,111) 

61) 

22,406) 

255)  242)  22,903) 

Patriot  (b 

9,141) 

6,434) 

3,599) 

44) 

19,218) 

266)  215)  19.699) 

Total  Dally  (a 

18,948 

13,861 

8,710 

105 

41,624 

521 

457 

42,602 

Telegraph  (r 

11,979 

9,377 

8,883 

235 

30,474 

20 

620 

31,114 

dvlll* 

Rapubllean  (r 

2,436) 

1) 

10) 

2,447) 

49) 

2,496) 

Tribune  .Jlaplcn(b 

1,480) 

3.257) 

358) 

5,095) 

96)  no) 

5,301) 

Total  Doily  (a 

3,916 

3,258 

368 

7,542 

96- 

159 

7,797 

t»n»i 

Item  (r 

2,124 

1,101 

179 

3 

3,407 

33 

121 

3,561 

r^tlt 

Neve  (r 

9,525 

2,699 

871 

21 

13,116 

159 

119 

13.394 

“•toen 

Timee  (r 

5,778 

2,194 

195 

8 

8.175 

91 

148 

6,414 

i  city 

Derrick  (b 

3.193 

1.113 

1,118 

2 

5.426 

756 

157 

203 

6,542 

Inquirer  (b)  123 >442 

33,261 

32,491 

189,194 

510 

609  190,313 

North  Aaariean(b)  48,985  23,637  75,400  148,022 

Sun  Edition  (n)  54,305  28,672  108,037  191,014 

Preao  (b)  13,340  5,394  14,313  33,047 

Sun  Edition  (n)  30,446  14,846  45,916  19  91,227 

Public  Ladgar  (b)  42,913)  16,556)  19,873)  81,344) 

Public  Ladgar  (r)  83,163)  15,353)  11,456)  109,972) 

Total  Dally  (a)  126,076  33,911  31,329  191,316 

Sun  Edition  (a)  53,568  24,103  39,144  116,635 

Record  (b)  52,344  28,643  32,077  113,064 

Sun  Edition  (a)  66,329  28,574  32,467  127,370 

For  explanation  of  key  lettera  aee  explanatory  note  on 


626  565  351,825 
1211  2066  151,299 
1535  1276  193.625 
454  1585  35,086 
650  1232  93,109 
501)  848)  82,693) 
1132)1311)112,415) 
1633  2159  195,108 
516  935  118,266 
437  672  114,173 
668  938  128,976 


Net  Profit  Advertising  i 

I 

Of  what  avail  is  an  over-sized  market  in  a  | 

disputed  newspaper  territory?  1 

s 

How  much  actual  money  do  you  make  by  1 

entering  a  vast  city  where  to  dominate  you  I 

must  increase  your  selling  cost  with  several  I 

mediums?  I 

Erie  I 

Pennsylvania  I 

The  Market,  157,000  I 

Erie  Population,  105,000;  Suburban  (35  mile  | 

radius)  52,000  | 

•  g 

Erie  is  a  net  profit  territory.  There  you  can  I 

reach  practically  all  worth-while  families  | 

with  one  newspaper.  j 

Erie  Daily  Times  | 

(A.  B.  C.  Member)  | 

Paid  Circulation,  28,553  | 

Line  Rate  7c  flat.  Ev«ungs  except  Sunday  1 


The  Erie  Times  has  50%  more  than  the  com¬ 
bined  paid  circulations  of  its  two  daily  com¬ 
petitors  and  treble  the  circulation  of  either. 

Erie,  Pa.,  and  the  Times  should  be  in  every 
national  campaign.  The  territory  is  big,  con¬ 
centrated  and  prosperous;  one  newspaper 
saturates  the  field — which  reduces  your  sell¬ 
ing  expense  to  a  minimum — and  increases 
your  actual  net  profit  even  above  that  in  I 
larger  cities  where  keen  newspaper  competi-  | 
tion  increases  your  selling  cost.  | 

Determine  your  campaign  on  a  net  profit  | 

advertising  basis.  .  | 

I 

The  Erie  Daily  Times  for  EVERY  National  Advertiser  I 
Representatives  9 

E.  Katz  Special  Advertising  Agency  | 

,  ExUblUhed  1888  V  | 


1$  E.  Z(Ui  St. 

New  York 


HarrU  Trust  Bldg. 
Cbicago 


Waldheim  Bldg. 
Kensea  City 


Mouadnock  Bldg. 
San  Franciaco 


. . . 
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€ 

I  Babson  says— 

I  Providence  42^  Ahead 

I  compared  with  an  average  gain 

I  of  22%  for  175  representative 

I  sections  of  the  country. 

I  From  Babson  s  report  on  U.  S. 

I  Sales  Territories— January,  1920— 

I  **Good  Opportunity 
in  Providence 

I  Providence  activities  centering 

I  largely  in  the  manufacture  of 

I  machinery,  textiles  and  jewelry, 

t  the  present  sold-up  condition  of 

F  the  mills  indicates  continued 

I  big  business  for  the  city  and 

I  vicinity.  Right  now  the  city 

I  records  42%  more  business  than 

I  last  year  at  this  time.  Are  you 

F  getting  42%  more  sales  in  this 

F  territory  than  a  year  ago?” 

& 

I  Providence  is  Prosperous 

I  To  increase  your  sales  in  this 

I  rich  market,  advertise  in 

The  Providence  Journal 

L  and 

The  Evening  Bulletin 

p  SI  Vic.  a  line  daily  and  ISc.  a  line  Sunday 

g  buys  their  combined  circulation. 


j  The  Providence  Journal  Company 

I  CHAS.  H.  EDDY  CO. 

S  Representatives 

I  New  York  Boston  Chicago 

I 

fLKIxuliniiiliiliriliU  .  ::.i  .iJ  ;'i  :/iii:iiiijilililii<illlillli:iiiliilliiililillllllllMH 


City 


PacT 


Kay  Total  Total— irraara,  Total 
Lot  Total  Total  Total  Bulk  tlat  Paid  Sorrlea  Coplaa  Diitit 
tor  City  Sub 'baa  Country  Salo  inc  Bulk  and  Dnoaid  bjrtl^ 


PCmSYLVAtllA  —  contiiluod 


Pittoburgh  Chreniclo 


Tolograpb 

(r) 

49,003 

26,314 

13,072 

66,389 

1456 

Dlopatch 

(b) 

21.964 

10,016 

a.  879 

53.859 

547 

Sun  Edition 

(a) 

19,359 

10,913 

24.938 

55.  ao 

665 

Gasotto  Tint# 

(b) 

32,015 

17.131 

33.231 

62,377 

871 

Sun  Edition  (a) 

26,607 

19,131 

32,411 

78,1*9 

1209 

Pott 

(b) 

32.343 

14.675 

a, 706 

68,724 

620 

Sun  Edition  (a) 

37.834 

29,666 

33,578 

101,080 

746 

Pres* 

(r) 

79,247 

23,972 

8,432 

111,651 

1386 

Sun  Edition  (a) 

70,743 

27,936 

14,395 

113,07* 

1609 

Sun 

(r) 

34,697 

a,129 

12,761 

66,567 

927 

Poitttown 

Ilawt 

(b) 

3,294 

2,710 

U3 

6 

8,453 

14 

75 

Pottsvill* 

Rapubliean 

(r) 

4,306 

4,521 

2,039 

10,666 

102 

Reading 

Eagit 

(r) 

14,962 

13,964 

1.758 

87 

30,771 

a3 

510 

Sun  Edition  (a) 

14,698 

5.866 

730 

a,  296 

61 

325 

I«t«t-Tiaat 

(b) 

4,577) 

1.190) 

251) 

6,016) 

66; 

)  207) 

Ttltrraa 

(r) 

3,916) 

1,406) 

449) 

5.771) 

55I 

)  181) 

Total  Daily  (•) 

6,433 

2,596 

700 

11,769 

la 

388 

Scr*nt&n 

Rtpuilican 

(b) 

10,130 

14,102 

4,093 

6 

28,331 

1019 

662 

Tisot 

21,251 

10,625 

16 

33.735 

4,158 

672 

Sharon 

Hi raid 

(r) 

2.835 

1,054 

a 

116 

To It graph 

(r) 

2,540 

2.973 

231 

20. 

5,764 

47 

138 

TltuivilXa 

Herald^ 3  ao  itCb) 

1,866 

2,226 

637 

4.729 

209  90,(54 
302  S4,TM 
326  56,4C( 
100  83,341 

98  T9,«J1 
256  63,(00 
292  102,U| 
♦88  113,5J( 
535  115.ai 
236  69,TJ0 

5*  i,S% 

U4  11,01) 
57  6  32,0)0 
501  22,1(3 
165)  t,4« 
164)  6,ini 
329  12,(2) 
195  30,20) 


344  34, Xt 
71  4,» 


Warron 

Vaohington 


Wilkoo-Barro  Rocord 
Oilliaoiport 


Tiaeo  (r) 

Oboorvor  (b) 

Roportor  (r) 

Total  Daily  (o) 


(b) 


Tloot>Laadar  (r) 


(r) 


2,308 

1,604) 

3.552) 

5.156 

6,654 

6,858 

9,359 


1,213 

7,146) 

99; 

7,245 

8.828 

9.747 

5,654 


♦13 

546) 

307) 

853 

8u 

832 

744 


3.937 
9.297) 
3. 960) 
13,257 
16,326 
17,437 
15.763 


168  72 

25)  183; 


RHODE  ISLAilD 


Paatuekat 

Providonc* 


Wooterly 


g  neonaoekot 


Tiooo  (r) 

Bulletin  (r) 

.’ournal  (b) 

Sun  Edition  (a) 
Tribune  (r) 

Sun  Edition  (a) 
Sun  (t) 

Sun  Evening  (a) 
Call  t  Rep'tor(r) 


17,028  5,448 
32,303  16,271 
13,859  12,054 
22,651  17,642 
17,373  7,475 


7,143 

2,467 

2,287 

6,659 


4,998 

1,646 

1,771 

5.055 


3,697 

3,724 

3,509 

853 

380 

213 

215 

444 


23.023 

52,274 

29,645 

44,045 

25.748 

12,524 

4,326 

4,273 

12,158 


SOUTH  CAROLINA 


m  Charleston 


M  Columbia 


=  Oreenvillo 


5  Spartanburg 


American  (b)  3 

Sun  Edition  (a)  6 

(figures  taken  from 
;)ews  i  Courier(b)  3 

Sun  Edition  (a)  5 

Post  (r)  8 

Record  (r)  6 

Sun  Edition  (a)  5 

State  (b)  4 

Sun  Edition  (a)  4 

lews  (b)  2 

Sun  Edition  (a)  3 

Piedoont  (r)  4 

Herald  (d)  1 

Sun  Edition  (a)  1 

Journal  (r)  2 


985 

874 

audit 

795 

569 

192 

,372 

640 

,077 

,388 

,901 

,516 

,299 

,302 

.846 

,256 


662  1,875  40  6,562 

666  1,606  158  9.304 

for  period  ending  9/30/l9) 


3,289 

3,018 

2,937 

3,019 

2,621 

4.755 

3.618 

4,371 

2.682 

1,742 

2,935 

3,237 

665 


3,113 

2,785 

337 

3,592 

3,746 

12,378 

12,  Ul 

1,213 

1,251 

155 

166 

167 
37 


10,197 

11,392 

11,466 

12.991 

12,007 

21.228 

20,674 

8.485 

7,449 

6,196 

4,416 

5.262 

2,958 


SOUTH  DAKOTA 


g  Aberdeen 


—  iJltrheil 


ss  Sioujt  Falls 


American  (d) 
Sun  Edition  (a) 
Republican  (d) 
Republican  (r) 
Total  Daily  (s) 
Sun  Edition  (a) 
Argus-Leader  (r) 
Press  (d) 

Sun  Edition  (a) 


1,060 

1,369 

44) 

1,508) 

1,552 

1,482 

5,473 

2.093 

3,606 


2,057 

2,084 

1.285) 

1,490) 

2,775 

2,834 

6,002 

4.615 

4.655 


1,372 

1,375 

254) 

602) 

856 

894 

4,068 

2,100 

2.142 


♦,503 

4,904 

1,583) 

3,600) 

5.183 

5,210 

8,814 

10,460 


TEHNISSIl 


g  Chattanooga  News (3  ao  eta)(r) 

g  Times  (b) 

g  Sun  Edition  (a) 

g  Kroxville  Journal  4 

g  Tribune  (b) 

M  Sun  Edition  (a) 

g  Sentinel  (r) 

g  Ueaphie  Comercial- 

g  Appeal  (b) 

g  Sun  Edition  (a) 

=  )!ess>Sciaitar  (r) 

M  :iash'-ille  Aaericai.  (r) 

g  Tennessean  (b) 

g  Total  Daily  (e) 

g  Sun  Edition  (a) 

g  Banner  (r) 

S  Sun  Edition  (a) 


10,407  3,277  655 
16,007  6,465  3,725 
16,806  4,403  2,195 


14,339 

26,201 

23,404 


8,269  7,617  3.17T 
11,943  4,777  3,113 
12,353  7,408  1,529 


1  19,064 

19,833 
a, 290 


24,122  15,434  38,658 

37,682  18,352  52,997 

16, la  U.lOl  14,546 


13,276)  1,984) 
13,278)  8,938) 
26,554  10,922 

14.168  10,781 

19.169  19,296 
17,765  20,653 


850) 

3,831) 

4,681 

4,6a 

4,370 

4,902 


«3 


TEXAS 


2  Austin 


=  Beauaont 


=  Dallas 


m  £1  Paso 


=  Jalveston 


Aaerican  (b) 
Sunday  Ed,  (a) 
Enterprise  (b) 
Sun  Edition  (a) 
Journal  (r) 

Sun  Edition  (a) 
Journal  (r) 

News  (b) 

Sun  Edition  (a) 
Herald  (r) 

Times  (b) 

Sun  Edition  (a) 
Record  (b) 

Sun  Edition  (a) 
Star-Telegra-s  (r) 
Sun  Edition  (a) 
News  (s) 

Sun  Edition  (a) 
Tribune  (r) 

Chronicle  (r) 
Su.'.  Edition  (n) 
Post  (b) 

Sun  Edition  (a) 


2,644 

3,906 

6,719 

7.356 

♦,856 

4,488 

13.366 

12.4*5 

23,092 

9.870 

5,920 

8,737 

9,462 

11,165 

22.361 

20,831 

4,490 

8,231 

7,020 

22,346 

22,650 

15,930 

20,14C 


1,4*5 

1.762 

5,599 

6,892 

2,213 

1,977 
4,886 
*,tu 
7,221 
11,399 
5, ’92 
6.635 

722 

555 

2,125 

2.297 

375 

685 

473 


516 

601 

7,188 

9.607 

611 

684 

14,674 

40,894 

58,  ”6 
2,8*e 
431 
*■>0 
15.216 
15.859 
39,7a 
43,111 
*,28-; 
5.52’ 
716 
28,391 

35.371 

24,9’2 

28,5*8 


6,091 

4,9)3 

4.2D 


27)  136; 

52  319 


950 

223 

19 


78,a4 

109,031 

41,961 

16,U0) 

26,0*7) 

42,157 

29,570 

42,921 

43,358 


4,605 

6,269 

19,506 

23,855 

7,68c 

7,149 

32,926 

58,166 

89,336 

24,122 

12,143 

15.649 

25,404 

27,664 

64,242 

66,298 

9,146 

14,443 

6,211 

50.737 

58,021 

43,906 

45.690 


2p)  9.7H 
80)  4,20]| 
303  13,91 
220  17,4)( 
26*  1T,)1( 
a9  16,0a 


5I;  in 

315  475  30,41 
404  436  M,Mf 
66  63  25, m 
65  12.59) 
59  U7  4.5« 
56  127  4,4)1 

91  70  12,1) 


99  623  7.2lt 

103  633  10,G« 


115  213 

U6  265 
502  312  239 

174  448 

172  495 
202  288 
202  262 
98  351. 

97  373 

125  329 

46  100 

49  100 

42  91 


10,51s 

ll.)1) 

12.51) 

13,iU 

12,0* 

a,)ii 

а,  15 
8,)]* 
),9U 

б, 01 
4,50 
5.«l 
3,0); 


86  89 

122  126 
a)  27)  i.ill 
58)  72)  3,)l| 
79  99  5,1: 

66  96  5,n 

83  109  293  16,01! 
260  39  418  9,51 

40  515  U,)ll| 


268 


273  *70  15.*l 
183  52  26, «1 

269  y2  23,)« 


142  1B6  19,3): 

136  159  20,1)1 
393  299  2l,)t 


799  788  )9,l» 
918  764  1:0, ni 
29  4  353  *2,W 
176)  426)  16, n 
253)  705)  27, 

*29  1131  W 
291  807  30,0* 
657  50-  44,781 

577  385  ♦4,3*1 


6*  150 

90  264  (,*•; 

40  186  i9,;> 

40  260  2*,l‘! 
121  2bt  6,* 

106  64  7.1' 

132  560  33,8! 
503  453  57.!* 

5*1  *87  97,3b 

150  232  2*,! 

7j  2t*  . 

73  319 

306  152 

*75  172  2'.^' 
4*2  27*  6*,):' 

*53  204  (4.9; 

572  2*3  9,)'- 

cio  265 

157  332 

363  315  51.I-S 

328  543  58."] 

*02  630  Mi'll 
574  5*6  4?,!:! 


ptr 


iHai* 


Often 

hit  Lai 


hrlingl 

hUtnd 


hirieen 

lyicbbur 


Ibipert 

hrfelk 


Oteanton 

nKbeet 


ihrteer 

herett 

kettle 


kestchei 

)tUM 


hvleete 


Owksbui 


hlraent 

tatingto 


krtiaibi 

Hrkerebu 

ksellag 


klelt 

Cleir 


)«e  lu  1 


Srses  Bay 
beeiviii 

kneeba 
!*  Cresei 


hilioa 


For  aspUnation  of  key  Uttors  soo  oxplaaatory  note  on  Pofo  XXI. 


Total  totol— Arrooro,  Tot«l 

l»t  tetel  Tit«l  Total  Bulk  Hot  Paid  BarTleo  Coplot  Diotrl 
Hr.  C  i  t  »  Bub'ban  Countnr  Solo  Ine  Bulk  tpd  Unpaid  iaUoj 

T  I  X  A  S  ~  eontinuod 


III  iatonio  Ixproto  (k)  I2,i8l 

Sun  Edition  (■)  20,594 

ll(ht  (t)  12,169 

Sat  Edition  (y)  12,169 

Sun  Edition  (a)  14,297 

ta^t  Tologrta  (b)  1,453 

Sun  Edition  U)  1,614 

IWt  Maan-Tribuaa  (b)  5>3XB 

Sun  Edition  (a)  5,771 


GpliB  Exaalntr  (b) 

Sun  Edition  (a) 
Standard  ,,  (r) 

hit  Laka  City  Daoarot  Noat(t) 
Sat  Edition  (y) 
Tolop-aa  (r) 

Trlbuno  (b) 

Sun  Edition  (a) 


Tiato 
Froo  Proio 

Harold 


la  126  29,279 
157  162  44,104 
241  161  19,59f 
241  iSl  14,234 
155  297  24,291 
39  126  6,196 

42  165  6,679 

43  179  11,455 

*3  237  9,030 


3.616 

1.325 

506 

22 

5,A69 

17 

21 

76 

5.563 

4,159 

1,341 

516 

6,016 

17 

21 

69 

6,123 

5,003 

922 

1,996 

7,921 

61 

226 

8,210 

4,767 

2,625 

9,716 

10 

17.116 

200 

433 

939 

18,700 

5,002 

2,871 

11,261 

10 

19,164 

224 

479  1490 

21.357 

14,747 

3,496 

6,132 

24,375 

127 

664 

25,166 

14,205 

4,716  17,017 

3 

35.943 

266 

397 

36,626 

22,902 

6,066  33,200 

3 

64,173 

316 

645 

65,134 

TER 

SORT 

2,293 

3.459 

863 

43 

6,676 

157 

100 

6.935 

2.674 

1,264 

6,414 

10.552 

369 

266 

u,i69 

2,438 

3,756 

1,A32 

2 

7.626 

227 

99 

7:95* 

VIRGIRIA 


Iriitol  Horald<^urlor(d)  2,026 

Sun  Edition  (a)  2,560 

hrrlsonburg  lttwi>4laeord  (bJ  719 

lyichburg  AdTonea  (d)  1,775) 

Ha«a  (r)  6,064} 

Total  DoUy  (1)  7,639 

Sub  Edition  (a)  3,405 

laport  Hava  Praaa  (d)  3,366 

Sun  Edition  (a)  4,690 

Tlaoa-Harald  (r)  T,99« 

hrtolk  Ladgar- 

Diapateh  (r)  31,436 

Virginian- 

Pilot  (b)  19,623 

Sun  Edition  (a)  25,743 

Uclaond  Hava  Laadar  (r)  35,325 

Tlaaa-Oitpateh(b)  12,085 
Sun  Edition  (a)  26,142 

htnokt  Tlaoa  (d)  2,ll6) 

Vorld-Hava  (r)  7,914) 


3,690  2,622 

4,341  2,621 
4,996  1,504 
3, 5*2)  3.7a) 
35)  57) 

3,577  3,778 
3,564  3,765 


3,663  3,356 

5,232  7,151 
5,780  6,736 
3,224  6,402 
2.315  9,406 
4,239  10,039 
2.063)  4.792) 
1.509)  884) 


15  143  231  6,929 

15  149  227  10,U3 
26  103  7,352 

1)  72)  170)  9.283) 
43)  122)  6,323) 
1  115  292  15.606 
1  7A  221  11,075 
230  230  6,642 

230  230  6,697 
a5  275  10,644 


69  190 
197)  103) 
175)  102) 


Total  DaUy  (l) 

10,030 

3.572 

2.45* 

5,676 

17 

19,295 

372 

205 

19,872 

Sue  Tinea  (a) 

5.032 

1,356 

5.564 

63 

13.113 

198 

114 

13,425 

ntsatOB 

Leader  (r) 

2.616 

743 

4,915 

98 

72 

5,085 

Hidniter 

Star  (r) 

1.377 

1,76c 

601 

3,738 

40 

93 

109 

3.980 

(6  mo*  rntn't) 

WAS 

H  I  H  0 

TOM 

ilmtUtT 

Rorld(4A  etn)(r) 

3.577 

2,162 

745 

16 

6,500 

10 

5A 

33* 

6,898 

lerttt 

Herald  (r) 

6,397 

4,944 

812 

5 

12,158 

127 

346 

12,631 

bittU 

Poet- 

Int»lllMnc«r  (b)30,6O6 

3,773  14,467 

48,854 

eoz 

286 

49,942 

Sun  Kditior.  (■) 

32,428 

31,309 

5.790  24.659 

62,877 

868 

559 

64,304 

Star  (r) 

6,606  11,824 

49,739 

595 

614 

50,948 

Tloee  (r) 

55.775 

5.697 

6.705 

11 

68,188 

1699  1452 

71,399 

Sun  Edition  (m) 

65,567 

10,285  19,447 

79 

95.378 

2846  1128 

99,35* 

i|eku* 

Chronlelo  (r) 

Spokoeman- 

21,022 

lO.SSd 

3,240 

13 

35.139 

310 

709 

36,15# 

Review  (b) 

11,351 

13,081  14,606 
16,081  15,786 

39,240 

408 

509 

40,157 

Sun  Edition  (a) 

19,095 

50.962 

617 

380 

51.959 

knee 

Ledger  (b) 

6,154 

3,189 

2.739 

1 

12,083 

130 

523 

12.736 

Sun  Edition  (a) 

19,964 

7,9«6 

4,538 

6 

32,456 

400 

987 

33,8*3 

Wewe-Tribune  ;r) 

20.571 

7,249 

3.176 

4 

31,000 

395 

497 

31,892 

liU«  Rklla 

Bulletin  ^r) 

2,509 

1,997 

370 

*,876 

33 

79 

87 

5,075 

Sun  Edition  (a) 

2,410 

2.037 

378 

4.875 

35 

79 

87 

5,076 

CrJ.on  (b) 

Sun  Edition  ta) 

1,622 

1.190 

319 

185 

3,316 

206 

50 

97 

3,669 

1,633 

1,198 

348 

195 

3,374 

212 

50 

100 

3,736 

kattehee 

World  (r) 

1,296 

1,614 

2.645 

56 

5.811 

3 

125 

66 

6,005 

hUa 

Herald  (d)* 

1,342 

2,906 

586 

4,836 

67 

71 

4,974 

Sun  Edition  (a) 

2,255 

3,000 

601 

5,856 

67 

83 

6,006 

Republic  (r) 

3,92: 

480 

404 

4,806 

5 

122 

29 

4,962 

REST 

VIRGINIA 

teUrtec 

Oaxette  (b) 

4.512 

5.744 

1.577 

13 

11,846 

8 

132 

398 

12,384 

Sun  Editicn  (a) 

6.273 

4.455 

’  ,5*2 

12,270 

8 

155 

249 

12,682 

Uail  (r) 

5,265 

2,351 

565 

3 

8,184 

139 

150 

70 

8,5*3 

Oarkiburg 

Tele^raa  (r) 

4,306 

1,628 

661 

14 

6.631 

116 

76 

6,825 

Sun  Edition  (a) 

3,739 

2,056 

1,767 

2 

7,586 

76 

68 

7,730 

WrwBt 

feet  Virginlan^r) 

2.450 

2,226 

952 

229 

9 

4,916 

28 

143 

276 

5,363 

8,431 

Ratiagton 

Advertieer  (r) 

6,764 

351 

8,067 

72 

135 

157 

Sun  Edition  (a) 
Herald* 

6,504 

1.054 

*98 

8,056 

72 

135 

141 

8,404 

Oiepateh  (b) 

5.334 

2,358 

2,916 

10,608 

103 

115 

10.826 

Sun  Edition  (a) 

5,102 

2,689 

2.959 

10,950 

103 

115 

11,168 

krtiiiburg 

Journal  (r) 

2.056 

799 

303 

5 

3,163 

55 

3.218 

Hrkaraburg 

Sentinel  (r) 

4,400 

849 

372 

25 

5,646 

172 

175 

5.993 

kHllng 

Intelligencer  (b) 
Newe  (r) 

7,333 

4,990 

1,567 

13,890 

370 

518 

14,77# 

Sun  Edition  (a) 

6.295 

9,206 

3,169 

18,670 

310 

485 

19,465 

W  I  S 

C  0  H  S 

I  U 

WW»toi; 

Creecent  (r) 

1,381 

1.325 

160 

7 

2,873 

43 

191 

20B 

Poet  (r) 

2,671 

1,725 

310 

9 

4,713 

76 

98 

klolt 

::eve  (r) 

*,743 

1.875 

273 

6,891 

136 

96 

k«  Clure 

Leader  (d) 

2,203) 

3,013) 

316! 

1) 

5.533, 

134)  132) 

Telagrea  (r) 

2,136) 

7*0' 

89) 

2' 

2,967) 

111)  119) 

Total  Dally  (l) 

4.339 

3,753 

405 

3 

8,500 

2*5 

251 

Sun  Edition  (a) 

2,236 

3.025 

3a 

32 

5.614 

134 

136 

f*tt  tu  Lac 

CoDBonvoalth  (r) 

2,617 

2,811 

572 

3 

6,003 

18 

60 

139 

Roporter  (r) 

2,352 

1.655 

481 

2 

4,49c 

35 

110 

114 

Jretii  Bey 

Preea-Oacatto  (r) 

5,737 

3.668 

698 

206 

10,311 

57 

113 

*»4TlUe 

Oaiette  (r) 

3.498 

3,999 

407 

14 

7,918 

205 

173 

Ineehe 

Neve  (r) 

4,285 

158 

1*3 

7 

4.593 

71 

56 

^4  Croiea 

Tribune  A 

Leader  Praea(r) 

6,168 

5,777 

553 

9 

12,507 

62 

182 

Sun  Edition  (a) 

5,800 

5.735 

560 

12,095 

69 

161 

kdllOB 

Capital  Tlaae  (r) 

3,467 

3,05* 

4,290 

10,811 

7* 

81 

257 

Norfolk,  Va. 

Please  see  the  circulation  tab¬ 
ulations  for  Norfolk  and  sur¬ 
rounding  territories  in  this  issue 
of  Editor  &  Publisher. 

TAeT  pflnrpr- 

iratniiiiiiiiiimiiiMuiiiiiiiiHiiiujiw^^  dik 

Dispatch 

Has  earned  its  position  in  this 
great  field  on  merit. 

It  consistently  and  continuously 
delivers  the  goods. 

Norfolk-Portsmouth,  connected  by  water,  rail  and 
the  Panama  Canal  with  all  the  important  trade 
lanes  of  the  world,  with  a  population  of  300,000 
and  growing  rapidly,  is  the  hub  of  a  metropolitan 
shopping  district  of  500,000  people,  embracing  the 
thriving  cities,  towns  and  counties  of  Tidewater 
Virginia  and  North  Carolina. 


The  Government  has  developed  the  Norfolk  Navy 
Yard,  Naval  Operating  Base,  Fort  Storey  at  Cape 
Henry  and  immense  army  supply  warehouses  and 
piers  at  Bush  Bluff  at  an  expenditure  of  over 
$160,000,000,  all  of  which  projects  were  of  a 
permanent  nature  and  have  added  greatly  to 
Norfolk’s  importance  as  an  industrial  center  since 
the  close  of  the  war.  In  addition  to  the  govern¬ 
ment’s  activities  many  new  industrial  plants  are  in 
course  of  construction. 

With  the  most  equable  climate  on  the  Atlantic 
Coast, '400  acres  of  public  parks,  excellent  public 
schools,  six  seaside  resorts,  and  surrounded  by  the 
richest  of  trucking  sections,  living  conditions  are 
imexcelled. 


The  John  Budd  Company 

National  Advertising 
Representatives 


(3  no.  9/30A9  ‘tn't) 


SAN  FRANCISCO 


For  explanation  of  key  lettera  aee  explanatory  note  on  Page  XXI. 
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Editor  &  Publisher  for  January  15,  1920 


WllUUUtllUUlUUUUlllinilllilluilimilll 


All  Records  in  Advertising 
Beaten  by  THE  JOURNAL- 
With  13,801,229  Lines! 

The  Journal’s  leadership  was  never 
better  demonstrated  than  in  1919.  Setting 
the  pace  in  total  paid  advertising  —  steadily 
piling  gain  upon  gain  in  Home  Merchants’ 
Advertising,  in  National  Advertising,  in  Real 
Estate  and  “Wants” — this  is  proof  that  The 
Journal  is  the  ONE  most  effective  and  eco¬ 
nomical  sales-producer  in  the  Milwaukee 
and  Wisconsin  territory. 

Four  out  of  every  five  English-speaking 
families  in  Milwaukee  read  The  Journal 
and  believe  in  its  news,  editorials  and  adver¬ 
tising.  In  every  sense  The  Journal  is 

FIRST 


Total  Paid 
Advertising 

Afale  Ums 

THE  JOURNAL,  *13,801329 

The  Sentinel.  .  8.284.937 
The  Witconiio-News 

5,651,613 

The  Leader  -  1,728,532 

in  News  —  in  Circulation  I 
—  in  Advertising  —  in  R 
Service  rendered  by  any  | 
American  newspaper.  | 

Follow  the  lead  of  Mil-  j 
waukee’s  and  Wiscon-  | 

In  Total 
Paid  Adver¬ 
tising,  The 
Journal 
alone  carried 
nearly  as 
much  line¬ 
age  as  The 
Sentinel  and 
Wisconsin- 
News  com- 

Gains  in  Total 
Paid  Advertising 

Afale  liiet 

THE  JOURNAL,  *4,754,328 

The  Sentinel  _-  2,353,193 
The  Wisconun-News 

2,870,041 

The  Leader  -  385,671 

sin’s  successful  | 
advertisers  and  | 
enlist  Th  e  | 
Journal  as  a  | 
powerful  aid  in  | 
1920.  In  Home  fi 

Merchants’  s 

bined. 

The  gain  of  The 
Journal  in  total  ad¬ 
vertising  was  almost 
equal  to  the  total 
amount  carried  by  the 
Wisconsin  -  News 
during  1919. 

The  Journal's  total 

Home  Merchants* 
Advertising 

kttit  Ums 

THE  JOURNAL,  *7,903,789 

The  Sentinel  -  5,279,697 

The  Witconsin-News 

3.606.492 

The  Leader  -  1,504,700 

Advertising,  S 

The  Journal  g 

alone,  ex-  g 

ceeded  both  H 

the  Wiscon-  E 

sin-N  e  w  s  B 

and  Leader  g 

combined  by  g 

2,792,597  | 

lines.  g 

gain  exceeded  the  gain  of  The 
Sentinel  by  2,400,135  lines. 

The  Journal  alone  exceeded  the 
other  three  pajjers  combined  by 
172,749  lines  of  National  Advertising 
National  Advertisers  find  it  profit¬ 
able  to  use  The  Journal  exclusively 
to  reach  the  Milwaukee  and  Wiscon¬ 
sin  market.  _ 

*Does  not  include  thousands  of  lines  omitted  for  lack  of  space. 

THE  MILWAUKEE  JOURNAL 

H.  J.  GRANT,  Publithmr  R.  A.  TURNQUIST,  Adv.  Mgr. 
O’MARA  AND  ORMSBEE,  Inc. 

New  York  Chicago 


National 

Advertising 

Afale  Lite 

THE  JOURNAL,  *3326,478 

The  SendDel  .  1.840,948 

The  Witconsin-News 

1.273,382 

The  Leader  -  31,399 


Ka,  Total  Total — Arreara,  Total 

Lot  Total  Total  Total  Bulk  Not  Paid  Sorrlco  Copioa 
Cltr  Pajor  tor  Cite  Sub 'ban  Counter  Salo  Inc  Bulk  and  Omald  butlg 

WISCONSIN  — '  Continual 


Uadlaon 

Democrat 

(d) 

3,500 

2,241 

315 

16 

6,072 

63 

97 

8,23) 

(ccntlnuad)  Sun  Edition 

(■) 

3.5W 

2,246 

315 

6,127 

59 

96 

8,21; 

Wlccontin  Si*t* 

Journal 

7,1*9 

4.982 

1.598 

2 

13,729 

155 

329 

14,213 

Sun  Idition 

(a) 

4,890 

4.256 

1,50* 

10,650 

1*4 

360 

11.154 

Uanltovoc 

Herald*!!*** 

(r) 

2,835 

1,927 

255 

4 

5,021 

66 

59 

5.141 

UilvBUktt 

Journal 

(P) 

60,645 

20,646 

20,579 

124 

101,99* 

135  2359  104.4(1 

Sun  Edition  (a) 

56,886 

18.399 

18,831 

2 

93,918 

124  1957 

95.511 

Santlnsl 

(b) 

25,737) 

9,871) 

9,869) 

16) 

*5,493) 

113)  368)  45,)!,; 

Bontlnal 

16,896) 

6,514) 

5,521) 

8) 

28,941) 

59)  831)  29.(51 

Total  Dally 

1* 

*2,635 

18,385 

15.390 

24 

7*. *34 

172  1199 

75,10; 

Sun  Edition 

33,415 

13,17* 

13,138 

7 

59,73* 

158 

357 

80,24) 

n.  •  c  0  n*  in*!l*  V*  ( r ) 

31,140 

12,443 

16,126 

59, 7U 

54  18B1 

81,841 

Uenrec 

TIboo 

(r) 

964 

1,458 

280 

2,702 

55 

35 

2,712 

Oshkotb 

Northnotorn 

(r) 

7,220 

4,  *37 

1,583 

10 

13,250 

225 

67 

221 

13,K] 

Rncln* 

Journal-Novo 

(r) 

8,351 

898 

376 

7,625 

189 

208 

8,022 

Ttaoo-Call 

(r) 

4.885 

1,131 

227 

31 

6,274 

37 

50 

158 

8,n) 

Shsboygnn 

Prooo 

(r) 

1.908 

9 

6,719 

92 

8,1)4 

Superior 

Tolograa 

(r) 

8,258 

4,297 

3,382 

15,937 

96 

312 

18,34) 

WAusau 

Rocord-Horold 

(r) 

3,656 

1.439 

194 

2 

5.291 

87 

62 

5,440 

W  Y  0  H  1  N  0 

Caspar 

Trlbuno 

(r) 

2.363 

1,148 

46 

3,577 

42 

129 

3,)4| 

Chsysnna 

wyoalng  Stato 

Trlbuno 

(r) 

2.160 

851 

2,267 

1 

5.099 

6 

37 

151 

5.21) 

FORHON  UUKSUASI  DAILY  NETSPAPIRS  PUBLISHED  IN  THE  UNITED  STATES 


Ott 

( 


Nl 


Iti 

Toi 


til 


Chi 


UEUBERS  OP  THE  A.  B.  C. 


ILLINOIS 


Chicago 


Uanchaatar 


No*  York 


Abendpost  (r) 

34,521 

5,498 

6,032 

46,051 

185 

150  46,3;. 

Sun  Edition  (■) 

24,971 

3,522 

4.387 

32,880 

185 

175  33, W 

HEW  H  A  U 

P  S  H  I  R  E 

t*  Avenir 

National  (r) 

2,625 

463 

426 

3,518 

79 

63 

99  3,)n 

N  E  V  Y  0  R 

K 

Day  d  Warhoit  (t) 

*5,913 

4,726 

28, 260 

78,901 

200 

286  79, It 

Sat  Morning  (y) 

61,346 

5.163 

30,045 

98.55* 

200 

302  97.0;i 

Sun  Morning  (a) 

52,820 

4.913 

29.658 

87,391 

250 

288  6),91) 

Zl  Proi^resto  Italo- 

Amorleano  (b) 

45,713 

14,868 

47,556 

108,137 

1798 

2*3 

490  110, tti 

Sun  Edition  fn) 

37.941 

10, 863 

*7.482 

98,186 

1814 

267 

5*8  99, b; 

Jowiih  For«ard(t) 

85,300 

3,395 

42,366 

131,08a 

170 

600  131, If. 

Sat  Morning  (y) 

95.507 

3,630 

46,279 

145.416 

170 

600  146,lit 

Sun  Horning  (a) 

88,372 

3.290 

44,179 

135.841 

170 

600  136, iu 

JoTTish  Journal  (Monday  to 

Friday  morning) 

66,691 

1,816 

7.35* 

75,861 

100 

300 

200  76, tt 

Sun  Morning 

51,918 

1,396 

7,292 

61,606 

iqo 

300 

200  62,201 

Nn 


Qui 

Ski 


Hoc 

S*l 


ca:;adiai.'  daily  :x\’.'spapers  neubers  of  tis  a.  b.  c. 


ALBERTA 


Calrary 

Albsrtan 

(b)  5,143 

7,913 

396 

26 

13,478 

601 

523 

41* 

15, DU 

Herald 

(>■1 

1  15.143 

9,597 

1,473 

11 

26,22* 

399 

545 

27,18 

Edmonton 

Bulletin 

b; 

1  3.279) 

1  939) 

3,873) 

912) 

206) 

3) 

7,360) 

317) 

177) 

190) 

6,0uj 

Bulletin 

(r! 

220) 

2,071) 

71) 

161) 

160) 

2,«ii 

Total  Dally 

(0; 

1  4,217 

*,785 

426 

3 

9,431 

386 

33B 

350 

10, IP 
H.3S< 

Journal 

(r: 

•  12,760 

5,037 

779 

18,576 

220 

558 

Lethbridge 

Herald 

(r)  2.372 

1,915 

1,058 

13 

5.358 

2 

107 

310 

5,ir 

Medicine  Met 

;:eve 

(r; 

)  2,021 

336 

267 

18 

2,642 

35 

101 

73 

2, as 

BRITISH  COLUiSIA 

NeXeon 

::eira 

(b)  1,025 

3,360 

500 

1 

4,866 

186 

77 

192 

5.3« 

Vancouver 

Province 

(r: 

)  24,8*9 

15,515 

16,899 

14 

57,277 

715 

711 

58.H) 

Sun 

(b)  10,930 

4.215 

4,635 

6 

19.786 

33* 

353 

496 

20,18 

Sunday  Ed. 

(a! 

)  16,348 

6,7*6 

5,753 

20 

28,867 

33* 

4bi  1009 

30,67. 

Ti'orld 

(r: 

)  7,184 

4,365 

6,360 

27 

17,936 

3*5 

363 

800 

19, «• 

Victor!* 

Colonlit 

d)  7.5*1 

757 

1,740 

8 

10,046 

1*9 

428 

389 

u,a: 

i2,r! 

Sun  Edition 

(a: 

)  9,223 

758 

1,872 

18 

11,871 

1*9 

429 

524 

Tlmee 

(r 

)  8,034 

*59 

955 

3 

9,451 

235 

344 

10,0)1 

■  ANITOBA 

Winnipeg 

Bulletin 

1  26,637) 

649)  18,806) 

20) 

*6,512) 

65)  346)  46, Hi 

Free  Prtee 

(hi 

)  9,688) 

133)  16,708) 

9) 

26,536) 

72)  386)  26, Df 

Total  Dally 

(*: 

1  36,525 

982 

35.514 

29 

73,050 

137 

732 

73,W 

Telegraa 

(r; 

I 

3*,a(! 

Tribune 

(rl 

•  20,335 

95* 

12,162 

33,451 

80  1332 

NEV 

BRUNSBICX 

Sta  John 

Telegraph 

(bj 

1  4,241 

9,556 

13,799 

538 

264 

424 

15,«5 

Tines-Star 

(rl 

1  12,832 

1,504 

14,336 

54 

244 

335 

14,98 

t: 

to  tl 

“(i 

“(< 

“(1 

Mor 

“C 

days 

"(1 

days 

“(I 

and 

"(i 

and 

Sun( 


NOVA  SCOTIA 


Haliran 


Sjrdno, 


Chronlelo  (b) 
Echo  (r) 

Total  Dally  (a) 
Harald  (b) 

Uall  (r) 

Total  Dally  (a) 
Poat  (b) 

Poat  (r) 

Total  Dally  (a) 


3,031) 

10,451) 

19) 

13,501) 

830) 

227) 

596) 

15,15* 

3.402) 

6,972) 

90) 

10,464) 

520) 

143) 

522) 

11,8* 

6,433 

17,423 

109 

23,965 

1350 

370 

1118 

26,18 

2,475) 

8,502) 

2) 

10.979) 

17) 

110) 

329) 

11,8;. 

11.593) 

4.631) 

6) 

16,230) 

144) 

109) 

350) 

16,131 

14,068 

13,133 

6 

27,209 

161 

219 

679 

28,rti 

1.186) 

1.058) 

726) 

2,972) 

405) 

175) 

95) 

3,6' 

1,382) 

1,189) 

70) 

2.641) 

18) 

198) 

99) 

2,?;t 

6,603 

2.570 

2,247 

796 

5,613 

*23 

373 

194 

list 

NoVi 

Rate 


ONTARIO 


Brantford 

Ixpoeitor 

(r) 

6,683 

2,426 

394 

9,505 

25  141  166  9,a!I 

Galt 

Reporter 

(r) 

2.750 

1,115 

106 

3 

3.974 

29  15B  173  4.33* 

Cuelpb 

Mercury 

(r) 

3,072 

334 

167 

18 

3,591 

34  176  74  3,h 

Honiltor 

Spectator 

(r) 

22,631 

4,145 

4,282 

31,058 

383  491  31,W 

(A/l/19  etot) 

Kingston 

Britleb  Whig 

(r) 

3,574 

1,995 

54 

5,623 

195  139  323  a.* 

Kitchener 

*>w*  Record 

(r) 

3,496 

156 

113 

3.765 

65  146  S.U* 

London 

Advertlsor 

(b) 

787)  17,037) 

12,554) 

30,378' 

1*67)  349)  187)  32,3*^ 

Advertiser 

(r) 

5,565) 

2.570) 

666) 

667 

9,668) 

3*8)  264)  lie)  10, *31. 

Total  Cnlly  (e) 

6.352 

19,607 

13,440 

667 

40,066 

1615  633  303  42.«3' 

Free  Prase 

(b) 

16,622)  11,240) 

29,777) 

199)  166)  3*5)  30,:;' 

Free  Free# 

(r) 

8,734) 

2,097) 

341) 

1) 

11.173) 

55)  101)  25*)  11,58. 

Totai  Doily  (e) 

10, 449 

16.919 

11.581 

1 

*0,950 

254  269  599  42.W 

For  explanation  of  key  lettera  aee  explanatory  note  on  Page  XXI. 
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XXI 


'ot«l 

Hitrt 

[MUh 


(.231 

•«.a3 

•1.15* 

5,14 
14, 4« 
•5.W 

:5.eos 

>0,24) 

>i,M 

2.W2 

L3.M) 

B,922 

‘.511 

i.a24 

l‘.34| 

5,4* 


3,?4I 

5.W 


3,151 


75, 3*' 
97,051 
67,5!) 


7i,4U 

62,20t 


15,015 

27,14 

6,0* 

2,« 

10,50' 

19,354 


5,K 

5>,701 

20,54 

30,Hl 

19,4*4 

U,011 

12,57! 

10,0) 


IVfV* 

73,511 

3«.K! 


15,159 

U,i59 

26,W 

11,(!!i| 

16,6331 

26,24 

3,64': 

2,554' 

6,60! 


5,6!! 

4,14* 

3,675 

31,7) 

6,3k 
3,771 
32, 3t 

10,4) 
42,61' 
30, f 

11,561 

42,W 


by  Total  Total—Arraaro,  Total 

Ut  Total  Total  Total  Bulk  Not  Paid  Sorvlco  Coploo  Dlotri 
PoBor  tor  ;  1  t  y  Buh'boE  Country  3alo  Inc  Bulk  and  Unpaid  Putloii 


OlfTASIO  —  eantlnuad 

CltlJO" 

(b) 

6,U9) 

2.899) 

1,543) 

1) 

10,892) 

2'7)  123)  11,262) 

odlcitljer 

(r) 

14. 13'.') 

2,214) 

1,*49) 

6) 

18,206) 

228)  187)  18,621) 

Totod  Dolly 

(.) 

20.566 

5,113 

3.392 

7 

29.098 

475 

310 

29.6*3 

Jrl  O^lloo 

lb) 

1.549) 

1,111) 

1,689) 

4.549) 

255)  1*0) 

4,9*4) 

Jrl  Dtlllof 

(r 

IU708) 

4,536) 

2  ,  476) 

3) 

18,723) 

364)  205)  19,292) 

Total  Dal if 

(o 

13.257 

5,647 

4.365 

3 

23,272 

619 

345 

24.236 

U'E^rolt” 

ir! 

2,105 

2,991 

2,971 

6,067 

599 

269 

374 

9,309 

Ptt#rbor  ci'4 

^  Eramlaor 

(n 

4,591 

796 

666 

6,073 

310 

123 

260 

6.456 

H.  Cftt>4«r 

Inoi  Standard 

(r) 

4.835 

2,406 

487 

b 

7.736 

232 

209 

*^77 

St.  Thonuc 

TinotWourr.** 

(r 

3.515 

3.011 

1,000 

7,526 

U36 

*54 

212 

9.328 

Stult  8t«. 
Uarl* 

tault  Star 

(r) 

3.506 

368 

272 

7 

4.175 

67 

72 

4.31* 

ItrAtfpri 

Horald 

'r/ 

1,724 

991 

385 

3^100 

406 

i,506 

Toronto 

Oloto 

(o 

21,661 

14,320 

50,252 

40 

86,273 

*23 

T>4 

87,850 

Hal!  1  kiplr.(k 

27,946 

10,234 

34.547 

14 

72,741 

1301  U75 

75.  nr 

Star' 

(f 

54,401 

14,527 

a.l65 

90.093 

8*3 

200 

91.176 

Sun  E'iitton 

(a 

55,»52 

13,020 

11,920 

80,798 

195 

42 

81.035 

Tolop’im 

(r 

86,572 

1,846 

2,119 

1 

90,540 

929 

5*9 

92,01* 

World 

(b 

20, *37 

8,414 

2.657 

11 

31.919 

1033 

617 

33,569 

Sun  edition 

60,916 

13.945 

15,30b 

90,169 

590 

1*7 

90.94* 

flndoor 

Sordar  Cltlaa 

Star 

(r)  9.270 

2,640 

461 

* 

12.379 

173 

2*4 

12,836 

PRinOt  EDWARD  ISLAllD 

oivlstl.town  ouvSltn 

(b 

987) 

4,640} 

5.627) 

906) 

80) 

228) 

6.843) 

Ouardlon 

r 

964) 

1) 

965) 

1057) 

1) 

166) 

8,1*9) 

Totoil  Dally 

0)  987 

5.604 

1 

6.592 

1965 

*1 

39* 

9,032 

QUEBEC 

Mkairtkl 

Oai.tto 

(b 

24,227 

1,333 

6,295 

72 

31.927 

414 

J20 

32,661 

Horald 

jr 

12,235 

256 

3,933  * 

16,424 

657 

460 

17,5*1 

La  Patrlo 

(r 

16,002 

2,6*4 

15.605 

34,291 

260 

606 

35,157 

La  Proof. 

(r 

72.326 

16.123 

53,124 

141,573 

1026  1161 

221  143,9*1 

(Tha  eauntry  alreulatlan  Ineludaa  20,337  rlrculatlaa  fiiich  la  dlatributad 

in  tha  Uaitad  Stataa  thraugh  tha  Nav  England  Edltlan} 

Lo  Canola 

(b 

*,*96 

*64 

2,145 

11,905 

*42 

249 

222 

13,21* 

Lo  Dovolr 

5,496 

1,468 

7,5*2 

14,546 

550 

454 

15,550 

Star 

TO, *33 

1.705 

32,392 

102 

105,032 

1660 

770  107,462 

QiMb.c 

Lo  Sololl 

jr 

17,904 

1.490 

20.336 

39,730 

1987 

691 

440 

42,848 

Btorbrooki 

La  Tribuno 

ir 

Raeord 

<** 

1,929 

4,9*7 

2,945 

5 

9,866 

193 

176 

10,235 

SAtKATCHBfAN 

Noon  Jm 

Now. 

(r 

k.TOi 

2,62* 

S3* 

2 

5,870 

130 

250 

6,305 

Tlaof 

(r 

*.495 

1,813 

414 

4,722 

581 

92 

25* 

5,649 

Boflw 

Laador 

(b 

5,487 

7,248 

7,062 

1 

19,798 

229 

297 

20,324 

Foot 

(r 

5,441 

5,404 

1,916 

15 

12,776 

25* 

334 

U,364 

tnkoiooB 

Pheanlx 

(b 

Star 

(r 

(.131 

16,465 

2.235 

9 

24,640 

2*9 

294 

25.423 

EXPLANATION  OF  KEY-LETTERS 


2T7HE  circulation  figures  are  the  average  for  the  six  months  period  ending 
^  September  30,  1919,  for  the  various  avenues  of  distribution,  as  reported 
to  the  Audit  Bureau  of  Circulations,  Chicago. 


“(A)" — Every  morning. 

“(B)”— Morning  except  Sunday. 

“(C)” — Morning  except  Monday 

“(D)” — Morning  except  Sunday  and 
Monday. 

“(E)” — Morning  and  evening  week¬ 
days. 

“(F)” — Morning  and  evening  w  ^ek- 
days  and  Sunday  morning. 

“(G)” — Morning  except  Monday 
and  evening  except  Sunday. 

“(H)” — Morning  except  Monday 
and  evening  except  Saturday  and 
Sunday. 


“(I)” — Morning  except  Sunday  and 
Monday  and  evening  except  Sunday. 

‘■(M)” — Sunday  exclusively. 

“(Q)” — Every  evening. 

“(R)” — Evening  except  Sunday. 

(“S)” — Evening  except  Sunday  and 
Sunday  morning. 

“(T)” — Evening  except  Saturday 
and  Sunday. 

“(U)” — Evening  except  Saturday 
ami  Sunday  and  Sunday  morning. 

“(Y)” — Saturday  exclusively. 


SPECIAL  SERVICE  FEATURES 

Editor  &  Publisher  for  Thursday,  January  22,  1920,  will  carry  a  complete 
list  of  the  newspapers  that  'have  increased  advertising  rates  since  the 
November  27  compilation  of  circulations  and  rates  by  Barbour’s  Advertising 
Rate  Sheets,  Inc.,  of  Chicago,  together  with  the  increases. 

Editor  &  Publisher  for  January  29,  1920,  will  carry  an  unusual  service 
feature  of  great  value  to  the  general  manager,  publisher  and  advertising 
manager.  It  will  present  a  table  ’showing  the  total  circulation  and  rates 
f>y  states  of  morning,  evening  and  Sunday  newspapers,  together  with  the 
average  rate  per  line  per  thousand  of  circulation — by  states  and  nationally. 

Editor  &  Publisher  for  January  29,  1920,  will  also  carry,  as  an  added  serv¬ 
ice  feature  to  the  Annual  Review  of  Mechanical  Developments  in  the 
Newspaper  Field — Equipment  and  Supplies,  etc. — the  first  list  of  newspaper 
personnel  ever  compiled.  The  names  of  the  big  newspaper  executives — 
editors,  publishers,  managing  editors  and  business  managers — of  more  than 
2,000  newspapers  will  be  given. 
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I 

In  looking  over  the 
advertising  score  of  New  York 
I  papers  for  1919 
I  you  will  find  that 
I  The  Brooklyn  Daily  Eagle 

s 

I  holds  third  place, 

a 

I  The  Times 

B 

I  and 

1 

s 

World 

being  first  and  second. 

There  are  sixteen  dailies 
I  in  New  York  City. 

•|  How  many  papers  carried 
I  less  advertising 
I  than 

I 

I 

I  The 

I  Brooklyn  Eagle 

i  A.B.C.  Member 


O’ Mara  &  Ormsbee 

Foreign  Representatives 

No  Confidential  Rates 
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Editor  &  Publisher  for  January  15,  1920 


Fort  W orth  Star-Telegram 

(First  Paper  in  Texas) 


Shows  a  gain  of  I  agate  lines 

III . .  I.  i"  r  i.  .  '  '  y  M  mtd  y  liiiiiHiiilliiliilllllillllllllM^^ 

advertising  carried  in  1919  as  compared  with  1918 

Total  Advertising  carried  1919,  11,148,266  agate  lines 

National  Advertising  carried,  2,299,734  agate  lines 
an  excess  over  1918  of 599,466  agate  lines  or  over  25% 

The  best  posted  advertisers  realize  that 


WEST  AND  NORTHWEST  TEXAS 

(A  BILLION  DOLLAR  TERRITORY) 

presents  unexcelled  buying  power  for  high  class  products 

THE  STAR-TELEGRAM 

covers  this  territory  thoroughly  with  60%  more  daily  circulation 
and  50%  more  Sunday  ‘  circulation  THAN  ANY 
OTHER  TWO  PAPERS  COMBINED 

70,000  Daily  —  CIRCULATION  NOW  —  over  80,000  Sunday 


The  B  est  Buy  for  Pictorial  Advertising 

iEigIft  pagp  iRotagraiJurf  ^prttan 

(GREEN  AND  BROWN  -  SUPER-CALENDERED  PAPER) 

Merchandising  Seix'ice  Department 
at  your  command 

Fort  Worth  Star-Telegram 

Member  A.  B.  C. 

Largest  circulation  in  Texas 


Amon  G.  Carter 

Vice  Pres.  &  Gen.  Mgr. 


A.  L.  Shuman 

Advertising  Manager 
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The  Kansas  City  Star’s 
Advertising  Gains  for  1919 

During  1919  The  Kansas  City  Star  carried 
more  local  advertising,  more  foreign  ad¬ 
vertising,  more  want  advertising  and  more 
total  advertising  than  during  any  previous 
year.  Thousands  of  lines  were  omitted 
because  of  space  limitations.  The  figures 
as  compared  with  1918,  expressed  in 
agate  lines; 


1918 

1919 

GAIN 

Local  .  .  . 

9,150,671 

12,169,733 

3,019,062 

Foreign  .  . 

2,411,737 

4,616,690 

2,204,953 

Classified  .  . 

5,004,472 

6,290,360 

1,285,888 

TOTALS  . 

16,566,880 

23,076,783 

6,509,903 

Weekly  Star 

583,134 

900,069 

316,935 

THE  KANSAS  CITY  STAR 


NEW  YORK  OFFICE 
2  Rector  St. 


CHICAGO  OFFICE 
1418  Century  Bldg. 
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The  Place  of  the  Newspaper 
in  American  Life 


100KING  out  over  this  country  of  ours, 
the  observer  is  impressed  with  what 
James  Bryce  called  “the  pleasant  uni¬ 
formity  of  American  life.” 

Here,  amid  a  multitude  of  opportu¬ 
nities,  purposes  and  interests,  obtains  a 
striking  unity  of  ideals,  customs  and 
thought.  This  is  not  a  hundred  million 
individuals,  but  a  nation  on  the  march 
toward  its  destiny. 

Free-willed  and  self-reliant,  we  are 
under  Heaven,  the  architects  of  our  own 
success.  We  know  no  government  apart 
from  our  own  standards  of  right,  and 
truth,  and  justice.  No  other  shoulders 
may  bear  the  burden  of  our  trials  and 
failures.  The  limits  of  our  fortune  are 
imposed  only  by  our  own  ambitions  and 
capacities. 

VALUABLE  among  the  institutions 
raised  by  us  as  a  free  people  to  assist 
our  progress  and  to  guard  our  liberties  is 
the  newspaper.  Though  its  daily  arrival 
at  the  door  be  greeted  with  no  spoken 
welcome,  and  its  place  in  the  family  cir¬ 
cle  taken  with  no  more  ceremony  than 
attends  the  lighting  of  the  evening  lamp, 
the  newspaper  is  yet  the  bond  of  our 
interest  in  one  another,  and  the  basis  for 
our  common  thought  and  action. 


Tt  is  the  chronicle  of  our  average  day.  The 
news  it  brings  is  neither  unmixed  blessing  nor 
unalloyed  woe.  Journal  of  life  as  it  is,  its 
democracy  links  king  and  hostler,  the  White 
House  and  the  laborer’s  home.  The  vision¬ 
ary’s  Utopia  and  the  pessimist’s  Despond  are 
equally  tempered  with  its  leaven  of  good  sense 
and  homely  humor. 

.4nd  on  the  fund  of  information  transmitted 
by  this  quick,  sensitive  medium  of  the  new.s- 
l)aper,  we  build  that  puissant  influence  which 
we  term  public  opinion — the  strongest  force  in 
our  national  life. 

If  this  opinion  be  ill-informed,  misguided, 
blinded  by  devotion  to  special  interest  of  mass 
or  class,  it  is  inestimably  potent  for  harm. 
Rut  if  enlightened,  accurate,  clear-eyed  in  its 
vision  of  the  country’s  good,  it  may  be  trusted 
to  cherish  justice,  further  progress,  and  pun¬ 
ish  wrong. 

WHAT  we  do,  then,  and  how  well  we  do 
it  comes  back  to  the  ability  and  integ¬ 
rity  of  the  newspaper.  In  its  loyalty  to  the 
news  of  the  day,  in  its  fearless  and  impartial 
treatment  of  that  news,  the  newspaper  finds 
the  measure  of  its  usefulness  to  home  and 
country. 

To  publish  such  news,  to  publish  it  quickly 
and  wholly — to  publish  it  truthfully  because 
it  is  the  stuff  of  which  public  opinion  is  built — 
has  been  the  only  news  policy  The  Minneapolis 
louRNAL  has  known  in  42  years  of  devotion  to 
the  institutions  and  the  people  of  the  American 
Northwest. 
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